GENERAL  INFORt|^0N 


REPORTING  THE  WORLP 


Here  for  the  record  are  Just  a  few  of  the  Chicuo 
News  Foreign  Service  datelines  during  19S4.  EveryQi 
means  a  Chicago  Daily  News  correspondent  was 


Madrid,  Spain 
Maim,  Germany 
Managua,  Nicaragua 
liasdla,  I^ilippine  Iitanda 
Maiaeatho,  Vcneiucia 
Maisalutti,  Fr.  Morocco 
Auttralia 
hfaslttt  Gtty,  Mexico 
IMy 

Maata  Ctrcco.  Italy 
Matstfaaai,  iraace 
MomnwL  Ca»ada 
jMt>  Taintidtio,  Italy 
Mwatallt  Germany 
M«SMaa[».  Korea 


Salerno,  Italy 
Salonika,  Greece 
Salxburg,  Austria 
Samtun,  Turkey 
San  Jose,  Costa  Rica 
San  Juan,  Puerto  Rico 
San  Salvador,  El  Salvador 
Schwaubisck  Gmuend, 
Germany 

Shediac,  New  Brunswick 
Sheik  Hussein,  Jordan 
Singapore 

S.  S.  Independence 
Strasbourg,  France 
Stratford,  Canada 
Stuttgart,  Germany 
Svolvaer,  Norway 
Sydney,  Australia 
Taipei,  Formosa 
Tangier,  Fr.  Morocco 
Tegucigalpa,  Honduras 

tWI  Aviv,  Israel 
'gtuan,  Sp.  Morocco 
Pas,  Canada 
TtgitKi,  Samos,  Greece 
Umihly  Green,  England 
T«kf*,  Japan 

Canada 

TfdRlMti,  Turkey 

Libya 

Cyprus 

Ttmtif  Tunisia 
thfkb  Italy 
LMbwi,  Germany 
VnlM  Nations 
V«rt«Wt  City 
Italy 

VhtdM|N>re,  Italo- Yugoslav 
K«««er 

ViiiiMb,  Austria 
VdiltMlIs.  Fr.  Morocco 
W«MC«r,  Poland 

Ntw  Zealand 
<yhwtiaden,  Germany 
wIiMk>.i;4|  England 
With  Carrier  Champlain 
With  Cruiser  Pittsburgh 
With  Sixth  Fleet 
Woodhall,  England 
Yokosuka,  Japan 
Yokota  Air  Base,  Japan 
Zamibar 

Zipaquira,  Colombia 
Zonguldak,  Turkey 


Aboard  Martian,  Italian  Dikili,  Turkey 

Train  Duesseldorf,  Germany 

Aboard  U.S.S.  Nesvport  News  Eagle  Lake,  Canada 
Adelaide,  Australia  Edinburgh,  Scotland 

Aleppo,  Syria  Empourio,  Chios,  Greec* 

Amman,  Jordan  Episkopi,  Cyprus 

Amphipolis,  Greece  Fet,  Fr.  Morocco 

Amsterdam,  The  Netherlands  Florence,  Italy 
Ankara,  Turkey  Frankfurt,  Germany 

Askim,  Norway  Frascati,  Italy 

Asd,  Italy  Fremantle,  Australia 

Athena,  Greece  Geneva,  Switxerland 

Avignon,  France  Gibralter 

Auckland,  New  Zealand  Guatemala  City,  Guateanalh 

Badlapur,  India  Halifax,  Nova  Scotia 

Balboa,  Canal  Zone  Haifa,  Israel  ^ 

Bangkok,  Thailand  Hannover,  Germany  ^ 

Barranquilla,  Colombia  Hanoi,  Indochina  " 

Beershwa,  Israel  Havana,  Cuba 

Beirut,  Lebanon  Heidelberg,  Germany  | 

Ben  Guerir,  Fr.  Morocco  Heidenheim,  Germany  : 

Berchtesgaden,  Germany  Hobart,  Australia  I 

Berlin,  Germany  Hof,  Germany 

Bern,  Switxerland  Hong  Kong 

Biedenkopf,  Germany  Honolulu,  Hawaii 

Bodoe,  Norway  Hopa,  Turkey 

Bogota,  Colombia  Husum,  Germany 

Bologna,  Italy  Ilford,  Canada  ^ 

Bombay,  India  Inchon,  Korea  ^ 

Bonn,  Germany  In  Formosa  Strait  ^ 

Bremen,  Germany--^  \  Innsbruck,  Austria 
Bremerhavaa,  Germany  5- 
Brighton,  lltghw d 
Brisbane,  AoMMlIa 
Brussels, 

Bucharest,  tawnlg 
Cairo.  EgyM  '  _ 

Callander,  Canada  ^  < 

Calymnoe,  Greece  ^ 

Canberra,  Ausctaiia 
Caracas,  Veartneta 
Casablanca,  Fr.  MorelK 
Castel  Gandolfo,  Ita^r^ 

Central  Front  in  Koretf'' 

Chiddingfold,  ftiflMnd 
Chorwon,  Korea 
Churchill,  Canada 
Ciudad  Trujillo, 

Dominican  Republic 
Colombo,  Ceylon 
Copenhagen,  Denmark 
Damascus,  Syria 
Darwin,  Australia 
Detmold,  Germany 


jPen  An  PHnec^lialNI. 

Fort  tyencay,  Keeaecd 
Port  Moresby.  New  Ogdae* 

Potsdam,  Germany 

Quarry  Heights,  Canal  Zone 

Quemoy  Island 

Rabat,  Fr.  Morocco 

Rangoon,  Burma 

Rio  de  Janeiro,  Braxil 

Rome,  Italy 

Saalburg,  Germany 

Ste.  Agathe,  Canada 

Seoul,  Korea 

Saigon,  Vietnam 


Kin^het,  Austria 
Kuala  Lumpur,  Fed.  of 
Malaya 
Kyoto,  Japan 
Lesbos,  Greece 
Les  Gressets,  France 
Limassol,  Cyprus 
London,  England 
Lvnn  Lake,  Canada 


Foreign  News  Service 


CHICAGO  DAILY  NEWS 


Salct  Adent:  Redister  &  Tribune  Syndicate,  Des  Moines,  Iowa 


A  Typical  SCOTT  Installation 


Why  SCOTT  newspaper  equipment  sets  the 

Standards  of  Performance 

world'famous  performance  of  Scott  News-  Examine  any  unit  of  Scott  equipment  for  its  many 
paper  Equipment  originates  at  the  design  features  of  advance  design  and  construction.  The 
boards,  and  continues  through  every  stage  of  manu'  fully  counter'balanced  cylinders,  over-sized  journals, 
facture.  The  resulting,  over-all  superiority  of  Scott  mounted  in  large  roller  bearings  close  to  the  body 
units  comes  from  constant,  painstaking  attention  to  of  these  cylinders,  provide  maximum  rigidity — plus 
every  detail  involved  in  these  four,  broad  con-  a  specially  designed  lubricating  system,  insuring 
siderations  of  design  and  manufacture:  smooth,  trouble-free  extra-high  speed  press  opera- 

1.  Capability  of  operation  at  high  speed  tion;  the  over-all  symmetry  of  design  and  dynamic 

2.  Maximum  flexibility  of  use  balancing  of  rapidly  rotating  parts.  Watch  its 

3.  Simplicity  of  equipment  design,  for  economi-  smooth,  effortless  operation,  at  highest  speeds  and 

cal  operation  and  maintenance  you  will  have  just  a  few  of  the  reasons  why 

4.  Components  far  sturdier  than  required,  for  "SCOTT”  stands  for  Leadership  in  newspaper 

continuous,  unfailing  service.  equipment. 

Write  today  for  the  booklet  describing  the  outstanding  advantages 
of  SCOTT  printing  units. 

Buy  with  CONFIDENCE  •  -  -  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 


5-54-2A 


Nation’s  13  th  Market 

is  by  advertising  in  the 
St.  Paul  Dispatch-Pioneer  Press 


HOUSEHOLD  COVERAGE 


51.5% 


(St.  Paul  City  Zona) 

86.6% 


95.0% 


2.9% 


5.9% 


16.4% 


MORNING  EVENING  SUNDAY 

t  •  1  ST.  PAUL  DISPATCH.PIONEER  PRESS 

■■■  OTHER  TWIN  CITY  DAILIES 


A.I.C.  9/30/54 


St.  Paul  Dispatch -Pioneer  Press 

REf^RESENTATI/ES  R  I  D  D  E  R  -  J  O  H  N  S  .  INC. 

NEW  YORK  •  CHICAGO  •  DETROIT  •  SAN  FRANCISCO 
LOS  ANGELES  •  ST.  PAUL  •  MINNEAPOLIS 


EDITOR  &  PUBLISHER  for  January  13,  1935 


Long  Island^ s 
^50,000,000 
Baby  Boom! 


^yUliat  Our  t^eaderA 


lm 


A  record  high  of  66,500  bouncing  babies  were  bom  on 
Long  Island  (Queens,  Nassau,  and  Suffolk)  in  ’54  and 
winging  storks  mean  ringing  cash  registers  to  the  tune 
of  fifty  million  dollars,  just  for  baby!  From  diapers  to 
dextrose,  babies  are  adding  to  Long  Island’s  business 
boom!  Dominating  this  fabulous  Long  Island  market  (the 
Nation’s  3rd  largest)  is  the  LONG  ISLAND  PRESS  AND 
THE  LONG  ISLAND  STAR  JOURNAL  with  a  net  gain 
of  41,997  new  reader-families  in  just  one  year!  It’s  time 
to  take  another  look  at  Long  Island  ...  let  us  tell  you 
more! 

«  -mAN 

LONG  ISLAND  DAILY  PRESS 

mnd  the 

LONG  ISLAND  STAR-JOLRNAL 

combined  circulation  ... 

295.898 

ABC  PUBLISHERS  STATEMENT,  6  MONTHS  AVERAGE  SEPT.  30.  iaS4 

NATIONAL  ADVERTISING  OFFICE 

NEWHOUSE  NEWSPAPERS 

STAR  SQUARE,  LONG  ISLAND  CITY  I.  N.  Y. 


The  Dropped  Line 

To  THE  Editor:  A  note,  per¬ 
haps  for  the  department  of  cor- 
r  e  c  t  i  o  n  and  amplification, 
though  certainly  there  can  be 
no  abuse  for  Roy  Copperud’s 
uniformly  interesting  “Editorial 
Workshop.’’ 

But  let  Roy,  an  excellent  re¬ 
write  man  for  the  Baltimore 
Evening  Sun  of  some  years 
ago,  get  his  name  straight 
when  he  quotes  James  P.  Con¬ 
nolly’s  penetrating  dogg^erel. 
Jim  Connolly  summarized  the 
plight  of  many  newspaper  city 
desks  when  he  wrote: 

All  hail  the  city  desk 

A  busier  place  than  most. 
Beset  by  pests  and  bores. 

It  spends  its  time  on  office 
chores 

Or  finding  Mr.  Yost. 

And  every  day,  or  thereabout 
It  also  gets  a  paper  out. 

This  Post  (not  Post  as  E  &  P 
for  Dec.  25  has  it)  is  faithful 
and  hard-working  Lloyd  Yost, 
then  as  now  building  superin¬ 
tendent  for  the  Sunpapers  of 
Baltimore.  And  Roy  skipped 
Jim’s  all-important  third  line. 
So  much  for  the  department 
of  correction. 

Now  the  inevitable  amplifica¬ 
tion  :  The  morning  this  verse 
was  spawned  in  Connolly’s  fer¬ 
tile  mind  opened  up  as  usual. 
There  was  an  errand  for  one 
reporter  to  pick  up  a  flare  for 
the  boat  of  a  front  office  ex¬ 
ecutive.  A  top  editor’s  wife  had 
to  be  met  at  a  department  store 
with  the  key  to  the  editor’s 
house  (another  reporter  out  of 
circulation).  Followed  five  calls 
in  quick  succession  from  the 
phone  operator  with  the  inr 
evitable:  “Have  you  seen  Mr. 
Yost?’’  And  the  equally  in¬ 
evitable  “No.” 

After  the  fifth  call,  with 
deadline  approaching,  the  city 
editor  of  The  Evening  Sun 
leaped  to  his  feet,  pounded  the 
desk  and  shouted,  “Now  at  last 
I  know  what  the  city  desk  is 
for.  It  is  to  run  office  errands 
and  carry  on  a  futile  but  un¬ 
ending  hunt  for  Lloyd  Yost.” 

Connolly  hunched  over  his 
typewriter  across  the  city  desk, 
rolled  the  cigar  in  his  mouth 
a  couple  of  times,  wadded  up 
two  false  starts,  and  in  five 


minutes  tossed  his  “All  hail” 
masterpiece  in  my  direction.  I 
have  the  original  verse  as  I 
was  the  city  editor  who  shouted. 

Edwin  P.  Young 
Providence  (R.  I.)  Journal 
and  Evening  Bulletin. 


Double-Take 

To  THE  Editor:  Crossing  De¬ 
troit’s  main  stem.  Woodward 
Avenue,  during  the  five  o’clock 
rush  I  did  a  rapid  double-take 
passing  a  news-stand. 

It’s  rare  for  me  to  buy  copies 
of  both  our  evening  papers  in 
one  day,  but  here  was  a  double 
coincidence  in  banners.  Not 
only  is  the  wording  the  same, 
but  so  is  the  type: 

SHEPPARD’S  MOTHER 

KILLS  SELF  WITH  GUN 
M.  P.  Bennett 
Detroit  4,  Mich. 


Short  ^aheA 

“Hundreds  of  ticket-holders 
failed  to  see  Averell  Harriman 
take  the  oat  as  New  York’s 
48th  Governor.” — New  York 
Times  .  .  .  “The  first  event  to¬ 
day  was  the  administering  of 
the  oats  of  office  to  Count 
Judge  Milton  D.  Richardson.” — 
Brownsville  (Tex.)  Herald. 


“The  23-year-old  model  says 
she’s  kept” — Cincinnati  (Ohio) 
Post. 

• 

“She  apparently  fell  asloop 
on  a  couch  while  sleeping.” — 
Chicago  Tribune. 

• 

“The  effort  of  seven  Amish 
fathers  to  keep  their  sons  out 
of  high  school  ended  in  a  com¬ 
promise  which  will  find  the 
boys  talking  somewhat  abbre¬ 
viated  curses.” — Washington  C. 
H.  (Ohio)  Record  Herald. 

• 

“The  last  two  lied  for  first 
place  in  the  spelling  contsr.” 
— Aberdeen  (Idaho)  Times. 

• 

Editorial  in  the  Roanoke 
(Va.)  World-News:  “It  has  re¬ 
quired  this  rather  severe  test 
to  make  many  people  realize 
that  under  our  system  a  man 
is  guilty  until  proven  inno¬ 
cent.” 
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No.  S5  in  a  series  of  friendly  talks . . . 


Tip  For  Local  Story 


a  ' 


N ow  that  we’re  well  into  1955, 
we  suggest  that  there’s  a  good 
story  in  the  local  history  of  the 
motion  picture  theatre  in  your 
community. 


\  V  The  peg  for  the  story  is  that  it 

\  was  60  years  ago  this  year  that 

the  first  public  exhibition  of  a  motion  picture 
took  place,  in  a  converted  shoe  store  in  New 
York  City. 

The  theatre  in  your  city,  of  course,  is  not  60  years 
old,  but  it  might  make  a  highly  readable  local 
story  to  trace  the  development  of  the  “passing 
fad’’  of  the  movies  into  the  deep-rooted,  irre¬ 
placeable  part  of  the  community  life  which  they 
have  become. 

Looking  back,  those  have  been  60  rather  event¬ 
ful  years  —  two  World  Wars,  Prohibition,  the 
boom  of  the  20’s,  the  Depression,  changes  in 
manners,  changes  in  our  way  of  living.  The 
movies  have  weathered  them  all.  Moreover,  they 
have  licked  a  few  extra  special  problems  of  their 
own,  such  as  discriminatory  taxation,  threats  of 
crackpot  censorship,  the  advent  of  the  automo¬ 


bile,  radio,  night  baseball,  television.  Quite  a 
sturdy  youngster,  the  movies.  And  still  growing. 

At  any  rate,  it  was  our  thought  that  there  must 
be  a  lot  of  good  material  in  your  town  for  a  story 
on  your  local  theatres  and  what  they  have  done 
since  those  early  days.  In  every  city  the  local 
movie  houses  played  an  important  role  during 
both  World  Wars,  helping  in  Red  Cross  drives, 
staging  war  bond  rallies  and  in  other  ways  mak¬ 
ing  themselves  the  center  of  the  town’s  war 
effort.  In  peace,  too,  they  have  done  more  than 
their  share,  raising  money  for  sufferers  from 
drought  or  flood,  for  poor  kids’  toys  at  Christmas, 
for  a  hundred  and  one  other  worthy  causes.  And 
over  it  all,  of  course,  was  their  regular  job,  which 
they  have  performed  with  extraordinary  suc¬ 
cess,  of  bringing  laughter  and  relaxation  to  your 
town’s  people. 

You  might  find,  indeed,  that  all  of  this  material 
might  very  well  justify  some  sort  of  editorial 
salute  to  your  local  movie  theatre  and  the  man 
who  runs  it. 

We’d  be  happy  to  provide  any  data  you  may  need 
to  round  out  the  local  story. 


The  Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  Yoric  36,  N.  Y. 


i 


editor  sc  publisher  for  Jantiary  15,  1955 


There’s  News  In  Them 
Thar  Thrills! 


On  another  page  (page  3  to  be  exact)  the 
Council  of  Motion  Picture  Organizations 
makes  a  good  suggestion.  We’d  like  to 
underscore  it  because  it  is  right  in  line  with 
something  we  are  doing. 

To  start  off  the  New  Year  with  more  than 
our  usual  enthusiasm,  we  are  putting  on 
a  nation-wide  campaign  called  “M-G-M’s 
1955  Motion  Picture  Theatre  Celebration,” 
in  which  some  15,000  theatres  (including 
those  in  your  city)  will  be  participating. 

Aside  from  acquainting  the  public  with 
the  exceptionally  fine  pictures  we  have 
for  January-April  release,  our  theme  for 
the  “celebration”  is  a  salute  to  the  local 


motion  picture  theatres  and  the  men  and 
women  who  run  them,  night  and  day,  in¬ 
cluding  holidays.  It’s  about  time  some¬ 
body  “starred”  the  exhibitors  and  paid 
tribute  to  the  part  that  the  theatre  plays 
in  its  community. 

Those  movie  men  are  a  pretty  stalwart 
lot  of  good  citizens. 

As  COMPO  sug¬ 
gests,  there  is  a 
good  story  (or  pos¬ 
sibly  even  an  edi¬ 
torial)  in  the  local 
history  of  the 
movie  theatre  in 
your  town. 


MOTION 

PICTURE 

THEATRE 

Ceubration 

•rNdf-s  floti  fvm  At  tni  Movtist* 


The  Movies  Are  Going  Forward  In  ^55!” 


M-G-M  PICTURES 

LEADING  THEATRES  PROUDLY  PLAY  THEM ! 


Celebration'' Pictures  from  AZ-C-A/:  —  “BAD  DAY  AT  BLACK  ROCK”;  "THE  GLASS  SLIPPER”;  "MANY  RIVERS  TO  CROSS”; 
“HIT  THE  DECK”;  “JUPITER’S  DARLING”;  BEDEVILLED”;  “GREEN  FIRE”;  “INTERRUPTED  MELODY”;  “THE  PRODIGAL". 


4 


EDITOR  &  PUBLISHER  for  Jaimary  15,  1955 


COPLEY  NORTHERN  ILLINOIS  GROUP 


Aurora  Beacon-Newt  •  Elgin  Courier-Newt  •  Joliel  Herald-Newt 
Represented  by  Wesl-Holliday  Co.,  Inc.  •  Offices,  All  Principal  Cities 


^  Ray  Erwin’s 

ippin^A 


umn 


W  ARD  MOREHOUSE,  famous  for  a  quarter  century  as  drama  i 
critic  and  Broadway  columnist  for  the  New  York  Sun  and ; 
lately  for  NANA,  on  Feb.  1  becomes  a  Sunday  Review  editor 
and  thrice-weekly  columnist  for  the  morning  Colorado  Sprinfrs 
Free  Press  in  a  State  that  has  enchanted  him  on  his  22  motor 
trips  across  the  U.S.A.  His  wife,  Becky  Franklin,  ex- Atlanta 
Journal  reporter,  is  leaving  the  staff  of  Time  to  do  free-lance 
writing  out  there  .  .  .  And  charming  Rhea  Talley,  New  York 
columnist  for  the  Louisville  Courier-Journal,  Memphis  Com¬ 
mercial  Appeal  and  Houston  Post,  currently  is  lecturing  on 
“Charm”  to  women’s  groups  in  Louisville,  Cincinnati  and  Mid¬ 
west  cities  .  .  .  Bob  Brown,  Eastman  Kodak  Editorial  Service, 
had  me  to  a  party  at  Sardi’s  for  David  Wayne  and  others  in 
the  cast  of  Kodak’s  first  national  TV  show,  “Norby,”  which 
began  Jan.  5.  Incidentally,  the  weekly  Orangetown  Telegram 
at  Pearl  River,  N.  Y.,  recently  devoted  most  of  an  edition  to 
“Norby,”  inasmuch  as  the  story  is  filmed  there. 

Country  Correspondence 

Editors  of  country  correspondence  have  more  fun  than  peo¬ 
ple  do.  Chuck  Bobo,  rural  editor,  Columbia  (Mo.)  Daily  Tri¬ 
bune,  who  says  he  wouldn’t  change  jobs  with  the  managing 
editor  because  he  meets  “some  of  the  best  people  in  the  world,” 
received  this  hasty  note  from  one  of  his  correspondents: 

"Am  sorry  to  have  to  ask  you  to  straighten  out  the  little  item 

yesterdays  paper  about  Rev .  and  wife  tomove  from - 

here  next  wk.  you  added  to  the  item  that  he  was  was  pastor  of  the 

Boptist  church,  well  it  is  this;  Rev. _ was  acting  pastor  for 

several  wks,  and  was  elected  (P^rin,  of  the - school  and  was 

making  trips  every  Sun,  to  preach  His  wife  had  eye  trouble  and 

had  a  catract  operation,  they  were  living  in - -  The  minister 

was  coming  to  his  appointment  one  Sun,  and  he  claims  he  was  so 
worried  about  his  wife,  he  took  a  drink  of  wine,  and  th  t  started 
himto  drinking  more, ,  (guess  he  was  in  the  habit)  So  he  never  showed 

up,  and  Mr. _ went  t  to  hunt  him  that  P.M.  and  found  him  in 

_  said  he  had  a  black  ouut  and  hires  some  colored  men  to 
drive  him  home.  So  of  course  h  he  was  on  the  carpet  fro  the  congre¬ 
gation  heard  his  story  and  immediately  vo',)d  him  out  as  pastor,  I 
guess  the  school  board  did  the  same  thing  as  he  has  not  taught  any 

more  and  they  will  live  in  the  home  with  the  -  judge  he  will 

try  to  get  another  place.  So  you  see  it  is  misleading  to  say  he  is 

pastor  of  the  _  Baptist  Church,  I  am  sure  the  baptists  will  be 

08  mad  as  a  hornet  and  jump  on  my  bones  about  .  I  will  get 
the  blame  for  it  People  here  seemed  to  like  except  for  a  few  of 
the  members.  He  told  ihem  all  about  it,  and  said  if  he  was  lei  stay  , 
e  would  promise  never  to  let  it  happen  again." 
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SHORT  TAKES!!! 


(An  answer  to  “Boy!!  !”  by  Irving  Fang,  Clippings,  Jan.  1). 

Greetings  to  you,  rewriteman, 

Noblest  of  the  newsy  clan. 

But  I  wonder  how  you’d  rate 
If  left  alone  in  hands  of  fate? 

Who  would  fill  your  barren  larder 

With  “books”  that  you  might  work  the  harder? 

Who  would  fill  your  coffee  cup 
Only  to  have  you  belch  it  up? 

And  who  runs  down  for  your  cigarette 
When  you  say  “I  always  forget?” 

Oh,  chronicler  of  thief  and  raper 
W'ho  brings  you  your  latest  paper? 

And  changes  ribbons  on  your  typewriter 
Making  dark  words  that  once  were  lighter? 

Pencils,  paper,  clips  and  more 
All  treasures  of  our  precious  store 

Are  in  the  hands  of  your  envoy 
When  you  loudly  bellow,  “Boy!  !  !” 

If  you  were  truly  one  of  us 
why  are  you  now  such  a  sour  puss? 

— Marvin  H.  Friedman,  (!opyboy,  Neic  York  Post, 


You  save  by  buying  All  3  for  only  40^  a  line  as  compared 
to  the  individual  line  rate  of  47^  It  means  greater,  more 
concentrated  coverage  ...  at  lower  line  rates  than  ever 
before ! 


Send  (or  this  FREE  folder  with 
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all  you  do  is  look. 


and  there  it  is 


It’s  as  easy  as  that.  There’s  nothing  complicated  about  The  New 
York  Times  Index. 


It’s  organized  to  help  you  get  fast  results  when  you’re  looking  for 
/acts  that  have  appeared  in  the  news. 


They  can  be  facts  about  persons,  events,  places,  organizations— 
almost  any  subject  you  can  think  of.  For  the  Index  covers  the 
whol6  scope  of  the  news.  There  are  over  20,000  references  in  each 
issue.  And  you  get  two  issues  a  month. 


All  references  are  listed  alphabetically  by  subject— with  dates, 
column  numbers  and  page  numbers  that  guide  you  straight  to  the 
original  story  in  your  file  of  The  New  York  Times.  Of  course,  the 
dates  serve  an  additional  purpose— they  help  you  locate  items  in 
back  copies  of  your  own  newspaper. 


You’ll  appreciate,  too,  the  value  of  the  Index  as  an  independent 
reference  work.  In  each  issue  thousands  of  events  are  summarized 
...  so  thoroughly  in  many  cases  that  your  search  for  facts  is  ended 
then  and  there. 


The  New  York  Times  Index  is  saving  time  and  money  for  news¬ 
papers  all  over  the  country.  If  your  staff  has  not  been  using  it,  why 
not  have  your  subscription  started  without  delay?  The  small  in¬ 
vestment  will  pay  off  handsomely. 


Sbe  J|ork  Simejs  3nbex 


229  West  43rd  St.,  New  York  36,  N.  Y. 


IWice-a-month  Indexes 

Yearly  Rates  •  Cumulative  Annual  Volume .  $50  a  year 

Twice-a-month  Indexes  only . $35  a  year 

Cumulative  Annual  Index .  $35  a  year 
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Top  Retailers  Expect  Gain 
Of  3%  with  Hard  Selling 


j 


Shopping  Center  and  Discount 
House  Competition  Considered 

By  Robert  B.  McIntyre 

The  nation’s  top  retailers  attending  the  44th  annual 
convention  of  the  National  Retail  Dry  Goods  Associa¬ 
tion  in  New  York  City  this  week  opened  and  closed 
their  four-day  get-together  on  notes  of  optimism.  They 
heard  warnings,  however,  to  adjust  to  changed  con¬ 
ditions  and  to  prepare  to  meet  “intense  competition.” 


Malcolm  P.  McNair,  Lincoln 
Filene  professor  of  retailing. 
Harvard  Graduate  School  of 
Business  Administration,  said 
“it  seems  reasonable”  to  expect 
an  increase  in  departnrjent-store 
sales  of  3%  for  the  Spring. 

If  this  occurs,  he  said,  it 
means  that  in  the  Spring  de¬ 
partment  stores  will  recover  ap¬ 
proximately  the  ground  they 
lost  in  1954,  and  will  make  sales 
very  close  to  the  figures  for 
the  1953  Spring  season. 


the  suburbs,  Mr.  Yunich,  who 
will  become  president  of  L. 
Bamberger  &  Co.,  Newark,  N.  J. 
on  Feb.  1,  said  this  develop¬ 
ment  is  presenting  big  retail¬ 
ers  with  serious  problems.  “To¬ 
day  is  bright  and  tomorrow 
promises  to  be  even  brighter” 
for  the  economy  as  a  whole,  he 
said,  but  the  big  city  stores 
aren’t  “sharing  in  the  fruits 
as  readily  as  one  might  sup¬ 
pose.” 

“There  ai^e  a  lot  of  things 


that  stores  can  do,  should  do, 
and  must  do  if  they  are  going 
to  participate  in  the  general 
prosperity  on  any  reasonable 
basis,”  he  said.  “Decentraliza¬ 
tion  is  one  answer,  but  it’s  not 
the  answer.  The  big  super¬ 
shopping  sections  that  are  be¬ 
ing  built  in  the  new  suburban 
population  centers  will  support, 
eagerly  and  profitably,  branch 
stores. 

“But  in  my  opinion,  it  would 
be  a  great  mistake  for  the  big 
city  store  to  put  all  its  eggs  in 
the  one  basket  of  decentraliza¬ 
tion. 

“The  movement  to  the  sub¬ 
urbs  is  going  to  slow  down  in 
the  not-too-distant  future,”  Mr. 
Yunich  asserted.  “A  suburban 
area  can  support  only  so  many 
people  and  still  remain  subur¬ 
ban.  And  there  is  a  definite 
limit  to  how  far  ‘out’  a  city 
worker  can  live. 


Allied  Plans  Network 
Of  Shopping  Centers 


Slowdown  in  Suburbs 
One  speaker  predicted  that 
the  current  movement  to  the 
suburbs  is  due  to  “slow  down 
in  the  not-too-distant  future.” 
Another  described  the  growth 
of  the  discount  house  as  being 
representative  of  one  segment 
of  a  trend  toward  low-cost, 
high-turnover  distribution  “with 
sharply  decreased  emphasis  on 
service,  convenience  and  ‘frills’.” 

Other  speakers,  apparently 
not  too  certain  that  the  move 
to  the  suburbs  will  slow  down, 
outlined  plans  for  meeting  both 
shopping  center  and  discount 
hou.se  competition. 

Future  Never  Brighter 
David  L.  Yunich,  senior  vice- 
president  of  Macy’s  New  York, 
said  that  while  the  future  of 
retailing  “has  never  looked 
brighter”  from  an  economic 
point  of  view,  retailers  will  have 
to  adjust  their  methods  and 
their  policies  to  today’s  changed 
conditions  and  prepare  to  meet 
the  changes  looming  up  in  the 
years  just  ahead  if  they  are 
to  continue  to  operate  profit¬ 
ably. 

Turning  to  the  heavy  shift  to 


Allied  Stores  Corporation, 
which  since  1950  has  spent  a 
total  of  $47,000,000  on  improv¬ 
ing  its  downtown  stores,  and 
which  has  just  thrown  in  an  ad¬ 
ditional  $20,000,000  on  its  im¬ 
provement  program,  this  week 
announced  plans  to  spend  $292,- 
720,000  on  a  network  of  inte¬ 
grated  regional  shopping  cen¬ 
ters  across  the  country. 

The  program,  expected  to  be 
completed  in  three  years,  cov¬ 
ers  seven  giant  centers  costing 
about  $237,600,000  plus  three 
centers  already  in  operation, 
which  represent  an  investment 
of  $55,120,000. 

“Flagship  of  the  network,” 
Chairman  B.  Earl  Puckett  re¬ 
vealed,  “is  to  be  the  greatest 
regional  center  of  the  nation 
has  ever  seen,  Bergen  Mall,  in 
New  Jersey,  where  Allied’s 
Stem  Brothers  of  New  York 
will  operate  one  of  the  depart¬ 
ment  stores.”  He  added  that 


Bergen  Mall  will  have  upwards 
of  100  stores,  on  more  than  100 
acres. 

The  new  links  in  the  shopping 
center  network  are  in  northern 
New  Jersey;  in  Peabody,  Mass.; 
Levittown,  Pa.;  Houston,  Tex.; 
Cincinnati;  Minneapolis,  and  in 
Long  Island.  Centers  already  in 
operation  are  in  Seattle;  Ro¬ 
chester,  Minn.,  and  in  Framing¬ 
ham,  Mass. 

Allied’s  downtown  progpram 
includes  the  addition  of  four 
new  stores  to  the  Seattle  Bon 
Marche  store;  expansion,  mod¬ 
ernization  for  the  Ogden,  Utah, 
store;  completion  of  a  program 
which  doubles  the  size  of  Titche- 
Goettinger,  Dallas,  Tex.,  at  a 
cost  of  $5,000,000 ;  a  service 
building  and  warehouse  for 
Jordan  Marsh,  Boston,  totaling 
510,000  square  feet;  and  expan¬ 
sion  and  modernization  of  the 
Wilkes-Barre,  Pa.,  Pomeroy’s. 


editor 
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Tobe  Award  Goes 
To  David  Hike 

David  L.  Rike,  president 
of  Rike-Kumler  Company, 
Dayton,  Ohio,  received  the 
1964  Tobe  Award  as  the 
“Retailer  of  the  Year.” 

Describing  increased  park¬ 
ing  as  “the  key  to  every¬ 
thing,”  Mr.  Rike  said  that 
solution  of  the  parking 
problem  downtown  “is  the 
responsibility  of  business 
and  not  of  government.” 

“Eventually  the  suburbs  will 
become  less  attractive  because 
they  are  no  longer  truly  sub¬ 
urban,  presenting  the  oppor¬ 
tunities  for  the  city  store  to  ex¬ 
pand  its  volume.” 

According  to  Mr.  Yunich,  for 
the  big-city  stores  to  take  ad¬ 
vantage  of  the  opportunities 
which  will  be  presented  to  them, 
they  will  have  to  work  together 
on  long-range  planning  which 
must  include  aggressive  cam¬ 
paigning  for  local  tax  readjust¬ 
ments,  improved  transportation 
and  for  new  and  more  adequate 
parking  facilities. 

Discount  House  Cited 
Retailers  from  all  parts  of 
the  U.  S.  attending  the  conven¬ 
tion  heard  James  C.  Worthy, 
Department  of  Commerce  as¬ 
sistant  secretary,  suggest  that 
the  discount  house  development 
be  viewed  against  the  back¬ 
ground  of  gradually  increasing 
costs  “which  have  been  char¬ 
acteristic  of  retailing  for  some 
15  or  20  years. 

“Undoubtedly,”  Mr.  Worthy 
said,  “part  and  perhaps  all  of 
these  increased  costs  were  for 
better  service  and  greater  con¬ 
venience,  but  what  about  the 
customer  who  is  less  interested 
in  this  kind  of  value  and  more 
interested  in  the  merchandise 
itself?” 

Mr.  Worthy  warned  retailers 
that  the  phenomenal  growth  of 
the  discount  house  and  discount 
selling  should  be  a  signal  for 
a  reappraisal  of  conventional 
merchandising  policies  “for  it  is 
unquestionably  a  response  to 
the  consumer’s  desire  for  a 
wider  degree  of  latitude  in 
which  to  exercise  his  free  choice 
as  to  how  he  wants  to  spend 
his  money. 

{Continued  on  page  60) 
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White  House  Press  Conference 

2,500  QUESTIONS 


By  S.  Richard  Brooks 

WHEN  President  Eisenhower  took  office 
two  years  ago,  the  Washington  corre¬ 
spondents,  some  of  them  on  the  White 
House  beat  since  Franklin  D.  Roosevelt’s 
first  term,  were  uncertain  whether  the 
former  General  would  meet  the  press  regu¬ 
larly,  much  less  at  all,  for  a  free-and- 
easy  access  to  the  No.  1  source  of  news 
in  the  United  States. 

He  was  slow  getting  started  but  he 
has  since  met  the  press  in  scheduled 
conferences  55  times.  (These  do  not  in¬ 
clude  the  many  contacts  with  the  news- 

FOREIGN  POLICY 
Indo  China  (27);  Korean 
War,  Talks,  Truce,  .\rmistice 
(20);  Red  China  Blocade,  Main¬ 
land  Invasion,  Entry  Into  The 
U.N.  (14);  POW  Turncoats, 
court  martial  (9);  German 
Unity,  NATO,  EDC  (8);  SEA- 
TO  (5);  Middle  East  Dis¬ 
putes  (5);  Geneva  Confer¬ 
ence  (4);  Guatemala  (4); 

Plane  Attack  off  Japan  (4); 

Foreign  Aid  (4);  Secret  (]on-  Emb 

ferences  (3) ;  Coexistence  (3)  ;  Tokyo,  Censoi 
Attlee’s  Trip  to  Red  China  (2)  NATION 

ANZUS,  Isolationism,  Austrian  McCarthy  i 

Independence  Treaty,  Peace  Alaska  Hawa 
Overtures,  Chinese  Students  in  Segregation  (1 
The  U.S.,  Bases  in  Spain,  Am-  Redevelopmen 
bassador  to  The  Vatican.  of  the  Voting 

SECURITY  (2);  Droughi 

(Jovemment  Security  Risks,  Colorado  Rive 
Discharges,  Subversion,  Inves-  n\an  Be  Pre 
tigations.  Infiltration,  Red  Force  Acadei 
School  Teachers  (16);  Dexter  linquency. 
White  Case  (10);  Ladejinsky  apixw 

(10);  Book  Burning  (9);  Out- 
lawing  of  The  Communist  Secretary  o 
Party  (2);  General  Marshall’s  ter  state  Comi 
Loyalty  (2);  Edward  R.  Mur-  (3);  Chief 
row’s  Loyalty,  Disappearance  Court  (3);  C( 

(2);  Solicitc 
E  &  P  INDEX  Deinocr 

Advertising  News  15-26  PO 

Circulation  44  Congressioi 

Classified  Clinic  28  Opinion  of  E 

Editorial  36  election  (10); 

Journalism  Education  40  Split  (4);  Tl 

Letters  2  ington,  GOP 

Personals  37  tee.  Foreign 

Photography  42  Democrats,  E 

Promotion  46  al  Committee 

Radio-TV  40  es  by  Cabine 

Ray  Erwin’s  Column  5  vinating  the 

’Round  Their  Beats  12  Third  Party, 

Shop  Talk  68  tration  Scand 

Short  Takes  2 

Syndicates  54  CONE 

Any  article  appearing  in  this  * 

publication  may  be  reproduced  Three  ( 

provided  acknowledgement  is  Governors 
made  of  the  Editor  &  Pub-  ^lassie,  Ade 
LISHER  copyright  and  date  of  Boh 


men  on  trips  and  vacations.)  He  has 
seen  on  the  average  of  200  reporters  per 
conference  and  heard  more  than  2,500 
questions  thrown  his  way. 

This  box  score,  compiled  from  the 
transcripts  published  in  the  New  York 
Times,  shows  the  range  of  subject  matter 
covered  by  the  questions  and  the.  number 
of  times  an  individual  newsman  has 
directed  an  inquiry  to  the  President  of 
the  United  States  in  person — a  total  score 
that  represents  a  great  victory  for  the 
people’s  right  to  know. 


Thanit  you,  Mr.  PretidantI 


of  Red  Embassy  Official  in 
Tokyo,  Censorship. 

NATIONAL  SCENE 
McCarthy  (32);  TV  A  (15); 
Alaska,  Hawaii  Statehood  (10); 
Segregation  (9);  Niagara  Falls 
Redevelopment  (5);  Lowering 
of  the  Voting  Age  (2)  ;  FEPC 

(2) ;  Drought  Program  (2); 
Colorado  River  Bill,  Can  a  Wo¬ 
man  Be  President,  New  Air 
Force  Academy,  Juvenile  De¬ 
linquency. 

APPOINTMENTS 
Secretary  of  Labor  (3);  In¬ 
terstate  Commerce  Commission 

(3) ;  Chief  Justice,  Supreme 
Court  (3);  Comptroller  General 
(2);  Solicitor  General  (2); 
AEC,  Democrats,  Dewey. 

POLITICS 

Congressional  Election  (24); 
Opinion  of  Election  (16);  Re- 
election  (10);  Republican  Party 
Split  (4);  The  Mess  in  Wash¬ 
ington,  GOP  National  Commit¬ 
tee,  Foreign  Policy  Talks  with 
Democrats,  Democratic  Nation¬ 
al  Committee  Meeting,  Speech¬ 
es  by  Cabinet  Members,  Reju- 
vinating  the  GOP,  Forming  a 
Third  Party,  Truman  Adminis¬ 
tration  Scandals. 

CONFEIRENCEIS 
Big  Four  (6);  Bermuda  (6); 
Big  Three  (4);  Churchill  (3); 
Governors’  (2);  Mac  Arthur, 

Selassie,  Adenauer,  Stalin,  Ma- 
linkov,  Bohlen,  Big  Three 
Foreign  Ministers,  Mendes- 
France,  Gen.  Chiang. 


FARM  SITUATION 
Farm  Controls,  Bills,  Prices 
(22);  Dairy  I’rices  (7);  Surplus 
to  Russia  (2);  Beef  Prices. 

CONGRESSIONAL  VIEWS 
Bricker  Amendment  (10) ; 
McCarran-Walter  Act  (4) ; 
Flanders  Resolution  (3) ;  Ran¬ 
dall  Commission  Report  (2)  ; 
FHA  Scandals  (2) ;  Simpson 
Bill  (2) ;  Taft-Hartley,  Jackson 
Report,  Sen.  Watkins,  Robin¬ 
son  -  Patman  Act,  Goldwater 
Act,  Chavez  Resolution. 

FINANCES 

Taxes,  Reductions  (9);  Bud¬ 
get  (6);  Minimum  Wage  (4); 
Defense  Budget  (3);  Excess 
Profits  (2);  Social  Security 
(2);  Sales  Tax  (2);  Defense 
Appropriation  (2);  National 
Debt  (2);  Highway  Appropria¬ 
tion  (2);  Coffee  Prices,  Con¬ 
sumer  Tax  Consessions,  Excise, 
Gas,  Disaster  Relief,  Presi¬ 
dent’s  Income. 

ATOMIC  ENERGY 
A-Pool  (20);  H-Bomb  and 
Russia  (9);  Oppenheimer  (7); 
A-Plants  (2);  Production  De¬ 
lay  (2)  ;  AEC  Act  (2)  ;  B  11s 

(2) ;  Weapons  (4);  Oak  Ridge, 
Scientists’  Morale,  Effects  on 
Japan,  Storage  Bases,  Remarks 
to  Congress,  Uranium  Prices 

TRADE 

Reciprocal  Trade  Agreements 
(8);  International  Trade  Policy 

(3) ;  Trade  with  Mexico,  Rus¬ 
sia  (2);  Higher  Tariff  and  Im¬ 
port  Duties  (2). 


Who  Asks  Them? 
2-Yr.  Box  Score 


Merriman  Smith 

United  Press  . 55 

Raymond  P.  Brandt 
St.  Louis  Post-Dis¬ 
patch  _ 53 

Sarah  McClendon 
El  Paso  (Tex.)  Times 

Texas  Group  .  49 

Mrs.  May  Craig 
Gannett  Newspapers 

of  Maine  .  46 

Marvin  Arrowsmith 
Associated  Press  37 

Chalmers  Roberts 
Washington  Post  and 

Times  Herald _ _  36 

Edward  Folliard 
Washington  Post  and 

Times  Herald  _  33 

Robert  Clark 
International  News 

Service  . 30 

Anthony  Leviero 

New  York  Times  .  30 

Richard  Wilson 

Cowles  Publication  .  27 

Robert  SPIVi^<cK 

New  York  Post  . .  26 

Alan  Emory 
Watertown  (N.  Y.) 

_ _ Times  .  26 

Kenneth  Scheibel 

Gannett  Service  . .  25 

Nat  Finney 
Buffalo  (N.  Y.) 

Evening  News  . 22 

Roscoe  Drummond 
Christian  Science 
Monitor,  New  York 

Herald  Tribune  .  21 

Robert  Donovan 
New  York  Herald 

Tribune  . 20 

David  Sentner 

Hearst  Newspapers  _  19 

Frank  Van  Der  Linden 
Nashville  (Tenn.)  Ban¬ 
ner,  Charlotte  (N.  C.) 

Observer  .  17 

Clark  R.  Mollenhoff 
Des  Moines  Register 

and  Tribune  Syn .  17 

James  Reston 

New  York  Times  . . 16 

Charles  Von  Fremd 

CBS-TV _ _  15 

John  Herling 
Des  Moines  Register 

and  Tribune  Syn.  .  15 

Ray  L.  Scherer 

NBC . . . 15 

Ed  Milne 
Providence  (R.  I.) 

Evening  Bulletin  .  13 

Robert  L.  Riggs 
Louisville  (Ky.) 

Courier  Journal .  12 

John  Merling 

Editors  Syndicate  .  13 

George  Herman 

CBS  . 12 

Joseph  Loftus 
New  York  Times  .  12 
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Laurence  Burd 

Chicago  Tribune  -  11 

Robert  Richards 
Springfield  (Ill.)  State 
Journal,  Copley  Prese..  11 
ALICE  Johnson 


Seattle  Times . . .  11 

William  H.  Lawrence 

New  York  Times  _  11 

Richard  Harkness 
NBC  10 

Harry  L.  Dent 
Columbia  (S.  C.) 

State  and  Record -  10 

Andrew  Tully 

Scripps-Howard - 9 

Martin  Hayden 

Detroit  News  _  9 

Paul  Leach 

Chicago  Daily  News  ...  9 
Joseph  A.  Fox 
Washington  Star  _____  8 
Daniel  Schorr 

CBS . 9 

Joseph  C.  Harsch 
Christian  Science 

Monitor _  10 

Ethel  Payne 

Defender  Publications _  8 

Gould  Lincoln 

Wastington  Star _ _  7 

A.  Robert  Smith 

Oregonian  . 7 

Joseph  R.  Slevin 
New  York  Journal 

of  Commerce .  8 

Alice  Dunnigan 
Associated  Negro 

Press  . 6 

Frederick  Kuh 

Chicago  Sun-Times _ 6 

William  Blair 

New  York  Times _ _  6 

Charles  Lucey 

Scripps-Howard  . . .  6 

Pat  Munroe 
Salt  Lake  City 


(Utah)  Deseret  News  _  6 
Charles  Bartlett 
Chattanooga  (Tenn.) 


Times  .  6 

Douglas  Cater  Jr. 

The  Reporter _ 6 

Fletcher  Knebel 

Cowles  Publications _  5 

Lloyd  Schwartz 
Fairchild  Publications  ..  5 
Fred  Perkins 

Scripps-Howard _  5 

1  Paul  S.  Rankine 

I  Reuters  . 5 

Martin  Agronsky 

NBC  . 5 

Francis  A.  Stephenson 
New  York  Daily  News  _  5 
William  P.  Flythe 

Hearst  Newspapers  _  5 

Milton  Friedman 

Jewish  Agency  . 5 

I.  G.  Laycook 
Nashville  (Tenn.) 

Tennessean  _  5 

John  Cutter 

United  Press . . 5 


Norman  Carignan 

Associated  Press  . .  5 

John  Hightower 

Associated  Press _  4 

John  Madigan 

Hearst  Newspapers  . .  4 

Richard  Strout 
Christian  Science 

Monitor  . 4 

Robert  Sylvester 
Newark  (N.  J.)  News  _  4 
Carlton  Kent 

Chicago  Sun-Times _  4 

Dayton  Moore 

United  Press  _ 4 

Harry  Frantz 

United  Press . . 4 

Carroll  H.  Kenworthy 

United  Press  _ _ _  4 

Milton  Freudenheim 
Akron  Beacon- 

Journal  . . 4 

Joseph  Chiang 
Chinese  News  Service  ..  4 
Ruth  Montgomery 

New  York  News  — . .  4 

Hazel  Markel 
Mutual  Broadcasting 

Co . 4 

Garnett  D.  Horner . .  4 

Washington  Evening 

Star  .  4 

John  W.  Vandercook 
ABC  . 4 


Nicholas  Gregory 
Philadelphia  Inquirer  ..  3 
Helene  Monberg 
Pueblo  (Colo.)  Chief - 


ton  and  Star-Journal  .  3 

Lucian  Warren 
Buffalo  (N.  Y.) 

Courier-Express  . . .  3 

Doris  Fleeson 

Bell  Syndicate  . . 3 

Louis  Lautier 

Atlanta  World  . . •  3 

Lenry  Pierre 

La  Monde  .  3 

Ed  Creagh 

Associated  Press  .  3 

Douglas  Cornell 

Associated  Press  _ _  3 

Jack  Bell 

Associated  Press  .  3 

Anador  Martin 
International  News 

Service  .  3 

Marshall  McNeill 
Scripps-Howard 

Newspapers  . 3 

Glenn  Thompson 

Cincinnati  Enquirer  _  3 

Paul  Martin 

Gannett  News  Service  ..  3 
Edward  J.  Sims 
Columbia  (S.  C.)  State 

and  Record  . 2 

Barnet  Nover 
Denver  (Colo.)  Post  .....  2 
John  D.  Morris 

New  York  Times . .  2 

Arthur  Hadley 
Newsweek . .  2 


James  T.  Rogers 

Gannett  News  Sertnce  ...  2 
Laurence  Fernsworth 
Concord  (N.  H.) 

Monitor . . .  2 

Harold  Oliver 

Associated  Press  .  2 

El.mer  Davis 

ABC  . . .  2 

Oscar  W.  Reschke 
Deutsche  Presse 

Agentur _ _ _  2 

Neal  A.  Stanford 
Christian  Science 

Monitor . . .  2 

J.  Newman  Wright 
Passaic  (N.  J.)  Her¬ 
ald  News  . . .  2 

Marietta  Drake 
Niagara  Falls  (N.  Y.) 

Gazette  . .  2 

William  Dickenson 

Philadelphia  Bulletin _  2 

William  Shannon 

New  York  Post  . .  2 

James  Patterson 
New  York  Daily 

News  .  2 

Walter  T.  Ridder 
St.  Paul  (Minn.) 

Pioneer  Press  and 

Dispatch  _ _ _  2 

Diosdado  Yap 

Manila  Chronicle _ _  2 

A.  E.  Salpeter 

Tel  Avid  Haaretz  _  2 

Cabell  Phillipis 

New  York  Times  . . .  2 

Leslie  Hunneycutt 

Army  Times  . .  1 

Roscoe  Snipes 

United  Press  .  1 

Eleanor  Hamilton 
Winston-Salem  (N.  C.) 

Journal  and  Sentinel _  1 

Frank  O’Brien 

Associated  Press  .  1 

George  R,  Wolff 
Agence  France- 

Presse  .  1 

L.  Edgar  Prina 

Washington  Star  _  1 

Wesley  G.  Peyton 
San  Jose  (Calif.) 

Mercury .  1 

Edward  Jamieson 
Houston  (Tex.) 

Chronicle  .  1 

Edwin  Dale 
New  York  Herald 

Tribune  . . . .  1 

John  Scali 

Associated  Press  . .  1 

Chester  Potter 

Pittsburgh  Press _  1 

Donald  Irwin 
New  York  Herald 

T Tribune  . . . .  1 

Harry  Flannery 


MBS  _  _  _ _ 1 

Jerry  W.  Poole 
Pulliam  Newspapers 
Indianapolis  Star  and 
News  . . .  1 
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Charles  E.  Shutt 

TeleNews  _  1 

John  O’Brien 
Philadelphia  Inquirer  _  1 
William  S.  White 

New  York  Times _ 1 

Elie  Abel 

New  York  Tunes . .  1 

Joseph  Dear 
Central  Press  Asso¬ 
ciation,  Madison  (Wis.) 

Capital  Times  . . .  1 

Roland  Sawyer 
Christian  Science 

Monitor  _ 1 

Elizabeth  Carpenter 
Houston  (Tex.)  Post 

Texas  Group  . . .  1 

Felix  Cotton 
Internatiortal  News 

Service  _ 1 

Glenn  Green 
McGraw-Hill  Publica¬ 
tions  . - _ _ _ _  1 

Robert  Albright 

Washington  Post _  1 

Peter  Heidenberger 
Bavarian  Broadcast¬ 
ing  System  , _ 1 

Darwin  R.  Olofson 
Omaha  (Neb.)  World 

Herald  . . . 1 

Mrs.  Else  Strom 
A  ftrontidningen 

(Sweden)  . 1 

Bernard  Mullady 
Associated  Labor 

Press  . 1 

Robert  Ruth 

Baltimore  (Md.)  Sun _  1 

Peter  Edson 

NEA  . . 1 

J.  A.  Livingston 

Philadelphia  Bulletin .  1 

John  Kelso 

Boston  (Mass.)  Post  _  1 

J.  A.  O’Leary 

Washington  Star . .  1 

Will  Muller 

Detroit  News  _  1 

Clayton  Knowles 

New  York  Times _  1 

Donald  Shannon 
Western  Reporters  ...._  1 
Paul  Shinkman 
Stations  WASH 

WDON  . 1 

Donald  R.  Larrabee 
New  Bedford  (Mass.) 

Standard-Times _  1 

Charles  Green 
New  York  Daily 

News  _ 1 

Otto  Leichter 

West  German  New.s- 

papers  . 1 

McClellan  Smith 

Film  Daily  .  1 

Edward  Michelson 
Boston  (Mass.) 

Herald  Traveler  .  1 

Ernest  Mickel 

Dodge  Daily  News  . .  1 

James  M.  Daniel 

Mountain  News  . 1 

Roger  Stuart 
New  York  World- 
Telegram  and  Sun  . 1 


‘Brownie  Reid  Guides 


Herald  Trib 

By  Jerry  Walker 

Since  last  May  the  New  York 
Herald  Tribune  has  been  going 
along  its  way  according  to  a 
plan — mostly  forward.  Today  it 
can  boast  the  highest  weekday 
circulation  in  its  long  history 
(over  400,000)  and  a  Sunday 
sale  within  sight  of  the  600,000 
mark. 

Add  to  this  picture  an  adver¬ 
tising  volume  increase  of  220,- 
000  lines  for  1954  over  1953, 
followed  by  a  57,000-line  gain 
for  the  first  11  days  of  January, 
and  it’s  not  hard  to  understand 
the  air  of  confidence — actually 
a  bouncy  enthusiasm — which 
permeates  the  plant  on  West 
41st  Street,  Manhattan. 

Paris  Edition  Profitable 

It’s  young,  war-hardened, 
serious-minded  Ogden  R.  Reid 
who  charts  the  course  and  calls 
the  signals  for  the  business  side 
of  the  Trib  these  days.  “Brown¬ 
ie” — to  distingruish  him  by  pet 
name  from  his  elder  brother, 
Whitelaw  “Whitie”  Reid — won’t 
be  30  until  June  but  he  can 
justify  a  claim  to  being  a  sea¬ 
soned  administrator  in  the 
newspaper  business.  He  brought 
the  Herald  Tribune’s  European 
Edition  through  1954  with  a 
profit  in  six  figures. 

“Inc”,  the  parent  Herald 
Tribune  Company,  will  show 
better  figures  for  ’54  than  it 
did  for  ’53,  the  year  of  the  11- 
day  strike  for  New  York’s 
newspapers  at  the  height  of  the 
Christmas  advertising  season. 
Though  the  Trib  was  not  a  di¬ 
rect  party  to  the  dispute  that 
caused  suspension  of  publishing 
it  suffered  more  than  others  be¬ 
cause  it  met  its  full  payroll 
while  issuing  an  adless,  skeleton 
edition  for  one  day. 

All  Contribute  Ideas 

“This  has  been  a  very  profit¬ 
able  business  in  past  years,” 
Mr.  Reid  remarked  casually  but 
rather  wistfully  as  he  reviewed 
the  steps  he  had  taken  in  the 
last  eight  months  to  promote  an 
esprit  de  corps  and  set  up  an 
organizational  scheme  that  gives 
a  voice  to  ideas  and  opinions 
from  all  those  working  in  the 
Trib  family.  His  mother,  Mrs. 
Helen  Rogers  Reid,  continues 
her  active  role  as  chairman  of 
the  Board,  and  his  brother 
guides  the  editorial  side  of  the 
business  as  president  and  editor. 

“Brownie”  Reid’s  titles  are 
vicepresident  of  the  Herald 
Tribune  and  president  of  the 


Forward 


European  Edition,  which  is  run 
as  a  separate  corporation  in 
France,  but  he  functions  as 
general  manager  with  all  de¬ 
partment  heads  on  the  business 
side  reporting  to  him.  They  con¬ 
stitute  his  primary  panel  of  ex¬ 
perience  and  provide  the  give- 
and-take  of  discussion  at  weekly 
meetings  that  keeps  the  paper 
on  the  move  in  a  carefully  co.i- 
sidered  course. 

In  the  modern  era  of  news¬ 
paper  publishing,  it  is  Mr. 
Reid’s  conviction,  it  is  impera¬ 
tive  that  everyone  should  know 
what  is  being  done  and  what 
goals  have  been  set,  and  have 
an  opportunity  to  contribute  to 
the  common  plam  There  aren’t 
enough  people  in  the  business 
who  have  across-the-board  ex¬ 
perience  so  necessary  to  coping 
with  the  complex  operations  of 
a  large  daily  newspaper,  he 
observes. 

Young  Mr.  Reid,  the  ex-para¬ 
trooper  lieutenant  and  Yale 
’49er,  smiled  reservedly  as  he 
spoke  of  his  own  attempt  to 
acquire  a  broad  experience  in  a 
hurry  so  that  he  could  tackle 
some  of  the  Trib’s  pressing 
problems  of  management. 

“I  guess  you’d  say  it  w.ns  a 
dilettante’s  approach,”  he  re¬ 
marked.  “I  started  out  here  by 


BIG  WHEEL  in  the  Herald  Tri¬ 
bune's  forward  drive  is  Barney 
G.  Cameron,  fo  whom  Ogden 
R.  Reid  has  assigned  responsi¬ 
bilities  for  industrial  relations 
and  production,  in  addition  to 
his  primary  field  of  circulation. 
Mr.  Cameron  joined  the  Trib  in 
1951,  from  the  Pittsburgh  Post- 
Gaxette.  The  Trib  has  withdrawn 
from  the  Publishers  Association 
of  New  York  City  to  negotiate 
labor  contracts  on  its  own.  “It 
has  made  for  a  better  feeling 
around  the  plant,"  Mr.  Reid  said. 


running  errands,  going  around 
with  some  of  the  circulation  men 
to  ask  questions  of  dealers  and 
readers,  spending  a  little  time 
in  other  business  operations  and 
being  a  reporter.  Then  I  went 
to  Paris  to  run  the  European 
Edition.” 

Comics  for  Diplomats 

The  European  Edition,  inci¬ 
dentally,  climbed  to  60,000  daily 
circulation  after  Mr.  Reid  in¬ 
troduced  some  of  his  own  ideas ; 
such  things  as  increasing  the 
content  of  news  and  opinion 
from  the  United  States  to  fur¬ 
ther  President  Eisenhower’s 
program  of  international  under¬ 
standing  and  adding  some  fea¬ 
tures  (comics  especially  because 
he  discovered  that  Secretary 
Dulles,  Ambassador  Luce  and 
others  are  avid  comics  readers). 

During  his  run  as  a  reporter 
Mr.  Reid  inaugrurated  the  Her¬ 
ald  Tribune’s  popular  Sunday 
column  exposing  Communist 
underground  activities.  The  fea¬ 
ture  has  since  been  taken  over 
by  Herbert  (“I  Led  Three 
Lives”)  Philbrick. 

Executives  who  have  been 
around  the  Trib  for  years  say 
“Brownie”  inspires  confidence 
in  the  “new”  program  of  action 
by  his  own  thorough  and  precise 
interest  in  facts-and-figures 
charts  and  reports.  He’s  a  fast 
man  with  arithmetic  and  he 
won’t  take  “no”  for  an  answer 
without  being  convinced. 

Ad  Rates  Increased 

Two  moves  made  this  week 
exemplify  the  courage  of  his 
convictions:  One,  an  across-tho- 
board  increase  in  advertising 
rates;  Two,  standing  pat  on  the 
Sunday  price  of  20c  in  the  city 
and  suburbs  while  the  New 
York  Times  goes  up  to  25c. 

The  ad  rate  increase,  first  for 
the  Trib  since  1951,  is  being 
presented  to  advertisers  on  the 
basis  of  figures  that  show  the 
paper’s  payroll  has  risen  14% 
and  its  newsprint  bill  19%  in 
three  years. 

Big  Gain  in  Classified 

In  the  case  of  Classified,  the 
rate  goes  up  10c  a  line  in  all 
classifications.  Early  last  year, 
CAM  Daniel  Lionel  persuaded 
the  management  to  let  him 
substitute  an  entirely  new  rate 
structure  in  keeping  with  some 
promotional  efforts.  For  the 
year  the  Trib  had  a  classified 
gain  of  987,000  lines! 

Improvement  of  the  classified 
service  was  the  No.  1  item  on 
Mr.  Reid’s  three-point  program 
for  immediate  activation  when 
he  sat  down  behind  a  mahogany 
desk  in  the  executive  suite  on 
the  seventh  floor.  Next  on  the 
checklist  was  editorial  improve- 
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ward  here  with  a  complete  face¬ 
lifting  of  makeup,  page  one 
display  of  “human  interest" 
news  with  an  emphasis  on  New 
York  City  and  suburban  excliu 
sives,  below-the-fold  eye-ap¬ 
peal,  and  large-size  pictures. 
Recently  the  transformation  ex¬ 
tended  to  a  brightening  of  the 
editorial  page  appearance  and 
assembly  of  opinion  columns 
there. 

All  these  changes  are  told 
more  quickly  in  the  Trib’s  new 
car-cai^  slogan — “More  News 
in  Less  Time.” 

Spectacular  Contest 

Under  the  heading  of  No.  3 
on  the  project  list  came  the 
spectacular  Tangle  Towns  pro¬ 
motion,  just  winding  up.  A 
continuing  promotional  drive, 
sparked  now  and  then  by  some¬ 
thing  equally  effective  as  TT 
at  attracting  new  readers,  is  on 
the  planning  boards. 

Classified’s  phenomenal  gain 
is  credited  by  Mr.  Reid  and 
Barney  G.  Cameron,  circulation 
director,  with  part  of  the  up¬ 
turn  but  they’re  unstinted  in 
their  praise  for  Tangle  Towns 
when  they  review  the  figures,  j 
Daily  net  paid  (Monday-Friday) 
was  328,892  in  the  Sept.  30, 
1953  report  period;  340,235  in 
March,  1954;  336,443  in  Sep¬ 
tember,  1954;  now  (subject  to 
audit)  the  figure  is  406,873. 

The  highest  daily  net  the 
Trib  ever  had  before  this  was 
373,000  in  1938  when  Dorothy 
Thompson  was  raising  Nell 
with  the  Nazis. 

Trend  Is  Accelerated 

In  Mr.  Reid’s  view,  the  class- 
fied  linage  pickup  (mostly  ini 
help  wanted  and  homes-to-rent) 
gave  momentum  to  the  Trib; 


ment,  and  “Whitie”  moved  for-  (Continued  on  page  62) 

EDITOR  ac  PUBLISHER  for  January  15,  1955 


A 


( 

r 


pf 

in 

j£ 

th 

C( 

m 

es 

C( 

P« 

ed 

of 

Y( 

pe 

pi 

ar 

ba 

an 

fo 

CO 

go 

coi 

ck 

ve 

ho 

ne 
tin 
Ch 
dl 
toi 
ne 
pa 
ani 
cai 
me 
er. 
wo 
ev< 
car 
cus 
stu 
rea 
the 
is  I 
rea 
eitl 
I 

Cai 

con 

noi 

EC 


10 


Council  to  Promote 
Newspaper  Comics 


Representatives  of  nearly  all 
phases  of  the  newspaper  comics 
industry  gathered  in  New  York 
Jan.  10  for  the  first  meeting  of 
the  Newspaper  Comics  Advisory 
Council,  a  group  formed  to  pro¬ 
mote  the  industry-wide  inter¬ 
ests  of  newspaper  comics. 

In  the  day-long  session,  the 
Council  discussed  the  current 
position  of  newspaper  comics 
editorially  and  in  advertising. 

According  to  Maurice  Reilly 
of  the  Chicago  Tribune-New 
York  News  Syndicate,  newspa¬ 
per  comics  are  a  “psychological 
playground  for  all  age  groups, 
and  as  such  need  a  better 
balance.”  Council  members  ex¬ 
amined  and  discussed  new  ideas 
for  the  content  and  makeup  of 
comic  sections. 

Walt  Kelly,  creator  of  ‘To¬ 
go,”  said  he  felt  that  ‘‘Sunday 
comics  design  should  be  neat, 
clean,  crisp  and  clear,  and  ad¬ 
vertising  should  share  in  the 
honesty  of  the  comics  section.” 

In  discussing  the  climate  of 
newspaper  conucs,  Pierre  Mar- 
tineau,  research  director  of  the 
Chieago-Tribune,  told  the  Coun¬ 
cil  that  Sunday  and  comics  go 
together;  that  for  60  years, 
newspaper  comics  have  been 
part  of  American  family  life 
and  are  more  than  a  habit,  be¬ 
cause  they  have  a  very  deep 
meaning  for  the  average  read¬ 
er.  Over  100,000,000  men, 
women  and  children  read  them 
every  day,  and  their  power 
cannot  be  overestimated.  Dis¬ 
cussing  a  recent  motivation 
study  of  newspaper  comics 
readership,  Mr.  Martineau  fur¬ 
ther  point^  out  that  the  public 
is  aware  that  newspaper  comics 
reaffirm  American  moralities, 
either  explicitly  or  in  action. 

Milt  Caniff,  creator  of  “Steve 
Canyon,”  said  that  TV  cannot 
compete  with  newspaper  comics, 
nor  can  comics  compete  with 


TV.  Each  is  a  separate  medium 
of  entertainment,  but  newspa¬ 
per  comic  characters  will  en¬ 
dure  long  after  today’s  TV 
stars  are  gone  and  forgotten. 

Members  of  the  Newspaper 
Comics  Advisory  Council  are: 
Milton  Caniff,  creator  of  “Steve 
Canyon”;  Walt  Kelly,  of  “Po- 
go”;  Maurice  Reilly,  executive 
vicepresident  of  Chicago-Trib¬ 
une-New  York  News  Syndicate; 
Ernest  Lynn,  NEA  vicepresi¬ 
dent  of  Service;  Paul  D.  Aird, 
Sunday  editor,  Detroit  News; 
Edward  P.  Kasun,  promotion 
director  and  features  editor, 
Pittsburgh  Press;  Seward 
Davis,  national  advertising 
manager.  New  York  News; 
Walter  Kurz,  national  adver¬ 
tising  manager,  Chicago  Trib¬ 
une;  Charles  T.  Kline,  presi¬ 
dent,  Kimball  Root,  comics  co¬ 
ordinator,  and  Dick  Anderson, 
editorial  director,  of  Metro¬ 
politan  Sunday  Newspapers. 

A  broad  public  relations  pro¬ 
gram  will  be  undertaken  under 
the  guidance  of  the  Council  and 
Mr.  Kline,  its  chairman. 


lAPA  Adopts  Budget, 
Rejects  ^Batista  Prize’ 

The  Executive  Committee  of 
the  Inter-American  Press  Asso¬ 
ciation  has  approved  a  1954-55 
budget  of  $31,108,  on  the  antici¬ 
pation  of  $34,645  income. 

Board  Chairman  John  R. 
Reitemeyer,  Hartford  (Conn.) 
Court,  also  reported  that  the 
committee  decided  at  its  recent 
meeting  in  New  York  to  recom¬ 
mend  rejection  of  a  “President 
Batista  Prize”  of  $500  which 
was  offered  at  the  1954  meeting 
by  Francisco  Valdes  Gomez, 
publisher  of  Havana’s  Pueblo. 

“The  committee  felt  that  the 
lAPA  could  not  award  a  prize 
identified  with  any  government 
or  ruler,”  Mr.  Reitemeyer  said. 


NEWSPAPER  COMICS  ADVISORY  COUNCIL  (clockwise  around 
table)  —  Dick  Anderson,  Paul  D.  Aird.  Walter  Kurz,  Maurice  Reilly, 
Milt  Caniff,  Charles  T.  Kline,  chairman;  Walt  Kelly,  Ernest  Lynn,  Seward 
Davis,  Edward  P.  Kasun  and  Kimball  Root. 

Asking  Consent  for  Wage 
Data  Violates  Law 


Washington 

Asking  employes  individually 
if  they  objected  to  the  company 
furnishing  wage  information  to 
the  Guild  constituted  a  violation 
of  the  Taft-Hartley  Law,  the 
National  Labor  Relations  Board 
held  this  week  in  a  case  involv¬ 
ing  Utica  (N.  Y.)  Observer- 
Dispatch,  Inc. 

In  this  respect  the  Board 
overruled  the  Trial  Examiner’s 
dismissal  of  the  complaint  filed 
by  Local  129,  American  News¬ 
paper  Guild.  At  the  same  time, 
the  Board  upheld  the  Exam¬ 
iner’s  finding  that  the  newspa¬ 
per  company  was  in  violation 
of  law  for  having  failed  to  sup¬ 
ply  wage  data,  as  requested 
by  the  guild,  on  all  58  employes 
covered  in  contract  negotiations. 
The  publisher  withheld  infor¬ 
mation  on  four  employes  who 
had  stated  their  unwillingness 
to  have  their  wage  divulged. 

Lapse  of  Four  Months 

Ray  Warner,  president  of  the 
local  guild  unit,  asked  for  spe¬ 
cific  wage  data  and  other  pay¬ 
roll  information  in  July,  1953, 
pursuant  to  NLRB  orders  in 
other  newspaper  cases.  In  Oc¬ 
tober,  according  to  the  NLRB 
decision.  Publisher  J.  David 
Hogue  addressed  a  letter  to 
each  of  the  58  names  on  the 
guild  list,  inquiring  if  there 
were  any  individual  objection 
to  turning  over  data. 

The  publisher’s  initial  refusal 
to  supply  any  of  the  data  was 
a  clear  violation  of  its  obliga¬ 
tion  to  the  union,  the  Board 
ruled.  “Moreover,”  it  stated, 
“this  obligation  was  not  satis¬ 
fied  by  suppl3dng  some  of  the 
data  almost  four  months  later. 

“Such  data,  when  requested, 
should  be  supplied  within  a 
reasonably  prompt  time. 


Consent  Unqualified 
“In  addition,  the  Respondent 
was  under  a  duty  to  supply 
the  data  on  all  of  the  employes, 
and  not  on  just  some  of  them 
as  it  did.  Such  duty  was  not 
excused  here,  in  view  of  the 
fact  that  the  Union  could  not 
ascertain  the  weekly  rate  of 
three  of  the  four  employes  on 
whom  no  data  was  supplied, 
and  therefore  could  not  deter¬ 
mine  whether  the  Respondent 
was  complying  with  the  mini¬ 
mum  wage  provisions  of  the 
contract  as  to  these  three  em¬ 
ployes,  or  bargain  intelligently 
without  information  as  to  the 
maximum  rates  paid  them. 

“The  right  of  a  collective 
bargaining  representative  to 
wage  data  cannot  be  made  con¬ 
tingent  upon  the  consent  of  the 
individual  employes,  any  more 
than  it  can  be  made  contingent 
upon  the  consent  of  anyone  else. 
Otherwise,  the  right  becomes  an 
empty  one  which  is  controlled 
by  other  persons.  The  right 
must  be,  and  is,  certain  to  en¬ 
able  the  union  to  properly  per¬ 
form  its  function  as  the  col¬ 
lective  bargaining  representa¬ 
tive  of  the  employes.” 

The  Board  concluded  that  the 
interrogation  was,  in  effect,  a 
form  of  dealing  directly  with 
individual  employes  on  wages 
in  derogation  of  the  union’s  ex¬ 
clusive  bargaining  status. 

Mr.  Hogue  said  the  company 
would  appeal  from  the  order. 
• 

Sunday  Price  25c 

The  New  York  Times  is  rais¬ 
ing  the  price  of  its  Sunday  edi¬ 
tion,  in  New  York  City  and 
suburbs,-  from  20c  to  25c  on 
Jan.  16.  The  25c  price  has  pre¬ 
vailed  for  several  months  out¬ 
side  the  suburban  zone. 
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’Round  Their  Beats 


Recording  Devices 
Aid  Crime  Reporter 

Las  Vegas,  Nev.  get  information  and  are  gen- 
The  Morning  Stin  has  been  erally  prepared  to  crack  down, 
battling  a  hoodlum  syndicate  without  adequate  editorial 
trying  to  take  over  and  control  support  from  newspapers  they 
the  state’s  vital  are  helpless  to  do  a  good  job,” 
gambling  indus-  be  said. 

try.  “Crime  reporting  is  a  24- 

b  n  October  hour-a-day  job  and  with  new' 
11,  1954,  after  methods  and  equipment  news- 
a  three-months  papers  are  in  a  position  to  pro¬ 
long  investiga-  vide  a  real  service  for  their 
tion,  the  Sun  readers  and  actually  come  up 
began  the  pub-  with  evidence  needed  to  jail 
lication  of  12  crooks.” 

articles  by  Ed  “The  age  of  electronics  has 
Reid,  staff  writ-  come  to  crime  reporting.” 

Reid  er  and  associate  .  » 

editor,  supplemented  by  vigor-  Justice  IS  Uone 
ous  editorials  by  Publisher  Batavia,  N.  Y. 

Hank  Greenspun,  which  ex-  Charles  E.  Birmingham,  cor- 
posed  a  close  tie  between  no-  l^espondent  for  the  BuJJa’o 
torious  hoodlums  and  public  Courier-Express,  teamed  up 
officials  in  Nevada.  ^  ^  with  a  local  attorney,  Freder- 

(Mr.  Reid’s  articles  in  a  simi-  Sperling,  in  securing  the 

lar  vein,  published  in  the  release  from  prison  of  a  30- 
Brooklyn  Eagle  in  1949,  won  year-old  man  sentenced  for  a 
a  Pulitzer  Prize  for  that  paper  erime  he  did  not  commit, 
and  a  citation  for  him  from  the  Lggt  Dec.  17,  Walter  J.  Hayes 
Pulitzer  committee.)  sentenced  to  serve  2%  to 


Meanwhile  police  appealed  to 
city  desks  to  lay  off  the  story 
until  the  completion  of  an  in¬ 
vestigation.  That  blew  the  lid 
off  an  Examiner  exclusive,  ac¬ 
cording  to  Frank  Piazzi,  East 
Bay  city  editor.  It  also  brought 
a  series  of  results. 

Police  reporters  represent¬ 
ing  the  Oakland  Tribune,  the 
four  San  Francisco  newspa¬ 
pers  and  the  United  Press  con¬ 
verged  on  the  office  of  City 
Manager  Wayne  Thompson  to 
learn  why  information  was  be¬ 
ing  withheld.  That  official 
promptly  called  in  Chief  Divine 
for  an  explanation. 

Similar  lack  of  information 
was  expressed  at  the  district 
attorney’s  office.  Further  in¬ 
quiries  revealed  that  the  police 
investigation  into  charges 
against  the  police  trio  had  be¬ 
gun  six  weeks  before  and  had 
been  conducted  in  the  Chief’s 
home. 

Within  a  few  hours  the  re¬ 
porters  also  learned  that  a 
police  car  had  been  damaged 
but  no  report  was  filed. 

City  Manager  Thompson  is¬ 
sued  a  statement  of  policy  up¬ 
holding  the  right  of  free  in¬ 
formation. 

ISews  for  a  Price 
By  FRANK  GERVASI 
Worldwide  Press  Service 

Rome 


There  is,  of  course,  an  offi¬ 
cial  Press  Bureau  in  the  Vati¬ 
can,  headed  by  Signor  Luciano 
Casimiri.  His  office  appears  to 
have  no  understanding  what¬ 
ever  of  the  exigencies  of  mod¬ 
ern  journalism.  It  is  often  im¬ 
possible  to  make  contact  with 
it  by  telephone  and  unless  a  re¬ 
porter  has  made  “special  ar¬ 
rangements”  he  cannot  get  in 
formation  after  the  Bureau 
closes. 

Feature  With  Smile 

Miami 

A  Miami  Herald  reporter  has 
a  line  on  a  feature  series  that 
has  rung  the  bell. 

Several  weeks  ago  Lawrence 
Thompson,  staff  writer  and 
columnist,  observed  that  “some 
people  are  so  courteous  and 
helpful  on  the  telephone  that 
they  deserve  recognition.” 

He  sold  the  city  desk  on  run¬ 
ning  a  feature  on  friendly  tele¬ 
phone  personalities.  He  wrote 
the  first  few  stories  himself 
and  was  soon  buried  under  a 
deluge  of  nominations  sent  in 
by  readers.  In  four  weeks  the 
Herald  printed  stories  and  pic¬ 
tures  of  more  than  50  “tele¬ 
phone  personalities.” 

Several  leaders  have  suggest¬ 
ed  that  Mr.  Thompson,  a  smil¬ 
ing,  amiable  Oklahoman,  be 
nominated  for  his  own  feature. 


The  Morning  Sun’s  expose 
frustrated  a  plot  by  unsavory 
elements  in  the  state  to  gain 
control  of  the  State  Tax  Com¬ 
mission,  which  controls  the  is¬ 
suance  of  gambling  licenses. 

Ed  Reid  placed  a  microphone 
in  the  Las  Vegas  bungalow  of 
a  notorious  hoodlum  and  re¬ 
corded  conversations  between 
him  and  several  public  officials. 
He  secured  over  14  hours  of 
tape  recordings  of  this  nature 
and  placed  in  the  hands  of 
Clark  County  District  At¬ 
torney  evidence  which  was  used 
by  the  grand  jury  to  indict  two 
officials  on  bribery  charges. 
Their  trials  are  pending. 

Mr.  Reid  said  he  used  the 
latest  electronic  devices  which 
he  claims  are  coming  into 
their  own  in  the  newspaper 
business. 

“If  you  have  got  a  crook’s 
voice  down  on  tape  he  can’t 
craw-fish  and  say  he  was  mis¬ 
quoted,”  Mr.  Reid  commented. 

He  said  he  had  used  a  wrist- 
watch  microphone  and  minia¬ 
ture  wire  recorder  for  the  first 
time  when  he  was  hired  by  the 
New  York  Daily  News — before 
his  Nevada  stint — to  get  evi¬ 
dence  which  tied  in  Thomas 
(Three-Finger  Brown)  Luchese 
with  officials  in  New  York  City. 

“Law  enforcement  agencies 


5  years  after  a  jury  found  him 
guilty  of  passing  a  fraudulent 
$35  check  at  a  grocery  here. 

Reporter  Birmingham  started 
the  movement  to  free  Hayes 
when  he  went  before  the  court 
asking  that  Hayes  be  given  a 
new'  trial  or  freedom. 

The  district  attorney’s  of¬ 
fice  was  cooperative  when  evi¬ 
dence  was  presented  attesting 
to  Hayes’  innocence.  Mr.  Birm¬ 
ingham’s  investigation  resulted 
in  blame  for  the  fraudulent 
check  being  shifted  to  another 
man  who  resembled  Hayes. 

Tip  Occasions  Stir 

Oakland,  Calif. 

A  reporter’s  pursuit  of  in¬ 
formation  based  on  an  anony¬ 
mous  tip  unearthed  secret  ac¬ 
tivities  that  startled  even  the 
city  manager  and  the  district 
attorney  here. 

Walter  Crowley,  San  Fran¬ 
cisco  Examiner,  was  advised 
that  Police  Chief  Lester  J. 
Divine  was  engaged  in  a  hush- 
hush  study  of  charges  that 
three  policemen  were  accused 
of  shaking  down  an  Oakland 
merchant.  No  confirmation  of 
the  report  was  obtainable  from 
the  police  official,  and  Mr. 
Crewley  continued  his  investi¬ 
gation. 


The  most  difficult  part  of  a 
Rome  reporter’s  job  is  getting 
accurate  information  out  of 
the  Holy  See. 

This  is  particularly  true 
whenever  a  Pope  is  ill.  A  Rome 
correspondent’s  life  then  be¬ 
comes  a  nightmare  of  rumors, 
half-tiTiths,  delays,  anxiety  and 
frustration. 

The  reason  is  that  Vatican 
news  has  become  the  monopoly 
of  a  small  oligarchy  of  Italian 
lay  journalists  who  sell  their 
information  to  news  agencies 
and  newspapers  represented 
here. 

Whoever  pays  the  most  gets 
the  fastest  service,  although 
not  necessarily  the  most  accu¬ 
rate. 

An  employe  of  the  Vatican’s 
official  organ,  Osservatore  Ro¬ 
mano,  is  the  main  source  of 
information  on  the  Pope’s 
health  and  for  leaks  on  the 
contents  of  important  Papal  pa¬ 
pers  and  speeches,  which  he 
often  helps  prepare,  prior  to 
publication  in  the  Osservatore. 

In  addition,  there  are  two  un¬ 
official  agencies  which  put  out 
daily  bulletins  on  Vatican 
events.  These  bulletins  are 
typewritten  on  flimsy  paper  and 
the  top,  or  more  easily  read 
copies,  go  to  those  who  pay 
most. 
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N.  Y.  Times  Man 
Covers  Antarctic 

Walter  Sullivan,  New  York 
Times,  is  the  only  news  corres¬ 
pondent  accompanying  the  U.  S. 
Navy’s  current  Antarctic  expe¬ 
dition  aboard  the  U.  S.  S.  Atka, 
which  sailed  from  Wellington, 
New  Zealand,  Jan.  7. 

His  dispatches  are  coming  in 
from  2,000  miles  south  of  New 
Zealand  without  difficulty,  ac¬ 
cording  to  Fred  Meinholtz,  in 
charge  of  the  communications 
department  of  the  Times.  The 
stories  are  sent  by  Navy  radio 
from  ship  to  Washington,  where 
the  Navy  transfers  them  to 
Western  Union  for  tran.smission 
to  New  York. 

Mr.  Sullivan,  who  accom¬ 
panied  another  expedition  to  the 
Antarctic  more  than  a  decade 
ago,  wrote: 

“After  a  week  or  10  days  at 
Little  America,  the  Atka  is  to 
attempt  to  push  eastward  into 
Sulzberger  Bay.  The  bay, 
named  by  Admiral  Byrd  for 
Arthur  H.  Sulzberger,  the  pub¬ 
lisher  of  the  New  York  Times, 
is  considered  the  ideal  site  for 
a  staging  base  to  place  and  sup¬ 
port  the  Marie  Byrd  Land  ob¬ 
servatory.” 
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SKETCHING  THE  NEWS  WITH  AN  EYE  TO  THE  FUTURE 


iXerre/t 

y-jsgfgai^ 

THE  ANNUAL  BOIL 

Costello,  Albany  (N.Y.)  Knickerbocker  News 


FINE  TIME  FOR  THAT 


Hesse,  St.  Louis  Globe-Democrat 


Morris,  AP  Newsfeatures 


Loss  of  Excitement 
In  Papers  Deplored 


tion  or  the  television  station.  Moe’s  East  Side  Beat 
It  is  a  tragedy  for  journalism.”  ,  ,  ,  a-s 

On  the  television  and  radio,  Includes  Mid-Ocean 
opinions  are  given  freely,  he  When  anything  cover-worthy 
reminded.  People  are  inter-  breaks  on  New  York’s  yawning 
ested  in  opinions.  They  are  East  Side,  the  AP  night  desk’s 
controversial.  call  goes  out  for  Moe  Berman, 

“But  in  your  daily  newspa-  a  veteran  district  reporter, 
per,”  he  continued,  “you  have  So  when  the  voice  on  the  tele- 
to  turn  over  page  after  page  phone  opened  with  the  familiar, 
and  fight  to  find  the  editorials.  “This  is  Moe  Berman  calling,” 
And,  in  general,  it  remains  a  last  Thursday  (Jan.  6)  morn- 
tradition  to  make  the  editorial  ing,  Marty  Post,  on  rewrite,  just 
as  erudite  and  therefore  as  dif-  began  writing, 
ficult  to  read  as  possible.”  Bill  Eads,  of  the  New  York 

The  agency  man  pointed  out  bureau,  and  stringer  Bernard 
that  the  gap  between  the  ad-  Brown  in  Bermuda  had  already 
vertiser  and  the  consumer  can  teamed  up  to  cover  the  Queen 
only  be  bridged  by  greater  pub-  of  Bermuda’s  mid-ocean  rescue 
lie  interest  in  the  various  of  10  men  from  a  fishing  boat, 
media  of  advertising  —  “of  Then  Post  put  in  a  ship-to- 
which  I  would  like  to  see  the  shore  radiotelephone  call  to  the 
newspaper  fight  every  day  to  Queen’s  skipper,  Capt.  Leslie  F. 
re-assert  its  predominant  posi-  Banyard.  The  conversation  end- 


sion 


FCC  Examiner  Would 
Limit  S-H  Interests 

Washington 

If  a  hearing  examiner’s  conclusions  are  accepted  by 
the  Federal  Communications  Commission  for  a  final 
order,  Scripps-Howard  Radio,  Inc.  will  be  denied  a  tele¬ 
vision  station  license  for  channel  10,  Knoxville,  Tenn., 
mainly  on  the  ground  that  Scripps-Howard  operations 
in  the  field  of  communications  are  already  very  complex. 
Despite  demonstrated  “su- 

periority  in  television  and  radio  fCC  Opposes  ANPA 

Entry  in  Conrt  Care 


report  issued  this  week  that 
“we  should  not  add  one  more 
unit  to  the  Scripps-Howard 
television  holdings.” 

Elxtent  of  Interests 

Mr.  Sharfman  gave,  in  de¬ 
tail,  the  extent  of  Scripps- 
Howard  interests  in  newspa¬ 
pers,  broadcasting  and  syndi¬ 
cated  material  and  concluded 
that  the  Knoxville  permit 
should  go  to  WBIR,  Inc.,  a  cor¬ 
poration  in  which  Hulbert  Taft 
Jr.  of  the  Cincinnati  Times- 
Star  has  a  one-third  interest 
and  is  chairman  of  the  board. 
Other  principals  in  WBIR  are 
members  of  the  Nunn  family 
who  formerly  were  active  in 
newspaper  publishing  but  now 
confine  their  interests  to  broad¬ 
casting. 

A  third  competing  applicant, 
Tennessee  Television,  Inc.,  re¬ 
ceived  small  consideration  in 
the  examiner’s  recommendation, 
although  it  was  shown  to  have 
no  other  radio  or  television  con¬ 
nections. 

“WBIR,”  the  examiner’s  re¬ 
port  stated,  “does  not  have 
the  nationwide  ramifications  of 
Scripps-Howard  nor  does  it 
equal  Scripps-Howard  in  its  ap¬ 
proach  to  dominance  of  the  local 
scene.  Ownership  of  a  Class  IV 
AM  station  and  an  FM  station 
which  has  not  in  itself  been 
profitable  is  not  the  same  as 
ownership  of  a  more  powerful 
AM  station  and  a  leading  news¬ 
paper.  (News-Sentinel.) 

“Accordingly,  we  hold  that 
because  the  public  interest 
against  the  concentration  of  the 
media  of  mass  communication, 
both  television  and  other,  would 
be  better  served  by  a  grant  to 
WBIR  than  to  Scripps-Howard, 
we  must  prefer  WBIR.  We  have 
not  overlooked  the  superiority 
of  Scripps-Howard  in  televi¬ 
sion  and  radio  experience,  but 
we  feel  that  it  must  recede  in 
the  face  of  the  diversification 
factors,  not  to  mention  WBIR’s 
edge  in  the  matter  of  prif'  - 
broadcast  performance  in  Knox¬ 
ville.” 


The  American  Newspaper 
Publishers  Association  moved  in 
the  United  States  Court  of  Ap¬ 
peals  for  the  District  of  Colum¬ 
bia,  Jan.  11,  for  leave  to  file  a 
brief  as  amicus  curiae  in  the 
Sacramento  (Calif.)  McClatchy 
Broadcasting  Company  case  now 
pending  in  that  court. 

Motion  was  filed  after  the 
FCC’s  General  Counsel  as  well 
as  counsel  for  the  competing 
party  in  the  proceedings  before 
the  Commission  had  refused  to 
consent  to  the  filing  of  a  brief 
by  ANPA.  Consent  had  been 
given  by  McClatchy  Broadcast¬ 
ing  Company. 

Also  entering  into  the  ex¬ 
aminer’s  finding  was  the  action 
taken  by  the  Scripps-Howard 
newspaper,  jointly  with  the 
Knoxville  Journal,  to  enforce 
publication  of  station  logs  in 
paid  space.  Most  of  Knoxville 
stations  (excepting  the  Scripps- 
Howard  station)  remained  out 
of  the  papers  for  nearly  a  year 
in  1947-48,  it  was  recited,  and 
did  not  return  until  the  papers 
established  a  local  rate  for  logs. 

Examiner  Sharfner  noted 
that  he  had  chosen  not  to  stig¬ 
matize  the  action  as  an  exercise 
of  bargaining  power  in  con¬ 
flict  with  the  anti-trust  laws, 
though  conceivably  it  may  be 
so  regarded,”  but  to  view  it  pri¬ 
marily  as  an  indication  of  the 
close  relationship  of  the 
Scripps-Howard  radio  station 
and  newspaper. 

In  those  areas  where  there  is 
a  significant  difference  between 
them,  the  examiner  held  that 
WBIR  was  inferior  to  Scripps- 
Howard  in  broadcast  experience 
but  superior  in  respect  of  di¬ 
versification  factors. 

“It  is  obvious,”  he  wrote, 
“that  the  choice  turns  on  the 
impact  of  the  diversification  fac¬ 
tors.” 

Later  he  commented:  “The 
opportunities  for  influencing 
local  opinion  as  the  interests 
of  Scripps-Howard  might  dic¬ 


tate,  already  exemplified  in  the 
case  of  the  program  log  ulti¬ 
matum,  would  be  enhanced  by 
the  possession  of  still  one  more 
facility.  We  believe  it  is  in  the 
public  interest  to  prevent,  when 
we  can,  an  undue  agglomera¬ 
tion  of  strength  in  communica¬ 
tion  media;  and  that  we  should 
not  be  deterred  by  the  hope, 
however  fervently  the  applicant 
attempts  to  justify  it,  that  in 
general  its  operations  will 
evince  a  benevolent  concern  for 
the  public  welfare,  where  we 
can  visualize,  or  may  have  al¬ 
ready  noted,  a  contrary  exer¬ 
cise  of  power.” 

Corporate  Setup 

Karl  A.  Bickel  of  Sarasota, 
Fla.,  onetime  president  of 
United  Press  Associations,  was 
listed  as  chairman  of  the  board 
of  Scripps-Howard  Radio,  Inc., 
with  Jack  R.  Howard  as  presi¬ 
dent,  at  the  time  of  the  hearing 
last  Fall.  The  interlocking 
Scripps-Howard  enterprises,  it 
was  shown  in  the  testimony, 
stem  from  the  E.  W.  Scripps 
Company,  of  Ohio,  in  which  con¬ 
trolling  interest  is  owned  by 
the  Edward  W.  Scripps  Trust. 
Owning  11,100  shares  of  Class 
A  stock,  Mr.  Howard  was  also 
president  of  the  E.  W.  Scripps 
Company,  wihich  was  the  largest 
single  stockholder  in  Scripps- 
Howard  Investment  Co. 

In  addition  to  the  group 
known  as  Scripps-Howard 
Newspapers,  the  E.  W.  Scripps 
Company  was  shown  also  to 
have  minority  interests  in  the 
Youngstown  (Ohio)  Vindicator 
and  Akron  (Ohio)  Beacon  Jour¬ 
nal.  In  the  case  of  the  former 
the  investment  was  valued  at 
$452,000  and  in  the  case  of  the 
“non-voting”  stock  interest  in 
Akron,  $84,000. 

Interest  in  Detroit  Also 

The  fact  that  both  the 
Youngstown  and  Akron  com¬ 
panies  also  were  active  in 
broadcasting  added  to  the  ex¬ 
tent  of  media  control  by 
Scripps-Howard  in  the  view  of 
the  examiner. 

One  of  the  competing  appli¬ 
cants  sought  to  argue  that 
Scripps-Howard,  if  granted  the 
Knoxville  station,  would  use  its 
United  Press  service  to  special 
advantage,  but  the  examiner 
gave  no  weight  to  this  possi¬ 
bility. 

The  Edward  W.  Scripps 
Trust  also  was  listed  as  owning 
2%  of  the  voting  stock  of  the 
Evening  News  Association,  pub¬ 
lisher  of  the  Detroit  (Mich.) 
News  and  licensee  of  radio  and 
TV  stations. 

In  WBIR,  Inc.  the  Taft  in- 
terest  amounted  to  30% 
through  Radio  Cincinnati,  Inc. 


Heroic  Task 
By  Small  Daily 
In  Snow  Storm 

Fort  Scott,  Kas. 
“Clearing  skies,”  the  weather¬ 
man  forecast  on  Tuesday,  Dec. 
28.  By  dawn  the  next  day  17 
inches  of  snow  had  fallen  in 
Fort  Scott  and  was  still  com¬ 
ing  down.  When  it  quit  at  mid¬ 
morning,  a  total  of  26  inches 
had  fallen. 

That  afternoon  town  sub¬ 
scribers  in  this  city  of  10,000 
population  were  amazed  to  see 
Fort  Scott  Tribune  carrier 
boys  struggling  through  drifts 
waist  deep  to  deliver  the  regu¬ 
lar  edition,  although  the  rest 
of  the  town  had  come  to  a  vir¬ 
tual  standstill. 

Circulation  Manager  Floyd 
Parks  had  arranged  to  borrow 
two  heavy-duty  trucks  from  the 
National  Guard  unit.  Then  he 
notified  his  regular  carrier 
staff,  plus  some  former  carriers 
who  volunteered  for  duty,  to  be 
ready  at  strategic  spots  to  get 
their  papers  from  the  trucks. 

The  Tribune  got  to  pres.s 
early  that  day,  although  only 
two  reporters  showed  up.  One 
of  them — Marian  Amott — be¬ 
came  the  proof  reader,  while 
Frank  Reeds  wrote  nearly  all 
the  local  copy,  getting  it  by 
telephone.  Dr.  Harold  Croan, 
an  optometrist,  wandered  in  to 
see  how  things  were  going. 
Managing  Editor  Joe  Cody 
pressed  him  into  service  to  write 
a  color  story  on  the  downtown 
situation. 

Publisher  G.  W.  Marble  wrote 
a  story  on  previous  Kansas 
snow  records  and  became  the 
picture  editor.  Photographer 
Lynne  Holt  took  18  pictures  as 
he  struggled  to  work — then 
found  none  of  them  any  good 
because  snow  had  fouled  up  his 
shutter  and  lenses.  So  he  went 
out  again  to  take  more.  One  of 
these  was  chosen  by  the  United 
Press  as  the  Picture  of  the 
Month  and  gave  it  a  $25  prize. 

On  Wednesday  night  Circu¬ 
lation  Manager  Parks  and  a 
friend  helped  motorists,  who 
had  to  abandon  their  cars  on 
the  highways  and  walk  to  town, 
find  shelter.  Then  they  became 
milk  delivery  boys. 

The  Tribune  sold  over  600 
extras  from  its  Wednesday  and 
Thursday  editions.  More  than 
2,500  counter  and  telephone 
sales  of  all  the  snow  storm  is¬ 
sues  were  made. 

For  Fort  Scott  and  vicinity 
the  snow  was  the  biggest  story 
of  a  turbulent  weather  year, 
including  flood  and  tornado. 


EDITOR  ac  PUBLISHER  for  January  15,  1955 


14 


f 

n 

as. 

Br- 

ec. 

17 

in 

m- 

id- 

les 

ab- 

>00 

see 

ier  * 

fts 

?u- 

est 

dr- 

)yd 

ow 

the 

he 

ier 

ers 

be 

:s. 
ess 
nly 
)ne 
be- 
lile 
all 
by 
>an, 
to  , 
ng. 
ody 
rite 
»wn 

•ote 
isas 
the 
her 
>  as 
hen 
■ood 
his 
rent 
!  of 
ited 


rcu- 
1  a 
who 
on 
iwn, 
ame 

600 
and 
:han 
lone 
1  is- 

nity 

tory 

rear, 


Advertiser  •  IVewspaper 


Section  Edited 
By  Robert  B.  McIntyre 


Branham  Co. 
Juniors  See 
Bright  ’55 

Chicago 


gmiii 


iiniiiiiiiiiiiin 


RETAIL  REGULAR 


imiiiini 


ir7ll  JgH  :  h 


Dailies  Called  ^Keystone’  in  Retail  Ad  Program 


I  America’s  newspapers,  says  Joseph  R. 
I  Rowen,  national  advertising  manager,  W.  T. 
1  Grant  Company,  have  proved  themselves  to 
E  be  the  “keystone  of  a  sound  advertising  pro- 
g  gram  for  moat  retailers.” 

€ 

I  “No  other  medium  permits  a  store  to  tell 
g  its  merchandise  story  as  completely,  convinc- 
I  ingly  and  economically  to  a  wide  audience 
p  week  after  week.  For  a  group  of  stores  in 
g  many  states,”  he  continues,  “newspapers  can 
E  be  not  only  outstandingly  effective,  but  permit 
B  easier  and  simpler  handling  and  better  con- 
H  trol  of  advertising  materials  from  head- 
g  quarters.” 

g  Joe  Rowen,  who  says  his  company  is  cur- 
p  lently  buying  newspaper  space  at  a  rate  of 
g  14,000,000  annually,  embarked  on  a  career  in 
g  promotion  work  upon  graduation  from  Har- 

g~  vard  in  1934.  For  a  while  he  engaged  in  free 
lance  activities  which  included  publication  of 

1^  “The  Harvard  Man’s  Guide  Book”  and  or¬ 
ganization  of  a  “students”  di.scount  society  in 
I  Cambridge,  Mass. 

I  In  1935  Joe  returned  to  his  home  state  of 


Joseph  R.  Rowen 
IF.  T.  Grant  Company 


Texas  and  became  a  copywriter  for  the  Popu¬ 
lar  Dry  Goods  Company,  the  leading  depart¬ 
ment  store  within  a  600-mile  radius  of  El 
Paso.  In  rapid  succession  he  advanced  to 
the  positions  of  production  manager,  assist¬ 
ant  advertising  manager  and  finally  in  1938, 
advertising  manager. 

Joe  entered  the  Army  Air  Force  in  1942 
as  a  private  and  separated  from  service  in 
1945  as  a  major  after  putting  in  two  years 
in  the  China-Burma-India  Theater. 

For  a  short  time  after  his  discharge,  he 
handled  sales  promotion  work  for  Kirby 
Block  &  Company  but  in  1946  Joe  joined  W. 
T.  Grant  Company  as  national  ad  manager, 
where  today  he  plans  and  supervises  adver¬ 
tising  for  more  than  500  Grant  stores  from 
coast  to  coast. 

Among  other  things,  Joe  is  the  co-author 
with  D.  F.  Blankertz  of  the  book,  “Profitable 
Retail  Advertising,”  published  by  The  Ronald 
Press.  He  says  he  got  the  idea  for,  and  be¬ 
gan  w’ork  on,  this  book  while  awaiting  trans¬ 
portation  back  from  overseas  after  the  war. 

— R.  B.  McI. 


■No.  3  of  a  Series  siiiiiiiwiiiiiiMiiiiyiiiiiLg 


Based  on  an  exchange  of  in¬ 
formation  between  members  of 
the  newly-created  junior  board 
of  directors  at  the  Branham 
Company,  1955  appears  to  be 
shaping  up  as  a  big  selling 
year  for  newspapers. 

“We  think  1955  is  going  to 
reward  those  most  who  do  the 
best  selling  job  in  the  first  six 
months,”  said  E.  F.  (Gene) 
Corcoran,  Branham  president, 
following  the  junior  directors’ 
conference.  “A  considerable 
portion  of  the  increased  ad¬ 
vertising  monies  will  go  to  the 
new  medium — ^television — but 
such  expenditures  will  be  back¬ 
ed  by  healthy  visual  advertis¬ 
ing  in  newspapers.” 

“We  anticipate  that  there  will 
be  more  money  spent  for  adver¬ 
tising  this  year  than  there  was 
in  the  peak  year  of  1953,”  he 
told  E&P. 

“The  reduction  in  the  volume 
of  color  comic  advertising 
should  catch  up  with  itself,  as 
one  large  and  important  media 
director  expressed  it:  color 
comic  readership  remains  high. 


competition  for  positioning,  or 
location  of  advertising  in  the 
comic  section,  is  not  as  great  as 
it  was,  consequently  there  is 
great  opportunity  to  take  ad¬ 
vantage  of  high-readership 
comic  sections  for  advertising 
purposes.” 

Stress  Regional  Set-np 
The  junior  directors  took  spe¬ 
cial  note  of  the  fact  that  with 
more  decentralization  of  indus¬ 
try  and  more  tangents  of  distri¬ 
bution,  it  is  necessary  for  ad¬ 
vertising  representatives  to  con¬ 
centrate  more  attention  on  the 
functions  of  regional  sales  and 
marketing. 


JUNIOR  BOARD  meets  with 
Brenhem  elders  in  Chicego: 
Stending,  left  to  right,  Cherles 
E.  Brenhem,  A.  J.  Engleherdt  Jr^ 
Thornes  B.  CempbelT,  Frenk  J. 
Stepleton,  Dudley  D.  Brewer, 
Edwin  C.  Cherney,  end  Normen 
E.  Noyes.  Seeted,  Arthur  J. 
Kreeke,  senior  director  end  gen- 
erel  counsel;  E.  F.  Corcoren, 
president,  Brenhem  Co.;  M.  H. 
Long,  cheirmen;  L  S.  Green¬ 
berg,  vicepresident  end  treesurer. 


“We  plan  to  elaborate  on  this 
set-up  and  to  intensify  the  work 
and  cooperation  between  the  re¬ 
gional  offices  and  the  fountain 


head  offices  —  Chicago,  New 
York  .nnd  Detroit — so  as  to  de¬ 
velop  more  business  for  the 
properties  we  represent,”  said 
Mr.  Corcoran. 

Typical  of  the  optimism 
voic^  by  junior  directors,  were 
the  following  comments: 

Edwin  Chamey,  Detroit: 
“Sales  departments  of  the  auto¬ 
mobile  companies  are  gearing 
their  advertising  to  meet  keen 
competition.  Automotive  linage 
should  be  better  in  1955.” 

Norman  Noyes,  Los  Angeles: 
“I  look  for  unprecedented  adver¬ 
tising  expenditures  in  the  next 
12  months.” 


1955 
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AD  AGENCIES 

Moore  Quits 
Grant  to  Join 
Dodge  Div. 

The  appointment  of  Wen¬ 
dell  D.  Moore  as  advertising 
manager  of  Dodge  Division  of 
the  Chrysler  Corporation  was 
announced  this  week  by  Jack 
W.  Minor,  director  of  adver¬ 
tising  and  merchandising. 

Mr.  Moore,  who  will  begin 
his  new  duties  immediately,  has 
been  media  director  of  Grant 
Advertising  for  the  past  three 
years.  He  has  been  connected 
with  the  advertising  and  pub¬ 
lishing  field  for  15  years. 

Sullivan  Opens 
Own  Ad  Agency 

South  Bend,  Ind. 

John  G.  “Jack”  Sullivan, 
formerly  advertising  manager 
for  Whirlpool  Corporation,  St. 
Joseph,  Mich.,  home  laundry 
appliance  manfacturer,  has  an¬ 
nounced  formation  of  J.  G. 
Sullivan  &  Co.,  advei'tising 
agency. 

Mr.  Sullivan  joined  Whirl¬ 
pool  Corp.  in  Sept.,  1953,  as 
sales  promotion  manager  of 
the  dryer  and  ironer  divisions. 
In  Feb.,  1954,  he  was  appoint¬ 
ed  advertising  manager,  and 
was  promoted  to  washer  sales 
promotion  in  Nov.,  1954.  Pre¬ 
viously  he  was  laundry  equip¬ 
ment  sales  promotion  manager 
for  Bendix  Home  Appliances, 
South  Bend,  for  one  year,  and 
was  product  promotion  mana¬ 
ger  for  Zenith  Radio  Corp., 
Chicago,  for  three  years. 

For  the  first  two  and  one- 
half  years  of  his  business  career 
he  was  associated  with  Earle 
Ludgin  &  Co.  as  copy  writer. 
For  nearly  a  year  following  he 
was  assistant  account  executive 
for  W.  W.  Garrison  Co.,  defunct 
Chicago  agency. 

Richards  Supervises 
Buick  Publicity 

Steve  Richards,  for  the  past 
several  years  resident  repre¬ 
sentative  in  Flint,  Mich.,  for 
Kudner  Agency,  Inc.,  has  been 
designated  to  supervise  Buick 
publicity  in  the  Pacific  Region, 
according  to  J.  H.  S.  Ellis, 
Kudner  president. 

“The  tremendous  growth  of 
the  whole  Pacific  area  and  the 
unparalleled  expansion  of  the 
automobile  market  in  South- 
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ern  California,”  Mr.  Ellis  said, 
“make  it  necessary  to  have 
closer  observation  of  all  mer¬ 
chandising  activities  in  that 
area.  For  these  reasons  Mr. 
Richards  has  been  assigned  to 
act  as  agency  liaison  in  all 
areas  west  of  the  Rockies  and 
his  duties  will  cover  the  pub¬ 
lic  relations  field  for  the  Buick 
dealer  group  in  Los  Angeles 
and  general  supervision  of  all 
agency  public  relations  assign¬ 
ments  on  the  West  Coast.  In 
addition  he  will  be  in  direct  con¬ 
tact  with  Buick  zone  offices 
throughout  the  region,  local 
advertising  agencies  handling 
dealer  group  advertising,  and 
the  dealer  groups  and  their 
elected  officers.” 

Compton  Advertising 
Elects  New  Officers 

Barton  A.  Cummings  has 
been  elected  president  of 
Compton  Advertising,  Inc.,  suc¬ 
ceeding  Robert  D.  Holbrook, 
who  becomes  chairman  of  the 
board. 

At  the  same  time,  the  elec¬ 
tion  of  other  officers  and  direc¬ 
tors  was  announced  in  a  move 
described  by  Mr.  Holbrook  as 
“carrying  out  a  long  standing 
Compton  policy  of  developing 
able  executives  for  more  im¬ 
portant  positions  in  the  agency 
as  their  work  and  talents 
demonstrate  their  ability.” 

John  K.  Strubing,  Jr.  is  the 
new  vice  chairman  of  the 
board,  with  Alfred  J.  Seaman, 
creative  director  of  the  agency, 
succeeding  him  as  executive 
vicepresident. 

C.  James  Fleming,  Jr.,  a 
vicepresident  and  member  of 
the  board,  becomes  senior  vice- 
president  of  the  agency. 

Newly  elected  mem^rs  of 
the  board  are:  Henry  R.  Bank- 
art,  Willard  Heggfen,  and  Qlin 
A.  Saunders,  all  of  whom  are 
vicepresidents  and  account  su¬ 
pervisors. 

Pointing  out  that  Compton’s 
billing  has  more  than  doubled 
since  1946,  Mr.  Holbrook  de¬ 
clared  that  the  new  officers 
and  directors  have  “played  a 
significant  part  in  the  progress 
of  the  agency.” 

Accounts  .  .  . 

•  Cudahy  Packing  Co.,  Chi¬ 
cago,  has  appointed  Weiss  & 
Geller,  Inc.,  to  handle  its  ad¬ 
vertising  on  Old  Dutch  cleaner 
and  other  products.  Cudahy 
and  Young  &  Rubicam,  Chi¬ 
cago,  recently  severed  relation¬ 
ships  by  mutual  agreement. 

•  American  Popcorn  Com¬ 
pany  (Jolly  Time)  has  appoint¬ 


ed  W.  D.  Lyon  Company,  Cedar 
Rapids,  Iowa,  to  handle  the 
bulk  sales  division. 

•  Eberhard  Faber  Pencil 
Company,  Brooklyn,  N.  Y.,  has 
named  Anderson  &  Cairns,  to 
handle  its  advertising. 

•  Joseph  Breck  &  Sons 
Corp.,  Boston,  Mass.,  seed  firm, 
has  appointed  John  C.  Dowd, 
Inc.,  Boston,  as  advertising 
counsel  for  its  seed  division. 
Use  of  newspapers,  radio  and 
direct  mail  is  planned  for  all 
parts  of  the  northeast. 

•  Appointment  of  Curt  Le 
Wald  advertising,  Miami,  as 
agency  for  the  Greater  Miami 
General  Motors  Dealers’  adver¬ 
tising  for  the  1955  Motorama 
to  be  held  at  Dinner  Key  audi¬ 
torium,  Feb.  5-13,  was  an¬ 
nounced  this  week.  Newspaper 
advertising  will  be  stressed. 

Appointments  .  .  . 

•  Sherwood  Dodge  has  been 
named  general  manager  of  the 
New  York  office  of  Foote,  Cone 
&  Belding.  He  joined  the 
agency  in  1938  when  it  was 
known  as  Lord  &  Thomas  and 
most  recently  has  been  serving 
as  vicepresident  for  marketing. 

•  Daniel  H.  Detwiler  has 
joined  the  staff  of  Anderson 
&  Cairns,  Inc.,  as  a  space  buyer 
for  print  media.  He  was  for¬ 
merly  assistant  space  buyer  at 
Compton  Advertising,  Inc. 

•  The  James  Thomas  Chirurg 
Company  has  appointed  J.  Nor¬ 
man  McKenzie  as  vicepresident 
and  general  manager  of  its 
Boston  office.  At  various  times 
he  was  connected  with  the  Dea 
Moines  (Iowa)  Register,  the 
Washington  (D.  C.)  Times-Her- 
ald,  and  the  Philadelphia  (Pa.) 
Record. 

•  Miss  Jane  Harrington,  22, 
formerly  on  the  ad  staff  of 
the  Rome  (Italy)  Daily  Amer¬ 
ican,  has  joined  the  Mike  Fadell 
Advertising  Agency  of  Minne¬ 
apolis  as  “the  youngfest  account 
executive  in  the  advertising 
field.” 

•  Cunningham  &  Walsh  Inc. 
has  announced  the  appointment 
of  Jerome  Feniger  as  media 
director  on  the  Liggett  & 
Myers  Tobacco  Company  ac¬ 
count. 

• 

Ronson  Promotion 

Ronson  Corporation  will  pro¬ 
mote  its  new  switch  spout  ^n- 
sonol  lighter  fuel  from  January 
24  through  June  13  with  inser¬ 
tions  in  the  New  York  Mirror 
and  New  York  Times  maga¬ 
zines,  Life,  Parade  and  This 
Week. 
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Shifts  Noted 
In  Standings 
Of  Ad  Leaders 

Despite  a  loss  of  1,703,577 
lines,  the  Milwaukee  (Wis.) 
Journal  held  first  place  for  1954 
linage  in  the  Media  Records 
compilation.  This  was  the  fifth 
consecutive  year  for  the  Journal 
in  No.  1  spot. 

The  Journal’s  total  linagre. 
Media  Records  reported,  was 
49,370,297.  In  1953  it  had  ex¬ 
ceeded  the  51,000,000  mark. 

The  1954  standing  of  the  five 
leaders  among  seven-day  papers 
was  given  as  follows: 

Milwaukee  Journal _ 49,370,297 

Los  Angeles  Times _ 48,662,579 

Chicago  Tribvme  48,141,079 

Miami  Herald  . . 45,020,139 

New  York  Times  _ 44,124,630 


235,318,724 

For  the  Los  Angeles  Times 
it  was  a  climb  from  third  place, 
displacing  the  Chicago  Tribune. 
The  Times’  loss  was  658,000 
lines,  as  compared  with  the 
Tribune’s  loss  of  1,854,289  in 
the  Media  Records  Measure¬ 
ments. 

A  gain  of  1,850,031  lines 
over  1953  kept  the  Miami  Her¬ 
ald  secure  in  fourth  place,  while 
the  New  York  Times,  with  an 
increase  of  nearly  2,000,000 
lines,  jumped  from  seventh  to 
fifth,  ahead  of  the  Washington 
(D.  C.)  Star. 

*  «  * 

The  seven  New  York  daily 
newspapers  did  rather  well  in 
1954,  in  comparison  with  the 
year  before.  Five  of  the  seven 
had  increases  in  linage.  The 
seven  papers  printed  152,989,- 
095  lines  of  advertising,  against 
149,493,117  in  1953,  an  increase 
of  2.34  per  cent,  according  to 
a  study  based  on  figures  sup¬ 
plied  by  Media  Records. 

Every  division  of  advertising 
showed  an  advance.  Financial 
was  the  leader,  with  4,555,680 
lines,  against  3,969,223  in  1953, 
a  rise  of  14.78  per  cent.  Other 
divisions  were  recorded  as  fol¬ 
lows: 

Classified,  19,500,737  lines,  up 
3.85  per  cent  from  18,777,113 
lines. 

Department  stores,  37,742,417 
lines,  up  2.83  per  cent  from  36,- 
702,104. 

Retail,  including  department 
stores,  92,408,147  lines,  up  2.26 
per  cent  f»'om  90,367,627. 

Automotive,  6,307,112  lines, 
up  0.51  per  cent  from  6,275,- 
301. 

General,  29,929,329  lines,  up 
0.35  per  cent  from  29,823,950. 

B  L I S  H  E  R  for  January  15,  1955 


Farm -fresh  to  you 


How  a  remarkable  plastic  helps  bring  fresher  food  to  your  table 


A  WONDERFULLY  useful  plastic  called  polyethylene*  is 
now  giving  a  new  kind  of  protection  to  food  that  is  on 
its  way  to  your  kitchen. 

WHEN  FOOD  IS  PACKED  in  thin,  strong  bags  of 
polyethylene,  it  is  able  to  “breathe,”  and  yet  not  dry 
out.  Because  polyethylene  has  this  peculiar  advantage, 
apples,  carrots,  and  other  fruits  and  vegetables— as  well 
as  poultry  and  meat  products— can  reach  your  table 
more  nearly  farm-fresh  than  ever. 

POLYETHYLENE  IS  ONLY  ONE  of  a  number  of  plas¬ 
tics  produced  by  the  people  of  Union  Carbide  to  help 
bring  foods  to  you  in  prime  condition.  Some  of  these 
plastics  coat  cardboard  for  milk  cartons  and  frozen 
food  packages,  while  others  line  the  tins  for  canned 
foods  and  beverages. 


SCIENCE  "SETS  A  GOOD  TABLE"  These  and  other 
materials  produced  by  UCC  help  protect  food  while 
growing,  in  storage,  during  preparation,  when  pack¬ 
aged  for  your  use,  and  when  stored  in  your  pantry  or 
refrigerator.  This  protection  helps  provide  a  more 
healthful  diet  for  all  Americans. 

FREE:  Learn  how  Alloys,  Carbons,  Gases,  Chemicals, 
and  Plastics  improve  many  things  that  you  use.  Ask  for 
“Products  and  Processes"  booklet  A. 

*rronounce<l  poi’y-«th'7-len 

Union  Carbide 

AXD  CAR BOX  CORPORATION 

10  EAST  42ND  STREET  NEW  YORK  17.  N.  Y. 

In  Canada:  UNION  CARBIDE  CANADA  LIMITED 


NEW  YORK  17.  N.  Y. 


- UCC s  Trade-marked  Products  include - 

Bakelite,  Vinylite,  and  Krene  Plastics  Dynel  Textile  Fibers  Pyrofax  Gas  ACHESON  Electrodes  Linde  Oxygen 
Eveready  Flashlights  and  Batteries  UNION  Carbide  LiNDE  Silicones  Prestone  Anti-Freeze  National  Carbons 
Synthetic  Organic  Chemicals  Electromet  Alloys  and  Metals  Haynes  Stellite  Alloys  Prest-O-Lite  Acetylene 


Tnie,it  wont  ffy-  but  it  does  ha\n 
varialde  pitch  propcllei’s  in  its  Dynaflm\^ Drive* 


They  use  one  pitch  for  these  pur-  get  a  safety-surge,  when  you  need 
poses— another  for  cruising— which  it  out  on  the  highway,  such  as 

gives  them  the  most  efficient  use  of  you’ve  never  had  in  any  earth- 

their  horsepower  and  fuel  under  all  bound  vehicle, 
flying  conditions. 

Now,  as  we’ve  said,  Buicks  don’t  fly. 

But  they  do  have  propeller-like 
blades  in  their  Dynaflow  Drive. 

And  what  that  means  to  you  as  a 
driver  is  very  much  like  what  it 
means  on  a  plane. 

You  save  gas  when  these  blades  are 
set  for  cruising.  And  —  when  you 

change  the  pitch  of  these  pro-  when  beher  automobiles  are  built 
peller  blades,  whirling  in  oil— you  buick  will  build  them 


We’re  sure  that  you’ll  thrill  at 
the  style  of  these  1955  Buicks. 

And— if  you’re  like  most  other  folks 
—you’ll  get  a  thrill  out  of  bossing 
236  horsepower  in  this  eager  beauty. 

But  that’s  not  the  whole  reason  why 
the  word  has  been  going  around  that 
“thrill  of  the  year  is  Buick,” 

We  tapped  a  whole  new 
field  of  acceleration 

Let’s  put  it  this  way. 

Modern  air  liners  have  an  amazing 
take-off,  because  they  can  change 
the  pitch  of  their  propellers  for 
faster  getaway  and  climb. 


Come  try  a  new  experience 

This  year,  there’s  only  one  way  to 
know  what’s  really  new  in  automo¬ 
biles— and  that  is  to  drive  a  Buick. 

So  give  your  Buick  dealer  a  call— 
or  go  to  see  him— and  try  out  “the 
thrill  of  the  year.” 

BUICK  Division  of  GENERAL  MOTORS 


MILTON  BERLE  STARS  FOR  BUICK-Se*  the  Bulcl-Berle  Show  Alternate  Tuesday  Evenings 


*Dynallo»  Drive  is  standard  on  Roadmaster,  optional  at  extra  cost  on  other  Series. 
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I 

ad  campaigns 


'^Medicine  Chest  Time’ 
Program  in  682  Papers 

starting  Feb.  1,  ads  in  682  sales  for  1956  is  responsible  for 
dailies  and  Sunday  supplements  a  record  advertising  budget  for 
will  support  “Family  Medicine  Coty,  Inc.  Advertising  plans 
Giest  Time,”  a  $1,660,000  con-  for  an  expenditure  of  $6,000,- 
snmer  advertising  program  OOO  in  1956  were  announced  by 
scheduled  for  the  month  of  William  F.  Siegel,  advertising 


Ads  Credited 
In  Rum  Increase 


DIY  Market  Seen 
At  $6-Billion  Mark 


February. 

Participating 


director.  This  is  the  largest 
advertising  drive  in  Coty  his- 


clude:  Sterling  Drug,  Inc.,  tory.  A  minimum  26%  expan- 
Johnson  &  Johnson,  lUmbert  sion  in  total  sales  is  expected. 


.  D  — .  steadily  growing  Do-It- 

I  KUm  increase  Yourself  market  may  hit  $6 

Excise  tax  collections  on  1964,  a  year- 

Puerto  Rican  rum  shipments  by  the  Do-It-Yoi»- 

rebounded  in  mid-1954  to  fin-  Information  Bureau  mdi- 
ish  the  calendar  year  0.3% 

ahead  of  1963,  Puerto  Rico  The  anticipated  final  sales 
reported  this  week.  In  the  figure  was  based  on  statistics 
face  of  a  seven-week  Puerto  compiled  by  the  Bureau’s  mar- 
Rican  dock  tie-up  and  a  poor  ket  research  staff  in  coopera- 
overall  liquor  market,  the  tion  with  leading  manufactur- 
collections  were  the  highest  ers  of  Do-It-Yourself  equip- 
since  the  end  of  the  liquor  ment.  Over  150  major  suppli- 
shortages  in  1946.  ers  were  contacted  during  the 

Now  shipping  three-  ‘bat  be- 


Pharmacal  Co.,  Noxema  Chemi-  Magazines  and  newspapers  will  rum  imports,  Puerto  Rico’s 

cal  Co.  and  Vick  Chemical  Co.  be  used  extensively.  Coty’s  first-half  1954  rum  collec- 


1  In  addition  to  newspapers,  widespread  cooperative  adver- 
^  the  campaign  will  tune  in  ma-  tising  will  be  greatly  enlarged 
;  jor  national  magazines,  local  as  well. 

and  network  TV  and  radio  and  • 

dealer  aids. 

Pharmaceuticals  Inc.,  will  FTC  Backs  Kodak 
plug  drugstores  during  Febru-  Fair  Trade  Pacts 
I  .rj  with  bu,-it-.t-youMn.g 

I  store  messages  via  network  j  -j  j  i  4.I.- 

'  ntdio-TV,  newspaper  5a'! 


1  ^  t  The  Federal  Trade  Commis- 

j  store  messages  via  network  j  -j  j  i  4.I.- 

radio-TV  newsnaner  and  maea-  decided  unanimously  this 

•  .1  **  ^  week  that  a  manufacturer  who 

zine  advertising.  .  ...  . 

owns  retail  outlets  can  “fair 

ir/*j  trade”  his  products  in  inde- 

ShuUojt  rlann  W ide  pendent  retail  stores  as  well. 

Use  of  ISeivspapers  The  ruling  came  in  the  East- 
Shulton,  Inc/a  filial  schedulea  "'/"  Kodak  oaae,  and  affect,  all 

for  1955  have  not  been  made  " 

....  J  _a.-  •  J  except  color  film.  The  company 

up  but  basic  advertising  and  <  ,  -  *<r  ■  *  J- _ ft 

. .  ,  ,  was  barred  from  fair  trading 

promotional  plans  will  include  _ 

1  u  a.  a-  1  J  _a-  •  J  these  products  as  a  result  of  a 

5  •.  f  '  *"■  ■Hffotent  anti-tnirt  case  settled  r 

j  motion  on  its  four  women’s  toi-  .  ..--.-a,  the  Jus- 

I  letries  lines  plus  the  usual  ^  con^nt  decr^  ^tn  the 
.  ,  a-.,,  cs  •  tice  Department  in  December 

heavy  emphasis  on  Old  Spice  .  ,  ^ 

1  .  ...  of  last  vear. 

for  Men  shaving  requisites.  ^ 

Leading  off  in  the  women’s  The  opinion  by  Chairman  Ed- 
field,  the  new  Escapade  frag-  ^"d  F.  Howrey  said  in  effect 
^  ranee  line  will  have  major  ad  ‘bat  Congress  in  legalizing  fair 
^  campaigns  during  April  and  bad  no  intention  of  dis- 

May  for  stimulating  Easter  and  cnminating  ^inst  those  firms 
Mother’s  Day  business.  An  Es-  ‘b*‘  their  output 

capade  special-purchase  gift-  through  company  stores, 
package  will  have  an  intensive  • 

newspaper  campaign  with  mul-  .  ,  «  rr*  ii  u 

tiple,  large-space  ads  in  major-  Ad  Manflger  lells  tlOW 
market  newspapers  during  the  Promotions  Pay  Off 

spring.  _  ,  , 

oi»*  Plymouth,  Ind. 

r  or  its  21st  anniversary  year. 

Shulton  has  redesigned  its  Complete  planning  for  auto 
I  Early  American  Old  Spice  line  shows,  home  shows,  cooking 
of  toiletries  which  will  be  pre-  schools,  and  a  calendar  of  year- 
sented  in  April  and  May  sround  citywide  retail  trade 
through  full-page,  full-color  promotions  are  included  in  a 
ads  in  national  magazines  and  book  ratified,  “Make  Promo- 
black  and  white  ads  in  news-  flop's  Pay  Days.  ( Published 
papers  in  all  major-market  by  Francis  E.  Schultz;  price 
areas.  $7.50.) 

A  new  sunscreen  lotion,  called  Author  of  the  book  is  Fran- 


black  and  white  ads  in  news-  flop's  Pay  Days.  ( Published 
papers  in  all  major-market  by  Francis  E.  Schultz;  price 
areas.  $7.50.) 

A  new  sunscreen  lotion,  called  Author  of  the  book  is  Fran- 
Bronztan,  will  be  promoted  na-  Schultz,  advertising  di- 

tionally  through  full-page  mag-  rector  of  the  Plymouth  (Ind.) 
azine  ads  and  in  newspapers  Pilot-News.  With  a  background 
throughout  the  U.  S.  during  the  of  more  than  25  years  experi- 
month  of  June.  ®ooe  in  sponsoring  such  events, 

^  .  the  author  has  sought  to  present 

fJtner  Campaifftis  ...  experiences  in  an  effort  to 
*  A  banner  Christmas  season  assist  admen  in  planning  retail 
and  greatly  improved  advance  promotions. 
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Now  shipping  three- 

fourthsof  all  U.S.  mainland  2®"  September. 

rum  imports,  Puerto  Rico’s  The  growth  was  attnbuted 
first-half  1954  rum  collec-  ‘®  expandmg  numbers  of  home 
tions  were  7.5%  below  the  ^bo  have  discovered  it 

same  period  in  1953.  Backed  both  economical  and  satis- 
by  a  new  advertising  cam-  ‘®  ''*^th  their 

paign  since  May  the  second-  bands. 

half  figure  jumped  9.3%  .  Though  all  seven  basic  clas- 

above  the  last  six  months  of  sifications  in  the  field  showed 

1953,  even  though  shipments  increases,  the  greatest  rise 

were  strikebound  in  July  and  ***  the  power  tool  indus- 

lower  -  priced  competition  try.  Indications  were  that 
poured  in  sales  would  be  about  dou- 

G.  Allen  Reeder,  director  J’®  ‘b°^  ‘b®  P>^®vious 

n _ k-  _  12  months. 


of  the  Puerto  Rican  govern-  „  n  j  •  i  » 

ment  Rum  Division,  freely  ,  So-called  ‘basic  materials,’ 
attributed  the  end  result,  in  """bej,  metal,  glass  and  simi- 
large  part,  to  the  Rums  of  J”  items,  continued  to  lead 
Puerto  Rico  newspaper  the  field  with  sales  expected  to 
(E&P,  Sept.  25,  page  16)  ‘®‘f^  ‘b*"  ^3)4  biUion 

dollars. 


and  other  advertising,  (via 
Ogilvy,  Benson  &  Mather). 


Paint  and  wallpaper  con¬ 
tinued  in  second  place. 


Who's  on  FIR 
I  In  Northern 
California? 

Ij'j  Jan  JoM  of  course!  Metropolitaa 
San  Jose  shows  the  biggest  pereenta^ 
population*  gain  of  any  meie'  ‘©♦•"J' 
in  Northern  California — 7.2% — neaHy 
double  the  average  California  county  gain 

To  show  you  where  to  start  pitchinp 
here’s  the  lineup: 

Pet.  Gain  In  Pop. 

MatropoUtan  San  Josa  .  7 A 

San  Pranclica  -  .  ■  g  ^ 

Sacramonto  _  _  . 

MatropalHan  Oakland  . . 

Prasna  . 

Contra  Casta  .  .*1 

Marin  . . 

•California  Taxpayers  Assn. — Jan.  1,  1954  Jan.  I,  1955 

It's  SAN  JOSE  for  SELL! 


San  Jose  Mercury  and  News 

A  RIDOER  NEWSPAPER 
REPRESENTED  NATIONALLY  BY  RIDDER-JOHNS,  INC 
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ALTOONA 

“TEST-TOWN” 

Pennsylvania 

"STANDS  ON  ITS  RECORD" 

.  .  .  endorsed  and  re-elected 
by  Topmost  Advertisers  as 
the  ideal  test  city. 

BECAUSE 

•  It’s  well  isolated  from 
other  cities. 

•  It  has  typical  distributive 
outlets. 

•  Its  citizens  have  average 
incomes. 

•  It  has  a  splendid  mixture 
of  industry  and  farming. 

•  It  has  excellent  year- 
round  stability  and  a  good 
record  as  a  test  city. 

•  Also  the  Altoona  Mirror 
is  a  cooperative  evening 
newspaper.  It  completely 
blankets  the  market. 

READ  IN  96%  OF 
ALL  HOMES 
IN  THE  CITY  ZONE 

• 

RICHARD  E.  BEELER 
Advertising  Manager 


UtiQn^Bmin^fbper ) 


MGM  Salutes  Theater 
Owners  in  Ad  Series 


The  continuing  upsurge  in 
the  motion  picture  business  and 
the  renewed  optimism  in  the 
future  of  the  industry,  are  re¬ 
flected  in  plans  announced  by 
Metro-Goldwyn-Mayer  Pictures 
for  a  “Forword  in  ’55!”  cam¬ 
paign  in  which  some  15,000 
theaters  are  expected  to  par¬ 
ticipate. 

Theme  of  the  four-month 
drive,  major  portion  of  which 
will  be  through  newspaper 
space,  will  be  a  salute  to  the 
j  motion  picture  theaters  and  the 
men  and  women  who  run  them. 

According  to  Howard  Dietz, 
vicepresident  in  charge  of  ad¬ 
vertising  for  MGM,  the  cam¬ 
paign  (via  Donahue  &  Coe) 
marks  the  first  time  that  a 
producing-distributing  company 
has  paid  such  a  tribute  to  the 
exhibitor. 

While  the  campaign  will  be 
given  a  background  of  national 
promotion,  the  focal  point  will 
be  the  local  movie  house,  and 
its  place  in  the  community. 

‘"rhis  is  not  to  be  a  campaign 
glorifying  Hollywood,”  Mr. 
Dietz  told  EDITOR  &  PUB¬ 
LISHER.  “The  local  movie 
man  has  played  an  unseen  role 
in  the  progress  of  the  movies 
and  deserves  a  little  of  the 
spotlight. 

“If  the  theaters  had  not  so 
quickly  re-tooled  for  the  new- 
era  in  movie  making,  risking 
big  investments  in  wide  screens. 
Cinemascope,  stereophonic 
sound,  and  all  the  other  tech¬ 
nical  advancements,”  Mr.  Dietz 
continued,  “there  would  be  no 
reason  to  try  to  produce  better 
pictures.” 

He  added  that  MGM  is  con¬ 
centrating  nine  “important” 
productions  for  the  January- 


TOOL’S 


•X 


lOOWS 


HBHS 


ft* 


UNITED  PRESS 


April  period.  While  declining 
to  specify  the  amount  of  money 
appropriated  for  the  campaign, 
he  said  that  in  addition  to  lo¬ 
cal  newspaper  ads  promoting 
the  theater  “celebration”  to  the 
public,  there  will  be  unusually 
ambitious  newspaper  ads  for 
the  nine  pictures. 

Puerto  Rico  Drive 
Seeks  New  Plants 

The  Commonwealth  of  Puerto 
Rico  last  week  launched  an  18- 
month  advertising  campaign 
(via  Ogilvy,  Benson  &  Mather) 
to  induce  selected  manufactur¬ 
ers  to  open  additional  tax-ex¬ 
empt  factories  on  the  island. 

Fifteen  hundred-line  news¬ 
paper  ads  and  full-page  maga¬ 
zine  insertions  stressed  that 
the  tax  exemption  offer  is  only 
to  “new  industry”  and  excludes 
“runaway”  plants.  The  $43,000- 
a-month  campaign  will  run  to 
mid-1956. 

The  ads  broke  last  week  in 
the  annual  business  review  sec¬ 
tions  of  major  dailies  (New 
York  Times,  New  York  Herald 
Tribune,  Chicago  Tribune),  and 
will  be  followed  by  fast-break¬ 
ing  schedules  in  business  dailies 
(Wall  Street  Journal,  Journal 
of  Commerce)  and  magazines. 

The  campaign  will  be  sup¬ 
ported  by  a  parallel  drive  to  be 
launched  by  a  new  Mainland 
Office  of  Public  Relations  for 
the  Commonwealth’s  Econom¬ 
ic  Development  Administration 
headed  by  Mel  Most,  former 
Associated  Press  foreign  cor¬ 
respondent  who  has  been  with 
EDA  the  past  year,  and  by  the 
Hamilton  Wright  Organization, 
PR  firm. 

C.  W.  Van  Beynum, 
Dies  at  Conn.  Home 

C.  W.  Van  Beynum,  retired 
manager  of  the  public  informa¬ 
tion  and  advertising  department 
of  The  Travelers  Insurance 
Companies,  died  suddenly  Jnn. 
5  at  his  home  in  Portland, 
Conn.  He  was  67. 

A  newspaper  reporter,  editor, 
and  public  relations  man  for 
50  years,  Mr.  Van  Beynum,  be¬ 
gan  his  newspaper  career  in 
1904  as  a  reporter  for  the 
Janesville  (Wis.)  Gaxette  and 
the  Janesville  Daily  Recorder. 
He  joined  The  Travelers  in 
1920. 

He  was  one  of  the  first  busi¬ 
ness  advertising  executives  to 


use  EDITOR  &  PUBLISHER 
for  public  relations  advertising 
and  headed  the  committee  which 
sponsored  participation  of  life 
insurance  companies  in  “Thrift 
Week”  in  E  &  P. 

Ferguson  Reorganizes 
Tulsa  PR  Firm 

Organization  of  Benton  Fer¬ 
guson  &  Associates,  Tulsa, 
Okla.,  public  relations  firm, 
was  announced  last  week  by 
Benton  Ferguson,  organizer  and 
head  of  the  new  firm.  A  pre¬ 
vious  announcement  had  been 
made  of  the  dissolution  of  Fer- 
guson-Underwood,  when  Don 
Underwood,  former  junior  part¬ 
ner,  became  PR  director  of 
Utica  Square,  Inc.,  Tulsa. 

Mr.  Ferguson,  the  third  gen-  i 
eration  of  the  prominent  Okla¬ 
homa  newspaper  family,  son  of 
Lucia  Ferguson  and  the  late 
Walter  Ferg^uson,  said  various  » 
affiliations  throughout  the  na-  | 
tion  are  being  planned  and  will  i 
be  announced  at  a  later  date.  ^ 

PRSA  Appoints  3  Hen 
To  InPl.  Group  j 

The  Public  Relations  Society  | 
of  America  has  named  three  I 
members  to  the  first  organized 
Council  of  the  International  f 
Public  Relations  Association. 

They  are:  Robert  L.  Bliss, 
PRSA’s  executive  vicepresident; 
Richard  B.  Hall,  head  of  Rich¬ 
ard  B.  Hall  &  Associates,  Wash¬ 
ington,  D.  C.;  and  Ed  Lipscomb, 
director  of  public  relations,  Na-  ■ 
tional  Cotton  Council,  Memphis, 
Tenn. 

To  Discuss  PR  Need 

“Today’s  Urgent  Need  for 
Public  Illations”  will  be  dis¬ 
cussed  by  Rex  Paxton,  director 
of  PR,  Sutherland  Paper  Co., 
at  the  16th  annual  convention 
of  the  Private  Truck  Council  of 
America,  Inc.,  Statler  Hotel, 
New  York  City,  Jan.  20-21. 

Appointments  .  .  . 

•  Kay  Ashton-Stevens,  wife 
of  the  late  Ashton  Stevens, 
newspaperman  and  long-time  V 
dean  of  America  drama  critics,  ■ 
has  joined  Zenith  Radio  Corp. 
to  handle  special  assignments 
in  the  PR  and  advertising  de¬ 
partments. 

• 

Daily’s  PR  Man  Dies 

Washington 

Joseph  E.  Schwarzmann,  73,  ■ 
director  of  public  relations  for 
the  Alexandria  Gazette  since  v 
1933,  died  at  his  home  Jan.  7, 
following  a  long  illness.  He 
had  engaged  in  other  types  of 
business  before  joining  the 
newspaper  staff. 
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The  Washington  Star 
sets  another  record 
for  advertising  linage 
in  Washington,  D.G. 

I 

I 

Advertising  people  can’t  always  put  their 
fingers  on  the  factors  that  make  one  news¬ 
paper  so  superior  to  another  when  it 
comes  to  producing  customers  for  the  ad¬ 
vertised  products.  We  can  illuminate  the 
Washington  situation  for  you  in  a  few 
sentences.  The  Star  has  been  a  fixture  in 
Washington  homes  for  generations.  And 
the  homes  we’re  talking  about  are  those 
that  account  for  the  lion’s  share  of  family 
expenditures.  Anybody  that  knows  The 
Nation’s  Capital  and  its  people  will  con¬ 
firm  that  statement.  But  there  is  some¬ 
thing  more.  Washington  is  not  a  morning 
newspaper  town  like  New  York,  for  in¬ 
stance.  In  Washington  it  is  a  family  habit 
to  look  in  an  evening  newspaper  to  see 
what  the  stores  are  advertising.  This  is 
one  of  the  big  reasons  The  Star  estab¬ 
lished  another  linage  record  in  1954  to 
lead  Washington’s  second  newspaper  by 
the  huge  margin  of  1 1 million  lines. 

The  Washington  Star 

EVENING  AND  SUNDAY  WASHI NGTON.  D.  C 


TOTAL  ADVERTISING 

43.9 

million 

lines 

—  a  lead  of  llVi  million  lines  over 
Washington's  morning  newspapers! 

—  SOURCE:  MEDIA  RECORDS - 


K»ptat»nl»d  notienally  hy:  O'Mora  and  OrmtbM,  Inc.,  420  laxinglon  Av*.,  NYC  17;  Chicago  —  Detroit  —  lo*  AngcUc  —  Son  Froncicco 
Spatial  Florida  lapratantaliva :  Tha  Leonard  Co.,  311  Lincoln  Rood.  Miami  Beach,  Florida 
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NEWSPAPER  REPRESENTATIVES 


E.  Anderson 
Goes  to  MR&S 
Phila.  Office 

Herbert  W.  Moloney,  presi¬ 
dent,  Moloney,  Regan  &  Sch¬ 
mitt,  newspaper  representatives, 
this  week  announced  that  ef¬ 
fective  Jan.  17,  Elving  N.  An¬ 
derson  will  become  manager  of 
the  Philadelphia  office  after 
serving  for  several  years  in  a 
similar  capacity  in  Kansas  City. 

He  will  be  succeeded  in  Kan¬ 
sas  City  by  Fred  Wilks,  who  is 
being  promoted  from  the  sales 
staff  of  MR&S  in  New  York. 

Mr.  Anderson  who  joined 
MR&S  in  New  York  after 
several  years  with  the  Portland 
(Ore.)  Oregonian,  is  replacing 
W.  Harold  Foster  who  is  re¬ 


tiring  after  35  years  of  service 
with  the  organization. 

According  to  Mr.  Moloney, 
Mr.  Foster  will  continue  to  be 
associated  with  the  firm  as  a 
special  consultant. 

Changes  .  .  . 

•  The  New  York  office  of  Rid- 
der-Johns,  Inc.,  has  added  Ray 
Johnston  to  the  sales  staif.  For 
the  past  several  years,  Mr. 
Johnston  has  been  with  the  St. 
Paul  (Minn.)  Dispatch^Pioneer 
Press. 

Daily  Names  Witmer 

The  Daily  Sikeston  (Mo.) 
Standard  has  appointed  the 
Wallace  Witmer  Co.  of  Mem¬ 
phis,  New  York,  Chicago  and 
Boston  as  its  exclusive  national 
advertising  representative. 


Plus  Linage 
Seen  in  Mrs. 
America  Deal 

An  estimated  $2,500,000  will 
be  spent  this  year  by  national 
advertisers  on  the  1955  “Mrs. 
America”  promotion,  according 
to  Bert  Nevins,  president,  Mrs. 
America,  Inc.,  who  added  that 
alert  newspapers  across  the 
country  will  have  ample  op¬ 
portunity  to  pick  up  plus  linage 
at  the  local  level. 

The  annual  promotion  fea¬ 
tures  a  national  homemaking 
contest  in  which  housewives 
compete  on  a  local  and  national 
level  on  the  basis  of  their  skills 
at  cooking,  sewing,  baking, 
meal  planning  and  general 
housekeeping.  It  is  not  a  beauty 
contest  in  any  sense  of  the 
word.  Any  woman  21  years  of 
age  or  over  is  eligible  to  com¬ 
pete. 


BRAN  HAM 


COMPANY 

•  NEW  YORK  •  CHICAGO  •  DETROIT  •  DALLAS  • 
•  ATLANTA  •  CHARLOTTE  •  ST.  LOUIS  • 

•  SAN  FRANCISCO  •  LOS  ANGELES  • 

•  MEMPHIS  •  MIAMI  • 


Mr.  Nevins  said  that  a  num¬ 
ber  of  trade  associations  and 
national  advertisers  have  re- 
sigrned  for  the  1955  Mrs.  Ameri¬ 
ca  campaign,  including  the 
American  Gas  Association 
which  is  the  prime  sponsor  and 
which  will  conduct  local  and 
state  eliminations  during  Feb¬ 
ruary,  March  and  April  with 
contests  in  member  gas  utility 
companies. 

The  January  and  February 
issues  of  Better  Living  maga¬ 
zine,  distributed  by  9,000  in¬ 
dependent  super  markets,  will 
contain  application  blanks.  Gas 
companies  and  gas  appliance 
dealers  will  also  distribute  the 
blanks. 

According  to  Mr.  Nevins, 
local  super  markets  will  use 
newspaper  ads  calling  attention 
to  the  application  blanks  avail¬ 
able  in  Better  Living.  At  the 
same  time,  the  American  Gas 
Association  and  gas  appliance 
dealers  will  reprint  the  applica¬ 
tion  in  their  own  local  ads. 

In  addition,  national  adver- 
i  tisers  who  are  co-sponsors  of 
the  Mrs.  America  promotion, 
will  send  their  dealers  specially 
prepared  newspaper  mats. 

“Alert  newspapers,”  M  r . 
Nevins  told  Editor  &  Publis¬ 
her,  “should  contact  both  the 
local  gas  companies  and  gas 
appliance  dealers,  as  well  as 
dealers  handling  the  lines  of  the 
various  advertiser-sponsors.  The 
linage  is  there,  if  the  newspa- 
I  per  will  only  remind  the  par¬ 
ties  concerned  to  run  it.”  He 
added.  “As  a  matter  of  fact,  it 
might  even  pay  some  newspa¬ 
pers  to  try  and  sell  a  special 
‘Mrs.  America  Supplement’  peg¬ 
ged  to  the  promotion  and  fea¬ 
turing  both  editorial  and  ad¬ 
vertising  matter.” 

Among  the  participating  ad- 
;  vertisers  are:  American  Kit¬ 
chens  Division  of  Avco  Manu- 
i  factoring  Corp.,  Robertshaw- 
I  Fulton  Controls;  Milner  House¬ 
hold  Products;  Witkower  Press, 

I  Inc.;  Whirlpool  Corp.;  Wear- 
I  ever  Cooking  Utensils;  and 
Necchi-Elna  sewing  machines. 


Weyand  Retires 
From  Hartford  Times 
Habtford,  Conn. 

Joseph  F.  Weyand  stepped 
down  as  advertising  director  of 
the  Hartford  Times  on  Dec.  81, 
biingring  to  an  end  a  long  career 
in  newspaper  advertising. 

Mr.  Weyand,  hosted  by  Pub¬ 
lisher  David  R.  Daniel  and  col¬ 
leagues  at  a  farewell  party  at 
the  Hartford  Club,  completed 
nearly  62  years  with  the  news- 
I  paper.  He  started  out  in  March, 
I  1903,  as  a  newsroom  errand  boy. 
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Looking  for  the  cream  . . . 


market  ? 


THE  INQUIRER  takes  your  adver¬ 
tising  to  the  most  potent  pocket- 
books  in  Delaware  Valley,  U.S.A. 
In  addition  to  intensive  coverage  of 
the  city,  THE  INQUIRER  reaches 
out  to  give  advertisers  thorough 
penetration  of  the  rich  suburbs  and 
nearby  towns  that  account  for  HALF 
THE  SALES  in  the  Greater  Phila¬ 
delphia  area. 

That’s  why  you  find  so  many  new 


advertisers  in  THE  INQUIRER  . . . 
so  many  old  ones  with  expanded 
schedules.  Greater  results  for  adver¬ 
tisers  have  made  THE  INQUIRER 
Philadelphia’s  FIRST  newspaper 
. . .  FIRST  in  National  advertising, 
Retail  advertising,  Classified  adver¬ 
tising  and  Total  advertising. 

To  skim  the  cream  off  the  great 
Delaware  Valley,  schedule  THE 
INQUIRER  .  .  .  FIRST! 


The  Voice  oj  Delaware  Valley,  U.S.A. 


DELAWARE  VALLEY,  U.S.A. 
has  peak  buying  power 

Salas  Managamant  astimatas  lha  affac- 
tiva  buying  incoma  of  Dalowora  Vallay 
at  ovar  $8,000, 000, 000...  18%  mora 
par  family  than  national  avaraga. 


Exclusiva  Advartising  Rapresenfafivat:  Wast  Coast  Raprasantativas: 

NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO  LOS  ANGELES 

ROBERT  T.  DEVLIN.  JR.  EDWARD  J.  LYNCH  GEORGE  S.  DIX  FITZPATRICK  ASSOCIATES  FITZPATRICK  ASSOCIATES 
342  Madison  Ava.  20  N.  Wackar  Driva  Panobscot  Bldg.  155  Montgomary  St.  3450  Wilshira  Boulavard 

Murray  Hill  2-5838  Andovar  3-6270  Woodward  5-7260  Garfiald  1-7946  Dunkirk  5-3557 
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RETAIL  AD  SURVEY 


Food  stores  selling  drug  and  Local  food  chains,  said  Mr. 
toiletry  items  are  “seriously  un-  Agnew,  generally  show  “far 
der-promoting  such  lines,”  ac-  more  inclination”  to  push  drugs 
cording  to  David  P.  Agnew,  ac-  and  toiletries  in  their  newspa- 
count  executive  of  the  Bureau  of  per  advertising  than  do  nation- 
Advertising,  ANPA.  al  and  regional  chains  and  in¬ 

citing  a  survey  the  Bureau  dependents.  One  large  super- 
recently  completed  of  advertis-  market  chain,  he  noted,  used 
ing  by  food  stores,  Mr.  Agnew  12.1%  of  its  linage  for  drugs 
said  it  was  found  that  stores’  and  toiletries,  another  9.1%. 
newspaper  linage  on  drugs  and  Generally,  however,  the  propor- 
toiletries  was  far  below  their  tion  devoted  to  such  products 
proportionate  sales  volume  and  was  extremely  low,  often  only 
profit.  The  study,  covering  the  a  small  fraction  of  one  per  cent, 
advertising  done  by  185  food  Pointing  out  that  food  store 
stores  of  all  sizes  in  13  cities  on  health  and  beauty  aid  business, 
“food  days”  during  June,  1954,  ju  recent  years,  has  been  grow- 
gave  drug  and  toiletries  copy  ing  more  than  three  times  as 
18,466  lines  out  of  1,309,825  fast  as  total  food  store  volume, 
lines  of  retail  food  store  adver-  Mr.  Agnew  declared: 
tising  or  only  1.4%  of  the  “Clearly,  it  is  up  to  the  man- 

ufacturer  to  increase  the  re- 
“This  can  hardly  be  con-  tailer’s  recognition  of  this  po- 
sidered  sufficient,”  said  Mr.  Ag-  tential.  One  way  of  doing  this 
new,  “for  products  which  today  is  to  take  the  lead  in  advertis- 
account  for  three  per  cent  of  ing  these  lines  at  the  local  level, 
sales  of  food  stores  carrying  It  is  w’ell  known  that  food  re- 
dimgs,  and  an  even  greater  tailers  feature  in  their  own  ads 
percentage  of  gross  and  net  the  products  advertised  in  news- 
profits.  papers  by  manufacturers. 


Canton  . 

Cleveland  . 
Hollywood 


Houston 


“Food  manufacturers,  through  York  City,  Mr.  Davis  said  sales 
the  years,  have  demonstrated  were  lost  because  millinery 
the  value  of  this  formula  by  in-  came  into  the  stores  before  the 
tensive  use  of  the  retailers’  own  customer  wanted  it  and  was  of- 
medium.  Sales  opportunities  are  ten  closed  out  too  early, 
specially  good  for  those  drug  -i  aj  ^ 

and  toiletries  manufacturers  Retail  Ad  Conference 

who  have  only  recently  entered  5ef  for  Jan.  22-23 
the  food  store  field.”  Chicago 

The  third  annual  Retail  Ad- 
Bro^ure  Offers  Ideas  yertising  Conference  for  retail 
To  Push  Cotton  Week  ad  managers  and  newspaper 
Publication  of  a  new  retail  advertising  men  will  be  held 
work  book  for  National  Cotton  here  Jan.  22-23  at  the  Sheraton 
Week  (May  9-14)  was  an-  Hotel,  it  was  announced  by 

nounced  this  week  by  the  Na-  Ralph  Heineman  and  Budd 

tional  Cotton  Council,  New  York  Gore,  co-founders  and  direc- 

City.  Total  of  25,000  copies  of  tors. 

the  16-page  brochure  are  being  Randall  H.  Cooper,  presi- 
mailed  to  newspaper  publishers,  dent.  State  Street  Council,  will 
department  stores,  chains,  spec-  welcome  those  attending  the 
ialty  stores,  wholesalers  and  conference  and  will  lead  a  dis- 

manufacturers.  cussion  on  “How  to  Promote 

An  advertising  section  repro-  the  Downtown  Area.” 
duces  retail  ad  mats  which  will  At  the  Sunday  morning  ses- 
be  offered  through  newspaper  sion,  Albert  Myers,  promotional 
mat  services,  and  also  provides  director  of  Myers  Brothers, 
sample  copy  for  newspaper  ads.  Springfield,  Ill.,  department 
,  store,  will  speak  on  “There  Is 

Better  Promotion  a  Great  Deal  More  to  Promo- 

Of  Millinery  Creed  tion  than  Price.” 


Hioto  by  CpflitpAc*  Boanisttf 


'Gee . . .  only  Burgess  Mats  could 
do  a  job  that  good!” 

BURGESS  CELLULOSE  COMPANY  I 

Manufaclurert  and  Ditiribulors  VI 
of  Burgat<  Chroma  and  Tono-Tox  Mots  ml 


Froaport,  IlllnoU 


Going  forward  on  the  double 


In  the  few  short  weeks  since  The  Mirror 
obtained  the  name,  circulation  lists  and 
25  best  features  of  the  Daily  News,  here 
is  what  has  happened  in  Los  Angeles: 

Mirror-News  circulation  has  skyrock¬ 
eted.  Readers  have  been  quick  to  turn  to 
the  newspaper  which  added  such  great 
features  as  Drew  Pearson,  Earl  Wilson, 
John  Crosby,  Eleanor  Roosevelt,  Red 
Smith,  Matt  Weinstock  (a  top  local  col¬ 
umnist)  and  many  other  prominent  writ¬ 
ers,  special  information  and  entertainment 
panels,  and  a  host  of  popular  comic  strips. 
Incorporating  such  assets  with  a  standing 
stellar  feature  line-up  and  a  vigorous, 
paced-for-the-young  news  and  editorial 
policy  has  made  The  Mirror  and  Daily 
News  the  greatest  "two  for  one”  value 
in  Western  newspaper  history. 


Mirror-News  advertising  has  increased 
quickly.  Many  former  Daily  News  adver¬ 
tisers  immediately  recognized  this  new 
force  for  double  impact  and  sales  and  are 
now  regularly  scheduled  in  the  columns 
of  The  Mirror  and  Daily  News.  Users  of 
all  media  in  America’s  third  largest  mar¬ 
ket  have  been  and  are  making  revised 
plans  to  capitalize  on  this  new,  two-edged 
selling  tool. 

Now  is  the  time  for  you  to  get  the 
new  Los  Angeles  story.  Each  passing  day 
brings  more  evidence  of  results  for  adver¬ 
tisers  using  The  Mirror  and  Daily  News. 
Write,  wire  or  call  the  newspaper  or  its 
national  representatives,  O’Mara  and 
Ormsbee  in  New  York,  Chicago,  Detroit 
and  San  Francisco  for  latest  details. 
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‘Freedom  Kits’ 
Sent  To  5,000 
Newspapers 

More  than  6,000  daily  and 
weekly  newspapers,  which  have 
cooperated  on  past  Advertis* 
ing  Council  campaigns,  this 
week  were  the  recipients  of  a 
kit  of  “Crusade  for  Freedom” 
ads,  ranging  in  size  from  one 
column  by  one  inch  drop-ins  to 
1,000  liners. 

According  to  Robert  P.  Keim, 
account  executive  at  the  Coun¬ 
cil,  newspaper  advertising  man¬ 
agers  can  order  up  to  11  free 
mats  for  local  sponsorship  or 
for  publication  as  the  newspa¬ 
per’s  contribution  to  the  1955 
campaign. 

“Local  Crusade  chairmen,” 
he  said,  “can  assist  newspapers 
by  soliciting  sponsors  to  un¬ 
derwrite  the  cost  of  the  ads. 
The  large  insertion  (see  cut), 
‘Can  We  the  People  of  (name 
of  city)  Fight  Communism?’, 
which  is  designated  for  type¬ 
setting  by  the  local  paper,  is 
ideally  suited  for  joint  spon¬ 
sorship  by  a  number  of  local 
businesses,  civic  groups,  etc. 

“Any  attempt  to  obtain  spon¬ 
sors,  or  ‘sell’  these  ads,”  Mr. 
Keim  added,  “should  be  co¬ 
ordinated  with  the  local  news¬ 
papers.” 

Simple,  direct,  hard-hitting 
copy  ably  answers  the  ques¬ 
tion  asked  in  the  headline  with, 
“You  Can  Fight  Communism 
with  Truth-Dollars — by  sup¬ 
porting  the  Crusade  for  Free¬ 
dom.”  Leo  Burnett  &  Co.,  Chi¬ 
cago,  is  again  the  volunteer 
task  force  agency  on  this  ac¬ 
count  which  is  personally  su¬ 
pervised  by  Leo  Burnett  him¬ 
self.  Allan  Brown,  vicepresi¬ 
dent,  Bakelite  Company,  is  the 
national  volunteer  coordinator. 

In  addition  to  the  large  size 
ads  offered  papers  for  spon¬ 
sorship,  the  Advertising  Coun¬ 
cil  plan,  whereby  newspapers 
agree  to  carry  a  one-column  ad 
on  the  front  page  semi-month¬ 
ly,  will  again  be  in  effect. 

• 

Post-Dispach  Runs 
‘Free  Germany’  Section 

On  Sunday,  Dec.  26,  the  St. 
Louis  (Mo.)  Post-Dispatch  pub¬ 
lished  a  40-page  tabloid  size 
rotograv\ire  section,  “A  Free 
(Sermany  Speaks  to  America,” 
a  world  trade  section  devoted 
to  the  West  German  Federal 
Republic. 

"rhe  section  was  made-up  of 
advertising  of  German  indus¬ 
trial  concerns  and  contained 
feature  articles  by  people 


CAN  WE- 
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COMMUNISM? 
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prominent  in  the  political,  cul 
tural  and  economic  life  of  West 

em  Germany. 

White  Elephant  Sale 
Sponsored  by  News 

Chicago 

Chicago  retailers  are  looking 
forward  to  the  third  annual 
White  Elephant  Festival,  Jan. 
22,  sponsored  by  the  Chicago 
Daily  News. 

The  White  Elephant  Festival 
is  designed  to  help  retailers 
trim  their  inventories  during 
late  January.  It’s  a  cooperative 
selling  event  .  .  .  with  every¬ 
one  using  the  white  elephant 
theme  to  sell  slow-moving 
items  at  greatly-reduced  prices 
.  .  .  thus  benefiting  both  sell¬ 
ers  and  consumers. 

The  White  Elephant  Festi¬ 
val  involves  business  at  all  lev¬ 
els  ..  .  from  housewives  sell¬ 
ing  white  elephants  through 
classified  advertising  to  the 
city’s  biggrest  department  stores 
using  display  advertising  in 
page  units.  On  Saturday,  Jan. 
22,  the  Daily  News  will  publish 
in  its  advertising  columns  the 
white  elephant  offers  of  numer¬ 
ous  Chicago  retailers  and  in¬ 
dividuals. 

Parade  Linage  Up  4%, 
Revenue  Over  $11  M 

1954  was  a  record  breaking 
year  for  Parade,  the  Sunday 
picture  magazine,  according  to 
Ed  Kimball,  advertising  sales 
manager.  Parade  carried  more 
than  600  pages  of  paid  adver¬ 
tising  during  the  year,  he  re¬ 
ported.  This  represents  a  4% 
gain  over  1953,  and  advertising 
revenue  rose  from  $9,100,000 
in  1953  to  over  $11,000,000  in 
1954. 

During  the  year,  more  than 
1,500,000  lines  of  tie-in  adver¬ 
tising  were  run  by  local  re¬ 
tailers  in  Parade  magazine’s 
distributing  papers,  Mr.  Kim¬ 
ball  said. 


Cut»  Slot  in  Door  So 
His  Ads  Will  Get  In 

SPHiNcnELD,  Ore. 
The  Springfield  News  did  not 
have  a  “slot”  to  receive  adver¬ 
tising  copy  when  the  office  was 
closed — ^until  recently,  that  is. 

Harrison  Dohnnan,  advertis¬ 
ing  manager  of  a  local  theater, 
walked  into  the  News  office 
with  a  saw  and  metal  door  slot 
and  said: 

“I  want  some  place  to  put 
my  ad  copy  late  at  night.  Are 
there  any  objections  to  my  put¬ 
ting  a  slot  in  the  door?” 

There  being  none,  he  went 
to  work. 

• 

Porter  Runs  12  Ads 
In  Business  Section 

The  annual  business  review 
section  of  the  New  York  Times, 
Jan.  3,  was  used  by  St.  Georges 
&  Keyes,  Inc.,  New  York  ad¬ 
vertising  agency,  as  the  exclu¬ 
sive  medium  for  a  dignified 
teaser  campaign  for  one  of  its 
clients,  H.  K.  Porter  Company, 
Inc.,  of  Pittsburgh,  Pa. 

Porter,  a  diversified  indus¬ 
trial  products  company,  has  at 
the  moment  11  divisions. 

The  agency’s  problem  was 
one  of  identification  of  H.  K. 
Porter  as  the  parent  concern 
to  the  many  industrial  markets 
involved  as  well  as  to  the  g:en- 
eral  public.  To  help  resolve  it 
they  developed  the  initials 
“HKP”  as  a  master  logotype 
and  used  this  as  an  easily  iden¬ 
tifiable  background  for  both  di¬ 
vision  trade  advertising  and  in¬ 
stitutional  campaigns. 

In  the  Times  business  re¬ 
view  section  the  trademarks  of 
each  of  the  11  divisions  were 
.set  boldface  against  the  initials 
“HKP” 

Negro  History  Week 
Mats  Offered  by  Metro 

For  the  first  time  since  the 
establishment  of  Negro  His¬ 
tory  Week,  newspapers  are  to 
be  furnished,  free  of  charge, 
with  mats  of  the  official  em¬ 
blem  for  the  occasion,  through 
cooperation  afforded  the  Asso¬ 
ciation  for  the  Study  of  Negro 
Life  and  History,  by  Metro  As¬ 
sociated  Services,  Inc.,  New 
York. 

Mats  of  the  emblem  in  three 
different  sizes,  from  thumb¬ 
nail  to  one  column,  will  be  sent 
to  any  newspaper  requesting 
them,  it  is  announced  by  J.  Ed¬ 
ward  Hinton,  manager.  Special 
Services  Department  of  Metro. 


Toy  Industry  Tops 
Billion  $$  Figure 

The  toy  industry  topped  the 
billion-dollar  retail  sales  maMc 
for  the  first  time  in  its  history 
in  1954,  according  to  Sam  G. 
Goss,  president  of  the  Toy 
Manufacturers  of  the  U.  S.  A., 
Inc. 

The  Association  contains  450 
manufacturing  members  and 
accounts  for  80  per  cent  of  the 
total  dollar  volume  of  the  in¬ 
dustry. 

The  record  increase  in  retail 
volume  was  brought  about  by 
a  number  of  factors.  Among 
these  were  an  increasing  ex¬ 
pansion  in  the  use  of  new 
fibers  and  new  plastics  (espe¬ 
cially  polyvinyl,  polymeric  vinyl 
and  acrylic  resins) ;  better  spac¬ 
ing  of  toy  promotions;  better 
packaging;  the  rising  birth 
rate,  and  the  longer  shopping 
season. 

The  rising  birth  rate,  Mr. 
Goss  pointed  out,  did  much  to 
add  customers  to  the  traditional 
Yuletide  gift  list.  Some  4,000,- 
000  children  were  born  during 
1953  and  the  majority  enjoyed  j 
their  first  “real”  Christmas  in 
1954. 

The  market,  Mr.  Goss  said, 
numbered  about  16,500,000  little 
toy  customers  five  years  old  and 
under.  This  represented  a  40% 
increase  over  the  12,194,000 
under-five  children  in  1942. 

• 

Donahue  Succeeds  * 

Eyre  at  Metro 

Frank  Donahue,  former 
member  of  the  advertising  staff 
of  the  Waterbury  (Conn.)  Re¬ 
publican  American,  has  been 
appointed  by  William  Schak, 
general  manager  of  Metro  As¬ 
sociated  Services,  Inc.,  New 
York  to  succeed  Beverly  0. 
Eyre  as  the  firm’s  North  Cen¬ 
tral  States  representative. 

Appointment  of  Mr.  Dona¬ 
hue  follows  the  retirement  of 
Mr.  Eyre  who  was  associated 
with  Metro  for  more  than  25 
years.  “The  Deacon,”  as  he  is  I 
familiarly  known  to  newspaper 
and  retail  store  advertising 
people,  announced  his  retire¬ 
ment  at  the  end  of  the  year. 

Mr.  Donahue,  also  a  widely 
known  representative  of  adver¬ 
tising  mat  service  companies, 
served  on  the  Meyer-Both  Com¬ 
pany  staff  after  leaving  the 
Republican  American,  and  later 
was  associated  with  Cramer 
Tobias. 

His  appointment,  effective 
immediately,  will  take  him  to 
Illinois,  Wisconsin,  Minnesota, 
Iowa  and  the  Dakotas,  on  be¬ 
half  of  Metro. 
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GOING  INTO  OUR  103rd  YEAR 


And  Still  Breaking  Records 


1954..  .  We  published  the  LARGEST 

VOLUME  of  Display  Advertising 
>.  in  our  102  years  of  publication. 


1954..  ,  We  reached  a  GREATER 


NUMBER  OF  PEOPLE  in  Metro¬ 
politan  St.  Louis  than  at  ANY 
TIME  in  our  102  years  of  pub¬ 
lication. 


FOR  GOOD  RESULTS 
FROM  YOUR 
ST.  LOUIS  ADVERTISING 
...  IN  1955 
SCHEDULE  IT  IN 


ouis  ®l0be'J3eniorrat 


"Wide  Awake  St.  Louis  Reads  the  Morning  Globe!" 
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CLASSinED  CLINIC 


Baby  Sitters  Guide 
Creates  Plus  Linage 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


A  “Baby  Sitter’s  Guide” 
which  runs  every  Wednesday  is 
netting  the  Brooklyn  (N.  Y.) 
Eagle,  a  couple  of  extra  columns 
of  classified  advertising  each 
week.  Dreamed  up  by  CAM 
Arthur  R.  Maloughney,  father 
of  10  himself,  it  is  easy  to  see 
how  he  got  the  idea. 

Since  it  was  reasoned  that 
baby  sitting  is  a  neighborhood 
proposition,  the  classification  is 
broken  down  into  sections  of 
town.  Each  ad  features  the 
sitter’s  name,  address  and 
phone.  Wednesday  was  chosen 
as  a  good  day  because  plans  for 
the  weekend  usually  are  made 
about  that  time. 

A  front  page  box  runs  on 
page  1  every  Wednesday  re¬ 
minding  readers  about  the  fea¬ 
ture  while  a  small  ad  runs  in 
the  personal  column  inviting 
sitters  who  are  seeking  work 
to  phone  their  ads.  A  small  box 
at  the  top  of  the  classification 
tells  readers  that  while  the 
Eagle  does  not  knowingly  ac¬ 
cept  ads  from  persons  other 
than  18  years  or  over  yet  it 
suggests  that  references  be 
checked  before  hiring. 


WANTED: 

An  Assistant 
National 
Advertising 
Manager 

A  metropolitan  newspa¬ 
per  in  a  competitive  citv 
has  such  an  opening.  If 
you  know  National  adver¬ 
tising  thoroughly,  are  a 
seasoned  competitive 
salesman,  have  potential 
administrative  ability  and 
are  a  leader  of  men, 
probably  in  the  middle  or 
latter  thirties,  this  may 
be  the  place  for  you  to 
make  your  career.  If  you 
make  good  on  the  job, 
progress  within  the  or¬ 
ganization  is  inevitable. 

Box  242, 

Editor  &  Publisher 


Advertising  Linage  Service 
of  New  York  City,  which  meas¬ 
ures  “net”  classified  advertis¬ 
ing  linage  among  its  other 
services,  offers  the  following 
comment  concerning  the  recent 
discussion  here  of  the  short¬ 
comings  of  current  linage 
measuring  techniques  for  Want 
Ads: 

Broken  Down 

“All  classified  advertising  is 
broken  down  by  classifications, 
and  the  number  of  ads,  in  addi¬ 
tion  to  the  linage,  is  included 
in  our  reports.  All  headings 
and  slugs  are  omitted,  making 
it  a  net  measurement  instead 
of  the  gross  figure  to  which 
Charles  Horn  CAM,  Los 
Angeles  (Calif.)  Examiner,  ob¬ 
jected. 

“As  far  as  line  and  rate  word 
schedules,  column  width,  depths, 
and  other  points  mention¬ 
ed  by  Mr.  Horn  are  concerned, 
similar  problems  exist,  to  some 
extent,  in  the  compilation  of 
display  figures.  However,  more 
than  20  years  of  actual  experi¬ 
ence  in  the  preparation  of  class¬ 
ified  advertising  reports  has 
proven  to  us  that  such  reports, 
if  used  on  a  national  scale, 
would  be  most  useful,  not  only 
for  the  purpose  of  comparing 
one  newspaper  to  another,  but 
as  an  accurate  and  dependable 
barometer  of  business  condi¬ 
tions  throughout  the  country.” 

Laden  with  Ideas 
C.  W.  Horn  has  sent  along 
a  copy  of  the  Los  Angeles  Ex¬ 
aminer  classified  advertising 


Breakfast  Briefs 

Further  heartwarming  indi¬ 
cation  that  the  Eisenhowers  are 
typical  Americans  comes  with 
the  revelation  that  they  received 
more  Christmas  cards  than  they 
sent. 


Hurricane  Alice,  the  first  of 
the  year,  has  become  just  a 
gentle  breeze,  confounding  who¬ 
ever  it  is  in  the  Weather  Bu¬ 
reau  who  decided  to  name 
hurricanes  after  women. 

from  the  Cleveland  Plain  Dealer 


section  for  Jan.  3 — all  75,000 
lines  of  it!  It’s  the  Tournament 
of  Roses  Mid- Winter  Annual 
with  a  front  page  done  up  in 
black,  red  and  white  headed, 
“The  Pick  Of  Southern  Cali¬ 
fornia’s  Classified  Opportuni¬ 
ties.”  The  section  is  loaded  with 
copy  angles  and  classification 
ideas.  If  CAMs  can  get  hold  of 
it  they  stand  to  profit. 

Promotion  in  Verse 

Walter  C.  Schmidt,  CAM, 
Baltimore  (Md.)  Sun,  ran  a 
graceful  promotion  ad  on  Sun¬ 
day,  Dec.  26.  It  occupied  a  full 
page  in  the  rotogravure  section 
and,  as  can  be  seen,  the  timing 
was  perfect: 

’Twas  the  week  after  Christ¬ 
mas; 

Downstairs  all  alone. 

One  creature  was  pacing 
And  how  he  did  moan. 

Though  the  kids  like  the  toys 
And  the  tree  was  still  lit. 

Old  dad  knew  no  joys 
’Cause  he  had  to  ‘remit.’ 

But  assets  he  found 
In  the  home  when  he  pried 
And  they  soon  turned  to  cash 
Thanks  to  Sun  Classified. 

The  spare  room  he  rented. 

The  small  set  he  sold 
Making  dad  .so  contented 
That  he  promptly  told 
His  friends  and  relations. 

Who  now  all  decide 
To  be  satisfied  users 
Of  Sun  Classified! 

Paltry  Budgets 

CAMs  who  have  been  having 
a  problem  getting  hotels  to  run 
effective  and  consistent  classi¬ 
fied  copy  are  gpven  a  helping 
hand  in  an  editorial  which  ap¬ 
peared  in  the  Hotel  Gazette. 
The  editorial  states  in  part: 

“Promotion  is  of  prime  im¬ 
portance  in  creating  this  busi¬ 
ness  and  most  hotel  people  un¬ 
derstand  this.  What  disturbs 
many  of  them  is  the  fact  that 
they  are  employing  most  of 
the  basic  media  of  promotion — 
direct  mail,  billboards,  radio 
commercials  and  newspaper  ad¬ 
vertising — and  complain  that 
most  of  their  efforts  in  these 
directions  are  proving  some¬ 
what  less  than  effective. 

“A  typical  attitude  was  re¬ 
vealed  recently  in  a  survey 
which  queried  hotelmen  on 
their  experience  with  newspa- 
oer  advertising  for  local  pat¬ 
ronage.  The  general  consensus: 
It  didn’t  pay  to  advertise  in 
this  medium.  A  closer  look  re¬ 
vealed  that  these  complaints 
were  based  on  paltry  ad  bud¬ 
gets,  with  copy  prepared  by 
the  newspaper  salesman  who 
donated  his  talents  as  part  of 
his  sales  pitch.  Most  of  these 
ads  had  a  peculiar  anonymity 


in  that  they  were  barely  dis¬ 
tinguishable  from  the  other  ads 
on  the  page  which  might  range 
from  the  shoe  store  to  the 
comer  grocery.  It  is  a  miracle 
that  the  ads  pulled  at  all. 

“To  create  good  ads,  of 
course,  takes  money  and  the 
services  of  specialists.  Unfor¬ 
tunately,  most  hotelmen  are  un¬ 
willing  to  risk  a  modest  in¬ 
crease  in  their  budget.  What 
many  fail  to  consider  is  that 
one  profitable  wedding,  ban¬ 
quet  or  a  few  additional  steady 
bar  patrons  would  completely 
offset  the  additional  cost  for 
effective  local  advertising  for 
many  months.” 

• 

S.  F.  News  Names 
Classified  Manager 

San  Francisco 
I.  G.  “Bill”  Keller,  formerly 
of  the  Los  Angeles  Daily  News, 
has  been  named  classified  ad¬ 
vertising  manager  of  the  Son 
Francisco  News.  He  will  be  in 
charge  of  the  department  pend¬ 
ing  the  return  from  sick  leave 
of  Charles  Holmes,  who  was 
named  classified  director. 

Bill  Ahrens  continues  as 
assistant  CAM  temporarily  but 
shortly  will  return  to  the  retail 
advertising  post  he  left  when 
Mr.  Holmes  was  taken  ill. 

A  former  newsman  who 
turned  to  advertising  with  the 
Oklahoma  City  (Okla.)  Daily 
Oklahoman  and  Times,  Mr. 
Keller  began  his  career  as  a 
19-year-old  sports  editor  of 
the  Cheyenne  (W’yo.)  Eagle. 

• 

From  7  to  8  Columns 

WiNSTED,  Conn. 
The  Winsted  Evening  Citi¬ 
zen,  which  has  been  published 
as  a  13  ems,  seven  column 
paper  since  1917,  became  an 
eight  column  paper  Jan.  3,  with 
columns  of  11!4  ems.  The  Citi¬ 
zen  had  six  columns  when  it 
made  its  first  appearance 
shortly  after  the  famed  Bliz¬ 
zard  of  1888. 

Boy  of  Year  Named  ^ 

Oakland,  Calif,  i 
Oakland  Tribune’s  “Newspa-  i 
perboy  of  the  Year”  award  ^ 
went  to  Robert  Lundquist  in  a 
presentation  here  before  7,000 
newspaperboys  and  parents.  His 
was  the  finest  record  of  all  the 
3,117  Tribune  dealers,  reported 
J.  R.  Knowland,  publisher. 

• 

Milk  Fund  Built  Up 

Woonsocket,  R.  I. 

A  special  edition  of  the 
Woonsocket  Call,  sold  by  16 
Good  Fellows,  brought  $515.05 
to  the  city’s  22nd  annual  Milk 
Fund  Appeal. 
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NEW  STUDY  and  SEKYICE  of  front-rank  importance 

to  Sales  Managers^  Research,  Marketing,  Merchandising  and  Advertising  Executives- 

^Americin  Weekly's 

ECONOMIC  GEIGER  COUNTER 


la  locates  sales,  and  measures  sales  progress  for  all  retail 
grocery  stores  and  super  markets — on  a  current  basis 

2a  gives  the  number  of  super  markets  county-by-county 
as  of  January  1,  1954 

3«  estimates  super  market  sales  by  county  for  1953 

4*  estimates  1953  sales  for  all  retail  grocery  stores  on  a 
county  basis 

provides  a  county-by-county  index  of  grocery  store 
sales  potentials 

6a  shows  the  upward  or  downward  trend  of  each  county 
based  on  changes  from  1948  to  1953. 


During  the  past  two  years,  the  Marketing  Division  of  The 
American  Weekly  has  been  studying  developments  in  the 
food  field,  specifically  grocery  store  and  super  market  sales. 

Since  1948,  date  of  the  last  government  census  of  retail  trade, 
vast  changes  have  taken  place  in  grocery  retailing— and  in 
America. 

The  rise  of  the  super  market  is  particularly  impressive— 
reflecting  new  patterns  in  family  living  and  purchasing. 

Realizing  that  these  changes  have  made  obsolete  1948  market 
data.  The  American  Weekly— as  a  service  to  its  advertisers— 
undertook  this  vast  study  of  the  retail  grocery  field.  We  have 
analyzed  both  the  “where”  and  “how  much”  of  grocery  store 
sales— giving  particular  emphasis  to  super  markets— on  a 
county-by-county  basis. 


SUPER  MARKETS— UPl  UPl  UPl  Supar  morkats  hava  quodruplad  in  nuntbars 
sinca  1939,  and  ara  currantly  doing  aighi  timas  tha  dollar  voluma.  On  tha 
ovaroga,  ona  supar  morkat  tokai  in  S920,000  annually ...  is  worth  17 
non-supar  morkat  grocary  storas. 


SUPER  MARKETS  MEAN  SELF-SERVICE  I  Estimotas  show  thot  80%  of  oil 
ratoil  {grocary  solas  ora  of  tha  salf-sarvica  typa.  Undar  salf-sarvica, 
gra^salling  through  odvartising  is  assontiol.  As  salf-sarvica— and  supar 
morkats- grow,  tha  naad  for  odvartising  incraosas. 


THE  RESULTS  OF  THE  AMERICAN 
W  EEK  LY  STU  D Y. . .  are  available  only  through  per¬ 
sonal  presentation  by  your  American  Weekly  representa¬ 
tive.  Phone  or  write  for  a  demonstration  of  how  The 
American  Weekly’s  Economic  Geiger  Counter  can  help 
increase  your  company’s  marketing  efficiency— and  profits! 


WONDERFUL  CLIMATE  FOR  FOOD  ADVERTISERS.  Tha  aditoriol  manu  of 
Tha  Amaricon  Waakly  stimulotas  oppatitas  and  solas  . .  .  offars  mora 
suparb  food  linoga- and  in  graotar  quantity  —  than  any  othar  notional 
mogozina,  Sunday  or  waakly. 


®  American  Weekly 


63  Vesey  "Street,  New  York  7,  N.  Y. 


t[ 


ATLANTA  BOSTON  CHICAGO  CLEVELAND  DETROIT  LOS  ANGELES  SAN  FRANCISCO 

101  Marietta  Street  8  Newbury  Street  Hearst  Building  1SS6  Hanna  Building  Oeneral  Motors  BuUdlng  2980  WUshlre  Boulevard  1030  Hearst  Building 

AllAirr  TIMES-UIKM.  UlTIHOIE  ISEMUI.  WSTOI  AOVEIITISEII.  lUFMlO  CmiHEII-EVItfSS.  CMUW  tSEIDCAI.  CISCISMTI  ElOUIIEIt  CLEVEIMO  PUli  DEAIEI,  COmS  CHttSTI  CAllEI  TWES.  MlUS  TISES  NEULD.  DnmiT  TIKES.  HOUSTM 
CMMMICLE.  NUITlieTOS.  W.  «A..  NEUlD-UVEITISEt.  KMinillE  JOUMAL  103  AISEIES  EMWIEI.  HIAKI  MULD.  KIIWAUAEE  SEITIIEL  SEV  NLEAIS  ITEK.  •EKTOnjOunAL-AKEnCAI.  nilAOEUMA  MIUETII.  HTTSIUIIGH  SUS-TELEUAFIL 
miTLAliO  IWEOMIAII.  ST.  LOUIS  SLOSE-OEKOCUT.  ST.  PAUL  PWSEES  NESS,  SM  ASTOWO  LMKT.  SAS  FIASCISCO  EAAKIIEI.  SEAniE  KST-IITEIUSEKEI.  STIACUSE  NEIAlO-AKEnCM.  WASMUTOl.  1. 0.  POST  S  TIHES-HEULO,  WKMTA  lEAOOl 
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Arbitration  Rulings 
On  Human  Relations 


In  the  majority  of  cases  that 
go  to  arbitration  in  the  news¬ 
paper  business,  the  dispute  in¬ 
volves  questions  of  wage  in¬ 
creases,  or  interpretation  of 
contract  clauses  dealing  with 
overtime,  holiday  or  severance 
pay.  The  next  largest  group  of 
cases  would  fall  under  the  head¬ 
ing  of  “working  conditions”  and 
it  is  in  this  area  of  umpiring 
that  an  historic  principle  ap¬ 
plies:  “All  time  belongs  to  the 
office”;  in  other  words,  a  full 
day’s  work  for  a  fair  day’s  pay. 

Personnel  managers  have 
been  giving  more  and  more  of 
their  attention  to  arbitrator’s 
rulings  in  the  smallest  category 
of  all,  that  in  which  the  prob¬ 
lems  of  day-to-day  human  rela¬ 
tions  arise  in  a  plant.  In  the 
past  year  nearly  a  score  of 
such  cases  have  gone  to  arbi¬ 
tration  and  some  of  them 
brought  forth  comment  by  im¬ 
partial  observers  of  the  business 
that  could  have  general  ap¬ 
plication. 

Typical  Problems 

For  example: 

•  Was  a  publisher  justified 
in  firing  a  truck  driver  who  re¬ 
fused  to  take  an  eye  test  after 
he  had  figured  in  a  traffic  ac¬ 
cident  ? 

•  Do  office  rules  of  good 
behavior  apply  equally  in  a 
clubroom  set  apart  for  em¬ 
ployes  ? 

•  Can  a  reporter  who  also 
holds  down  a  city  publicity  job 
be  discharged  for  cause? 

•  Is  a  dues-collecting  official 
of  a  union  who  misappropriates 
the  funds  of  fellow  workers 
guilty  of  neglect-of-duty  ? 

•  How  is  a  conscientious  em¬ 
ploye  protected  against  the  per¬ 
sonal  prejudice  of  a  supervisor? 


Everything  in 
BALTIMORE 
revolves 
1  around 


IMiMiVENINGSUNDItr 


•  What  constitutes  fair  no¬ 
tice  to  an  employe  on  office 
rules  and  practice? 

These  are  some  of  the  ques¬ 
tions  which  arbitrators  have 
attempted  to  settle  in  cases  re¬ 
ported  during  1954.  Names  of 
the  individuals  and  their  papers 
are  not  important  to  this  re¬ 
view,  hence  only  the  situation 
will  be  described,  along  with 
the  pith  of  comment  from  the 
award : 

1.  The  Case  of  the  Driver 
Who  Refused  to  Take  an  Eye 
Examination. 

Driver  D’s  truck  was  involved 
in  an  accident  but  his  super¬ 
visor,  after  the  customary 
checkup,  placed  a  green  star 
opposite  his  name  on  the  bulle¬ 
tin  board,  indicating  he  was  not 
considered  to  have  been  at  fault. 
Subsequently  the  employer 
learned  that  D  had  suffered  an 
eye  injury  several  years  earlier. 
(However,  in  each  of  three  ac¬ 
cidents  he  had  been  gpven  a 
green  star.)  The  employer  ar¬ 
ranged  for  D  to  see  an  eye 
doctor  but  he  refused  to  go,  “on 
union  principles.”  He  was  dis¬ 
charged. 

In  view  of  the  specific  facts 
in  this  case,  the  arbitrator  held 
that  the  employer  should  have 
talked  over  the  discharge  with 
the  union.  He  did  not  feel  that 
the  situation  called  for  instan¬ 
taneous  discharge  because  of  the 
refusal  of  D  to  take  an  eye 
examination.  Back  pay  was 
limited  to  the  date  the  arbitra¬ 
tion  proceeding  began. 

2.  The  Case  of  the  Clubroom 
Assault. 

The  employer  maintains  a  re¬ 
creation  room  where  F  stirred 
up  a  rumpus  and  attacked  a 
fellow  worker  during  a  spate  of 


YOU  CAN'T  PREDICT 
the  day  when  someone 
will  accuse  you  of 

LIBEL 


But  you  can  have 
INSURANCE 
that  will  make  you 
safe  from  emborrassing 
loss  —  from  this  and 
other  similar  claims. 

The  cost  is 
AA^AZINGLY  LOW 


WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  .EXCHANGE 
KANSAS  CItV,  MISSOURI 


angry  words.  Employer  fired 
him  for  violating  Office  Rule  SofctY  FJxPP^t 
which  prohibits  “angry  disputes,  J 

boisterous  or  profane  language,  ffgf  l)Y  ToXiCOb 
wrestling  or  fighting  anywhere 

in  the  building.”  Chicago 

The  arbitrator  found,  how-  Paul  Jones,  public  infor¬ 
ever,  that  the  employer  had  nriation  director  for  the  Na- 

never  made  it  clear  that  the  tional  Safety  Council  and 

office  rule  applied  also  to  the  formerly  with  the  Cleveland 

clubroom.  Ordering  reinstate-  Press,  suffered  leg 

ment  for  F,  the  arbitrator  com-  injuries  when  hit  by  a  taxi 
mented:  cab  here  Jan.  6. 

“Employes  customarily  use  who  makes 

the  clubroom  while  they  are  off  safety  his  business,  was  hit 
duty,  free  from  the  responsibili-  on  the  lower  level 

ties  and  obligations  which  are  Wacker  Dr.  at  Wabash 

theirs  while  at  work.  Under  the  Ave.,  walking 

circumstances,  it  seems  natural  toward  the  North  Western 

for  them  to  feel  that  when  they  ft?*'®" 

are  in  the  clubroom  on  their  own  home  to  Winnetka,  Ill. _ 

time  they  are  subject  to  the  foreman’s  orders  for  the  reason 
club  s  by-laws  but  not  to  Man-  executive  board  of  the 

®  V  union,  through  the  chapel  chair- 

The  ^bhsher,  of  course,  has 

the  right  to  apply  the  office  executive  board 

^les  to  the  recreation  area,  ^ 

but  “It  should  make  its  inten-  ^  yy^^ 

tion  veiT  clear  and  ‘  it  should  ^y  the  foreman, 

not  discharge  for  conduct  in  the  ^  publisher 

clubroom  until  the  employes  to  manage  the  enterprise  and  to 
have  been  placed  definite  y  on  yy^^  instructions  issued  by 

notice  that  their  natural  as-  yy^^  foreman  carried  out  without 
sumptions  are  wrong  and  that  argument  is  clearly 

by  misconduct  in  the  clubroom  established  in  the  Agreement” 
they  are  risking  not  only  their  arbitrator  stated, 
club  membership  but  their  «The  union  believes  it  is  justi- 

fied  in  instructing  its  members, 

3.  The  Case  of  the  Wrong  through  the  chapel  chairman. 

Folio  Line.  to  decline  to  obey  the  foreman’s 

The  foreman  didn’t  like  M  and  orders  unless  he  repeats  them 
when  the  latter,  a  “very  slow  and  expressly  insists  that  they 
worker  who  would  take  45  be  carried  out.  'This  belief  is 
minutes  to  make  up  a  page  that  strongly  and  sincerely  held  by 
others  could  make  up  in  15  the  union,  but  is  wrong;  and 
minutes,”  neglected  to  change  there  should  be  a  clear  and  un- 
an  edition  folio  line  he  was  equivocal  acceptance  of  the 
fired.  fact  that  it  is  wrong.” 

The  error,  said  the  arbitrator,  5  ^he  Case  of  the  Chape! 
was  inadvertent,  unintentional  chairman  Who  Was  Short  in 
and  not  such  “neglect  of  duty”  Accounts, 
as  to  be  the  reasonable  basis  of  ,  j  /-• 

discharge.  The  foreman  ex-  Jhe  union  charged  C  with 
ceeded  his  discretionary  power,  shortages  in  dues  collections, 
in  the  lieht  of  these  circum-  etc.  amounting  to  approximately 
stances  ^  $35,000  and  expelled  him,  where- 

‘  There  were  shifting  responsi-  “P®" /he  publisher  discharged 
bilities  and  duties  in  the  depart-  \  careless 

ment;  there  was  commonlv  a  f^itrator  held  that  expulsion 
“deadline”  pressure  and  fre-  ^he  umon  was  not,  in  it- 

quently  “railroading”  of  page  ^  proper  cause  for  dis- 

forms,  no  page  proofs  were  charge  under  the  terms  of  the 
pulled  for  even  a  hurried  in-  “'^PP^ted  the 

spection,  a  quick  inverted  look  carelessness 

at  the  forms  was  a  matter  of  ,  man’s  mishandling  of 

procedure  that  the  foreman  funds  amount^  to  gross  negl^t 
knew  resulted  in  errors  requir- 

ine  renlatine  there  was  no  arbitrator,  because: 
proof  thaJ  the  foreman  took  "Neglect  of  duty.  .  .  can 
any  reasonably  careful  steps  to  encompass  more  th^ 

correct  loose  departmental  pro-  mechanical  proficiency  on  the 
cedure  to  minimum  ordinary  J?b  An  employe  has  a  respon- 
V.  „  -  j  sibility  to  so  conduct  himself 

human  fallibility  under  pres-  .  .  ai.  *  u- 

in  the  composing  room  that  his 

work  contributes  to  the  orderly 

4.  The  Case  of  Who’s  Boss.  production  of  the  newspaper. 

Plate  boys  refused  to  handle  C’s  gross  carelessness  has  al* 

plates  in  accordance  with  the  (Continued  on  page  32) 
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-POLITICAL  HISTORY  WAS  MADE  IN¬ 
SOUTH  CAROLINA  IN  1954 

Not  Just  One,,,  but  Many  South  Carolina  Newspapers  Fought  for 
the  Principle  that  Gave  the  Nation  its  First  ‘‘Write-in”  Senator! 


Br  NED  RAMSAUR 
State  Capital  Representative  of 
The  Greenville  (S.  C.)  News 

A  majority  of  the  South  Carolina  newspapers  can  look  back  on  1954  as 
a  year  of  unusual  achievement — ^they  sparked  the  campaign  that  defeated  a 
machine-picked  Democratic  nominee  for  the  United  States  Senate  and 
elected  the  first  write-in  candidate  ever  sent  to  either  of  the  national  legisla¬ 
tive  bodies. 


The  campaign,  one  of  the  hottest 
this  state  has  ever  seen,  resulted  from 
the  death  of  Sen.  Burnet  R.  Maybank 
of  Charleston.  Sen.  Maybank  died 
Sept.  1  after  winning  renomination 
without  opposition  in  the  June  Demo¬ 
cratic  primary. 

The  State  Democratic  Executive 
Committee  met  Sept.  3  and,  after  re¬ 
jecting  all  pleas  for  a  special  primary, 
handed  the  party  nomination  to  state 
Sen.  Edgar  A.  Brown,  a  member  of 
the  committee  and  long  regarded  as 
the  most  powerful  man  in  the  state 
legislature. 

At  least  four  newspapers  (The  Green¬ 
ville  News,  The  Greermille  Piedmont, 
The  Columbia  Record  and  the  Charles¬ 
ton  News  and  Courier)  carried  stories 
on  the  day  the  committee  met  that 
Brown  would  probably  get  the  nomina¬ 
tion. 

Brown  Seemed  to  be  *Tn” 

The  committee’s  action  seemingly 
assured  Brown  of  election  to  a  full 
six-year  Senate  term,  but  if  enough 
people  would  torite  in  the  name  of  an 
opposition  candidate,  the  state’s  tradi¬ 
tional  primary  system,  which  antedates 
passage  of  the  13th  Amendment  by  20 
years,  could  be  preserved. 

Newspapers  Urged  Write-in  Votes 
A  majority  of  the  South  Carolina 
newspapers  chose  this  difficult  course, 
and  launched  a  campaign  unequalled 
in  the  state’s  history.  In  the  vanguard 
of  the  attack  were  dailies  in  Greenville, 
Charleston,  Columbia,  and  Florence. 

A  worker  in  Sen.  Brown’s  head¬ 
quarters  early  in  the  campaign  told 
New  York  Times  reporter  W.  H. 
Lawrence  that  14  of  16  dailies  and 
73  of  86  non-dailies  opposed  Brown. 

Joint  Newspaper  Effort 
No  one  newspaper  could  have  done 
the  job  alone.  Ikich  newspaper  has  its 
own  sidiere  of  influence.  Nor  was  any 
one  newspaper  a  “leader”  in  the  fight. 
It  was  a  spontaneous  joint  effort  that 
turned  the  tide  against  incipient  dic¬ 
tatorship. 


“Forty-nine  Persons  Nominate 
Brown  U.  S.  Senator,”  The  Green¬ 
ville  News  bannered  the  story  of  the 
committee  action.  The  Charleston 
News  and  Courier  carried  a  front 
page  editorial  entitled  “The  People 
Weren’t  Consulted,”  and  The  Green¬ 
ville  Piedmont,  in  another  front  page 
editorial,  described  the  issue  as  “sim¬ 
ply  this:  should  the  Democratic  nomi¬ 
nee  be  selected  by  a  caucus  of  49  per¬ 
sons,  or  should  the  choice  have  been 
left  to  a  majority  of  the  some  300,000 
voters  who  customarily  vote  in  our 
primary  elections?” 

Thurmond  Write-in  Candidate 
On  Sept.  7,  former  Gov.  Strom 
Thurmond  announced  he  would  run  as 
a  write-in  candidate  against  Sen. 
Brown. 

From  the  outset  it  was  obvious  to 
the  newspapers  opposed  to  the  nomi¬ 
nation-by-committee  that  they  faced 
two  great  obstacles:  to  keep  the  is¬ 
sue  alive  until  the  general  election, 
and  to  show  the  public  how  to  cast  a 
ballot  that  would  be  counted. 

Complete  Newspaper  Coverage 
Some  newspapers,  including  The 
Greenville  News,  ran  at  least  one 
editorial  every  day  during  the  entire 
campaign. 

The  “educational  task”  was  given 
equal  emphasis.  There  was  little  mys¬ 
tery  about  how  to  vote  for  Sen.  Brown. 
The  novelty  was  the  write-in  ballot. 
Written  instructions  and  sample  bal- 


Tlie  FaNOus  “Write-in”  Ballot 

Use  Your  Right  To  Vote  On  November  2 

WRITE-IN 

STROM  THURMOND 

DCMOCRAT  for  Um  U.  S.  SCNATC 
HI»r$  HOW  TO  00  IT! . 

I  - - 


lots  (see  cut)  were  printed  periodi¬ 
cally. 

Newspaper  Fight  Effective 

The  effectiveness  of  the  newspaper’s 
fight  is  shown  in  the  final  vote,  de¬ 
cisively  for  Thurmond  and  moderately 
heavy  for  a  general  election.  The  of¬ 
ficial  count  was  HSjm  for  Thurmond- 
and  83,525  for  Brown. 

Greenville  County,  largeat  in  the 
state,  gave  Thurmond  his  largest  vote 
and  a  whopping  four-and-a-half  to 
one  majority  over  Brown.  Some  20,000 
votes  were  cast  in  the  county,  over 
1,000  more  than  in  the  summer  pri¬ 
mary. 

This  was  a  fight  for  principle, 
not  for  any  party.  There  is  no  doubt 
in  the  mind  of  anyone  here  that  the 
outcome  was  determined  in  large  part 
by  the  power  of  the  press. 

We  of  the  Greenville  newspapers 
are  proud  to  have  been  a  part  of  that 
fight,  undertaken  at  the  instigation 
or  direction  of  no  one  group  or  person, 
but  dedicated  to  the  preservation  of 
free  elections.  We  feel  this  is  the  kind 
of  public  service  that  makes  newspa¬ 
pers  truly  a  “fourth  estate.” 


(Srrpuuillp  Nmia 

MORNING  &  SUNDAY 

GREENVILLE  PIEDMONT. 

EVENING 


Rapratantad  Nationally  by  WARD-GRIFFITH  CO.,  INC. 


Sarving  South  Carolina’s 
Loading  Markat 

DAILY  CIRCULATION  98,140 
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Arbitration 

(Continued  from  page  30) 


ready  had  an  adverse  effect.” 

Intra-union  matters  are  not 
a  proper  cause  for  discharge, 
he  said,  and  disciplinary  acts  by 
the  employer  must  be  based  on 
matters  that  affect  the  em¬ 
ployer-employe  relationship  in 
a  realistic  way. 

Was  C’s  gross  carelessness  in 
the  handling  of  union  funds  a 
matter  that  was  of  proper  inter¬ 
est  to  the  employer?  The  ar¬ 
bitrator  answered  yes;  he  was 
convinced  that  the  facts  of  the 
case  came  realistically  within 
the  employer-employe  relation¬ 
ship. 

“Dues  collection,”  he  noted, 
“was  an  important  part  of  C’s 
full  time  job.  This  activity  was 
performed  in  the  composing 
room  .  .  .  during  time  paid 
for,  in  part,  by  the  employer. 
There  can  be  no  doubt  but  that 
this  entire  matter  has  had  some 
effect  on  the  efficiency  of  the 
operation  of  the  composing 
room.  Continuation  of  C’s  em¬ 
ployment  under  a  current  sit¬ 
uation  where,  due  to  C’s  gross 
carelessness,  many  of  his  fellow 
employes  are  required  to  pay 
the  deficiencies  shown  in  the 


audit  of  their  accounts  would 
almost  inevitably  lead  to  less 
efficient  operations  in  the  com¬ 
posing  room.” 

6.  The  Case  of  the  Truck 
Driver  Who  Refused  to  Obey 
Orders. 

Grievant  was  fired  because 
he  refused  to  go  with  another 
truck  driver  to  the  Post  Office 
and  pick  up  some  empty  mail 
bags;  he  maintained  he  was 
hired  to  drive  a  truck  and  not 
to  be  a  lumper.  Reinstatement 
was  denied  on  the  ground  that 
it  was  a  deliberate  action  that 
led  to  the  discharge  and  the 
arbitrator  restated  a  cardinal 
principle  that  “management 
must  have  the  right  to  deter¬ 
mine  the  job  duties  of  its  em¬ 
ployes  as  long  as  the  duties  are 
reasonable,  clear  and  definite, 
and  comply  with  the  terms  of 
its  contract  with  the  union.” 

“To  deprive  management  of 
such  a  right,”  the  arbitrator 
stated,  “could  result  in  chaos. 
Management  is  also  entitled  to 
a  day’s  work  in  a  spirit  of  co¬ 
operation  and  amicability,  and 
testimony  showed  that  grievant, 
on  several  occasions,  showed  an 
unwillingness  to  perform,  with 
good  grace,  job  duties  perform¬ 
ed  without  protest  by  the  other 
drivers.” 


7.  The  Case  of  the  Rival 
Women  in  the  Telephone  Room. 

When  the  Guild  obtained 
coverage  of  workers  in  the 
telephone  room  of  the  classi¬ 
fied  department,  Mrs.  A.  was 
chosen  as  steward.  Miss  D,  the 
supervisor,  reacted  unhappily  to 
Mrs.  A’s  activity  and  there  was 
a  clash  of  personalities — a  com¬ 
petition  for  power  between  the 
two  women. 

The  fact  that  management 
considers  conditions  in  the  tele¬ 
phone  room  more  harmonious 
since  Mrs.  A’s  discharge  is  not 
proof,  the  arbitrator  said,  that 
Mrs.  A  deserved  discharge,  and 
that  she  was  not  discharged 
partly  for  union  activity. 

“Outward  harmony,”  he  ob¬ 
served,  “can  exist  not  merely  in 
situations  if  full  cooperation  be¬ 
tween  management  and  labor, 
but  in  situations  of  complete 
subservience  by  one  to  the 
other.” 

Moreover,  the  arbitrator  held, 
top  management  may  have  had 
no  part  in  Mrs.  A’s  discharge 
but  it  chose  to  stand  squarely 
behind  Miss  D  and  to  adopt  her 
decision  as  its  own.  Therefore, 
if  the  decision  to  discharge  Mrs. 
A  was  in  large  part  based  on 
her  union  activities,  the  com¬ 
pany  must  bear  the  resulting 
consequences. 

8.  TTie  Case  of  the  Reporter 
with  Two  Jobs. 

It  was  common  knowledge 
that  a  reporter  also  held  a  paid 
job  as  a  publicity  agent  for 
municipal  departments  but  he 
was  not  discharged  from  the 
newspaper  until  after  his  name 
figured  in  an  official  investiga¬ 
tion  of  city  affairs.  His  rein¬ 
statement  was  ordered  chiefly 
on  the  basis  of  three  conditions: 

1.  Other  members  of  the  staff 
held  outside  political  jobs  and 
it  would  be  discriminatory  to 
single  him  out  for  discharge; 

2.  His  city  work  did  not  inter¬ 
fere  with  his  newspaper  duties, 
nor  was  there  any  claim  that  he 
exploited  his  newspaper  con¬ 
nection;  3.  The  publisher  waived 
the  right  to  fire  a  reporter  for 
engaging  in  outside  work  by  the 
terms  of  its  contract  with  the 
guild. 

The  arbitrator  conceded  that 
“the  wisdom  and  soundness  of 
newspaper  people  holding  a 
paid  job  with  a  political  agency 
could  well  be  questioned.”  To 
be  sure,  he  said,  the  holding  of 
a  governmental  job  by  a  person 
employed  as  a  reporter  for  a 
newspaper  poses  a  most  serious 
question  of  principle.  But  the 
publisher  here  had  signed  away 
any  basis  for  contending  that 
dual  employment  was  just  and 
sufficient  cause  for  discharge. 


Reuters  Is  Using 
100- W  ordPrinters 

News  from  London  this  week 
that  Reuters  had  begun  to  use 
100  -  word  -  a  -  minute  teleprint¬ 
ers  to  serve  copy  to  55  subscrib¬ 
ers  failed  to  stir  any  excitement 
in  this  country. 

Both  Western  Union  and 
American  Telegraph  &  Tele¬ 
phone  Co.  have  comparable 
equipment  and  use  it  on  spe¬ 
cial  services,  but  thus  far  there 
has  been  no  demand  for  such 
highspeed  production  on  news 
circuits,  where  60-word  ma¬ 
chines  keep  pace  evenly  with 
tape  punching.  Stepping  up 
teleprinter  speed  involves  the 
addition  of  tape  punchers  to 
keep  the  machines  fed  for  maxi¬ 
mum  output. 

During  last  year  experiments 
were  conducted  successfully 
with  600-word-a-minute  trans¬ 
missions  for  stock  market  quo¬ 
tations. 

The  Reuters  machines  were 
developed  by  Creed  &  Co.,  Ltd., 
following  the  news  agency’s 
specifications.  No  report  has 
been  made  yet  on  maintenance 
problems. 

• 

Favors  Less  Publicity 
On  Erring  Children 

Pittsfield,  Mass. 

Newspapers  “give  too  much 
publicity  to  kids  who  go 
wrong,”  Cecil  Taylor,  president 
of  the  Exchange  Clubs  of 
Massachusetts,  told  a  meeting 
of  the  Pittsfield  Exchange  Club, 
Jan.  6. 

He  said  he  would  like  to  see 
a  movement  to  change  the  em¬ 
phasis  on  news  about  youth, 
though  he  added  he  did  not 
favor  censorship. 

• 

Guild  Gets  $3  Boost 

Utica,  N.  Y. 

The  management  of  the  Utica 
Observer-Dispatch  and  Utica 
Daily  Press  and  Local  129, 
American  Newspaper  Guild, 
have  signed  a  new  contract 
providing  for  a  $3  wage  in¬ 
crease  in  most  editorial  classi¬ 
fications.  Top  scale  for  report¬ 
ers,  copyreaders  and  photogra¬ 
phers  was  raised  to  $101. 

• 

Week’s  Pay  Bonus 

Spartanbubg,  S.  C. 

Herald- Journal  employes  re¬ 
ceived  $10,861.20  in  annual 
bonus  checks,  equal  to  a  week’s 
pay  each,  at  their  Christmas 
party.  Publisher  Phil  Buchheit 
also  reported  distribution  of 
$29,351.98  Christmas  savings  to 
employes. 


Everyone  wants  to  know  about  Miami!  For 
more  than  10  years,  without  charge,  we’ve 
been  helping  supply  that  good  news  everyone 
wants  to  hear: 


it 

it 


A  bureau  of  12  professional  writers  and 
photographers ...  largest  municipal  news 
bureau  in  the  U.  S. . . .  open  all  year. 

Fast,  accurate,  complete  .  .  .  news,  features, 
interviews,  photos  .  .  .  free  to  newspapers, 
magazines.  Radio  and  TV  Stations,  and  news¬ 
reel  companies. 


SPECIAL  ASSIGNMENTS,.. NO  CHARGEI 

Wc  cordially  invite  U.S.,  Canadian 
and  Latin  American  editors  to  use 
our  services.  Address:  Woody  Kepner, 
Publicity  Director,  320  N.E.  Fifth 
St.,  Miami,  Fla. 

MIAMI  NEWS  BUREAU 

An  official  branch  of  the  City  Government 
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For  the 


5th  Year  in  a  row 


The  Milwaukee  Journal 
carried  more  total  advertising 
than  any  other  newspaper 
in  the  world 


Leaders  in  Advertising  in  the  U.  S. 


We  believe  this  record  of  nation-wide  leadership 
for  five  years  in  a  row  is  important  news  to  ad¬ 
vertisers.  It  points  out  a  market  which  is  steadily 
top-grade  in  sales  action,  and  a  newspaper  that 
offers  extra  value  in  coverage  and  response. 

The  Milwaukee  Journal 


Lmadtr  in  ROf  Color  Linage  in  1954  a$  Always  — Over  1.650,000  Lines 
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I  Stokely-Van  Camp  Uses  Newspapers  To  Find  ‘Best  Cooks’  | 


B  Many  a  woman  who  is 
B  handy  with  an  omelet  or  a 
I  soufTle  is  basking  in  fame 

■  today  because  Stokely-Van 
_  Camp,  Inc.’s  Best  Cooks  cam- 
■  paign  singled  them  out 
I  through  extensive  advertis- 
M  ing  and  promotion  principal- 
I  ly  in  newspapers,  and  gave 
I  them  a  chance  to  get  into 
I  the  culinary  spotlight. 

B  According  to  Harry  A. 
I  Hebberd,  Jr.,  advertising  and 

(merchandising  director,  the 
_  Best  Cooks  campaigrn  launch- 
g  ed  Oct.  19,  1953,  is  the  most 
■  important  selling  program  of 

I”  Stokely-Van  Camp. 

“This  campaigrn,”  Harry 
explains,  “has  been  running 
in  a  number  of  important 
markets  throughout  the 
country,  and  in  each  area 
special  local  campaigns  are 
being  conducted. 

“While  other  media  are 
being  used,  newspapers  are 
the  backbone  of  the  cam¬ 
paign.  The  ratio  of  news¬ 
paper  linage,”  he  adds,  “is 
about  two  and  a  half  to 


three  times  as  much  as  the 
radio,  TV,  billboard  and  car 
card  advertising  combined.” 


Harry  A.  Hebberd,  Jr. 

Stokely-Van  Camp,  Inc. 


Harry  went  on  to  note 
that  nearly  every  newspaper 
in  each  city  is  used,  not  only 
for  product  advertising,  but 
for  tie-in  with  the  Best  Cook 


selections,  the  organizations  | 
to  which  the  cooks  belong,  ■ 
and  the  grocery  stores  where  g 
they  shop.  g 

Harry  Hebberd  is  a  na-  g 
tive  of  Long  Island.  He  was  3 
graduated  from  Bucknell  g 
University  in  1937;  joined  B 
Stokely-Van  Camp  in  Indi-  g 
anapolis  in  February,  1949.  g 
Since  then  he’s  been  assist-  B 
ant  sales  manager,  sales  pro-  g 
motion  manager,  and  for  the  ■ 
past  three  years,  advertising  m 
and  merchandising  director,  g 
He  is  married  and  has  two  g 
daughters.  Penny  and  Vickie,  m 
11  and  eight  respectively.  H 

An  important  pointer  on  g 
the  success  of  the  Stokely-  g 
Van  Camp  Best  Cooks  cam-  ■ 
paigrn  through  use  of  news-  3 
papers  predominantly,  Harry  g 
told  E&P,  is  indicated  by  the  g 
fact  that  it  has  now  been  g 
running  for  more  than  a  B 
year.  The  best  estimate  he  I 
can  make  as  to  the  future  is  I 
that  present  plans  call  for  I 
continuing  it  for  several  | 
years. — R.  B.  McI.  g 

No.  45  in  a  Series  ■■■■pi^ 


UlllUllllU 


lilllllil 


limillMlllMlllllllllllllHIMMliy 


1 


] 


i 

1 


i 

1 

1 

I 


gwiBiiiiiiiiiiiiniiiiiiiiiLIN AGE  LEADERui 


Pan  Aaerican  To  Stay  Aaong  Top  100  Newspaper  Advertisers 


Murbay  Barnes,  advertis¬ 
ing  manager  of  Pan  Ameri¬ 
can  World  Airways,  lends  a 
refreshing  bit  of  England  to 
the  American  business  scene 
by  way  of  being  a  native  of 
London,  a  graduate  of  Ar- 
dingly  College  and  St.  Ed¬ 
mund  Hall,  Oxford,  a  former 
sublieutenant  in  the  British 
Royal  Navy,  and  an  edi¬ 
torial-layout  man  for  the 
London  newsweekly,  the  Pic¬ 
ture  Post. 

Murray  has  been  in  the 
airline  business  since  1947 
when  he  went  to  work  in  Pan 
American’s  traffic  depart¬ 
ment  at  LaGuardia  Airport. 
Since  then,  he  has  been  em¬ 
ployed  in  various  capacities 
in  Pan  Am’s  sales  promotion 
and  advertising.  In  July  of 
this  year  he  was  promoted 
from  assistant  admanager  to 
his  present  position. 

He  is  currently  responsible 
for  developing  the  airline’s 
newspaper  campaign  sup¬ 
porting  the  “Pan  Am  Pay 
Later  Plan”,  Pan  American’s 
new  method  of  financing  in¬ 


ternational  air  travel  on  an 
installment  basis,  allegedly 
the  first  such  plan  to  be  sold 
on  a  nationwide  basis  in  the 


Murray  Barnes 
Pan  American 
World  Airways 

history  of  air  transportation. 

“Pan  American  is  among 
the  first  100  newspaper  ad¬ 
vertisers  in  the  U.  S.  and 
will  maintain  this  position,” 
Murray  says.  “ANPA  fig¬ 
ures  for  1953  show  Pan 


American  as  the  No.  2  air¬ 
line  in  newspaper  advertis¬ 
ing,  and  the  86th  newspaper 
advertiser  of  any  category. 
ANPA  figrures  show  Pan 
American  investing  $1,070,- 
800  in  newspapers  last  year. 

“We  at  Pan  American 
think  that  newspaper  adver¬ 
tising  is  still  one  of  the  best 
ways  to  reach  the  mass  mar¬ 
ket  for  international  air  I 
travel.”  I 

Murray  continues:  “Trav-  | 
el  plans  are  a  matter  of  con-  1 
cem  for  the  whole  family  I 
and  the  newspaper  is  the  I 
only  medium  that  reaches  ev¬ 
ery  member  of  the  family. 
Everyone  still  reads  the 
newspapers.” 

Murray,  his  wife  Sylvia 
and  their  three-year  old 
daughter  live  at  Bayside, 
Long  Island.  His  hobby  is 
stamp  collecting,  which  his 
job  with  a  worldwide  airline 
makes  easy  for  him. 

Other  hobbies?  Painting — 
the  house  and  garage  type, 
that  is. — R.  B.  McI. 
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LINAGE  LEADER. 


Gerber’s  Likes  Newspapers  Becaese  ‘They  Are  A  Faally  Mediiw’ 


I  “One  reason  we  like  news- 

i"”  papers,”  says  Kenneth  Baker, 
advertising  manager  of  Ger¬ 
ber’s  Baby  Foods,  Fremont, 
^  Mich.,  “is  because  they  are  a 
1  family  medium.” 

I  Ken,  a  family  man  himself, 
I  heads  up  a  sizable  advertis- 
I  ing  appropriation,  a  substan- 
1  tial  portion  of  which  goes 
P  into  newspapers.  Last  year, 
1  for  example,  Gerber’s  spent 
I  $450,775  in  the  medium. 

1  As  the  major  factor  in 
commercially  prepared  baby 
foods,  Gerber’s  accounts  for 
40  percent  of  the  total 
market.  That  market  came 
to  $220,000,000  at  retail  last 
year. 

Ken  has  grown  up  with  the 
business.  He  joined  Gerber’s 
about  three  years  after  grad¬ 
uation  from  Ferris  Institute, 
Big  Rapids,  Mich. 

“Like  many  other  national 
advertisers,”  Ken  says,  “we 


have  a  great  respect  for  the 
need  to  give  special  consider- 


Kennedi  Baker 

Gerber’s  Bahy  Foods 

ation  to  local  sales  activities, 
which  can  be  sparked  and 


supported  effectively  by  I 
newspaper  advertising.  Not 
only  that,  our  advertising 
on  baby  foods,  when  placed 
in  newspapers,  falls  in  so 
well  with  other  related  edi¬ 
torial  features,  such  as  food 
news,  child-care,  etc.” 

Ken  told  Editor  &  Prm- 
USHEB  that  Gerber’s  is 
keenly  aware  of  still  another 
reason  for  using  newspaper 
advertising. 

“The  grocery  trade  likes 
it,”  he  said.  “This  is  adver¬ 
tising  the  trade  can  ‘see’ — 
because  it’s  where  the  more 
important  retailers  advertise 
themselves.” 

Ken  has  two  big  interests 
in  life — fishing  and  his  fam¬ 
ily,  the  latter  comprised  of 
his  wife,  Ellen,  and  two 
daughters,  Susan,  10  and 
Zada,  2— R.  B.  McI. 
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On  this  spread  arc  three  samples  of  one  of  the 
best'read  features  that  has  appeared  in  Editor 
y  Publisher. 

And,  we  should  add,  “Linage  Leader”  was 
particularly  well  read  by  those  men  who  them' 
selves  command  major  investments  in  news' 
paper  space  for  their  companies. 

For  of  this  one  homely  fact  you  can  always  be 
solidly  sure:  people  like  to  read  about  other 
people  with  similar  problems  and  responsibili' 
ties. 

Editor  ^  Publisher’s  coverage  of  what  goes 


on  in  newspaper  advertising  is  as  deep  as  it  is 
broad.  No  place  else,  in  no  other  publication, 
is  there  so  much  that  is  newsworthy  and  down' 
right  useful  on  this  single  important  subject. 

This  is,  and  will  always  be,  the  inescapable 
reason  why  Editor  ^  Publisher,  first  and 
foremost,  is  the  place  to  promote  your  news' 


Editor  &  Publisher 

Times  Tower,  Times  Square 
New  York  36,  N.  Y. 
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COURTHOUSE  TEST 

MORE  power  to  the  seven  newspaper 

executives,  reporters  and  photographers 
who  have  invited  arrest  on  contempt  of 
court  charges  to  test  a  judge’s  right  to 
bar  news  cameramen  from  working  in 
the  corridors  of  a  public  courthouse. 
These  representatives  of  the  Pittsburgh 
(Pa.)  Post-Gazette  and  the  Greensburg 
(Pa.)  Tribune-Review  deserve  the  thanks 
of  the  entire  newspaper  fraternity  for 
seeking  a  high  court  review  of  the  edict 
in  Westmoreland  County.  The  Pennsyl¬ 
vania  Supreme  Court  had  declined  to  act 
in  the  matter  because  there  had  been 
no  direct  challenge  of  the  judge’s  order. 

Some  misunderstanding  of  this  case 
must  be  cleared  up.  The  newspapermen 
are  not  testing  the  right  of  a  judge  to 
bar  photographer  from  his  courtroom 
when  court  is  in  session.  They  are  chal¬ 
lenging  the  right  of  a  judge  to  declare 
the  corridors  and  other  parts  of  the 
courthouse  as  out-of-bounds  for  photog¬ 
raphers. 

Judge  Edward  G.  Bauer’s  order  came 
almost  a  year  ago  during  the  trial  of  the 
“phantom  killer’’  of  the  Pennsylvania 
Turnpike.  At  that  time  (Feb.  20)  E  &  P 
declared  “this  is  the  first  step  toward 
making  public  courthouses  a  ‘no  man’s 
land’  for  newspaper  photographers.” 

Newspapermen  do  not  question  the 
right  of  a  judge  to  control  activities  in 
his  courtroom  when  he  is  presiding.  But 
by  what  authority  does  a  jurist  extend 
his  jurisdiction  to  the  corridors  and  other 
places  in  a  public  building?  What  right 
does  he  have  to  issue  orders  affecting  the 
collection  of  public  information  in  a  public 
building  ? 

We  don’t  think  he  has  any  such  right 
or  authority  and  we  feel  sure  the  opinions 
of  higher  courts  in  this  test  case  will 
substantiate  that  view. 

FAIR  TRIAL 

IT  WAS  clear  from  the  start  of  the 

Sheppard  trial  that  defense  counsel 
would  plead,  if  he  had  to,  that  his  client 
did  not  receive  a  fair  trial  because  of  the 
extensive  newspaper  coverage.  He  laid 
the  groundwork  early  for  such  a  claim 
and  yet,  while  protesting,  continued  to 
be  extremely  cooperative  with  photog¬ 
raphers  and  reporters. 

Judge  Edward  Blythin  was  astute  in 
recognizing  this  in  turning  down  the 
defense  plea  that  newspaper  publicity 
infiuenced  the  jury’s  verdict  and  did  not 
permit  a  fair  trial.  We  were  glad  to  see 
him  refute  the  favorite  claim  of  many 
lawyers  that  a  defendant  cannot  get  a 
fair  trial  in  the  face  of  extensive  news¬ 
paper  coverage. 

Incidentally,  when  you  stick  your  neck 
out,  as  E  &  P  did,  and  charge  some 
newspapers  with  overplaying  the  story, 
it  is  refreshing  to  find  that  10  out  of  14 


And  the  work  of  righteousness  shall 
be  peace;  and  the  effect  of  righteousness 
quietness  and  assurance  forever. 

—Isaiah,  XXXII;  17. 


editors  in  a  panel  of  American  Society 
of  Newspaper  Editors  members  thought 
the  same  thing  in  retrospect. 

PRESS  INFLUENCE 

WHAT  are  the  press  critics — those  who 

spout  about  the  alleged  waning  in¬ 
fluence  of  the  press — going  to  say  about 
the  experience  in  South  Carolina  in  the 
last  election? 

J.  Strom  Thurmond  was  the  first  mem¬ 
ber  of  the  U.  S.  Senate  ever  to  be  elected 
by  a  write-in  vote  which  was  newspaper- 
sponsored  and  newspaper-promoted.  Per¬ 
haps  some  newspapers  deserve  more 
credit  in  the  movement  than  others,  but 
the  fact  remains  that  14  of  the  state’s 
dailies  and  73  of  the  state’s  non-dailies 
backed  the  write-in  vote  and  thus  were 
successful  in  defeating  the  hand-picked 
candidate  of  the  political  machine.  Sena¬ 
tor  Thurmond’s  election  would  have  been 
impossible  without  this  newspaper  sup¬ 
port. 

Does  this  indicate  that  people  read  the 
newspapers?  Does  it  indicate  press  in¬ 
fluence  ? 

We  think  it  is  proof  positive  that  people 
read  their  newspapers,  pay  attention  and 
do  take  action  on  newspaper  proposals. 
Call  it  influence,  if  you  will. 

As  for  the  critics  of  the  so-called  “one- 
party  press,”  it  should  be  remembered 
that  Senator  Thurmond  is  a  Democrat. 

JURISDICTION 

THE  agreement  between  the  International 

Typographical  Union  and  the  Inter¬ 
national  Photo-Engravers’  Union,  settling 
jurisdiction  over  photo-composition  opera¬ 
tion  at  the  Milwaukee  Journal,  is  an 
important  milestone  in  newspaper  labor 
relations. 

If  this  acts  as  a  model  agreement  for 
other  cities,  it  should  insure  the  peaceful 
application  of  these  new  techniques  in 
newspaper  production  instead  of  the 
costly  and  disrupting  jurisdictional  dis¬ 
pute  which  had  been  promised  by  both 
sides. 


LEGISLATIVE  RECORD 

A  YEAR  ago  the  newspapers  of  New 

York  State  won  an  important  victory 
when  leaders  of  the  State  Senate  agreed 
to  “an  experiment”  of  having  the  pro¬ 
ceedings  of  that  body  transcribed  and 
made  available  to  reporters.  Previously, 
although  the  debate  and  remarks  had  been 
taken  by  a  stenographer  the  notes  were 
not  transcribed  and  made  public  without 
permission  of  the  Senator  who  made  the 
remarks. 

It  has  been  announced  that  the  so- 
called  experiment  will  be  continued  for 
another  year,  which  is  another  gain.  But 
it  is  unfortunate  that  what  should  be  a 
matter  of  public  policy — public  access  to 
the  records  of  an  important  legislative 
body — should  still  be  called  “an  experi¬ 
ment.” 

Still  on  the  debit  side  of  the  ledger  is 
the  fact  that  the  State  Assembly  still 
does  things  in  the  same  old  way.  There 
is  no  public  record  of  what  the  Assembly 
does  in .  transacting  the  public’s  business. 

It  is  certainly  an  anachronism  in  this 
technological  age  when  a  legislature  of 
any  state — and  particularly  one  in  New 
York  that  vitally  influences  the  destinies 
of  more  people  than  any  other — should 
not  have  its  proceedings  transcribed  and 
readily  available  to  anyone  who  wants 
to  inspect  them. 

E  &  P  CONTESTS 

AMONG  the  many  contests  available  to 

newspapermen,  two  of  the  most  import¬ 
ant  are  those  conducted  by  Editor  & 
Publisher  for  promotion  men  and 
photographers.  Each  one  is  unique. 

The  Editor  &  Publisher  Promotion 
Contest  was  originated  to  stimulate  good 
promotion  work  and  to  reward  excellence 
in  that  field.  Started  in  1932,  the  contest 
for  work  done  in  the  calendar  year  1954, 
which  was  recently  announced,  will  be 
the  20th  judging.  There  was  a  brief  sus¬ 
pension  during  World  War  II. 

The  E  &  P  Promotion  Contest  was,  and 
still  is,  the  only  national  recognition  given 
to  those  newspapermen  who  devote  their 
energies  to  promoting  newspaper  adver¬ 
tising,  circulation  and  community  service. 

The  E  &  P  News  Photo  Contest  is  the 
only  one  of  many  national  picture  con¬ 
tests  that  is  confined  exclusively  to  news¬ 
paper  photographers,  is  judged  solely  on 
the  basis  of  spot  news  value,  and  where 
proof  of  publication  in  a  newspaper  is 
required.  The  contest  for  1954  will  be  the 
16th,  allowing  for  a  wartime  lapse.  It 
was  started  in  1936. 

The  closing  dates  for  entries  in  both 
contests  is  Feb.  15.  E  &  P  welcomes  par¬ 
ticipation  by  anyone  eligible.  Size  of  the 
newspaper  involved  is  no  criterion  in  the 
judging.  We  look  forward  once  again  to 
selecting  the  best  work  in  both  fields  for 
1954  and  rewarding  the  creators. 
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Executive  Spotlight 

JOSEPH  M.  AYLWARD  Jr^  38,  onetime 
Akron  (Ohio)  Beacon  Journal  carrier  boy,  has 
been  named  circulation  manager  of  that  news¬ 
paper  succeeding  his  father  who  held  the  posi¬ 
tion  for  26  years  until  his  death  last  Dec.  12. 
Formerly  assistant  circulation  manager,  Mr. 
Aylward  worked  in  the  circulation  department 
of  the  Beacon  Journal  while  a  student  at  Xavier 
University  and  after  World  War  II  developed 
the  paper's  home  delivery  service. 


Aylward 


C.  J.  (NEEDY)  McQUADE,  with  the  Beckley  Newspaper  Corp. 
for  25  years,  has  assumed  duties  as  editor  of  the  Beckley  (W.  Ya.) 
Raleigh  Register  following  the  resignation  of  THOMAS  F.  STAF¬ 
FORD,  who  left  to  join  the  editorial  staff  of  the  Charleston 
(W.  Va.)  Gazette.  Mr.  McQuade,  a  native  of  Raleigh  county,  has 
served  the  Beckley  Post-Herald  as  circulation  manager  and 
later  as  sports  editor. 


RALPH  A.  KLINC,  since  1939  advertising 
director  of  the  Keokuk  (Iowa)  Daily  Gate  City, 
has  become  advertising  director  of  the  Dubuque 
(Iowa)  Telegraph-Herald  succeeding  JOHN 
CAMPBELL.  Mr.  Kling  was  also  advertbing 
manager  of  the  Faribault  (Minn.)  Daily  Netcs 
before  joining  the  Daily  Cate  City. 


Kling  •  .  • 

WYMAN  F.  RICE,  since  1948  a  member  of  the  advertising 
sales  staff  has  been  promoted  to  the  newly-created  position  of 
classified  advertising  manager  of  the  Bangor  (Me.)  DaUy  Netcs. 


FRANK  J.  BYRNE  has  been  appointed  adver¬ 
tising  manager  of  the  Morristown  (N.  J.)  Daily 
Record  succeeding  LOUIS  P.  THEBAULT.  At 
the  same  time  MRS.  VIRGINIA  CARDOZO 
was  named  national  advertising  manager.  Mr. 
Byrne  has  been  a  member  of  the  advertising 
staff  for  three  years  as  a  space  salesman.  Mrs. 
Cardozo  has  been  with  the  Daily  Record's  ad¬ 
vertising  staff  since  1951. 


Byrna 


JIM  WILSON,  a  veteran  staffer  of  the  Wilmington  (N.  C.) 
News,  has  been  named  managing  editor  of  that  newspaper  suc¬ 
ceeding  GEORGE  YOW,  who  has  joined  the  staff  of  the  Greens¬ 
boro  (N.  C.)  News. 
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ager,  and  Louis  E.  Ball  Jr., 
editor. 

*  «  « 

Alexander  T.  Skakle,  edi¬ 
tor-publisher  of  the  Waltham 
(Mass.)  News-Tribune,  has 
been  chosen  for  the  annual 
Brotherhood  Award  of  the  Wal¬ 
tham  Lodge  B’nai  B’rith. 

*  «  V 

William  Birke,  publisher  of 
the  Huntington  (W.  Va.)  Her¬ 
ald-Dispatch,  was  named  presi¬ 
dent  of  the  West  Virginia  Asso¬ 
ciated  Press  Association.  He 
succeeds  ViniCENt  M.  Jennings, 
managing  editor  of  the  Charles¬ 
ton  (W.  Va.)  Daily  Mail. 

V  V  • 

Lewis  B.  Sebring  Jr.,  for¬ 
mer  war  correspondent  for  the 
New  York  Herald  Tribune,  and 
Mrs.  Auce  Petty  Worthen,  of 
Schenectady,  N.  Y.,  were  wed 
New  Year’s  day.  From  1944  un¬ 
til  her  marriage  Mrs.  Sebring 
was  a  woman’s  pagre  editor  for 
the  Schenectady  Gazette.  Mr. 

Sebring  retired  recently  after 
serving  as  public  relations  di¬ 
rector  of  Union  College. 

«  V  « 

Earl  E.  Keyser,  editor  of  the 
Lancaster  (Pa.)  Intelligencer- 

Journal  has  been  elected  presi¬ 
dent  of  the  Pennsylvania  chap¬ 
ter  of  Sigma  Delta  Chi. 

*  V  * 

Ben  Fields,  for  11  years  a 
member  of  the  editorial  staff, 
has  been  named  editor  of  the 
Orlando  (Fla.)  Evening  Star 
and  J.  C.  Brossier,  an  Orlando 
editor  since  1914,  has  been  ap¬ 
pointed  editor  emeritus. 

On  the  Business  Side 

Warren  Mitchell  has  been 
appointed  national  advertising 
manager  of  the  Long  Beach 
(Calif.)  Independent  and  Press- 
Telegram  instead  of  advertis¬ 
ing  manager  as  reported  here 
Jan.  1. 


Shanahan 


Robert  H.  Shanahan,  with 
the  Denver  Post  since  1947  and 
personnel  director  for  the  past 
two  years,  has 
become  retail 
a  dv  ertisi  ng 
manager  of  that 
newspaper.  Mr. 
Shanahan  began 
with  the  Post 
as  a  classified 
a  dv  ertisi  ng 
salesman.  Later 
he  worked  as 
a  retail  adver¬ 
tising  salesman 
and  in  advertising  makeup. 
For  the  present  he  will  retain 
his  personnel  duties. 


Patrick  H.  Jackson,  who 
formerly  operated  his  own  ad¬ 
vertising  agency  in  Columbus, 
Ohio,  has  been  named  retail 
advertising  manager  for  the 
Beckley  (W.  Va.)  Newspapers 
Corp.  succeeding  Robert  V. 
Campbell  who  has  moved  to 
Florida. 

*  *  * 

Jack  Webb,  since  1937  with 
the  Los  Angeles  (Calif.)  Ex¬ 
aminer  as  a  member  of  the  ad¬ 
vertising  sales  staff,  has  been 
appointed  retail  advertising 
manager  of  that  newspaper, 

*  s  * 

Darwin  Belleisle,  general 
manager  of  the  Coos  Bay  (Ore.) 
Times,  is  at  home  recuperat¬ 
ing  from  a  heart  attack  for 
which  he  was  hospitalized  for 
about  a  month. 

*  *  s 

Alistair  McKenzie  Wood, 
formerly  with  display  depart¬ 
ment  of  the  Hollywood  (Calif.) 
Citizen-News  has  joined  display 
staff  of  Van  Nuys  (Calif.) 
News.  Wood  previously  had 
been  assistant  advertising  man¬ 
ager  for  Clarke  Publishing  C!o., 
Portland,  Ore.  which  publishes 
10  suburban  newspapers. 

(Continued  on  page  38) 


PERSONAL 

MENTION 


W.  M.  Lauderdale  resigned 
as  managing  editor  of  the 
Jackson  (Miss.)  Daily  News  on 
Jan.  1  to  be  publisher  of  the 
weekly  Brookhaven  (Miss.) 
Lincoln  County  Advertiser 
which  he  bought  from  Mr.  and 
Mrs.  W.  a.  Palmer. 

4t  *  * 


f; 


Benjamin  M.  McKelway, 
editor  of  the  Washington 
(D.  C.)  Star,  has  been  elected  a 
trustee  of  the  National  Geo¬ 
graphic  Society. 


Ernest  G.  Gurman,  produc¬ 
tion  manager  and  mechanical 
superintendent  of  the  paper  for 
two  years,  has  been  elected  to 
the  Board  of  Directors  of  the 
Journal  Publishing  Company  of 
Ottawa.  Mr.  Gurman  went  to 
the  Journal  from  the  Montreal 
Star. 

*  «  « 

WiLUAM  Porter  Downey, 
former  Hearst  and  Curtis  ex¬ 
ecutive,  and  since  1940  editor- 
publisher  of  the  Farmington 
Valley  (Conn.)  Herald,  local 
weekly,  is  retiring  from  the 
newspaper  field  after  35  years’ 
service.  He  has  sold  the  news¬ 
paper  property  to  William  M. 
Baer,  advertising-business  man- 
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Personal 

(Continued  from  page  37) 

E.  Roger  Maxfield,  hereto¬ 
fore  publisher  of  the  weekly 
Carlton  County  (Minn.)  Vid- 
ette,  has  been  appointed  pro¬ 
motion  manager  for  the  Duluth 
(Minn.)  News-Tribune. 

*  *  • 

Thomas  N.  Taranto,  Hack¬ 
ensack,  (N.  J.)  Bergen  Eve¬ 
ning  Record,  has  been  named 
assistant  circulation  manager. 
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Elmer  LeRoy  Fritch  has 
j'oined  the  advertising  staff  of 
the  Pawhuska  (Okla.)  Daily 
Journal-Capital. 


In  the  Editorial  Rooms 


Jack  Cooper,  general  assign¬ 
ment  reporter  and  assistant 
city  editor  of  the  San  Diego 
(Calif.)  Union,  has  been  named 
head  of  the  newly  established 
full-time  state  capital  news 
bureau  in  Sacramento  for  the 
Copley  Newspapers  in  Southern 
California.  Cooper  came  to  the 
the  Union  in  1952  from  Chicago, 
where  he  was  with  the  Chicago 
City  News  Bureau,  the  Tribune 
and  the  Daily  News. 

vs* 

Thomas  F.  Winters,  on  the 
editorial  staff  of  the  Norwich 
(Conn.)  Bulletin  for  28  years, 
has  been  promoted  to  city  edi¬ 
tor,  succeeding  the  late  Charles 
F.  Whitney.  John  Senior, 
former  Mystic,  Conn.,  corre¬ 
spondent,  and  Robert  McPhail 
have  joined  the  Bulletin  as  re¬ 
porters. 

«  *  * 

John  Richardson,  longtime 
Oregon  newspaperman,  has 
been  named  news  editor  of  the 
Forest  Grove  (Ore.)  Washing¬ 
ton  County  News-Times. 

*  «  * 

Robert  F.  Campbell  has  re¬ 
signed  as  city  editor  of  the 
Asheville  (N.  C.)  Citizen  to  ac¬ 
cept  the  position  as  editorial 
writer  on  the  Winston-Salem 
(N.  C.)  Journal  and  Twin  City 
Sentinel. 

*  *  * 

Samuel  J.  Vaccaro  has  been 
named  manager  of  news  bu¬ 
reaus  of  the  Syracuse  (N.  Y.) 
Herald- Journal  and  Herald- 
American  (Sunday),  succeeding 
Roy  E.  Fairman  who  retired 
last  October.  A  member  of  the 
H-J  staff  since  1941,  except  for 
three  years  with  the  U.  S. 
Army,  Mr.  Vaccaro  was  a  cor¬ 
respondent  until  1951  when  he 
joined  the  state  desk  staff  as 
a  copyreader. 

*  *  * 

Perry  L.  Smith,  recently 
with  the  Associated  Press  at 
Charlotte,  N.  C.,  has  returned 
to  the  Parkersburg  (W.  Va.) 
News  as  city  editor.  He  succeeds 
Richard  A.  Suter  who  resigned 
to  resume  a  former  position 
with  the  Community  Concerts, 
Inc.,  in  New  York  City. 

*  *  * 

Carl  F.  Jellinghaus,  for¬ 
merly  copy  desk  chief,  is  now 
assistant  city  editor  of  the 
Hackensack  (N.  J.)  Bergen 
Evening  Record, 


THE  FOURTH  ESTATE  .  .  . 


"Eddia'f  com*  up  with  th*  !nt*r*tting  promotion  angU  that  wa'r* 
th*  largast  amploymant  agancy  in  tha  (tata.” 


Harry  Evans  has  been  pro¬ 
moted  to  night  city  editor  of 
the  Springfield  (Mass.)  Union. 
He  succeeded  Frank  B.  Mur¬ 
ray,  who  was  transferred  to  the 
Sunday  Republican  staff. 


William  Gratton,  veteran  of 
the  Son  Francisco  (Calif.) 
News  copy  desk,  has  retired  to 
vacation-land  living  in  Cali¬ 
fornia’s  Lake  County. 


Edwin  E.  Spears,  formerly 
a  copy  reader  on  the  Asheville 
(N.  C.)  Citizen,  has  taken  up 
duties  as  assistant  city  editor 
of  the  Charleston  (S.  C.)  News 
and  Courier. 

*  *  * 

Gene  Perkin,  formerly  with 
Colorado  Springs  (Colo.)  Free 
Press,  has  been  promoted  to 
news  editor  of  the  Durango 
(Colo.)  Herald-News. 

*  «  * 

Jane  Robb,  Nassau-Suffolk 
woman’s  editor  of  the  Long 
Island  Daily  Press,  Jamaica, 
N.  Y.,  and  Richard  L.  Orn- 
AUER,  Nassau-Suffolk  city  edi¬ 
tor  of  that  newspaper,  have  an¬ 
nounced  their  engagement.  A 
Spring  wedding  is  planned. 

*  *  * 

Connie  McCown,  a  recent 
graduate  of  Smith  College,  and 
Mary  Sue  Johnson,  a  Purdue 
University  graduate,  have  join¬ 
ed  the  women’s  staff  of  the 
Indianapolis  News. 

•  «  * 

Frances  Dryer,  a  1954  grad¬ 
uate  of  Wittenberg  College, 
has  joined  the  staff  of  the 
Fairborn,  (Ohio)  Daily  Herald 
as  society  editor. 

*  *  • 

John  P,  Cargill,  veteran 
Missouri  newspaperman,  retired 
Jan.  1  as  radio  editor  in  the 
Kansas  City  bureau  of  the  As¬ 
sociated  Press.  He  plans  to  re¬ 
enter  the  marble  quarry  busi¬ 
ness  in  Arkansas. 


Fred  J.  Post,  sports  editor 
of  the  Middletown  (Conn.) 
Press  has  been  named  winner 
of  the  first  annual  Fred  A. 
Young  Memorial  Trophy  for 
“encouragement  to  the  youth 
of  Middletown  in  recreational 
activity.” 

*  *  * 

Steve  Hoffman  has  been 
named  sports  editor  of  the 
Fairborn  (Ohio)  Daily  Herald. 

A  graduate  of  Defiance  college, 
he  was  formerly  a  city  and 
courthouse  reporter  for  the 
Sidney  (Ohio)  Daily  News. 

*  •  « 

Harold  J.  Ogden,  sports- 
writer,  Hartford  (Conn.) 
Times  has  received  an  award 
from  the  American  College 
Baseball  Coaches’  Association 
for  his  columns  on  college  base¬ 
ball. 

•  •  a 

David  B.  McDonald,  until 
recently  associated  with  the  i 
Reuben  H.  Donnelley  Corp. 
Chicago,  has  been  appoint^ 
city  editor  of  the  Mattoon  (Ill.) 
Daily  Journal-Gazette.  Other 
additions  to  the  Journal-Gaz¬ 
ette’s  editorial  staff  are  Herb 
Allen,  former  sports  editor  of 
the  Cadillac  (Mich.)  Evening 
News,  and  Josephine  SIjrman, 
ex-script  writer  for  Radio  sta¬ 
tion  KMOX,  St.  Louis. 

*  *  a 

Paul  N.  Janes,  on  the  staff 
of  the  Indianapolis  Star  for  12 
years,  now  is  city  editor  of  the 
Lafayette  (Ind.)  Journal-Cour¬ 
ier. 
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Hearst  Pays 

$2,000,000 

For  TV  Outlet 

Purchase  of  television  sta¬ 
tion  WTVW,  operating  on  chan¬ 
nel  12  in  Milwaukee,  Wis.,  for 
$2,000,000  was  announced  this 
week  by  Charles  B.  McCabe, 
chairman  of  the  Radio  and 
Television  Division  of  the 
Hearst  Corporation,  and  Tom 
Allen,  executive  vicepresident  of 
Milwaukee  Area  Telecasting 
Corporation. 

The  station,  operating  since 
last  Oct.  27th,  was  purchased 
from  the  Milwaukee  Area  Tele¬ 
casting  Corporation,  the  Wis¬ 
consin  Broadcasting  System, 
Inc.,  the  Milwaukee  Broadcast¬ 
ing  Company  and  the  Kolero 
Telecasting  Corporation,  sub¬ 
ject  to  the  approval  of  the  FCC. 

In  announcing  acquisition  of 
WTVW,  Mr.  McCabe  declared: 
“This  purchase  brings  to  a  suc¬ 
cessful  conclusion  our  deter¬ 
mined  seven-year  effort  for  an 
opportunity  to  serve  Milwaukee 
with  finest  TV  programming. 

“This  is  just  one  step  in  our 
long-range  plans  to  acquire  for 
the  Hearst  Corporation  its  full 
quota  of  television  stations.  We 
are  in  negotiations  in  other 
cities  and  further  announce¬ 
ments  may  be  expected.” 

Mr.  McCabe  said  operation  of 
WTVW  will  parallel  that  of  the 
Hearst  Corporation’s  station 
WBAL-TV  in  Baltimore,  Md. 

Mr.  McCabe  added:  “We  are 
dedicated  to  the  creation  and 
presentation  of  new  local  pro¬ 
grams  that  will  give  television 
a  new  meaning  in  Milwaukee.” 

Under  its  new  ownership, 
WTVW  will  come  under  the  di¬ 
rect  supervision  of  D.  L.  Pro¬ 
vost,  vicepresident  and  general 
manager  of  the  Hearst  Cor¬ 
poration’s  Radio  and  Television 
Division. 


...IN  POPULATION, 
BUYING  POWER 
AND  CIRCULATION 
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BACK  TO  SCHOOL  for  three  newspaper  executives:  Left  to  right — Ray  Anderson,  business  manager  of 
LaGrande  (Ore.)  Observer;  Willis  S.  Winter,  former  assistant  general  advertising  manager  of  Stockton 
(Calif.)  Record;  Prof.  Willard  L  Thompson,  School  of  Journalism,  University  of  Oregon;  and  Jack  Weber, 
former  advertising  manager  of  Tri-City  Herald  office  at  Pasco,  Wash.  The  throe  students  are  taking  refresher 

courses  in  advertising  sequences. 


t 


Student  to  Receive 
Assignment  Abroad 

A  national  search  was  begrun 
this  week  for  the  “most  out¬ 
standing  journalism  student” 
in  the  country. 

More  than  50  editors  and  20 
deans  of  journalism  schools  will 
help  make  the  selection  fron: 
among  candidates  being  submit¬ 
ted  after  a  “working  a.3sign- 
ment”  and  test  in  20  cities.  The 
winner  will  be  paired  with  a 
leading  foreign  news  reporter 
and  flown  to  Europe  on  an  as¬ 
signment  from  his  home  town 
newspaper  to  get  a  story  on 
the  war  children  in  four  coun¬ 
tries  there. 

The  announcement  was  made 
by  Mrs.  Lenore  Sorin,  associate 
director  of  the  Foster  Parents’ 
Plan  for  War  Children  in  New 
York  City,  which  maintains  11,- 
000  destitute  children  in  Eu¬ 
rope,  and  has  rehabilitated  75,- 
000  others  in  the  past  17  years 
through  the  generosity  of 
Americans. 

“This  salute  to  the  news 
gatherers  of  the  nation  for 
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their  editorial  support  to  the 
work  of  the  Plan,”  Mrs.  Sorin 
stated,  “will  spotlight  the  con¬ 
tinuing  need  for  individual  aid 
to  hundreds  of  thousands  of 
destitute  children.” 

Polk  Scholarship  for 
Working  Newsmen 

A  full-tuition  scholarship  — 
named  the  George  Polk  Jour¬ 
nalism  Scholarship — will  be  of¬ 
fered  this  year  to  a  young  man 
or  woman  currently  employed 
on  a  newspaper  or  radio  or  TV 
station  by  Long  Island  Univtr 
sity’s  Department  of  Journa¬ 
lism. 

Prof.  Theodore  E.  Kruglak, 
department  head,  said  the  schol¬ 
arship,  available  to  employes 
who  have  had  not  more  than 
one  year  of  college,  will  be 
granted  on  the  basis  of  the  ap¬ 
plicant’s  high  school  or  col¬ 
lege  academic  record,  tne  rec¬ 
ommendation  of  his  present  em¬ 
ployer,  and  a  personal  inter¬ 
view  by  a  faculty  screening 
committee.  The  scholarship  is 
for  day  or  evening  study. 

Memorial  Lounge 

A  memorial  fund  has  been 
created  to  honor  the  late  J.  T. 
Trebilcock,  associate  professor 
in  the  School  of  Journalism  at 
the  University  of  Illinois,  who 
died  recently.  The  fund  will  be 
used  to  furnish  a  recreation  and 
meeting  room  for  students. 

• 

Editor’s  Fete  Planned 

Chicago 

Jere  Hagen,  Chicago  Amer¬ 
ican  Sunday  editor,  retiring 
president  of  the  Chicago  Press 
Club,  will  be  honored  at  the 
annual  President’s  Dinner  to 
be  held  by  the  club  in  the  Shera¬ 
ton  Hotel  here,  Jan.  28. 


IPI  Seeks  400 
New  Members 

Goal  of  the  International 
Press  Institute  is  400  new  mem¬ 
bers  by  March  31,  reports  Direc¬ 
tor  E.  J.  B.  Rose  from  head¬ 
quarters  at  Zurich,  Switzerland. 

A  total  of  $55,000  in  revenue 
is  being  sought  to  finance  the 
running  costs  for  the  next  year. 
The  Board  figures  on  raising 
$20,000  from  new  members  and 
$35,000  from  publishers’  dona¬ 
tions. 

Basic  costs  were  given  as:  ^ 
Salaries,  $31,000;  overhead, 
$16,000;  assembly  and  proceed¬ 
ings,  $6,500;  and  library,  $1,- 
500.  Last  year  the  Institute  re¬ 
ceived  $15,500  from  publishers 
in  13  countries  and  $10,000  from 
member  subscriptions,  leaving 
a  gap  of  $29,500  which  was 
filled  by  a  grant  from  the  Ford 
Foundation. 

“The  Foundation  has  made  it 
clear,”  Mr.  Rose  reported,  “that 
it  will  no  longer  contribute  to 
the  running  costs  of  the  Insti¬ 
tute.  We  must  be  supported  by 
the  press  or  we  shall  not  re¬ 
ceive  any  further  Foundatior 
grants  for  projects.”  * 

The  membership  —  564  full 
and  104  associate — represents 
30  countries. 

Nieman  Scholarships 

Waukesha,  Wis. 

Two  Lucius  W.  Nieman 
scholarships  of  $500  each  an¬ 
nually  for  10  years  have  been 
established  at  Carroll  College 
here,  in  the  name  of  the  founder 
of  the  Milwaukee  Journal.  The 
scholarships  were  established  by 
an  unidentified  friend  of  the  col¬ 
lege  because  the  late  Mr.  Nie¬ 
man  once  attended  Carroll. 
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Bulldog  or  oom  paul . .  meerschaum  or  briar . .  each  has  its 
distinctive  characteristics.  Television  stations  — on  a  far  broader 
scale  — have  equally  diverse  personalities. 

It’s  as  simple  as  this:  quality  TV  stations  concentrate  upon  tastes 
and  interests  of  the  individual  communities  they  serve. 
“Packaged”  representation  is  not  for  them.  Nor  does  it  have  any 
place  in  the  tailored,  quality  service  developed  by  Harrington, 
Righter  and  Parsons  for  the  quality  stations  listed  below. 

This  makes  us  different,  too . .  different  because  we  serve  only 
television,  different  because  we  believe  in  giving  the  maximum  to  a 
few  instead  of  the  minimum  to  many.  It  makes  sense  to  us. 

Perhaps  it  also  makes  sense  to  you  to  find  out  more  about  our 
standards  of  quality  representation  . . 


Harrington,  Righter  and  Parsons, Inc. 


New  York 
Chicago 
San  Francisco 


W  AAM  Baltimore 

WBEN-TV  Buffalo 
WFMY-TV  Greensboro 
W DAF-TV  Kansas  City 
WFIAS-TV  Louisville 
WTM]~TV  Milwaukee 


television  —  the  only  medium  vve  serve  I  WMTW  Mt.  fVashington 
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IHE  StJYICE  THAI  HELPS  IH  THE  USE  Of  HEWSPAPEI!  ADVEPTISIHS 


Fast  Film  Opens  Door 
To  Murder  Trial  Pix 


All  was  commotion  whan  juror  faintad  in  courtroom,  but  pictura  was 
mada  without  flash.  Datails  wara  claar  anough  for  larga  blowup. 


Saves  You  Work  r-One  function  of  our 
Checking  Proof  Service  is  to  eliminate  requests 
from  going  to  the  publisher’s  office.  We  work 
closely  with  agency  checking  departments  to 
get  them  to  call  on  us  direct  when  any  extra 
checking  is  needed. 


•  NEW  YORK  •  CHICAGO  •  COLUMBUS 
a  MEMPHIS  a  SAN  FRANCISCO  ‘ 


Service  Offices 


THE  ADVERTISING  CHECKING  BUREAU,  INC 


) 


42 


EDITOR  &:  PUBLISHER  for  January  15,  1955 


)hio 
re- 
r  in 

lem- 

re«« 

i  a 

■t 

for  ' 
ourt 
^ers 

ord, 
and 
tnaa 
:  be- 
iken 
'leas 
in 
The 
by 


^orld 

acta, 

M 

con- 

con¬ 

nary 

spe- 

for- 

irana 

sum- 

iched 

ntro- 

work 

lergy 


PACEMAKER  GRAPHIC®  FEATURES 

•  Synchronized  Focal  Plane  Flash  Speeds  to  1/1000  sec. 

•  Front  Shutter  Flash  Synchronization 

•  Body  Release  actuates  both  shutters 

•  Long  Bellows  Extension  for  close-ups  and  copying 

•  Optical  Viewfinder 

•  Telescoping  Open  Frame  Finder  for  sports  work 

•  Rising,  Shifting,  Tilting  Front 

•  Drop  Bed  for  wide  range  work 

•  Removable  Lensboard  for  easy  changing  of  lenses 

•  GraBok  Back  accepts  wide  range  of  accessories 

•  Coupled  Rangefinder  easily  added  at  any  time 

•  Multiple  Focusing  Scales  to  fit  any  lens 
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Why  the  PACEMAKER  GRAPHIC®  t 

Is  the  World’s  Most  Rugged,  d 
Most  Dependable  Press  Camera 
Ever  Built 


1.  Camera  body  is  made  of  long-grain  mahogany  for  ut¬ 
most  lightness,  resilience  and  resistance  to  impact. 

2.  Added  strength  is  provided  by  metal  inserts  at  edges, 
corners  and  wherever  parts  are  attached  to  body. 

3.  Body  is  built  with  utmost  precision  so  that  entire  cam¬ 
era  IS  rigidly  accurate. 


4.  Metal  hinge  of  camera  bed  backs  up  to  metal  strut  in¬ 
serted  in  camera  base  for  added  strength  and  assured 
alignment  even  under  sudden  impact. 

5.  Camera  bed  is  fabricated  of  aluminum,  magnesium  and 
steel  for  utmost  strength,  resilience  and  lightness. 


6.  Camera  bed  is  attached  to  body  with  piano-type  hinge 
same  width  as  the  bed  for  maximum  strength. 


For  press  and  professional  work,  no  other 
camera  can  match  the  Pacemaker  Speed 
Graphic.  It’s  tops  in  versatility,  precision- 
built  for  dependability  and  endowed  with 
an  ability  to  stand  use  and  abuse  available 
in  no  other  camera  at  any  price!  This  inher¬ 
ent  ruggedness  of  the  Pacemaker  Speed 
Graphic  is  one  of  the  important  reasons 
why  94%*  of  the  nation’s  press  photog¬ 
raphers  have  chosen  it  above  all  others. 

It  all  boils  down  to  this:  there  isn’t 
another  camera  on  the  market  that  com¬ 
bines  such  precision  construction  with 
maximum  physical  strength,  yet  gives 
you  the  versatility  to  take  any  kind  of 
picture  under  any  condition,  day  or  night. 
That’s  why  the  Pacemaker  Graphic  is  the 
choice  of  the  world’s  top  photographers. 

*Shown  by  actual  survey. 

GRAFLEX 

GRAFLEX,  INC.,  ROCHESTER  8,  N.  Y. 
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CIRCULATION  -  O  11 

-  Working  Press  Brownell 

La  Crosse  Tribune  Series  Hymn  Composed  To  Address 
Tells  Value  to  Schools 

Dav”  was  observed  Jan.  4  Ti 


n  A  n  j  I  witn  a  rouna  oi  K 

By  (,eorge  A.  Brandenburg  dedicated  to  the 

The  La  Crosse  (Wis.)  Tri-  (including  rural)  in  our  trade  newsmen.  High  gov 

bune  has  not  only  completed  a  area  while  the  series  was  ap-  officials  and  educat< 

series  portraying  the  newspa-  pearing  in  the  paper.  We  fol-  ticipated  in  the 

per’s  value  and  adaptability  in  lowed  up  with  several  letters  event,  this  year  mar 

classroom  work,  but  has  put  and  were  quite  pleased  with  32nd  anniversaiy  of 

the  10-part  series  in  booklet  the  results.  tional  Newspaper 

form.  Ed  Keefe,  circulation  “We  saved  the  type  ■from  the  Writers  Union, 

manager,  has,  in  turn,  offered  newspaper  series  and  turned  it  one-hour  radio 

to  provide  copies  of  the  booklet  over  to  a  job  shop  to  put  in  featuied  the  singinj 


to  interested  newspapers. 


booklet  form,”  he  explained. 


Mexican  “Newspaper  Inland  Meet 

Day”  was  observed  Jan.  4  Chwago 

with  a  round  of  festivities  Attorney  General  Herbert 
dedicated  to  the  working  Brownell  Jr.,  Basil  L.  Walter* 
newsmen.  High  government  and  Mrs.  Willie  Snow  Ethridge 
officials  and  educators  par-  are  among  the  speakers  an 
ticipated  in  the  annual  nounced  for  the  winter  meet- 
event,  this  year  marking  the  ing  of  the  Inland  Daily  Press 
32nd  anniversaiy  of  the  Na-  Association,  Feb.  14-15,  at  the 
tional  Newspaper  Editors  Drake  Hotel  here, 
and  Writers  Union,  The  program  prepared  by  In- 

A  one-hour  radio  program  land  President  B.  H.  Bidder 
featuied  the  singing  of  the  Jr.,  publisher  of  the  Dtdutk 
“Newspaperman’s  Hymn,”  (Minn.)  Herald  and  News-Tri- 


“This  is  a  perfect  illustra-  “The  cost  was  not  great,  and 
tion  of  cooperation  between  we  added  a  few  illustrations  to 
circulation  and  editorial  de-  dress  up  the  booklet.” 

partments,”  Mr.  Keefe  told  Tbe  superintendent  of  city 
E&P.  “Our  news  staff  has  been  schools  in  LaCrosse  thought 

most  helpful  to  us  in  every  way.  well  of  the  program  and  has 

We  feel  that  there  is  a  definite  indicated  he  would  like  to  see 
need  to  encourage  intelligent  the  booklet  placed  in  use 
newspaper  reading  and  the  throughout  the  city  school  sys- 

younger  we  can  ‘catch  ’em’  the  tern.  The  Tribune  plans  to  use 
more  effective  the  results  will  the  booklet  next  Fall  in  its  mail- 
be.  ings  on  school  subscriptions. 

“The  articles  appeared  first  Tells  Value  to  Schools 
in  our  newspaper.  The  series 
was  run  while  we  were  promot- 


with  music  by  Jaime  Lopez  bune,  has  Mr.  Brownell  listed 
and  lyrics  by  Luciano  Kubli.  ss  the  Feb.  15  luncheon  speak 
“Our  professional  ethics  er.  Mrs.  Ethridge,  wife  of 
make  it  compulsory  for  the  Mark  Ethridge,  publisher  of  the 
newsman  to  be  completely  Louisville  (Ky.)  Courier-Jour 
devoted  to  the  truth  and  to  nal  and  Times,  will  address  the 
defend  freedom  of  expres-  F®t>-  14  luncheon. 

Sion  in  all  forms,”  said  An-  Mr.  Walters,  executive  edi- 
tonio  Ortiz,  general  secre-  tor  the  Knight  Newspapers, 
tary  of  the  union.  will  address  the  second  mom- 

_  ing  session.  Circulation  de- 

^  ?  ^7  .  partment  workshop  sessions  for 

DOnU8  V acation  small  and  large  newspapers  will 


Yakima,  Wash,  follow  his  talk  on  news-edi 
All  employes  of  the  Yakima  torial  and  circulation  depart 


ing  school  subscriptions  in  the  varied  features  and  Morning  Herald  and  Yakima  ment  coordination  The  panels 

fall.  We  mailed  sample  copies  ^  news  coverage  that  can  be  Daily  Republic  are  now  eligible  are  being  organized  by  Wil 
of  the  Tribune  to  all  schools  particular  value  in  classroom  “bonus”  vacation  days  Ham  K.  Todd,  business  man 

_  work.  In  an  editorial,  summing  beyond  their  regular  two  weeks  ager  of  the  Rockford  (Ill.) 

I  up  the  series  last  fall,  the  p^id  vacation.  Under  the  new  Newspapers. 


Print  it  in 
the  West-, 


Tribune  stated  in  part:  plan  an  employe  receives  a  “Operation  Step-Up,”  the 

“All  in  all,  the  newspaper  “bonus”  vacation  day  for  each  NAEA’s  new  sales  training  pro¬ 
presents  a  continuing  album  of  full  year  worked  between  Jan.  gram  for  newspaper  advertis- 

information  and  comment  which  i  and  Dec.  31.  Maximum  num-  ing  staffs,  will  be  described 
contributes  to  a  better  under-  ber  of  “bonus”  days  available  *t  the  one  afternoon  session  by 

standing  of  human  relations  fo  any  one  person  is  five.  Van  Phillips  of  Phillips  and 


“Operation  Step-Up,” 


fOR 

WtSTlRN 
DISTRIBUTION 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news- 
print  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay¬ 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUBLISHERS,  INC. 

Rotary  Printing  Sp«ciali*t> 
Exelutiyslv  on  Newsprint 

.  2621  WmI  54lh  Street 

^  Lot  Angeles  43,  CoUfomia 

- 

LET'S  DISCUSS  IT  ...  write  for  j 
iomples  and  prices.  ■ 


around  the  globe.  It  points  up  ^ 

and  somehow  suggests  through 

daily  reading  individual  re-  Tiny  Billy— Big  Voice 
sponsibility  for  bcoming  fami-  Raleigh,  N.  I 

liar  with  the  democratic  pro-  Tiny  (3-foot)  Billy  Arthu 
cesses  of  government.  ^bo  bouerht  the  circulation  lii 


any  one  person  is  five.  Van  Phillips  of  Phillips  and 

^  Associates,  the  Chicago  sale* 

training  consultants  who 
iny  Billy— Big  Voice  planned  the  program  for 

Raleigh,  N.  C.  NAEA.  Small  and  large  daily 
Tiny  (3-foot)  Billy  Arthur,  panel  programs  will  follow  Mr 


cesses  of  government.  who  Iraught  the  circulation  list  Phillips’  talk. 

“Daily  newspaper  reading  of  the  Jacksonville  (N.  C.)  Other  panel  sessions  will  be 
presents  an  opportunity  for  News  and  Views  in  1940  for  conducted  by  the  Inland  Me- 
teachers  to  make  students  ^350  and  parlayed  the  paper  chanical  and  Employe  Relation* 
aware  of  the  total  picture  of  into  one  of  the  strongest  semi-  Committee  chairmen,  A.  E. 
news  happenings  and  features,  weeklies  in  the  state,  was  Rosene,  production  manager  of 
first  by  scanning  tbe  newspa-  elected  Reading  Clerk  of  the  the  St.  Paul  (Minn.)  Dispatch 
per  thoroughly,  and  following  House  of  Representatives  when  Pioneer  Press  and  Duluth 

up  by  reading  items  which  the  General  Assembly  con-  Herald  and  News-Tribune,  and 
catch  their  interest.  .  .  vened  here.  He  served  as  Howard  Mithum,  attorney  for 

“Integration  of  the  newspa-  Representative  from  Onslow  the  Minneapolis  (Minn.)  Star 
per  with  any  subject  or  unit  County  in  1943  and  1945.  and  Tribune. 

tends  to  make  pupils  more  fami-  ^  Gordon  A.  O’Brien,  control- 

liar  with  events  and  trends,  ler  of  the  Worcester  (Mass.) 

thus  increasing  their  perception  Truck  Drivers’  Feast  Telegram-Gazette,  will  discuss 
and  finally  broadening  their  Minneapolis  insurance  coverage*, 

reading  interests.”  amp  a  r  a  .••  •  * 


Heads  City  Club 

Cleveland 
Stanley  P.  Barnett,  manag- 


—  Minneapolis  . . . . 

reading  interests.  *  xtd  a  .»  j  •  •  • 

•  ANPA  safe  driving  pins  1  ^11 

^  J  •  1  LI*  1-  J  were  awarded  to  86  Minne-  Heads  City  Club 
Second  Cuide  published  apolis  Star  and  Tribune  truck  Cleveland 

The  Miami  (Fla.)  Daily  drivers  at  a  pheasant  and  wild  Stanley  P.  Barnett,  manag- 
News’  Second  Annual  Guide  to  rice  dinner  recently.  Seven  ing  editor  of  the  Cleveland 
The  World’s  Winter  Playground  men  were  designated  as  “mas-  Plain  Dealer,  has  been  named 
was  published  with  the  daily  ter  drivers”  for  driving  with-  president  of  the  Cleveland  City 
edition  Dec.  28.  An  increase  of  out  an  accident  of  any  kind  Club.  Among  new  directors  i* 

24  pages — to  a  total  of  56  since  the  inception  of  the  news-  Thomas  L.  Boardman  of  the 
pages — indicated  the  success  the  papers’  safe  driving  program  editorial  staff  of  the  Cleveland 
first  Guide  received  last  year,  four  years  ago.  Press. 
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PROMOTION 


Daily  Hopes  to  Reach 
Teeners  with  Awards 


By  T.  S.  Irvin 

There  is  an  increased  and 
growing  interest  in  promotions 
that  stress  the  news  values  of 
the  newspaper.  One  area  in 
which  this  interest  seems  keen 
right  now  is  in  promotions  in¬ 
volving  teen-agers. 

The  idea  behind  this  is  obvi¬ 
ous.  If  young  people  can  be 
induced  to  acquire  the  habit  of 
depending  upon  the  newspaper 
for  the  news,  they  will  remain 
loyal  to  newspapers  no  matter 
how  often  they  stray  to  other 
media  for  entertainment. 

One  proved  way  of  building 
teen-ager  interest  in  newspa¬ 
pers  has  much  of  the  lure  of 
the  do-it-yourself  craze.  That 
is,  to  cultivate  and  develop 
teen-age  journalists. 

Mike  Rutman,  promotion 
manager  of  Newsday,  Long  Is¬ 
land’s  fast-growing  daily,  is  go¬ 
ing  to  try  the  charm  of  culti¬ 
vating  better  school  journalists 
with  the  Newsday  awards  for 
outstanding  high  school  jour¬ 
nalism.  First  awards  will  be 
made  this  Spring,  and  the  com¬ 
petition  will  be  staged  annu¬ 
ally. 

One  award  will  be  for  service 
rendered  by  a  high  school  pa¬ 
per  to  the  school  community. 
One  will  be  for  a  distinguished 
example  of  school  reporting. 
One  will  be  for  excellence  in 
make-up. 

With  more  than  70  high 
schools  in  his  territory,  Mike 
expects  a  strong  response. 


prints  of  outstanding  stories  or 
series  of  stories.  Bill  Eager, 
promotion  manager  of  the  Mon¬ 
treal  Star,  is  having  a  big  suc¬ 
cess  with  a  reprint  titled  “Spot¬ 
light  on  Mental  Illness.” 

The  booklet  contains  11 
pieces  written  for  the  Star  last 
Spring  by  Fred  Poland,  a  staff 
reporter  who  had  covered  medi¬ 
cine  and  mental  health  for  sev¬ 
eral  years.  The  series  brought 
professional  acclaim.  Bill  says 
he  has  distributed  more  than 
6,000  booklets. 


Health  Reprints 

Another  way  to  promote 
greater  interest  in  your  news 
coverage  is  to  distribute  re¬ 


BIG  Los  Angeles 

If  advertising  people  don’t 
soon  get  the  idea  that  Los  An¬ 
geles  is  a  BIG  market,  it  won’t 
be  the  fault  of  the  promotion 
being  done  by  the  Los  Angeles 
Herald-Express.  Two  pieces  in 
the  mail  this  week  pound  the 
story  home  in  a  BIG  way. 

One  is  a  self-mailer  that 
asks,  “How  big  is  big?”  New 
Orleans,  St.  Louis,  Buffalo,  Bal¬ 
timore,  Columbus,  Dallas  and 
Birmingham  are  all  big  mar¬ 
kets,  this  promotion  notes.  But 
one  market  that’s  bigger  than 
all  seven  combined  is  Los  An¬ 
geles. 

This  self-mailer  opens  up  in¬ 
to  an  attention-compelling  dis¬ 
tortion  map.  This  superimpos¬ 
es  the  seven  other  markets  onto 
the  Los  Angeles  market,  and 
shows  how  far  short  they  fall 
of  matching  “the  third  largest 
market  in  the  entire  nation.” 
Kicker  is  the  last  page,  which 
shows  how  much  cheaper  it  is 
to  use  three  dailies  in  Los  An¬ 
geles  than  to  use  one  daily  in 
each  of  the  seven  other  mar¬ 


1 1  you  have  international  business 
intere^s  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  newv 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  “Down  Under." 

Nominations  Invited 

Deadline  Feb.  1,  1955 

Smd  entriea  to: 

Victor  E.  Bluedorn,  Director 
Sigma  Delta  Chi 

35  E.  Wacker  Dr.,  Chicago  1. 
AdditiotuU  detaUt  on  roquott 

1 5  Hamlltea  St.,  Sydaey  Aastrolla 
Aaanal  Snbecriptlan  te  U.  S.  $3J0, 
Write  tmr  aampfs  eop^. 

kets.  Quite  an  impressive  pro¬ 
motion. 

The  other  piece  is  a  folder 
promoting  Los  Angeles  as  “the 
greatest  sales  gold  mine  in 
the  country."  This  challenges 
advertisers,  “Are  you  digging 
it  deep  enough  ?”  Point  is  made 
that  in  Los  Angeles,  unlike 
other  markets,  you  need  more 
than  one  paper  to  give  adequate 
coverage. 

Clothe-A-Child  Is 
A  Personal  Thing 

The  Indianapolis  Times’  25th 
Christmas  Clothe-A-Child  cam¬ 
paign  smashed  previous  rec¬ 
ords  of  a  quarter  century.  Dur¬ 
ing  December,  3,300  children 
were  clothed. 

Hoosiers  provided  $105,516.55. 
Mile  -  O  -  Dimes  contributions 
were  $9,456.80,  cash  contribu¬ 
tions  totaled  $29,174.75,  and 
donors  who  personally  took 
children  shopping  spent  $66,- 
885. 

Times  Clothe-A-Child  estab¬ 
lishes  personal  relationships  be¬ 
tween  unfortunate  youths  and 
givers  who  wish  to  do  more 
than  just  hand  over  their 
money.  Hundreds  of  persons 
and  dozens  of  local  industries 
become  direct  donors  when  they 
make  appointments  to  greet 
youngsters  at  Clothe-A-Child 
headquarters.  The  children  are 
hustled  off  to  be  clothed  at 
stores  of  the  donors’  choice. 
They’re  usually  taken  to  lunch 
before  being  returned  to  their 
waiting  mothers  in  headquar¬ 
ters. 

Every  cent  given  to  the  Mile- 
0-Dimes  or  to  Clothe-A-Child 
is  used  to  clothe  children. 

Administrative  expenses  ai-e 
paid  from  the  Times  Welfai-e 
Fund. 

Veterans'  Party 

Bringing  cheer  to  hundieds 
of  war  wounded  who  could  not 
be  with  their  families  for  the 
holidays,  the  Long  Beach 
(Calif.)  Independent,  Press- 
Telegram  staged  their  fifth 
Christmas  Party  at  the  Vet¬ 
erans  Administrative  Hospital 
in  that  city.  It  was  the  fourth 
consecutive  year  that  Bob  Hope 
has  headed  the  all-star  show. 

A  new  auditorium  was  jam¬ 
med  and  Col.  W.  R.  McBrien, 
special  services  officer,  esti¬ 
mated  that  2,500  persons  at¬ 
tended. 

In  the  Bag 

New  Castle  (Ind.)  Courier- 
Times  out  with  a  new  standard 
market  data  folder. 

Useful  information  from  the 
New  England  Newspapers  Ad¬ 
vertising  Bureau:  a  sheet  giv¬ 
ing  holiday  publication  dates 
for  49  NENAB  newspapers. 


Schools  Supply 
A  Weekly  Page 


r 


Sacramento,  Calif 

Students  in  the  schools  of 
20  counties  are  cooperating  with 
the  Sacramento  Bee  in  the  pro- 
paration  of  a  full-page  “Youth 
Weekly,”  every  Thursday. 

Each  school  district  selects, 
in  turn,  the  best  cartoon,  edi¬ 
torial  and  interview  contributed 
for  use  in  the  page.  Additional 
features  are  developed  within 
the  Bee  to  provide  a  virtually 
all-local  page.  John  Oglesby  of  | 
the  Bee  staff  handles  the  edi-  4 
torial  aspects  of  the  ‘Sveekly."  *■ 

Cooperation  with  the  20  dif- 
ferent  county  school  districts " 
and  the  local  school  depart 
ment  was  obtained  by  Franklin 
C.  McPeak,  public  relations  di¬ 
rector. 

“We  suggested  merely  that 
political  questions  be  avoided 
and  set  the  space  limitations,” 
Mr.  McPeak  said.  “Some 
schools  arrive  at  their  contribu¬ 
tions  by  means  of  a  contest 
Others  use  varying  schemes 
We  print  what  the  schools 
send.” 

Bee  photographers  obtain 
pictures  of  the  selected  contrib¬ 
utors.  The  student  submittinf 
the  interview  is  customarily 
pictured  with  the  person  inter- 1 
viewed.  | 

The  participation  of  21  school ' 
districts  enables  a  seven-week 
cycle  of  coverage.  'Three  fea¬ 
tures  weekly  for  seven  weeks 
total  the  21  contributing 
sources. 

Each  of  the  student  contribn- , 
tors  receives  a  copy  of  his  pifr 
ture  that  appeared  in  the  paper  ^ 
and  tear  sheets  of  his  work,  aH  i 
packaged  in  a  presentation  | 
folder.  I 

•  I, 


Farm  Residue  Used 
In  Newsprint  Test  i 

Peoria,  DL  [ 

The  Peoria  Journal  recently 
used  newsprint  specially  mann-' 
factured  in  a  mechano-chemical 
process  in  which  wheat  straw 
and  sugarcane  bagasse  were 
pulp  ingredients.  The  expert- 1, 
mental  run  involved  about  two  ^ 
tons  of  paper  made  at  the  St  \ 
Regis  mill  in  New  York  State.  | 

The  manufacturing  procett  I 
was  developed  at  the  Agricol- 1 
ture  Department’s  research  lab-  ^ 
oratory  here  and  the  experi¬ 
ment  was  carried  out  in  coop¬ 
eration  with  the  New  York 
State  College  of  Forestry  at 
Syracuse.  The  straw  was  seal 
from  a  local  farm  and  the  la* 
garcane  from  Florida. 
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Bergen  Record 
Establishes 
Pension  Plan 


and  Dec.  15  as  the  employes’ 
share  of  the  profits. 

The  pension  program,  which 
took  effect  Dec.  31,  has  as  en¬ 
trance  requirements  five  years 
of  continuous  service  on  a  full¬ 
time  basis,  in  addition  to  an 
attained  age  of  at  least  30 
years  and  a  maximum  of  65. 

The  future  maximum  will  be 
55.  Pensions  begin  on  the  Dec. 

31  nearest  the  employe’s  65th 
birthday  if  he  is  55  or  younger 
when  he  enters  the  plan.  If  he 
is  56  or  older  at  entry  he  can 
retire  at  the  end  of  10  years’ 
employment  but  in  no  event 
later  than  age  70. 

While  the  pension  will  be 
a  minimum  of  $100  monthly  in 
addition  to  Social  Security  bene¬ 
fits,  the  amount  depends  on  the 
worker’s  rate  of  base  pay  as 
well  as  the  total  number  of  con¬ 
tinuous  years  service. 

In  practice  this  amounts  to 
1%  of  base  pay  for  each  year 
of  service.  The  example  pre¬ 
sented  to  employes  in  an  ex¬ 
planatory  booklet  showed  a  42- 
year-old  worked  on  the  pay  roll 
for  eight  years  to  date.  He 
has  23  years  to  go  before  nor¬ 
mal  retirement,  making  a  total 
of  31  years  of  service — or  31% 
of  his  rate  of  base  pay.  If  his 
pay  at  retirement  is  $500 
monthly,  the  pension  for  him 
will  total  $155. 

He  can  expect  also,  if  he  is 
a  bachelor  or  his  wife  has  not 
yet  reached  65  at  his  retire¬ 
ment,  an  additional  $108.50  in 
Social  Security  benefits.  When 
she  reaches  65  his  total  pen¬ 
sion  income  will  be  $317.80. 

These  figures  were  based  on 
the  assumption  that  the  em¬ 
ploye’s  rate  of  base  pay  will 
not  increase  in  the  next  23  years 
or  that  Social  Security  benefits 
will  not  change. 

The  full  death  benefit  begins 
31  days  after  hiring  for  all  em¬ 
ployes  without  regard  to  age 
or  previous  length  of  service. 

It  is  calculated  at  100  times  the 
monthly  company  pension.  The 
example  presented  above  would 
be  a  death  benefit  of  $15,500. 

No  examination  is  required  if 
it  does  not  exceed  $25,000. 

Both  pension  and  death  bene¬ 
fits  will  be  paid  according  to 

choice  of  the  worker  or  his  Dec.  31  of  each  year, 
sui-vivor  after  consultation  with  at  the  rate  of  6% 
the  plan’s  three  trustees  and  the 
insurance  company’s  repre¬ 
sentative.  Offered  are  lump  sum 
payment,  installments  for  a 
certain  number  of  payments 
guaranteed,  income  for  life,  or 
a  combination. 

Persons  leaving  the  employ  Jr.,  company  presidei 
for  reasons  other  than  death.  Bill  Bellamy,  New 
retirement,  or  discharge  for  ing  editor,  was  chair 
cause,  are  entitled  to  an  equity  steering  committee  inaugurat- 
in  the  full  reserve  of  insurance,  ing  the  plan. 


Cubbedge  Is 
New  President 
In  Savannah 


Hackensack,  N.  J. 
A  pension  program  assuring 
a  minimum  of  $100  retirement 
benefits  monthly  and  group  in¬ 
surance  providing  at  least  $10,- 
000  has  been  instituted  by  the 
Bergen  Evening  Record  for  its 
approximately  340  employes. 

Since  the  program  is  techni¬ 
cally  noncontributory,  its  entire 
cost  is  being  borne  by  manage¬ 
ment.  Publisher  Donald  G.  Borg 
announced  that  retirement  and 
death  benefits  are  not  expected 
to  affect  the  newspaper’s  cur¬ 
rent  pay  plan  wherein  employes 
share  the  profits  and  are  kept 
informed  of  the  corporation’s 
financial  condition. 

Profits  Shared 
In  1954,  for  instance,  each 
employe  received  his  base  pay 
plus  each  week  70%  of  that 
total  (representing  the  previous 
year’s  advertising  linage  over 
a  base  figure)  as  a  salary 
bonus.  Additional  money,  equal 
to  27  weeks  of  base  pay  for  the 
year,  was  distributed  June  15 


Savannah,  Ga. 

Jack  Jenkins  Cubbedge  has 
been  elected  president  of  the 
Morning  News,  Inc. 

Herschel  V.  Jenkins,  presi¬ 
dent  of  the  corporation  for  the 
last  28  years,  is  now  chairman 
of  the  board  and  publisher  of 
the  Morning  News  and  Evening 
Press. 

In  addition  to  the  presidency, 
Mr.  Cubbedge  will  continue  ae 
general  manager  and  treasurer 
of  the  two  newspapers.  He 
began  his  newspaper  career  in 
the  accounting  department  of 
the  News  in  1935.  In  1939,  he 
promoted  to  circulation 


Chat*  hillar 

Chase  Retires 
As  Realty  Editor 
Chicago  Tribune 

Chicago 

A1  Chase  retired  as  real  es¬ 
tate  editor  of  the  Chicago  Trib¬ 
une  on  Jan.  1,  and  was  succeed¬ 
ed  by  Ernest  Fuller  of  the  fi¬ 
nancial  staff. 

Mr.  Chase,  a  member  of  the 
Tribune  staff  since  1912,  began 
his  newspaper  career  as  a  re¬ 
porter  for  the  old  Chicago  In¬ 
ter  Ocean.  He  became  real  es¬ 
tate  editor  of  the  Tribune  in 
1920. 

Office  Romance 

While  editing  Tribune  fea¬ 
ture  pages,  he  handled  the  copy 
of  Audrie  Alspaugh,  then  the 
first  full  time  movie  critic  in 
the  country,  who  wrote  under 
the  name  of  “Kitty  Kelly.”  They 
were  married  in  1915. 

Mr.  Fuller,  a  Chicagoan, 
worked  for  the  Chicago  Ameri¬ 
can  and  the  old  Chicago  Jour¬ 
nal  of  Commerce  before  joining 
the  Tribune  staff  in  1949.  He 
served  in  the  Army  Medical 
Corps  in  the  Pacific  area  in 
World  War  II. 


was 

auditor  and  in  1945  became  cir¬ 
culation  manager  of  the  two 
papers.  He  took  on  the  added 
responsibilities  of  treasurer  in 
1948,  and  last  year  was  elected 
vicepresident,  business  man¬ 
ager  and  treasurer. 

Mr.  Cubbedge  was  educated 
at  Georgia  Tech.  He  became  a 
lieutenant  colonel  in  the  Army 
in  World  War  II  and  won  six 
battle  stars.  He  is  the  imme¬ 
diate  past  president  of  the 
Southern  Circulation  Managers 
Association. 

Mr.  Jenkins  has  been  work¬ 
ing  66  years  without  missing 
a  single  day’s  pay — 38  years  in 


mU^O-Hal 


for  the  San  Antonio  Express  gave  him  a 
Publishing  Co.  and  subsidiaries  tackle  set 
(Express  and  News,  KENS- AM  wrist  watch. 

TV  and  Airnews,  Inc.)  has  been 
set  up  with  both  savings  and 
loan  features.  Savings  are 
guaranteed  by  the  company. 

Dividends  will  be  paid  to  those 
with  savings  to  their  credit  on 
Interest 
will  be 

charged  on  loans. 

The  plan  also  encompasses 
employe  participation  in  profits  senting  one  week’s  pay  to  each, 
of  the  office  coffee  shop  and  In  addition,  the  Sentinel-Star 


Employes  Get  Bonus 
And  Savings  Account 

Orlando,  Fla. 
Orlando  Daily  Newspapers 
Inc.,  publisher  of  the  Morning 
Sentinel  and  Evening  Star, 


#  Many  features  make 
the  GOSS  RoU-O-Mat 
a  stereotype  favorite. 
Automatic  push  button 
control  and  miermneter 
impremion  adjustment 
nudee  it  an  efficient,  la¬ 
bor  saving  unit.  SturdUy 
built  and  wffii  a  free 
wheeling  roller  bearing 
upper  cylinder,  it  prom¬ 
ts^  long  life  and  easy 
maintenance. 


THi  GOSS  miNTINQ  nUSS  CO. 
,  „  5«01  W.  31«t  Straal  . 

Oiltoflo  50,  III.  ,, 
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Wherever  you  drive  these  days— in  town 
or  country — you  find  traffic-choked  streets 
and  highways.  This  congestion  makes  travel 
a  nightmare  and  adds  to  the  cost  of  the 
things  you  eat,  wear  or  use.  The  reason  for 
this  muddle  isn’t  hard  to  find. 

Most  of  the  present  highway  system  was 
built  by  1930,  when  there  were  million 
motor  vehicles.  Now  there  are  58  million. 
Estimates  for  1975  reach  80  million. 

This  tremendous  increase  in  traffic  den¬ 
sity,  accompanied  by  growing  vehicle 
weights  and  speeds,  breeds  accidents — in 
recent  years  an  average  of  38,000  deaths 
and  1,300,000  injuries  annually. 

The  first  step  toward  making  highways 
safer  is  rebuilding  and  improving  the  main 
network  of  roads— those  carrying  the  most 
and  heaviest  vehicles — to  the  re(iuirements 
of  today’s  and  tomorrow’s  traffic.  That  is 
the  goal  of  the  highway  construction  pro¬ 
gram  planned  for  the  next  10  years. 

The  second  step  toward  making  highways 
safer  is  paving  all  main  roads  with  the  safest 


pavement.  That  means  paving  with  con¬ 
crete,  the  acknowledged  safety  pavement. 

You  know  you  can  stop  faster  on  concrete 
than  on  other  pavements.  That’s  because 
concrete’s  gritty  surface  provides  better 
traction  and  skid  resistance.  At  night  you 
know  you  can  see  better  on  concrete.  That’s 
because  its  light  color  reflects  up  to  four 
times  more  light  than  dark  pavement. 

Making  concrete  pavement  even  better 
and  safer  is  a  continuing  job  of  Portland 
Cement  Association  engineers  and  scien¬ 
tists,  working  in  the  laboratory  and  in  the 
field  with  highway  engineers  and  interested 
agencies. 

From  this  work  has  come  today’s 
smoother-riding,  longer-lasting,  safer  con¬ 
crete  pavement.  The  result  is  increased 
comfort  and  decreased  annual  cost  to  high¬ 
way  users,  who  pay  for  roads  and  streets 
with  their  gas  taxes,  license  fees  and  tolls. 

PORTLAND  CEMENT  ASSOCIATION 

33  W.  Grand  Avenue,  Chicago  10,  Illinois 

A  AatfcNMH  orgMiotion  to  imorovo  omI  wtowd  tlit  omo  at  oorttood  cooMot 
•od  cowwott  throofli  ociMtific  rtootrcli  oiid  ongioooffm  fMd  work 
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‘Bumpy*  and  ‘Dusty^ 

Better  Roads  Effort 
Succeeding — Hearst 


New  Orleans 

How  the  Hearst  Newspapers 
undertook  a  crusade  in  sup¬ 
port  of  better  roads  was  re¬ 
lated  by  William  Randolph 
Hearst  Jr.  here  this  week  in  a 
talk  to  the  American  Road 
Builders’  Association. 

Mr.  Hearst,  chairman  of  the 
editorial  board  of  Hearst  News¬ 
papers  and  publisher  of  the 
New  York  Journal- American, 
told  the  Association’s  annual 
convention: 

“We  saw  it  as  our  job  to 
explain  the  highway  problem 
to  our  readers  and  to  get  them 
to  demand  and  support  an  ade¬ 
quate  highway  construction 
program,  nationally  and  locally. 

“We  agreed  from  the  start 
that  we  were  not  engineers  or 
legislators;  we  were  not  going 
to  usurp  their  duties  or  respon¬ 
sibilities. 

“We  were  going  to  do  our 
best  to  formulate  enlightened 
public  opinion. 

“And  that,  I  think,  is  what 
we  did.” 

Research  Began  in  ’52 

Research  on  the  campaign 
began  in  the  Spring  of  1952, 
Mr.  Hearst  said,  and  the  first 
material  was  published  in 
October. 

It  has  continued  daily  and 
has  required  from  20  to  25 
staff  members  to  gather  and 
produce  the  material  presented 
simultaneously  in  the  Hearst 
organization’s  18  daily  and 
Sunday  newspapers  and  the 
Hearst  magazines. 

“We  said  in  our  campaign 
announcement  that  we  would 


stay  with  the  highway  problem 
until  it  was  solved,”  Mr. 
Hearst  declared. 

“This  is  January,  1955 — 27 
months  later — and  we  are  still 
campaigning.” 

The  idea  grew  out  of  a  visit 
by  Mr.  Hearst  with  automobile 
manufacturers  in  Detroit  where 
the  Times  is  a  Hearst  news¬ 
paper. 

“When  I  got  back  to  New 
York,”  Mr.  Hearst  recalled,  “I 
began  thinking  about  this  prob¬ 
lem  and  what  the  Hearst 
Newspapers  could  do  to  help 
solve  it. 

Father  a  Pioneer 

“This  sort  of  thinking  came 
easily  for  me  because  my 
father  before  me,  as  many  of 
you  will  recall,  was  a  staunch 
backer  of  earlier  good  roads 
movements,  principally  the  Lin¬ 
coln  Highway. 

“He  fought  for  better  roads 
in  the  early  20s  and  later  in 
that  decade. 

“And  at  the  onset  of  the 
great  depression  he  tried  his 
best  to  have  the  Federal  gov¬ 
ernment  begin  a  five-billion- 
dollar  public  works  program 
including  new  highway  con¬ 
struction,  to  start  the  economic 
wheels  turning  again. 

Perfectly  Natural 

“Now  that  the  situation  had 
become  crucial  again,  we 
thought  it  perfectly  natural  to 
do  again  what  the  Hearst 
Newspapers  had  done  before — 
get  into  the  fight  for  better 
roads. 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES, PROCESS  STUDIES.  DESIGN.  SPECIFICATIONS 
PROCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

so  Federal  St.  Boston,  Moss. 

317  South  Tryon  St.  Charlotte,  N.  C. 


RECUPERATING  from  •  recent 
illness,  William  A.  Curley,  editor- 
in-chief  of  the  New  York  Jour¬ 
nal  American,  left  Jersey  City 
last  week  on  a  Mediterranean 
cruise  aboard  the  SS  Excalibur, 
accompanied  by  Mrs.  Curley. 
They  planned  to  spend  three 
months  in  Egypt. 

“For  administrative  purposes, 
we  set  up  our  campaign  head¬ 
quarters  in  Detroit  under  Wil¬ 
liam  S.  Tjampe.  the  managing 
editor  of  the  Times. 

Also  Some  Sex 

“We  became  so  involved  in 
highways  that  when  I  write 
notes  to  Bill  Lampe  I  sign 
them  ‘Bumpy’  and  his  signa¬ 
ture  is  ‘Dusty.’ 

“We  have  another  fellow 
working  on  the  campaign  who 
calls  himself  ‘Soft  Shoulders’ — 
to  get  some  sex  into  the  roads 
department,  he  says. 

“The  Hearst  Newspapers’ 
Plan  which  we  announced  in 
February,  1953,  can  be  stated 
quite  simply. 

“We  suggested  that  the  Fed¬ 
eral  government  assume  com¬ 
plete  financial  responsibility 
for  the  improvement  of  the 
Inter-State  Highway  System 
throughout  its  length  to  stand¬ 
ards  set  by  the  Bureau  of  Pub¬ 
lic  Roads,  the  states  to  do  the 
work  and  own  the  roads. 

Some  Achievements 
“Speaking  generally,  I  would 
like  to  mention  two  of  the 
achievements  of  our  campaign: 

“1.  We  have  been  told  and 
we  believe  that  we  helped 
many  highway  departments, 
legislators,  and  highway  groups 
of  all  kinds  to  plan  and  an¬ 
nounce  programs  that  were 
held  back  before  because  of  a 
fear  of  public  opinion. 

“2.  Because  our  campaign 
was  so  obviously  in  the  public 
interest  and  was  successful 
from  the  start,  we  encouraged 
many  other  newspapers  and 
other  media  to  start  their  own 
campaigns.  We  welcomed  this 
assistance  and,  indeed,  in  many 
cases  we  supplied  the  material 
to  them  to  get  them  started.” 


Would  Deny 
Confidential 
Source  Plea 

Washingtom 
The  principle  of  reportorial 
confidence  is  denied  in  the  re¬ 
port  of  Senator  William  E.  Jen- 
ner’s  subcommittee  of  the  Sen¬ 
ate  Rules  and  Administration 
Committee  which  reviews  vari¬ 
ous  proposals  for  a  code  of  fair 
conduct  on  congressional  in¬ 
quiries. 

The  three-man  panel  would 
not  recommend  that  members 
of  the  press  testifying  in  their 
professional  capacity  be  ex¬ 
empted  from  disclosing  the 
sources  of  information. 

This,  the  subcommittee  said, 
could  permit  a  journalist  “to 
spread  upon  the  record  tes¬ 
timony  highly  damaging  to 
character  and  reputation”  with¬ 
out  giving  a  committee  oppor¬ 
tunity  to  “weigh  the  reliability" 
of  the  sources. 

“A  newspaper  man,”  it  add¬ 
ed,  “apparently,  is  to  be  granted 
a  license  to  smear.  All  wit¬ 
nesses,  when  the  reliability  of 
testimony  is  an  issue,  .should 
be  required  to  disclose  their 
sources.” 

A  bill  providing  newsmen 
shall  not  be  required  to  re¬ 
veal  sources  of  information 
in  federal  courts  or  be¬ 
fore  congressional  commit¬ 
tees,  except  in  the  interest 
of  national  security,  has  been 
introduced  by  Rep.  Frank 
Osmers,  (R.-N.  J.) 

• 

9  Colorado  Papers 
Unite  for  Campaign 

Pueblo,  Colo. 
Nine  newspapers  in  the  Ar¬ 
kansas  Valley  are  cooperating 
in  a  campaign  to  build  up  out- 
of-state  support  in  Congress 
for  the  Fryingpan  -  Arkansas 
Project,  a  water  development. 

The  plan  to  have  valley  resi¬ 
dents  write  to  relatives  and 
friends  outside  the  state  and 
urge  them  to  write  to  their 
own  Congressmen  originated 
with  Earl  Asbury,  editor  of 
the  weekly  paper  in  Las  Ani¬ 
mas. 

• 

Engraving  Processes 
Chief  Parley  Topic 

Detboh 

The  accent  of  discussions  at 
the  Great  Lakes  Newspaper 
Mechanical  Conference,  at  the 
Sheraton-Cadillac  Hotel  here 
Jan.  16-18,  will  be  on  mechan¬ 
ical  engraving  processes  as 
against  manual  methods. 
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Chain  Daily 
Project  Aims 
At  Tourists 

Los  Angeles 

The  Traveler,  a  new  type  of 
daily  newspaper,  will  begin  pub¬ 
lication  here  Feb.  20  as  the 
first  link  in  a  projected  nation¬ 
al  chain. 

Aimetl  at  the  more  than 
3,500,000  visitors  in  South¬ 
ern  California,  it  will  be  de¬ 
signed  to  fill  a  circulation 
vacuum  long  felt  by  advertis¬ 
ing  and  retailing  executives, 
said  M.  N.  (Mike)  Kaplan,  vet¬ 
eran  newsman  who  heads  the 
new  enterprise. 

The  Traveler  he  said,  will 
combine  coverage  of  world  and 
national  news  and  sports  with 
local  features.  The  paper  has 
contracted  for  the  full  news 
leport  and  telephoto  service  of 
United  Press.  By  arrangement 
with  the  New  York  Herald 
Tribune,  it  will  carry  the  W ash- 
ington  column  of  Joseph  and 
Stewart  Alsop,  H.  T.  Webster 
cartoons,  Hy  Gardner’s  “Coast 
to  Coast”  and  Art  Buchwald’s 
“Europe’s  Lighter  Side.” 

Mr.  Kaplan  said  local  cover¬ 
age  will  concentrate  on  public 
functions,  the  theatre  and  en¬ 
tertainment  world  and  sports 
events.  There  will  be  special 
emphasis  on  shopping  informa¬ 
tion  and  each  edition  will  carry 
an  original  map  of  the  city. 

The  paper  will  be  delivered 
directly  to  the  guest’s  hotel 
room  every  morning.  Mr.  Kap¬ 
lan  estimated  that  each  edition 
will  reach  10,000  visitors. 

In  tabloid  size,  it  will  begin 
publication  with  12  pages  daily, 
and  Sunday. 

Mr.  Kaplan,  who  has  estab¬ 
lished  offices  at  6331  Holly¬ 
wood  Blvd.,  said  local  staffs 
are  being  assembled  in  other 
major  cities,  publication  plans 
for  which  will  be  announced 
shortly. 

• 

Charleston  Gazette 
Carrier  of  the  Year 

Charleston,  W.  Va. 

The  Charleston  Gazette  hon¬ 
ored  its  “Carrier  of  1954,”  Noel 
Whipkey,  on  his  18th  birthday 
(he  was  a  Christmas  Day  baby) 
with  a  large  advertisement  pic¬ 
turing  him  with  his  Gazette  de¬ 
livery  bag  and  again  in  football 
uniform.  He  has  been  chosen 
“West  Virginia’s  Most  Out¬ 
standing  Football  Player  of 
1954”  and  was  the  Kennedy 
Award  winner.  The  ad  also  list¬ 
ed  his  other  feats  as  an  athlete 
and  as  a  carrier. 
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Go€}d  Press  —  (rood  (^vernment 


I  Lansing,  Mich. 

I  Upon  leaving  office  as 
I  State  Controller  recently, 
S  John  W.  Lederle  paid  his  re- 
S  spects  to  newspapermen. 

I  His  formal  statement: 

■  “I  have  only  the  highest 
I  praise  for  your  fairness  and 

I~  integrity  in  carrying  out 
your  mandate  to  get  the 
B  facts  for  your  readers. 
m  “Although  you  are  not 
■  officially  a  part  of  the  gov- 
g  emmental  machinery,  in  a 
B  very  real  sense  you  consti- 
m  tute  a  fourth  branch  of  State 


government.  In  Michigan, 
the  administration  of  state 
affairs  goes  on  in  a  goldfish 
bowl  created  by  the  press  . . . 
Your  reviewing  role  seems 
to  me  to  be  as  important  as 
that  of  the  Legislature  itself. 

“During  my  tour  of  duty. 
I  have  acquired  a  profound 
respect  for  the  salutory 
effects  of  your  continuous  de¬ 
tailed  surveillance  of  the 
state  administrative  opera¬ 
tion.  The  high  quality  of 
Michigan  State  government 
is  in  no  small  measure  due 
to  your  effective  work.” 


6  Chicago  Sun-Times 
Men  Are  Promoted 

Chicago 

Six  members  of  the  Chicago 
Sun-Times  editorial  department 
have  been  promoted  to  new 
posts,  it  was  announced  by  Mil- 
bum  P.  Akers,  executive  editor. 

William  Mueller,  formerly  as¬ 
sistant  managing  editor,  has 
been  named  assistant  to  the  ex¬ 
ecutive  editor  and  will  head  up 
a  new  department  in  connection 
with  a  Sunday  color  roto  maga¬ 
zine  projected  by  the  Sun- 
Times  for  later  in  1955.  Walter 
Willkie,  formerly  art  depart¬ 
ment  head,  has  been  appointed 
director  of  graphic  arts,  in¬ 
cluding  photo  and  art  work  for 
the  proposed  new  locally-edited 
roto  section. 

Two  former  news  editors, 
Quentin  Gore  and  Emmett  Ded- 
mond,  have  been  promoted  to 
assistant  managing  editors  on 
the  news  staff.  Ralph  Frost, 
who  has  been  acting  head  of  the 
news  photo  department,  has 
been  advanced  to  head  of  that 
department,  succeeding  Tom 
Howard,  veteran  photo  chief, 
who  continues  on  the  staff  as 
photographic  advisor. 

Ray  Kopriva,  who  has  been 
acting  head  of  the  art  depart¬ 
ment,  becomes  head  of  that  op¬ 
eration,  filling  the  post  former¬ 
ly  held  by  Walter  Willkie,  new 
director  of  graphic  arts. 

• 

Grant  to  Bradens 

A  report  of  the  Bill  of 
Rights  Fund  issued  this  week 
by  Dr.  Corliss  Lamont,  chair¬ 
man,  disclosed  a  grant  of  $1,000 
was  made  last  year  to  Mr.  and 
Mrs.  Carl  Braden,  who  were 
recently  convicted  of  sedition 
at  Louisville,  Ky.  Mr.  Braden 
was  discharged  from  his  job 
as  copy  reader  on  the  Louis¬ 
ville  Courier  Journal. 


Mrs.  Arbelyn  Sansone 
Heads  Lebanon  News 

Lebanon,  Pa. 

Arbelyn  Wilder  Sansone, 
daughter  of  Henry  L.  Wilder 
and  the  late  Ruth  Schropp 
Wilder  and  the  granddaughter 
of  the  founder,  the  late  Adam 
B.  Schopp,  was  elected  presi¬ 
dent  of  the  board  of  directors 
of  the  Lebanon  News  Publishing 
Co.,  at  the  annual  directors 
meeting. 

Mrs.  Sansone  succeeds  her 
father,  Henry  L.  Wilder,  who 
was  elected  chairman  of  the 
board  of  directors  and  named 
publisher  of  the  Lebanon  Daily 
News. 

Mrs.  Sansone  has  been  asso¬ 
ciated  with  the  company  for  a 
period  of  17  years  and  was 
elected  a  director  of  the  com¬ 
pany  in  1944.  Upon  the  death 
of  her  uncle,  Raymond  J. 
Schropp,  in  1949,  Mrs.  Sansone 
was  elected  treasurer  of  the 
company  and  associate  editor 
of  the  company’s  newspapers. 

Joseph  Sansone,  Mrs.  San- 
sone’s  husband,  is  secretary  of 
the  board  and  general  manager. 
Jack  Schropp  is  newly  elected 
treasurer  and  business  manager 
Adam  S.  Wilder  is  vicepresi¬ 
dent  and  managing  editor. 


Judges  Honor  Fotog 

Chicago 

More  than  100  judg^es,  public 
officials,  lawyers  and  court  em¬ 
ployes  joined  here  in  honoring 
Fred  C.  Eckhardt,  Chicago 
Tribune  photographer,  who  was 
retired  Jan.  1.  The  surprise 
farewell  party  was  held  in  the 
press  room  of  the  Criminal 
Courts  Building  which  has  been 
Mr.  Eckhardt’s  beat  for  many 
years.  He  was  given  a  TV 
set  and  a  purse. 


All  Copley  Staffs 
In  Pension  Plan 

Los  Angeles 

A  retirement  plan  for  all  em¬ 
ployes  of  Copley  Press,  Inc., 
and  subsidiaries  is  announced 
by  James  S.  Copley,  chairman. 
The  coverage  includes  14  daily 
newspapers  in  Illinois  and  Cali- 
fornia. 

Contributions  to  the  retire¬ 
ment  fund  will  be  made  en¬ 
tirely  by  the  company,  Lyle 
Erb,  controller,  advised. 

The  plan  is  effective  as  of 
Jan.  1,  1954.  Full  time  employes 
with  two  years  of  continuous 
service  on  that  date  becanoe 
eligible  for  participation,  re¬ 
gardless  of  present  age.  Others 
become  eligible  when  they  com¬ 
plete  two  years  of  service  be¬ 
fore  reaching  65. 

The  retirement  program  is  in 
addition  to  health  accident  and 
life  insurance  programs  pro¬ 
vided  Copley  employes. 

• 

Papers  Given  Medals 
For  Phenix  City  Story 

Columbus,  Ga. 

The  Columbus  Ledger-En¬ 
quirer  Newspapers,  its  officers, 
editors  and  several  reporters 
were  awarded  Alabama  Nation¬ 
al  Guard  decorations  by  Adju¬ 
tant  General  Walter  J.  Hanna 
at  the  direction  of  Gov.  Gordon 
Persons  for  their  assistance  in 
the  Phenix  City  Civil  Disturb¬ 
ance. 

The  Alabama  National  Guard 
has  supervised  Phenix  City’s 
law  and  order  for  a  period  of 
nearly  five  months. 

Speaking  to  Ledger-Enquirer 
President  A.  H.  Chapman  Sr., 
General  Hanna  said,  “If  you 
had  not  fought  that  battle  your¬ 
selves  over  there,  we  would 
never  have  been  able  to  ‘dry- 
clean’  Phenix  City.  This  is  the 
first  time  in  130  years  the  peo¬ 
ple  of  Alabama  have  known 
what  has  been  going  on  in 
Phenix  City. 

“My  hat’s  off  to  the  Colum-  5 
bus  newspaper  people  who  I 
stuck  their  necks  out  in  Phenix 
City  over  the  years.” 

Medals  were  awarded  to  A. 
H.  Chapman,  president;  M.  R. 
Ashworth,  publisher;  W.  C. 
Tucker,  Enquirer  editor;  Robert 
W.  Brown,  Ledger  editor;  John 
W.  Bloomer,  Ledger  managing 
editor;  Edge  R.  Reid,  Enquirer 
managing  editor;  Hal  Allen, 
Ledger  city  editor;  Dave  Miller, 
Enquirer  city  editor;  Tom  Sell¬ 
ers  and  Ray  Jenkins,  Ledger 
reporters;  Dick  Berger,  Ir» 
Greenberg,  Sid  Thomas  and 
Herschell  Cribb,  reporters. 
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who  just  landed  in  New  England 


Nope!  The  hominy  lovin’  gentleman  isn’t  estab¬ 
lishing  a  beachhead.  He’s  part  of  a  trend  .  .  .  and 
a  timely  example  of  New  England’s  growing  at¬ 
traction  for  businessmen  from  all  over  the  country. 

In  Massachusetts,  a  big  Dixie  mill-owner  moved 
up  to  take  over  the  109-year-old  Wamsutta  Mills. 
In  Maine  and  Rhode  Island,  textile  equipment 
maker,  Saco-Lowell,  starts  diversifying  .  .  .  now 
making  aerial  guns  and  auto  parts  along  with 
cards  and  spindles. 

Business  is  pouring  into  this  area  like  field  hands 
hittin’  town  on  Saturday  night.  With  tax  exemption 
and  markets  as  lures,  brand-new  industries  are 
sprouting  .  .  .  old  ones  expanding  and  being  mod¬ 
ernized.  Construction’s  at  an  all-time  high.  So  is 
road  building.  Vacation  and  recreation  advan¬ 
tages  are  drawing  new  visitors  by  the  thousands. 

Population  has  jumped  12%  within  eight  years. 
NE’s  24,000  factories  were  never  busier.  Employ¬ 
ment  is  steady.  People  are  earning  more  and  spend¬ 
ing  more.  Per  capita,  it’s  the  richest  industrial 
and  consumer  area  in  America. 

And  per  capita  ...  it  takes  the  newspapers  of  New 
England  to  sell  it.  Why  not  find  out  just  what 
local  impact  and  merchandising  can  do  for  you 
in  this  great  regional  market?  Could  be  you’!) 
need  a  carpet-hag  yourself  .  .  .  when  you  start 
totin’  home  those  profits  from  New  England. 
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Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 


aaiNE— Bonior  Daily  News  (M). 
VERMONT — Barrt  Tiaics  (E).  Bennina- 
ton  Banner  (E),  Burlinfton  Fiee  Press 
(M).  Rutland  Herald  (M). 
MASSACHUSETTS— Boston  Globe  (M&E), 
Boston  Globe  (S).  Brockton  Enterprise  k 
Tiaies  (E).  Fall  River  Herald  News  (E), 
Fitehburi  Sentinel  (E),  Gardner  News 
(E),  Harerhill  Gazette  (E),  Lawrence 
Eaple-Tribune  (M&E),  Lynn  Item  (E). 
North  Adams  Transcript  (E),  Pittsfield 
Berkshire  Eagle  (E),  Taunton  Gazette 


(E),  Waltham  News  Tribune  (E).  Wor¬ 
cester  Telegram  and  Evening  Gazette 
(M&E),  Worcester  Sunday  Telegram  (S). 
NEW  HAMPSHIRE  —  Concord  Monitor- 
Patriot  (E),  Manchester  Union  Leader 
and  New  Hampshire  Sunday  News  (M, 
E&S). 

RHODE  ISLAND— West  Warwick  Paw- 
tuxet  Valley  Daily  Times  (E),  Providence 
Bulletin  (E),  Providence  Journal  (M), 
Providence  Journal  (S),  Woonsocket  Call 
(E). 


CONNECTICUT— Ansonia  Sentinnel  (E), 
Bridgeport  Post  (S).  Bridgeport  Post- 
Telegram  (M&E).  Bristol  Press  (E>, 
Danbury  News-Times  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S), 
Hartford  Times  (E),  Meriden  Record- 
Journal  (M&E),  New  BriUin  Herald  (E). 
New  Haven  Register  (E&S).  New  London 
Day  (E).  Norwich  Bulletin  and  Record 
(M&E).  Torrington  Register  (E),  Water- 
bury  Republican  &  American  (M&E), 
Waterbury  Republican  (M&S). 
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Accuracy  AVs  Aim 
In  %erry  Drake" 


By  James  L.  CoUings 

Several  members  of  a  local 
admiration  society  were  dis¬ 
cussing  the  creation  of  Alfred 
Andriola,  “Kerry  Drake,”  out 
of  Publishers  Syndicate. 

One  fan  said  he  liked  the 
story.  Another  said  she  liked 
both  the  story  and  the  art 


Now  boardlosi,  Al  Andriola 
tporiad  this  Rorantina  job  whila 
visiting  Paris. 


work.  A  third  member  said  he 
agreed  with  his  colleagues,  but 
was  more  impressed  with  the 
accuracy  of  the  strip. 

The  third  member  was  a 
New  York  City  detective. 

What  manner  of  man  is  this 


who  impresses  a  cop?  He  is  a 
small,  small  man,  slightly 
framed  and  padded,  with  black, 
black  hair.  He  is  42,  5  foot  2, 
brown  eyed.  Al  the  bachelor 
lives  in  a  duplex  apartment  in 
a  remodeled  brownstone  he 
owns  in  Greenwich  Village. 

He  is  gracious,  sensitive,  suc¬ 
cessful.  He  constantly  writes 
notes  to  himself.  He  is  pains¬ 
taking,  conscientious. 

His  clothing  is  as  conserva¬ 
tive  as  a  Wall  St.  broker’s,  and 
as  expensive.  His  hobby  is 
color  photography  and  he  writes 
plays.  Al  has  excellent  taste,  re¬ 
flected  by  the  paintings  and 
furnishings  of  his  apartment. 

High  on  the  Hog 

Everywhere,  even  in  his  bed¬ 
room,  there  are  decanters  filled 
with  enough  different  brands  to 
please  everyone  in  the  party. 
The  little  guy  lives  like  a 
hound  dog  on  a  plate  of  po’k 
chops,  but  he  neither  smokes 
nor  drinks  because  he  once  had 
an  ulcer  operation  that  re¬ 
moved  most  of  his  stomach. 

In  his  charming  way,  Al  led 
the  visitor  from  the  tropical- 
fish  aquarium  built  into  the 
livingroom  wall  to  his  collec¬ 
tion  of  shells  grathered  from 
many  shores  to  his  upstairs 
studio. 

The  north  wall  of  this  room 


7  supergagsters 

the  top  funnybone  ticklers  team 
together ...  deliver  the  best  gags  of 
the  best  gag  artists  in  the  USA . . . 

Panel  Parcel 

a  monthly  package  of  28  panels  by 
major  big  name  magazine  cartoonists 
...gives  editorial  flexibility,  can 
be  printed  as  a  laugh-a-day,  or 
bunched  in  a  week-end  page.  Seven 
different  types  and  talents . . .  please 
all  readers . . .  get  maximum  eye 
attention  in  minimum  space!  For 
proofs  and  prices,  phone,  wire,  or 
write  Mollie  Slott,  Manager . . . 


Chicago  Vribune-IVeu}  York  JVetca 
Syndicate.  Inc. 


has  been  torn  out  and  replaced 
with  a  magnificent  picture  win¬ 
dow.  The  west  side  has  a  fire¬ 
place  and  the  east  a  large  wall 
bookcase  containing  many 
books  on  criminology,  all  of 
which  he  has  read  and  con¬ 
stantly  refers  to. 

After  introducing  Joseph 
Pinto,  a  non-practicing  attorney 
who  is  Al’s  business  manager 
and  general  assistant,  the  car¬ 
toonist  said,  go  ahead,  fire, 
what  do  you  want  to  know 
about  this  accuracy  thing  any¬ 
way? 

Facts,  Details 


NEXT  WE  O^NSIPERTHE  SIZE 
SHAPE  OF  THE  SCAL8S.  .ANP  COUI^ 
THEM  BY  MOVING  A  OROS6-MAIR 
ACROSS  A  GIVEN  AREA.. THERE 
ARE  d.8  SCALES  PER  ViOOO  OF 


Not  much,  Al.  It’s  just  that 
your  friends  say  you’re  a  stick¬ 
ler  for  fact  and  detail  and  we 
thought  we’d  find  out  about  it. 

“On  all  technical  problems,” 
he  said,  “I  have  a  conference 
with  my  research  man.  The 
problem  may  include  anything 
from  the  latest  method  of 
police  detection  to  how  to  raise 
marijuana  in  your  backyard. 

“In  ‘Kerry  Drake,’  you’re 
constantly  coming  up  against 
major  and  minor  technical  mat¬ 
ters,  and  you’ve  got  to  be  au¬ 
thentic  because  you  might  be 
dealing  with  some  little  known 
subject  and  some  expert  some¬ 
where  might  catch  you  if  you 
trip  up. 

“Then,  having  decided  on  the 
particular  gimmick  or  techni¬ 
cality  we  want  to  use,  I  get  in 
touch  with  the  people  who  can 
give  me  the  information,  or 
else  I  send  the  research  man 
out  after  it  and  he  presents  it 
to  me. 

“The  next  step  is  to  take  the 
essence  of  the  information  and 
give  it  to  the  readers  simply 
and  uncluttered.  Once  we’ve 
collated  and  simplified,  we 
check  the  original  source  to 
make  sure  we’ve  covered  the 
pomt  sufficiently  and  correctly 

“I  consider  accuracy  the  most 
important  angle  of  the  strip. 
F.B.I.  agents  and  local  police 
help  set  me  straight.” 

A  Boner 

Possibly  there  was  a  time 
when  you  pulled  a  boner,  Al  ? 

“Yes,”  he  said,  “there  was. 
Some  time  ago  I  caused  a 
flurry  when  I  had  a  press  pho¬ 
tographer  drop  his  flashbulb 
to  the  floor.  I  forget  the  point 
I  was  trying  to  make,  but  any¬ 
how  the  bulb  shattered. 

“Boy,  was  I  called  on  it.  I 
got  more  than  50  letters  from 
cameramen  and  reporters  who 
told  me  I  should  know  better, 
that  flashbulbs,  don’t  shatter 
when  they  are  dropped. 

“In  general,  if  you  do  some¬ 
thing  the  readers  don’t  like, 
they’ll  soon  let  you  know.  Like 
the  time  I  killed  off  Sandy, 


Dataili:  "Accuracy  it  mott 
important." 
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Kerry’s  sweetheart.  I  suppoa 
I’ll  never  hear  the  end  of  th»t 
“But  every  so  often  you 
complish  something  good,  tot 
Back  in  1951  I  had  an  inmate 
escape  from  prison  by  shootinf 
a  guard  in  the  ear  with  a  mn- 
iature  toy  grun. 

“A  Boston  detective  who  sak 
he  was  a  fan  of  mine  saw  tk 
story  and  eventually  was  re¬ 
sponsible  for  having  the  gy: 
banned  in  that  city  after  test¬ 
ing  it  to  make  sure  it  realli 
could  kill  a  person. 

“The  Boaton  Boat,  whe 
Kerry  runs,  carried  the  storjj 
on  page  one  in  August  of  tht: 
year,  and  in  time  other  polio 
departments  also  banned  th 
guns  in  their  cities.” 

It  seems  natural  enough  ft 
Al  to  be  doing  this  sort  c: 
strip.  He  conditioned  himsti 
to  the  criminal  atmosphere  ' 
starting  out  in  1938  wit: 
“Charlie  Chan”  for  McNaugk : 
Syndicate,  after  journalism  ant/ 
art  schools.  s 

“The  strip  didn’t  go  over, I 
Al  said,  “and  in  1942  we  decitk^j 
to  call  it  quits.  Previously,  I 
was  Milt  Caniff’s  assistant  o-il 
‘Terry  and  the  Pirates.’  I 
“I  then  did  ‘Dan  Dunn’  fe- * 
Publishers  Symdicate,  and  d 
1943  I  created  ‘Kerry  Drake 
It  was  a  logical  move,  I  felt- 
after  all.  I’d  been  playing 
and  robbers  on  the  drawiis 
board  for  quite  a  few  years. 

“Today,  ‘Kerry  Drake’ 
very  important  to  me.  I  spew 
the  better  part  of  my  life  wi- 
him.  He  keeps  me  cooped  si 
here  the  week  long,  but  it’s  4 
comfortable  life.” 

How  comfortable,  Al? 

The  cartoonist  looked  up 
the  question,  his  mild  eytf 
slightly  amused. 

“I  like  you,”  he  smiled,  “H 
honestly,  I  don’t  think  it’s  uj 
reader’s  business  how  much 
make.  Just  say  it’s  comfort-l 
able."  ! 
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Group  Lauds  Thorough 
Report  of  City  Affairs 

Little  that  goes  on  in  the  the  work  of  the  Mayor’s  Com- 


lor  whose  articles  revealed 

such  acute  problems  as  the  i  ftpCF 

status  of  the  City’s  care  for 

the  aged,  helped  to  round  out  ^  ^  OU&pCIlUeU 


status  of  the  City  s  care  for 
the  aged,  helped  to  round  out 
the  vast  panorama  of  New 
York  City’s  governmental 
structure. 


Gloversville,  N.  Y. 
Suspension  of  publication  of 
the  Morning  Herald,  effective 


Weaving  all  of  these  special  announced  by 

articles  together  were  inter-  William  Evans,  managing  edi- 


City  Government  is  missed  by  mittee  on  Management  Survey,  •  i  •  w  ij  tor, 

wvy  h,.!,.  pretive  editorials  in  the  World 

Kew  York  s  newspapers  in  unearthed  some  missmg  links  ^  ' 


piew  iuin.o  Teleeram  and  Sun  These  edi-  Evans,  also  managing 

their  thorough  coverage  of  mu-  in  that  comprehensive  study  Rett  ««..  editor  of  the  associated  evening 

nidpal  affairs,  the  Citizens  and  exposed  them  to  public  viewpoint  of  ^the  Leoder  Republican, 


mcipoi  ftiicMxo,  vw  vicwDomt  of  thc 

Budget  Commission  said  this  view.  His  article  on  the  sub-  ^  the  subject  mat-  increased  cost  of  operation 

week.  way  power  plants  contributed  uncovered  bv  its  writers  the  reason  for  the  shut-down. 

“It  is  the  newspapers’  day-  to  public  knowledge  of  the  im-  ,  renorters  The  editorials  '^^®  evening  paper  will  be  con- 

in,  day-out  publication  of  the  portance  and  seriousness  of  the  ®  unintpH  »nd  in  tinned  and  its  name  will  be 

facts  of  governmental  life  that  problems  surrounding  these  vi-  .  »  g®  »  P  u  -  changed  to  the  Gloversville 

helps  to  assure  sound  political  tal  facilities  which  are  even  to-  ^  Leader  Herald. 

action  in  the  American  tradi-  day  in  a  critical  state.  His  Many  of  the  employes  of  the 

tion,”  the  report  of  the  Com-  work  on  problems  of  sales  tax  3  Take  Jobs  in  New  morning  paper  will  be  absorb- 

mission’s  awards  committee  collection  was  also  notable.  r'^lliAo  rtffioA  ®d  and  only  about  12  persons 

stated.  Walter  MacDonald’s  articles  from  all  departments  of  the 

Award  to  WT&S  ^^®  incumbents  of  exempt  San  Francisco  Herald  will  be  let  go,  Mr. 

Kpnnr-  fnr  1QRA  iuvp.ti.  Positions  on  the  City  payroll  Robert  de  Roos,  free-lance  Evans  said. 


facts  of  governmental  life  that  problems  surrounding  these  vi- 

helps  to  assure  sound  political  tal  facilities  which  are  even  to-  lo*‘niative.  ^ 

action  in  the  American  tradi-  day  in  a  critical  state.  His 

tion,”  the  report  of  the  Com-  work  on  problems  of  sales  tax  3  Take  Jobs  in  New 
miMion’s  awards  committee  coltection  was  al^  notabl^_  Crowell-Collier  Office 


mission’s  awards  committee  collection  was  also  notable. 
stated.  Walter  MacDonald’s  articles  ^OWeil-l,.01Uer  unice 

Award  to  WT&S  ^^®  incumbents  of  exempt  San  Francisco 

Top  honors  for  1954  investi-  P®«tions  on  the  City  payroll  Robert  de  Roos  free-lance 
.fjvp  rpnnrtino-  nf  o"  P®y  mcreases  in  the  writer  who  formerly  conducted 


eative  reporting  of  dty  affairs  •«  «<••'=  luruKriy  cuiiuuci.eu  Publisher  of  the  two  papers 

was  conferred  on  the  WorW-  ^K^er  brackets  constituted  a  a  San  Francisco  Chronicle  col-  is  the  William  B.  Collins  Co. 
Telegram  and  Sun  and  seven  high  piAlic  servke  in  that  they  umn;  Pie^e  Salinger  and  and  the  Herald  has  been  in 


members  of  its  staff. 

The  Commission  also  cited  as 
outstanding  examples  of  news- 


high  public  service  in  that  they  umn;  Pierre  Salinger  and  and  the  Herald  has  been  in 
presented  a  round-up  of  the  sub-  Dorothy  McCarthy  of  the  business  serving  the  "glove 
ject,  in  one  intelligiblo  piece.  Chronicle  have  been  named  to  dty”  area  since  1897.  The  Col- 
for  public  information.  The  ar-  staff  new  editorial  offices  of  ims  Company  gave  the  circu- 


oaoer  work  on  municipal  eov-  '^®’’®  not«worthy  for  their  Crowell-Collier  Publishing  Co.  lation  of  the  morning  paper  aa 

Sent:  Russell  Porter’s  series  objectivity;  they  treated  all  per-  in  San  Francisco.  4,728.  Circulation  of  the  Leader 

on  the  court  system  in  the  alike  and  presented  all  the  George  Draper,  presently  Republican  is  10,920. 

New  York  Times,  many  edi-  f®®^®'  with  the  Son  Francisco  Ex-  Both  papers  are  published  on 

torials  in  that  newspaper,  the  Allan  Keller’s  articles  on  ju-  aminer,  is  returning  to  the  the  same  press. 

I  Herald-Tribune’s  editorials  and  venile  delinquency  established  Chronicle  where  he  will  replace  Collins  Company  purchased 

1  Judith  Crist’s  article  on  school  him  as  an  authority  on  the  sub-  Mr.  Salinger  as  reporter  and  the  Herald  in  May,  1929,  from 

vandalism,  James  McGlincy’s  ject  and  inspired  the  City’s  feature  writer.  Emmett  H.  Cullings. 

I  series  in  toe  News  on  problems  first  Citizens  Conference  on  n  ~ 

of  city  employes,  C.  D.  Batche-  Juvenile  Delinquency  and 

loir’s  cartoons  in  the  same  pa-  Crime.  The  scope  of  these  ar-  CuAHlfllAfllf  I  AlfAA  TUC  OIDI  01 

per,  a  frank  appraisal  of  the  tides  included  studies  of  the  bVCrYUllllY  LUYwS  I  lib  UIULO  ■ 

W  ag  n  e  r  administration  by  management  of  public  agendes  ^  ^ 

Oliver  Pilat  and  Edward  Katch-  and  facilities  that  deal  with  —  -j  Ufa  Upar  It  Frnm  Thp 

er  in  the  Post,  and  a  dramatic  youth,  hence  reached  also  into  ^  |  I 

picturization  of  the  tax  prob-  the  area  of  special  interest  of 

lem  by  Burris  Jenkins  Jr.  in  our  appraisal.  His  parallel  PWi»d*iphia Bulletin 

the  Journal  American,  study  of  the  police  department’s 

I  Gertrude  Samuels  article  on  manpower  problems  preceded  ]\/ff /uJ^  tt  Jj  **  Post-Dbptteh 

the  courts  in  the  New  York  what  proved  to  be  front-page  nneinnati  Enquirer 

Times  Magazine  also  was  men-  news.  The  City  administration  /W  DiIIm  Morning  News 

tioned.  later  moved  to  increase  the  size  ji"  /  /fl  MinneipoUs  sur 

I  As  to  the  winner  of  the  press  of  the  police  force.  AjT  /  seuttie  Tiiaet 


Everybody  Loves  THE  GIRLS! 


award  for  a  specific  public  serv¬ 
ice,  the  Commission  panel  was 
“deeply  impressed  by  the  care- 


Prime  Area  of  Interest 
Frederick  Woltman’s  article? 


jfnl,  informed  and  analytical  on  the  work  of  Police  Commis- 
l  work  of  the  writers,  by  the  “0"®>'  Franas  W.  H  Adams 
wide  scope  of  the  articles,  and  Y®*-®  of  peat  value.  They  in- 
the  enormously  valuable  contri-  formed  the  public  in  a 
■M  bution  made  by  the  World-  ®"®  P®bbc  interest.  Tliey 
Telegram  and  Sun  in  publiciz-  en®ou™g^  a  courageous  ad- 
j  ing  viUl  facts  that  should  be  mimstration  to  take  those 


“Oh,  dear,  I  thovghi  yoy  were 
the  stairway.” 


We  Hear  It  From  The 

Philadelphia  Bulletin 

Boston  Herald 

St.  Louis  Post-Dlspateh 

Cincinnati  Enquirer 

Dallu  Morning  News 

Minneapolis  Star 

Seattle  Tliaes 

Miami  Herald 

Cleveland  Plain  Dealer 

Houston  Post 

Indlaoapolls  Star 

Lot  Angeles  Times 

Columbus  Dispatch 

Memphis  Commercial  Appeal 

and  scores  of  other  client  papers 


regularly  and  continuingly  pre¬ 
sented  to  the  people  of  New 
,  York  City.” 

Individual  Performance 


drastic  steps  necessary  to  re¬ 
establish  a  law  enforcing 
agency  equal  to  the  unique 
needs  of  the  City. 

William  Longgood’s  articles 


I  'The  report  summarized  as  on  the  schools,  concentrating  on 
I  follows:  problems  of  overcrowding  due 

il  Murray  Davis  covered  a  num-  to  lack  of  building  facilities 
ber  of  fields.  Beginning  in  amidst  a  rising  school  popula- 
January,  he  uncovered  several  tion,  rounded  out  the  World 
I  stories  on  the  status  of  investi-  Telegram  and  Sun’s  picture  of 
ssfl  gations  into  improprieties  in  the  complex  administrative 
*  various  municipal  departments,  problems  that  beset  the  govem- 
v>._  In  May,  his  articles  on  munici-  ment  of  the  City  of  New  York. 
I  pal  management,  based  upon  The  work  of  Miss  Carol  Tay- 

19)1  editor  ec  PUBLISHER  for  January  IS,  19S5 


AND  YOU,  TOO,  WILL  NEAR  IT  FROM  YOUR 
READERS  IF  YOU  ORDER  THE  AMUSING  PANEL 

THE  GIRLS 

(Available  in  1  and  2  col.  sizos  daily, 
and  in  Sunday  color) 

For  price,  write  or  wire  collect. 

KOBEIIT  A.  COOPEN,  president, 

NEWSPAPER  FEATURES  SYNDICATE,  INC. 

6  N.  Michigan  Ave.,  Chicago  2,  III. 
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A  Growing  Morning  Paper 


Toronto  Globe  &  Mail 
Bids  Are  Due  Feb.  10 


By  Janies  Montagues 


Toronto  in  recent  years.  In  the  last  fis- 
Increasing  earnings,  peak  cal  year,  ending  in  April  30, 
circulation  and  advertising  lin-  1954,  net  profits  were  approxi- 
age,  and  a  mechanical  plant  in  mately  $620,000. 

first-class  Since  the  paper  came  into 
shape  ai*e  facts  being  as  a  merger  of  the  To- 
being  shown  to  ronto  Globe  and  the  Toronto 
p  r  o  s  p  e  c-  Mail  and  Empire  in  1937,  cir- 
t  i  V  e  buyers  culation  has  been  gradually  in- 
of  the  Toronto  creasing.  In  September  1937, 
Globe  &  Mail,  circulation  was  185,231  copies, 
which  went  on  At  that  time  the  paper  was 
sale  this  week,  selling  for  2  cents.  The  follow- 
Bids  for  the  ing  year  the  price  was  raised 
largest  Cana-  to  3  cents,  resulting  in  a  drop 
d  i  a  n  morning  in  circulation  in  September, 
Kimber  daily  have  been  1938,  to  154,664.  In  1946  the 
called  by  the  Chartered  Trust  price  went  to  5  cents,  and  such 
Company,  till  3  p.m.  Feb.  10.  has  been  the  change  in  public 
Bids  have  to  be  accompanied  by  reaction  to  inflated  prices  that 
a  certified  check  for  $500,000,  there  was  no  change  in  circu- 
and  a  decision  is  to  be  made  by  lation  when  the  paper  became 
the  trustees  of  the  Globe  Print-  the  first  Toronto  5c  daily, 
ing  Company  by  Feb.  17.  Un-  September,  1951,  circu- 


the  morning  daily  and  the  To¬ 
ronto  Telegram,  evening  daily 
formerly  owned  by  Mr.  McCul- 
lagh,  and  sold  following  his 
death  in  1952.  For  a  year  the 
Toronto  Telegram  was  printed 
on  the  Globe  &  Mail  presses. 

Plant  improvements  in  recent 
years  have  included  an  addi¬ 
tional  14  units  of  Hoe  high 
speed  presses,  with  three  pairs 
of  folders  and  six  color  cylin¬ 
ders.  With  all  equipment  these 
units  in  1951  cost  about  $1,000,- 
000. 


New  Orleans 
States  Has 


75th  Birthday 


The  same  year  additional  ste¬ 
reo  room  equipment  included  a 
10- ton  Wood  stereotype  pot, 
two  Wood  automatic  plate  cas¬ 
ters,  and  two  heavy  duty  Wood 
shavers.  Engineers  at  the  Globe 
&  Mail  in  1951  built  their  own 
infrared  mat  heaters,  two  of 
which  were  installed. 


Since  then  other  composing 
and  stereo  room  equipment  in¬ 
stalled  has  included  two  Inter¬ 
type  heading  machines,  a  Van- 
dercook  five-column  automatic 
proof  press,  a  mitering  ma¬ 
chine,  a  slug  cutter,  burnisher, 
and  16  aluminum  chases. 


successful  bidders  will  have  was  236,595,  of  which 

their  checks  returned  the  fol-  circulation. 


lowing  day. 


21,641  suburban,  and  95,851  out- 


No  official  rninimums  have  of-town.  In  September,  1953, 
been  announced  by  the  trustees  total  circulation  was  239,692, 

with  120,627  city,  23,321  subur- 
George  McCullagh  and  Willi^  ban,  and  95,744  out-of-town.  In 
Wnght,  former  owners  of  the  September,  1954,  latest  official 
Globe  &  Mail.  Bids  for  the  available,  total  circula- 

paper  will  include  the  six-story  244,391,  of  which  123,- 

building  at  King  and  York  24,813  suburban. 

Streets  built  in  1937,  and  the  95  out-of-town  circu- 

complete  equipment  of  the 


paper,  including  its  28  Hoe 
press  units.  The  first  papers 
were  printed  in  the  present 
building  in  January,  1938. 

Profits  Increasing 


In  1951  a  new  paper  storage 
warehouse  was  built  adjoining 
the  newspaper  building  with 
capacity  for  storing  2,200  tons 
of  newsprint.  A  conveyor  sys¬ 
tem  for  handling  newsprint 
automatically  between  ware¬ 
house  and  pressroom  was  in¬ 
stalled  with  Linkbelt  rollator 
handling  60  rolls  of  newsprint 
an  hour.  An  Elwell  Parker 
clamp-type  tiering  truck  was 
purchased  that  year  for  the 
paper  storage  warehouse. 


Over  14  Million  Lines 


Alternate  Press  Runs 


Advertising  linage  has  been 
increasing  annually.  Figures 
given  by  Harry  G.  ^mber,  pub- 


While  the  Toronto  Globe  &  Usher,  for  various  fiscal  years 
Mail  is  a  private  company  and  show  a  continuous  growth.  The 
does  not  publish  annual  state-  first  fiscal  year  as  the  Toronto 
ments,  it  is  understood  that  Globe  &  Mail  showed  advertis- 
profits  have  been  increasing  ing  linage  of  6,379,648.  During 

middle  World  War  II  year, 
1  *‘T/|6  Poor  JMOfl’S  1943-44,  linage  totalled  7,- 


Philosopher” 

1336,287  of  which  3,324,952  lines 
I  were  national  advertising.  In 
1 1952-53  fiscal  year  the  total 
was  13,519,344  lines  with  3,863,- 
1873  lines  of  national  advertis- 
jing.  The  last  fiscal  year,  1953- 
j54,  total  linage  reached  14,642,- 
|923,  with  4,620,922  of  national 
I  advertising. 

PULITZER  PRIZE  WINNER  Both  building  and  mechani- 

Man-on-the-street  human  interest  P’'®^' 

-one  of  the  most  widely  read  1®"'^  requirements  of  the  mom- 
daily  features  of  ine  daily,  the  building  having 

I  been  constructed  with  growth 

Jin  mind,  and  the  plant  having 
been  expanded  to  print  both 


daily  features  of 


THE  ASSOCIATED  PRESS 


I  been  expanded  to  print  both 


The  pressroom  uses  10  units 
daily  as  two  presses  for  a  38 
page  paper  to  run  approx¬ 
imately  260,000  papers,  at  a 
net  speed  of  32,700  copies  per 
hour  per  press.  The  presses 
are  used  alternately,  so  that  all 
28  units  are  kept  in  first-class 
running  condition.  The  presses 
are  equipped  to  run  color  on 
front  as  well  as  inside  pages. 

Among  provisions  in  the  sale 
agreement  is  one  dealing  with 
a  requirement  that  the  new 
owners  will  have  to  carry  on 
the  staff  pension  fund  started 
last  year.  There  is  a  special 
provision  for  about  12  aged  em¬ 
ployes  who  are  not  eligible  un¬ 
der  the  pension  scheme. 

Other  provisions  require  that 
the  new  owners  take  over  all 
current  union  and  other  agree¬ 
ments  of  the  Globe  Printing 
Company.  The  newspaper  is  the 
only  one  of  three  Toronto  dailies 
which  does  not  have  an  agree¬ 
ment  with  the  American  News¬ 
paper  Guild. 


New  ORLEAwa 
The  New  Orleans  Stata 
observed  its  75th  anniversai; 
Jan.  3,  the  newspaper  haviof 
been  founded  on  that  date  it 
1880  by  Maj.  Henry  J.  Hearse;, 
whose  capital  at  the  start  of 
the  venture  was  $2,250.  p 
The  States  grew  out  of  sever-  > 
al  homes  and  changed  handi  > 
several  times.  But  the  news- ■ 
paper  published  today  by  tht^ 
Times-Picayune  Publishin(i 
Company  with  John  F.  Tims  * 
as  president  and  publisher  and  ^ 
Carl  McAm  Corbin  as  editor  ? 
remains  the  same  newspaper  | 
that  Hearsay  founded  in  the  | 
most  important  characteristic  I 
— its  heart.  f 

The  platform,  still  adhered  | 
to,  was  laid  down  in  the  first  f 
issue  of  the  States.  The  tiny,| 
four-page  issue,  cranked  off  ii 
tiny  press  by  a  blind  Negn  f 
operator,  contained  this  obser-.f 
vation:  I 

“This  paper  is  established  b| 
no  special  interest;  it  is  the; 
organ  of  no  individual,  no  ringij 
or  clique,  and  of  no  party.  lt|^ 
has  no  cause  to  advance  savel; 
the  public  good,  and  every  in-i 
terprise  or  interest  which  wei 
believe  will  conduce  to  thst* 
end  will  find  in  the  States  . 
sincere  and  earnest  support.” 

From  the  start  the  organiza-i 
tion  dedicated  itself  especiallj', 
to  the  exposure  of  corruptioi  |.^i 
in  government  and  to  the  sup-l^ 
port  of  movements  for  theU 
city’s  good.  2 

Maj.  James  E.  Crown,  thc| 
last  of  the  personal  editors,  | 
brought  the  paper  national  hoii-i 
ors  when  it  received  the  Signs* 
Delta  Chi  award  for  courage  k» 
in  journalism.  The  next  editor,  | 
William  N.  Fitzpatrick,  was  I 
awarded  a  Pulitzer  Prize  fwl 
editorial  writing.  I 

The  first  publisher  was  the  I 
mentor  of  two  men  who  were  to; 
succeed  him.  Col.  Robert  Ewing'; 
and  Capt.  J.  Walker  Ross,  who 
succeeded  Ewing.  | 

More  than  two  centuries  of 
service  to  the  New  Orleans 
States  and  the  Timea-Picayuni 
are  represented  by  the  pressent 
corporate  management  of  tte 
company.  John  F.  Tims,  presi¬ 
dent  and  publisher,  ranks  first 
in  point  of  service.  Rising  froit 
office  boy,  he  has  been  asso¬ 
ciated  with  the  company  a»i 
one  of  its  predecessor  organ:-': 
zations  for  45  years. 
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I 


Top-Level 
API  Seminar 


Warren  F.  Rock>vell,  edi¬ 
tor,  Salem  (Mass.)  Evening 
News. 

D.  C.  Rowley,  president  and 
publisher,  Auhtahula  (Ohio) 
^  j  1  ^7  Star-Beaeon. 

Opens  Jan.  1  /  a.  SmoN,  president 

r  and  general  manager,  Taren- 

tum  (Va.)  Valley  Daily  News. 

.  Twenty-seven  newspaper  ex-  T.  Tuttle,  editor  and 

atei  states  and  pi.esident,  Oneida  (N.Y.)  Daily 

Jarj  nieth^  Dispatch. 

v'XDl 

i  in 
■sey, 
t  ot 


ANt 


on  how  to  improve  their  news-  ^ee  Vance,  executive  editor,  ' 
papers  at  a  two-week  seminar  Johnson  City  (Tenn.)  Press- 
for  publishers  and  editors,  be-  chronicle 

ginning  Monday,  Jan.  17,  at  Philip  S.  Weld,  publisher,  ' 
the  American  Press  Institute,  Gloucester  (Mass.)  Daily  ' 
(Columbia  University.  Times  and  Newburyport  Daily 

The  members  are:  News. 

Roger  C.  Williams,  pub- 
the.  tsrtou’n  (S.D.)  Public  Opinion.  Usher,  Guy  Gannett  Publishing 
»  George  H  Bevan,  editor,  Co.,  Portland,  Me. 

Commg  (N^.)  Leader.  Discussion  leaders  will  in-  ! 

David  R.  Bradi^y,  seci-etary-  elude:  Harry  Mauck  Jr.,  man- 
treasurer,  St.  Joseph  (Mo.)  aging  editor.  Council  Bluffs 
News-Press  and  Gazette.  (Iowa)  Nonpareil;  Walter  , 

John  A.  Colin,  assmtant  Everett,  associate  director,  ! 
publisher,  Ashtabula  (Ohio)  ^PI;  James  H.  Couey  Jr.,  Sun- 
Star-Beacon.  Birmingham  (Ala.)  i 

lered  .  News;  Charles  J.  Young,  sports  1 

first  Brattleboro  (Vt.)  editor,  Buffalo  (N.Y.)  Evening  | 

tiny,  reformer.  News;  Francis  W.  Carpenter,  l 

)ff  I  Albert  M.  Efner,  city  editor.  Associated  Press  correspondent  ! 
Ottumwa  (Iowa)  Daily  Cou-  the  United  Nations;  Willard  , 
”*!!*  ,  C.  Worcester,  general  manager,  i 

Charles  J  Faulk,  manag-  Central  Newspapers,  Inc.,  In-  i 
mg  edito^  Vicksburg  (Miss.)  dianapolis;  Richard  D.  Peters,  I 
Evening  Post  and  Herald.  editor  editorial  page,  Cleveland  ' 
Wilfred  Galbraith,  associ-  (Ohio)  Press 
ate  editor,  Anniston  (Ala.)  ^Iso  Ben  Reese,  co-chairman  , 
^  ...  of  the  Institute  Advisory 

ym  Board;  Harry  Lee  Waddell, 

h  we,  to'-*.  Bristol  (Va.-Tenn.)  Vir-  publisher,  McGraw-Hill  Petro- 
thrtl  mrn-Tennessean  and  Herald  jeum  Publications,  New  York; 
5tat«  Cimncr.  Vincent  S.  Jones,  director  of 

rt.”  ,  Eugene  G.  Greeno,  business  jjews  and  Editorial  Office,  ; 
aniza-  Fort  Smith  (Ark.)  Gannett  Newspapers,  Roches- 

iciallj'  Southwest  American  and  Times  ter,  N.  Y.;  Ben  Dalgin,  direc-  | 
iptioi  tor  of  Art  and  Reproduction, 

.  sup-  y  vicepresident  York  Times;  Marj  Hey- 

r  the'  publmher.  South  Bay  Daily  juck,  editor  of  Modem  Living,  I 
Breeze,  Redondo  Beach,  Calif.  Oayton  (Ohio)  Journal  Her-  ! 
the!  Samuel  W.  Heaney,  co-pub-  aid;  and  E.  Douglas  Hamilton,  ; 
diton,  l^er  Oshkosh  (Wis.)  Daily  the  law  firm  of  Brown,  Cross  ^ 
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Northwestern.  ^nd  Hamilton,  New  York. 

Donald  S.  Huls,  managing  jj^e 


1  hon- 

Signi:  o.  xiu^,  managing  The  seminar  will  be  con- 

luragel  «i>tor,  Ottotro  (Kas.)  Herald,  dieted  by  J.  Montgomery 
editor, I  Joseph  W.  jAiCKSON,  part-  Curtis,  Institute  director. 

^  ner.  Lake  Charles  (La.)  Amer-  The  seminar  members  will 
ze  fuir  Press.  discussions  at  the 

)  William  Dean  McNaugh-  New  York  Times,  Associated 

as  the|  TON,  assistant  publisher  and  press,  and  United  Nations, 
irereto!  general  manager,  Pekin  (Ill.)  ^ 

Ewinf'  Baily  Times. 

g.  whoi  E.  Lawson  May,  executive  72  Pgs.  for  New  Year’s 

editor,  Hutchinson  (Kas.)  Ottawa,  Ill. 

ries  of|  ^^*-Herald.  The  Daily  Republican-Times 

)rleaa‘i  J*  R-  Meakes,  publisher,  boasted  that  its  50th  New 

coynwj  Sudbury  (Ont.)  Daily  Star.  Year’s  Edition  of  72  pages  was 
Walter  K.  Mickelson  Jr.,  the  largest  it  had  printed.  The 
regional  news  editor  and  cir-  special  Dec.  31  edition  was 
eulation  manager,  Fairmont  largely  the  idea  of  Fred  A. 
(Minn.)  Daily  Sentinel.  Sapp,  present  publisher,  in 

Ross  W.  Phipps,  news  edi-  1904.  His  father  then  was 
1  assef  tor,  Fargo  (N.D.)  Forum.  managing  editor  and  he  was 
ny  ar< !  Oinstantine  Poulos,  man-  general  business  manager.  In 

_rgasi  *ging  editor,  Colorado  Springs  1952  and  1953  the  edition  ran 
(Colo.)  Free  Press.  to  62  pages. 
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From  where  I  sit 
Joe  Marsh 


Swifty  Gets  Slowed  Down 


Swifty  Fisher  has  a  short  temper 
and  really  hit  the  roof  when  he  got  a 
parking  ticket  last  week.  He  wasn’t 
near  a  hydrant  or  too  far  from  the 
curb.  There  was  a  big  sign  saying 
“One  Hour  Parking”  and  he’d  only 
been  gone  twenty  minutes. 

Running  immediately  to  Traffic 
Court,  where  Hack  Miller  was  on 
duty,  Swifty  hollered  how  he  hadn*t 
done  anything  wrong  .  .  .  how  he  is 
probably  the  most  law-abiding  driver 
in  town. 

But  Hack  examined  the  ticket,  and 
broke  into  a  grin.  “Slow  down,  friend,” 
he  said.  “You’re  not  guilty— except  of 
making  a  big  fuss  over  nothing.  This 
ticket  came  from  some  kid’s  policeman 
play  outfit!” 

From  where  I  sit,  jumping  to  con¬ 
clusions  can  make  anyone  appear 
silly.  Another  way  to  look  foolish  is  to 
make  a  quick  decision  on  a  question 
of  personal  preference.  For  instance, 
I  like  a  glass  of  beer  occasionally.  You 
may  be  a  buttermilk  man.  But  neither 
of  us  ought  to  “lay  down  the  law^* 
about  the  other’s  choice. 
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Press  Is  Given  Credit 
For  Saving  Mill  Town 


By  Jay  Gossett 

Wheeling,  W.  Va.  credited  with  playing  a  major 
When  the  mill  town  of  Fol-  role  in  the  steel  town’s  struggle 
lansbee  (pop.  4,335)  celebrated  for  survival, 
its  victory  over  business  inter-  The  town  of  Follansbee,  lo- 
ests  which  had  threatened  to  cated  along  the  Ohio  River  22 
wipe  out  the  community’s  prin-  miles  north  of  Wheeling  in  the 
cipal  industry,  Leslie  Gould,  West  Virginia  panhandle,  has 
financial  editor  of  the  New  been  the  subject  of  millions  of 
York  Journal- American,  was  words  of  newspaper  and  maga- 
accorded  a  place  of  honor.  zine  prose  during  the  past  four 

Mr.  Gould,  credited  with  be-  months, 
ing  one  of  the  first  to  take  up 
the  steel  town’s  cause,  was  in¬ 
vited  by  jubilant  Follansbee 
residents  to  serve  as  toastmas¬ 
ter  at  their  victory  dinner  Jan. 


On  Sept.  4,  citizens  learned 
of  plans  to  sell  and  dismantle 
the  rolling  mill,  operated  there 
by  Follansbee  Steel  Corp.  They 
protested  that  loss  of  the  mill, 
which  employs  about  1,000  per¬ 
sons,  730  of  them  Follansbee  didn’t  attempt  to  cover  the 
citizens,  and  provides  the  town  story  because  of  the  fast-break- 
its  chief  source  of  tax  revenue,  ing  developments  and  a  satura- 
would  transform  their  bustling  tion  of  out-of-town  daily  news- 
community  into  a  ghost  town,  papers. 

Instead  of  sitting  on  their  However,  Ray  Mester,  editor 
hands,  Follansbee  residents  and  publisher,  assisted  visiting 
fought  back,  carrying  the  bat-  newsmen. 

tie  into  state  and  federal  At  the  victory  dinner  more 
courts,  to  the  Securities  &  Ex-  than  100  places  were  reserved 
change  Commission,  and  be-  for  news  media  representatives, 
fore  a  Senate  Anti-Monopoly  ^ 

sub-committee.  „  ^  , 

As  a  result,  the  steel  mill  is  „  Gould  was  introduced  by 
still  producing  and  the  new  Herbert  Trautman,  Follansbee 
owners,  a  group  led  by  Cyrus  druggist  and  state  senator  as 
S.  Eaton,  Cleveland  financier,  of  the  first  to  take  up  the 

and  Louis  Berkman,  Steuben-  .  save  our  town  from 

ville  industrialist,  have  prom-  “Quidation. 
ised  to  operate  it  for  at  least  Gould  wrote  a  column  as 

three  years.  early  as  August  concerning  the 

Newspaper,  radio  and  televi-  proposed  Follansbee  Steel 
sion  accounts  of  the  town’s  transaction  and  conducted  an 
fight  are  credited  with  interest-  investigation  of  his  own.  He 
ing  the  two  men  in  Follansbee’s  **so  went  to  Washingrton  and 
plight.  They  admittedly  in-  to  interest  federal  agen- 

spired  Mrs.  Aline  Warner,  preventing  the  dismant- 

Greenwich,  Conn.,  investor,  who  steel  mill, 

tried  to  purchase  the  property  .  niiracle  was  performed 
because  she  liked  small  towns.  working  out  the  salvation  of 

the  Follansbee  works,”  Mr. 

Front  Page  Stuff  Eaton  asserted.  *Tt  was  done 

Frederick  W. 


THANK  YOU,  MR.  GOULDI — Grataful  citizens  of  Follansbee,  W.  Vs. 


pin  a  flower  on  Leslie  Gould,  financial  editor  of  the  New  York  Journsl 
American,  saying  "thank  you"  for  his  efforts  which  resulted  in  savisf 
the  town's  steel  mill.  Mr.  Gould  was  toastmaster  at  a  civic  dinntr. 


While  the  Journal-American 
writer  was  the  only  newsman  to 
be  singled  out  individually  for 
the  plaudits  of  the  townspeo¬ 
ple,  newspapers  in  general  were 


Ralph  B.  Herder 
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Richmond,  31-  by  the  mayor,  his  citizens  com-  • 

year-old  New  York  investor,  mittee,  the  competent  small- 

actually  purchased  the  mill  town  lawyers,  the  newspapers,  I 

from  the  Follansbee  manage-  the  governor  and  senators.”  To  ^^ork  Press 

ment  for  $9,286,000,  but  the  result  the  outside  Addressing  the  annual  cor 

legal  maneuvering  of  the  Citi-  world  became  interested  and  vention  of  the  Ohio  Assoeb 
zens  Committee  forced  him  to  helped,”  he  added.  “Every  small  tion  of  Elections  Officials  her 
cancel  plans  to  sell  the  plant  town  should  be  encouraged  by  Jan.  10,  Secretary  of  State  T« 
for  dismantling  and,  instead,  this  to  abandon  any  inferiority  W.  Brown  called  for  an  “op«' 
sell  it  to  the  Eaton-Berkman  complex  it  may  have  about  its  door”  policy  on  the  part  of 
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Contest 


Select  your  best  1954 pictures  for  inclusion  in 
■  ■  Editor  &  Publisher  16th  News  Picture  Contest 

THREE  CASH  PRIZES  wiU  be  awarded  by  EDITOR  &  PUBLISHER  for  the  best  SPOT 
NEWS  photographs  made  by  newspaper  or  news  service  employes  and  published 
in  DAILY  AND  WEEKLY  NEWSPAPERS  of  general  circulation  during  the  calendar 
year  1954.  Entries  will  be  received  at  the  address  given  below  until  Feb.  15,  1955. 

Winning  photographer  in  the  E.  &  P.  contest  will  receive  the  ANNUAL  AWARD 
of  Kent  State  University,  Kent,  Ohio,  for  his  contribution  to  pictorial  journal' 
ism,  and  the  winning  photo  will  be  hung  in  Kent  State's  HALL  OF  FAML 


THIRD  PRIZE 


IS  Honorable  Mentions  of  $15 

CMtiiicatea  of  award  will  also  bo  made 
'  to  newspapers  or  news  services  em- 
'  ploying  the  winning  photographers. 


Conditions  of  the  Contest 

1.  Pictures  taken  by  photographers  employed  by  a  newspaper,  a  syndicate, 
a  news  service  or  by  an  accredited  freelance  in  the  U.  S.  and  its  posses¬ 
sions,  in  Canada  or  in  Mexico,  are  eligible.  No  stills  from  newsreels 
are  eligible. 

2.  There  is  no  limit  on  number  of  pictures  which  may  be  submitted  by  an 
individual.  Pictures  must  have  been  published  in  a  newspaper  during 
the  CALENDAR  YEAR  OF  1954.  Attach  as  proof  of  publication  a 
clipping  or  tear  sheet  bearing  date  line,  or  a  statement  from  your 
editor  or  chief  of  photo  staff  verifying  publication.  A  descriptive 
caption  on  the  back  of  each  picture  should  tell  the  circumstances  under 
which  it  was  made,  and  with  what  make  of  camera;  also  the  type  of 
film  and  bulb  employed,  shutter  speed  and  lens  stop.  Publication  of 
a  picture  in  a  magazine  or  other  periodical  does  not  qualify  it  for  this 
contest. 

3.  All  photos  will  be  judged  in  one  class:  SPOT  NEWS  PHOTOS. 
Cameramen  in  small  communities  have  an  equal  opportunity  with  the 
photographers  of  large  cities  to  win  recognition.  The  point  system  de¬ 
vised  by  the  National  Press  Photographers  Association  will  be  followed 
in  the  judging.  This  provides:  4  possible  points  for  dramatic  quality 
achieved  while  covering  spot  news  story  where  unrehearsed  action  is 
obvious;  3  possible  points  for  difficulties  encountered  and  competitive 
conditions  under  which  photographer  worked;  2  possible  points  for 
importance  of  story;  1  possible  point  for  technical  quality. 

4.  Pictures  must  be  submitted  in  8x10  size.  Prints  must  be  glossy  and 
should  be  mounted  on  board  (size  of  mounting  is  not  to  exceed  16x20) 
to  protect  the  print  and  show  it  effectively  to  the  judges.  A  flexible 
non-curling  board  is  best  for  exhibition  purposes.  EACH  PICTURE 
MUST  CARRY  A  TITLE  WRITTEN  OR  LETTERED  UNDER  IT. 
NO  NAMES  OR  OTHER  IDENTIFICATION  SHOULD  APPEAR 
ON  THE  FRONT  OF  THE  PICTURE. 

5.  Pictures  will  not  be  returned  unless  requested  at  time  of  entry.  All 
copyrights  will  be  carefully  respected  in  reproduction  for  news  purposes 
in  EDITOR  dC  PUBLISHER. 

(TO  PHOTO  DEPARTMENT  HEADS:  Please 
post  these  rules  conspicuously  for  your  staff.) 


IMPORTANT 

All  entries  should  be  mounted  on  board, 
size  not  exceeding  16  x  20. 

SUBMIT  ALL  MATERIAL,  CARE¬ 
FULLY  PACKED  T  O  PREVENT 
DAMAGE,  ON  OR  BEFORE  FEB.  15, 
1955. 


News  Picture  Contest 

Editor  &  Publisher 

Naw  York  36,  N.  Y. 
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Stores  Urged  to  Sell 
Ideas  in  Their  Ads 


Chicago 

Merchants  should  sell  ideas 
as  well  as  products  in  their 
advertising,  Evan  Ellis,  pub¬ 
licity  director,  Crowley,  Milner 
&  Co.,  Detroit  department  store, 
told  the  53d  convention  of  the 
Chicago  Tribune  advei-tising 
department  here  last  week. 

He  said  that  stores,  in  order 
to  increase  sales,  should: 

Stresses  4  Points 

1.  Do  creative  advertising  to 
give  a  store  a  positive  and 
favorable  selling  opportunity. 

2.  Develop  continuity  in  store 
advertising  and  advertise  a 
name  that  has  rememberance 
value. 

3.  Play  the  winners.  Adverti.se 
departments  that  make  a  profit 
instead  of  trying  to  plug  holes 
by  concentrating  advertising  on 
loss  departments. 

4.  Play  up  basic  stock  items. 

“Department  stores  now  are 

a  marginal  business,  with  sell¬ 
ing  and  strategy  making  the 
difference  between  profit  and 
loss,”  Mr.  Ellis  told  the  meet¬ 
ing. 

Tells  Value  of  Impact 

Seymour  Nordenberg,  gen¬ 
eral  sales  manager  for .  Gold- 
blatt  Brothers,  Inc.,  stressed 
the  importance  of  impact  and 
adequacy  in  retail  store  adver¬ 
tising  promotions.  He  said 
adequacy  and  impact  play  an 
important  part  in: 

1.  Item  promotion  in  which 
one  item  or  an  assortment  of 


that  one  item  at  one  price  is 
promoted. 

2.  Classification  promotion  in 
which  particular  classification 
of  merchandise  from  one  de¬ 
partment  is  promoted  at  sev¬ 
eral  price  points. 

3.  Departmental  promotion 
in  which  a  complete  depart¬ 
ment  is  given  an  airing  pro- 
motion-wise. 

4.  The  store-wide  event  that 
will  produce  traffic  and  vol¬ 
ume  throughout  the  entire 
store. 

George  H.  Hartman,  presi¬ 
dent  of  George  H.  Hartman  & 
Co.,  Chicago  advertising  agen¬ 
cy,  told  Tribune  ad  salesmen 
they  should  work  with  and  help 
advertising  agencies  at  this 
time  when  they  are  being 
pushed  by  clients  bent  on  get¬ 
ting  ad  results. 


Retailers 

{Continued  from  page  7) 


The  speaker  also  told  retail¬ 
ers  that  selling  by  telephone 
and  mail  is  becoming  increas¬ 
ingly  prevalent  and  that  the 
great  mail-order  houses  are 
finding  a  larger  and  larger 
share  of  their  business  coming 
from  metropolitan  areas. 

Promoting  ‘Downtown’ 
Retailers  attending  a  session 
devoted  to  promoting  downtown 
and  branch  store  shopping 
picked  up  a  number  of  pointers. 
Robert  J.  Powderly,  publicity 


and  advertising  director  of 
Ernst  Kern  Company,  Detroit, 
described  what  his  city  is  doing 
to  focus  attention  on  the  ad¬ 
vantages  of  shopping  downtown 
(E&P,  Sept.  18,  ’54,  page  28). 

Describing  the  shopping  cen¬ 
ter  as  “that  little-big  monster 
called  ‘Retail  Suburbia’,”  Mr. 
Powderly  told  how  civic  leaders 
and  city  government  have  joined 
forces  to  make  Downtown  De¬ 
troit  a  modern  up-to-date  city 
“pointed  toward  the  youth  of 
the  city  who  will  grow  w'ith  it — 
who  will  always  look  upon  it  as 
new  and  fresh — and  the  best 
place  to  shop  in  stores  that 
will  keep  pace  with  modern 
progress.” 

Pointing  out  hints  to  aid  re¬ 
tailers  in  setting  up  promotion 
committees,  Mr.  Powderly,  in 
describing  the  newspaper  com¬ 
mittee,  said:  “The  newspapers 
are  going  to  get  extra  space 
every  time  you  put  on  one  of 
these  ‘go-go-go’s’  anyway,  so 
why  do  you  need  a  newspaper 
committee?  Our  advice  here  is 
to  just  dangle  a  report  of  the 
proposed  plan  of  the  downtown 
promotion  in  the  face  of  any 
newspaper  advertising  director 
and  then  wait  for  him  to  drool. 
Then  when  he  starts  drooling 
ask  him  how  much  ‘contribution’ 
space  he’s  going  to  throw  in 
free  for  the  promotion.  If 
you’re  still  waiting  for  the  an¬ 
swer — go  home  and  forget 
about  the  whole  thing.” 

The  program  needed  in  build¬ 
ing  a  branch  store  is  not  es¬ 
sentially  a  job  of  publicity,  ac¬ 
cording  to  Julia  Lee,  public  re¬ 
lations  director,  Woodward  & 
Lothrop,  Washington,  D.  C.  “A 
publicity  program  can  fan  in¬ 
terest  in  your  branch  store  for 


a  while,”  she  declared,  “but 
permanent  goodwill  can  not  be 
bought  with  column  inches  of 
publicity  in  the  newspaper — but 
with  a  carefully-planned  public 
relations  program.” 

She  pointed  out  that  public 
relations  can  cost  a  retailer 
$100  or  $100,000.  “No  matter 
how  large  or  how  small  your 
branch  is — public  relations  will 
pay  off  provided  there  is  a  sin¬ 
cere,  constructive  purpose  be¬ 
hind  each  dollar  spent.  Public 
relations  today,”  Miss  Lee  con¬ 
tinued,  “is  the  economic  catalyst 
in  the  chemisti'y  of  demand  and 
supply.  A  constructive  public 
relations  program  for  your 
branch  store  can  and  does  make 
the  cash  registers  ring.” 

Beating  the  ‘Bootlegger’ 

In  a  session  on  “How  To  Beat 
the  Bootlegger,”  William  1.  El¬ 
lison,  general  manager  of 
Hochschild,  Kohn  &  Co.,  Balti¬ 
more,  Md.,  said  the  national 
brand  issue  “has  more  import¬ 
ance  than  the  current  debate 
on  ‘fair  trade’  versus  the  ‘dis¬ 
counter.’ 

“There  is  a  great  deal  at 
stake  for  all  concerned  and, 
unless  the  brands  review  their 
policies,  they  could  easily  force 
us  retailers  back  to  the  en 
when  a  merchant’s  label  and 
prestige  was  the  only  factor 
in  the  minds  of  the  shopping 
public,”  Mr.  Ellison  said. 

He  said  it  is  time  that  all 
those  who  have  contributed  to 
the  growth  of  the  national 
brands  sit  down  for  a  search 
analysis  of  their  position,  and 
suggested  a  meeting  of  repre¬ 
sentative  retailers,  the  National 
Association  of  Manufacturers, 
Brand  Names  Foundation,  and 
publishing  groups. 

“I  would  include,  along  with 
the  manufacturer  and  the  re¬ 
tailer,  the  advertising  agencies 
that  derive  their  livelihood 
from  national  brand  advertis¬ 
ing,  and  the  top  magazines  and 
newspapers  of  our  country, 
whose  pages  are  regularly  filled 
with  the  advertisements  of  na¬ 
tional  brands.” 

Talbott  Elected 

Philip  M.  Talbott,  senior  vice 
president  of  Woodward  &  Loth¬ 
rop,  Washington,  D.  C.,  was 
elected  president  of  NRDGA. 
He  replaces  Wade  G.  McCargo. 
president  of  H.  V.  Baldwin  4 
Company,  Richmond,  Va. 

Mr.  Talbott  predicted  that 
1955  will  be  “a  very  good  year’ 
for  merchants  who  sell  aggres¬ 
sively  and  keep  their  stores  up- 
to-date.  “Sales  should  be  up  2'/: 
to  3'/2%  over  all.  But  retailers 
will  have  to  get  out  and  really 
promote,”  the  new  president  of 
the  7,000-member  retail  organi¬ 
zation  said. 


The  Rutland  Daily  Herald 

RUTLAND,  VERMONT 

announces  the  appointment  of 

Gilman,  Nicoll  &  Ruthman 

New  Yorh-Chicago-Boston-Philadelphia-San  Franc!sco-Los  Angeles 

as  national  advertising  representatives 
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in  the  nation’s  capital,  today’s  favorite  home  I 

newspaper— the  Post  and  Times  Herald 

In  plus  circulation  alone ...  a 
plus  market  of  $850  million 


daily  circulation  which  is 


& 


more  circulation  than  that  of 
any  other  Washington  daily 

7  out  of  10  coverage  in  city  zone 
3  out  of  4  copies  home  delivered*’ 
lowest  cost  per  10(X)  families 
3  93,000  Sunday  circulation 

**  in  the  city  and  retoit  zone 

*  Sales  Management  Survey  of  Buying  Power,  May  1954 
shows  that  in  family  net  buying  income,  this  130,000 
plus  circulation  represents  a  plus  market  of  $850,000,- 
000  for  advertisers  using  the  Post  and  Times  Herald. 

No  wonder  Media  Records,  for  the  last  six  months 
of  1954,  shows  that  general  advertisers  are  placing 
more  linage  in  the  Post  and  Times  Herald  than  in  the 
other  two  Washington  papers  combined. 

Get  the  facts  before  you  buy 


-  k 


The  Washington  Post  and 

Represented  by :  Sawyer,  Ferfuson,  Walker  Company— The  Hal  Winter  Company, 
Miami  Beach— Puck,  The  Comic  Weekly— Joshua  Powers  COm  Ltd.,  London 
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Boston  Post  Herald  Trib 

^■Qyg  Pp0gg0g  (Continued  from  page  10) 

IVJ  Tangle  Towns  accelerated  it. 

V^I  1  1  •  X  •  i  iGWS  Checking  with  Mr.  Cameron  on 

mi.  XT  V  T  n  f  XT  statistics  he  said  the  Trib’s  ex- 

The  New  York  Dady  News  pevience  has  been  a  retention 

has  sold  the  42  ^its  of  its  of  telephone  solicitation 

Goss  presses  m  its  Brooklyn  orders;  he  would  optimistically 
plant  to  two  other  newspapers  to  hold  at  least  60%  of 

News'  the  contest  gains. 

$10,000,000  expansion  and  press  Particularly  encouraging,  Mr. 

replacement  program  (E  &  P,  Rgid  said,  was  the  fact  that 
f?"  Sunday  circulation  increase 

The  News  has  sold  34  umts  of  nearly  23,000  over  1953 
of  Goss  Hi-Speed  presses,  six  (present  unaudited  being  680,- 
folders  and  related  eqmpment  529)  has  been  wholly  in  the 
to  the  Boston  (Mass.)  Post  for  city  and  Suburbs, 
use  in  a  new  building  that  the  Tot^i  advertising  linage 
Post  plans  to  const^ct.  zoomed  in  the  second  half  of 

A  nearly  new  8-imit  Goss  ^95^  ended  the  year  with 
Headliner  press  has  been  sold  ^  not  gain  of  220,827  lines, 
to  Newsday  (Long  Island),  after  a  first-half  loss  of  159,747 
This  press  is  less  than  two  Unes  in  comparison  with  the 
years  old,  having  been  installed  previous  year.  Classified,  oh- 
in  1953  as  the  result  of  a  fire  viously,  did  the  trick  but  with 
in  1952  in  the  Brooklyn  plant  circulation  at  new  highs  Jlr. 
of  the  News.  Rejd  gaid  he  was  confilent  the 

Delivery  will  begin,  probably  display  categories  would  im- 
in  May,  as  soon  as  the  five  prove,  despite  the  10c  a  line 
new  Goss  presses,  each  with  hike  for  general  in  the  daily 
nine  units,  are  installed  in  paper,  5c  on  Sunday,  and  5c-3c 
Brooklsm.  This  work  begins  boost  for  retail  every  day. 
next  week.  The  Herald  Tribune  Syndi- 

Gfficials  of  the  News  de-  cate  also  had  a  good  year,  en- 
clined  to  make  public  the  joying  the  largest  gross  reve- 
amount  of  money  involved  in  nue  (except  for  1948 — ^Eisen- 
the  sale  of  the  presses  to  the  hower  series)  and  most  profit, 
other  two  newspapers.  Thought  of  his  No.  1  com- 

The  Brooklyn  plant’s  new  petitor  is  inescapable  as 
installations  will  include  45  “Brownie”  Reid  looks  north- 
press  units  and  seven  double  ward  from  his  office  window 
folders  manufactured  by  the  toward  the  Times  building,  but 
Goss  Printing  Press  Company;  he  insists  that  the  Trib  has  em- 
27  reels,  tensions  and  pasters  barked  on  a  plan  to  establish 
made  by  the  Wood  Newspaper  it  as  the  leader  in  its  own 
Machinery  Corporation  and  18  sphere  of  journalism, 
by  Goss;  27  electric  drive  units  “The  1954  figures  were  good; 
built  by  the  Cline  Electric  they’ll  be  better  in  1965.  The 
Manufacturing  Company  and  light’s  beginning  to  shine 
18  units  built  by  the  General  through  the  woods,”  he  said 
Electric  Company.  self-assuredly. 
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T|  I'v  rived  from  second-class  mail  are  i 

iRe  proposes  clearly  inadequate.  These  rates  ' 

1  which  apply  to  newspapers  and 

2  magazines  should  be  increased 

OLviJU  AllJvvIy  until  such  matter  makes  a  fair 

j  I  -|-x  and  reasonable  contribution  to 

I  n  l-'r^CTJT  I  rS  51  postal  revenues.  The  Postmaster 
111  1  UOtai  ItatC  General  will  recommend  a  two- 

Washington  step  increase  in  second-class 
A  two-step  increase  in  postal  which  will  enable  publish- 

rates  on  second-class  matter  ers  to  adjust  more  readj  y  to  the 
was  recommended  to  Congress  P^Po^ed  rate  chants.” 
this  week  by  President  Eisen-  . 

hower  with  the  suggestion  that  the  National  Editorial 

an  interim  bill  be  passed  pend-  Association,  have  ^gun  an  ^ 
ing  more  careful  analysis  of  proposed  increas^ 

the  cause  and  cure  of  Post  Of-  reminding  that  advertis- 

fice  deficits.  ?if  ® 

The  President  did  not  suggest 

the  amount  of  increase  he  So-  economy  envisioned  by  the 

rStot  White  House  is  not  attainable, 

poses  to  move  second-class  to-  _ ,  ...  , 

ward  a  self-sustainimr  basis  but  ^ 

ward  a  sell  sustaining  oasis  out  volume  as  a  percent  of 

promised  Congress  early  draft .• ,  .  .  ,  .  . 

of  a  bill  by  Postmaster  General  ..  .. 

Arthur  E.  Summerfield.  T ’1 

In  a  snecial  message  submit-  cautioned  that  the  volume 

*  i  rrf  SP®*^*®*  advertising  is  controlled  in 

ted  ^esday,  the  President  pro-  ^  by  postal  rates. 

posed  establishment  of  a  sepa-  graph  demonstrates  what 

rate  com^ssion  to  advise  on  «  J  ^  community  when 

postal  rates  and  other  o^ra-  its  principal  advertising  medium 
tions.  (A  bill  creating  such  a  experience 

commission  was  submitted  - 

earlier  by  Rep.  Katharine  St. 

i  XT  XT-  1  a  newspaper  strike  of  Oct.  2  to 

George  of  New  York.)  17  1950  Volume  losses 

The  President  desen^d 

third^lass  mail,  consisting  35%;  drugs,  6-10%; 

largely  of  advertising  ^tter,  auto  dealers,  42%;  beauty  parl- 
as  “a  major  factor  contributing  000/  .  _ 

a.  ax  a  1  j  at  -a  II  1  J  32%;  transport  services, 

to  the  postal  deficit.  He  asked  iQ.25*f 

increases  to  require  users  of  , 

this  class  to  pay  “a  proportion-  VoHrpv  Ir  NatnpH 

ately  fair  share  of  postal  rev- 

enues.”  To  Father’s  Posts 

Board  of  Fees  Proposed  ,  Canton,  Ohio 

Creation  of  a  Board  of  Post-  Directors  of  Brush-Moore 

al  Rates  and  Fees  was  sug-  Newspapers,  Inc.,  in  special 
gested  by  Rep.  St.  George,  meeting  Jan.  10,  elected  Wil- 
Similar  legislation  failed  to  ad-  1mm  H.  Vodrey  Jr.  of  East 
vance  in  the  last  Congress.  The  Liverpool,  Ohio,  as  secretary,  , 
New  York  State  congress-  treasurer  and  member  of  the 
woman  'envisions  a  postal  rate-  executive  committee  to  fill  va- 
making  procedure  which  would  esneies  created  by  the  death  of 
seek  a  balanced  postal  budget  his  father,  William  H.  Vodrey. 
after  eliminating  such  expenses  Other  members  of  the  execu- 
as  free  carriage  of  mail  and  tive  committee  are  Thomas  S. 
subsidies.  Those  items  would  Brush  of  Salem,  Ohio  and  Wil-  . 
be  separately  stated  in  financial  ii^m  T.  Moore  of  Canton.  Mr. 
tables  of  the  service.  Vodrey  also  was  appointed  as 

The  Board  would  be  man-  the  company’s  general  counseL 
dated  to  look  to  present  effi-  Directors  of  the  associated 

ciency  and  future  development,  radio  companies,  Ohio  Broad- 
and  would  deal  with  changes,  casting  Co.  and  Scioto  Broad- 
adjustments  or  modifications  casting  Co.,  elected  William  I. 
with  respect  to  postal  rates,  Hershey  of  Canton  to  succeed 
classification  of  mail  matter,  the  late  Mr.  Vodrey  as  a  mem- 
size  and  weight  limits,  and  her  of  these  two  boards, 
mail  zones.  The  Postmaster  ^  • 

General  would  continue  to  be  Tompkins  Named 
the  final  authority,  within  his  Pocatello,  Ids. 

agency,  to  set  rates  and  fees.  John  E.  Tompkins,  member  of 
To  accomplish  its  ends,  the  the  advertising  staff  of  the 
Board  would  conduct  continuing  Greensboro,  (N.  C.)  News  and 
studies  and  investigations.  Record,  has  been  named  adver- 

In  fiscal  1954,  the  President  tising  director  of  the  Idaho 
said,  the  Post  Office  operated  State  Journal.  He  succeeds 
at  a  loss  of  $399,000,000.  Adam  J.  Kalb  who  has  been  ap- 

On  second-class  mail,  his  mes-  pointed  publisher  of  the  Idaho 
I  sage  said:  “The  revenues  de-  Free  Press  at  Nampa,  Ida. 
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AP  Editors  Assigned 
To  Study  Committees 


Appointments  to  Continuing 
Study  Committees  of  the  Asso¬ 
ciated  Press  Managing  Edi¬ 
tors’  Association  comprise  a 
wide  representation  of  mem¬ 
bers,  both  numerically  and 
geographically. 

APME  President  Vincent  S. 
Jones,  Gannett  Newspapers, 
urged  each  managing  e^tor  of 
an  AP  newspaper,  whether  or 
not  he  is  on  a  committee,  to 
have  a  part  in  the  association’s 
efforts  to  improve  the  service. 

New  Ventures 

New  undertakings  listed  by 
Mr.  Jones  included: 

1.  Under  the  Domestic  News 
committee  six  subcommittees 
have  been  set  up.  Five  of  these 
are  concerned  with  special  news 
areas — Business,  Crime,  Farm, 
Labor,  Schools.  These  subcom¬ 
mittees  will  hold  the  spotlight 
on  their  special  subjects  to 
determine  adequacy  of  cover¬ 
age,  proper  emphasis,  enter¬ 
prise,  etc.  The  over-all  com¬ 
mittee  will  continue  to  be  con¬ 
cerned  wth  every  aspect  of 
domestic  news  in  every  part 
of  the  country. 

2.  The  sixth  Domestic  News 
subcommittee  is  being  assigned 
a  new  mission,  a  series  of  spot 
checks  of  news  stories.  A  spe¬ 
cific  news  story  will  be  agreed 
upon  and  assigned  to  the  com¬ 
mittee  as  a  project  while  it  is 
still  breaking  or  immediately 
thereafter.  The  committee  will 
find  out  (a)  How  the  story 
broke  (b)  How  it  was  handled 
by  the  local  member  or  mem¬ 
bers  (c)  How  it  was  handled 
by  the  bureau  in  charge  (d) 
Ibe  degree  and  effectiveness  of 
cooperation  (e)  How  the  story 
was  handled  on  the  A  wire, 
regional  wire,  TTS.  Where 
practicable,  the  story  will  be 
traced  into  print  in  other  areas. 

3.  Another  new  committee  is 
titled  “News  Innovations — 
News  Techniques  and  New 
Areas  of  Reader  Interest.”  The 
title  is  long  enough  to  be  self- 
explanatory,  but  still  may  re¬ 
quire  clarification.  The  com¬ 
mittee  is  assigned  to  study  the 
new  things  being  done  by  many 
papers  in  news  treatment. 
Some  of  these  are  truly  excit¬ 
ing.  The  committee  will  assess 
their  value  for  general  use.  It 
will  also  explore  the  news 
areas  created  in  part  or  wholly 
by  TV  and  radio  as  well  a.s  by 
other  expanding  human  inter¬ 
oats  (outdoors,  youth  reader¬ 


ship,  old  age  interests,  etc.) 
and  will  find  out  what  newspa¬ 
pers  are  doing  to  satisfy  the 
appetites  thus  created.  It  will 
study  what  papers  are  doing 
to  meet  the  competition  for 
readers’  attention  by  TV  and 
radio  and  also  by  magazines. 
We  anticipate  an  interesting 
year’s  work  by  this  group  and 
valuable  results  for  both  the 
Blue  Book  report  and  the 
Colorado  Springs  pzogram. 

4.  In  response  to  interest 
shown  at  Tampa,  the  State 
Circuits  committee  this  year  is 
being  supplemented  by  a  com¬ 
mittee  on  Teletypesetter  ser¬ 
vice.  Much  of  value  is  ex¬ 
pected  from  both  these  groups. 

COMMITTEE  ASSIGNMENTS: 

Coleman  A.  Harwell.  SatkviUe  Ten- 
nettean,  seneral  chairman. 

MichMl  J.  Osden,  Providence  Jour- 
naUBulUtin,  xeneral  vice  chairman. 

John  H.  Colbnm,  Riekmond  Timee- 
Diepateh,  chairman  General  News  Cov- 
erase  Committee  (Domestic.  Foreisn. 
Newsphotos,  Sports  and  Washington ). 

DOMESTIC  NEWS  —  Edward  T. 
Stone,  Seattle  Poet-Intellisencer, 
Chairman ;  Tom  C.  Harris,  St.  Peters- 
burs  Times ;  Charles  G.  Murray, 
Poughkeepsie  New  Yorker;  Arden  X. 
Pansbom,  Portland  Oreson  Journal ; 
Claude  Ramsey,  Asheville  Citizen ;  Dave 
Silverman,  Minneapolis  Star. 

DOMESTIC  NEWS  SUBCOMMIT- 
TEES — Bueineeei  John  S.  Moore,  Day- 
ton  Journal  Herald,  Chairman ;  Robert 
B.  Beitb,  Portland  (Maine)  Press 
Herald;  Robert  Copelan,  Cincinnati 
Times-Star;  Otto  C.  Pressprich,  Sagi¬ 
naw  (Mich.)  News.  Crime:  Sam  Day, 
New  York  Journal- American,  Chair¬ 
man  ;  Aaron  Benesch,  St.  Louis  Globe 
Democrat;  John  Bloomer,  Columbus 
(Ga.)  Ledger;  John  Colt,  Kansas 
(jity  Star.  Farm:  Arthur  C.  Deck, 
Salt  Lake  City  Tribune,  Chairman ; 
Fred  Heaberlin,  St.  Paul  Dispatch; 
W.  J.  Mahoney,  Montgomery  Alabama 
Journal;  Phil  R.  North,  Fort  Worth 
Star  Telegram.  Labor :  Harvey  Pat¬ 
ton,  Detroit  News,  Chairman ;  Andrew 
H.  Lyon,  Bridgeport  Poet;  L.  C.  Blac- 
Pherson,  Pittsburgh  Poet  -  Gazette. 
Schoole:  Miles  H.  Wolff,  Greensboro 
News,  Chairman ;  Frank  C.  Allen,  New 
Orleans  States ;  Myron  V.  DePew, 
Sacramento  Bee ;  Donald  L.  Frazier. 
Adrian  (Mich.)  Telegram.  Spot 
Cheek:  Eugene  Pulliam  Jr.,  India¬ 
napolis  News,  Chairman ;  Roger  D, 
Budrow,  Ogden  Standard-Examiner ; 
A.  M.  Glassberg,  Everett  (Wash.) 
Herald ;  Arthur  Laro,  Houston  Post ; 
Russell  Perry,  Peoria  Journal;  Har¬ 
mon  Phillips,  Tulsa  Tribune,  Sam 
Ragan.  Raleigh  News  A  Observer. 

FOREIGN  NEWS— Philip  S.  Heis- 
ler,  Baltimore  Evening  Sun,  Chairman ; 
Rebecca  F.  Gross,  Lock  Haven  (Pa.) 
Express;  Cari  Lindstrom,  Hartford 
Times;  John  Montgomery,  Columbia 
(S.  C.)  State;  Kenneth  L.  Simms, 
l^n  Diego  Evening  Tribune ;  Paul 
Swensson,  Minneapolis  Tribune;  J.  R. 
Wiggins,  Washington  Post  A  Times- 
Herald. 

NEWSPHOTOS— Paul  E.  NeviUe, 
South  Bend  Tribune,  Chairman ;  Ed 
Dooley,  Denver  Post;  Orien  W.  Fifer 
Jr.,  Phoenix  Arizona  Republican; 
Walter  Lister.  Philadelphia  Bulletin ; 
Gus  Nordin,  Duluth  Herald  A  News 
Tribune;  William  I.  Ray.  Atlanta 
Journal;  Charles  S.  Rowe,  Fredericks¬ 
burg  (Va.)  Free  Lance-Star. 

SPORTS  —  Mason  WaUh.  DalUs 
Times-Herald.  Chairman ;  Kenneth  S. 
Conn,  San  Jose  Mercury  News ;  Jack 
Farrell,  Newark  News;  Leighton 
Housh,  Des  Moines  Register  and  Tri¬ 


bune;  A.  R.  Nelson,  Little  Rock  Gaz¬ 
ette;  Sid  Steen,  Tulsa  World;  Gene 
Thome,  Waterloo  (Iowa)  Daily 
Courier. 

WASHINGTON  —  Wallace  Carroll. 
Winston-Salem  Journal  A  Sentinel. 
Chairman ;  Wiliam  Foote,  Hartford 
Courant;  Ed  Clark  Ford,  Nashville 
Banner ;  Tanner  T.  Hunt,  Beaumont 
Enterprise ;  Robert  C.  Notson,  Port¬ 
land  Oregonian ;  Carl  M.  Saunders, 
Jackson  (Mich.)  Citizen  Patriot. 

FREEDOM  OF  INFORMATION— 
Peyton  B.  Winfree  Jr.,  Lynchburg 
News  A  Advance,  Chairman ;  Howard 
Cleavinger,  Si>okane  Chronide ;  Rob¬ 
ert  P.  Early,  Indianapolis  Star;  Nor¬ 
man  Isaacs,  Louisville  Times ;  Rufus 
Josey,  Spartanburg  (S.  C.)  Herald; 
George  R.  Shoals.  Rochest^  Demo¬ 
crat  A  Chronicle ;  Harold  C.  Stokes, 
Pensacola  Journal;  Everett  Streit, 
Clinton  (Iowa)  Journal. 

MEMBERSHIP  PARTICIPATION— 
Roderick  J.  Watts,  Houston  Chronide, 
Chairman ;  Earl  Hall.  Mason  City 
Globe  Gazette;  J.  Curtis  Lyons,  Peters¬ 
burg  (Va.)  Progress  Index;  Charles 
Welch,  Tacoma  News-Tribune;  Ken¬ 
neth  R.  West.  Lansing  State  Journal; 
Rossman  H.  Wynkoop,  Hackensack 
Bergen  Evening  Record. 

NEWSFEATURES— J.  Edward  Mur¬ 
ray.  Los  Angeles  Mirror,  Chairman ; 
George  Beebe,  Miami  Herald ;  Frank 
Knight,  Charleston  (W.  Va.)  Gazette; 
J.  Q.  Mahaffey,  Texarkana  Gazette  and 
News ;  Randolph  Norton,  Charlotte 
Observer ;  Thomas  F.  Reynolds,  Chi¬ 
cago  Sun-Times ;  Allen  W.  Smith. 
Passaic  (N.  J.)  Herald  News;  Wyman 
Riley.  Vallejo  (Calif.)  News-Chronicle. 

NEWS  INNOVATIONS  (New 
Techniques  and  New  Areas  of  Reader 
Interest) — J.  B.  Mullaney,  Cleveland 
News,  Chairman ;  Turner  Catledge, 
New  York  Times ;  Charles  Fell,  Bir- 
mingliam  News ;  J.  Leonard  Gorman. 
Syracuse  Post-Standard ;  Alan  Hath- 
way.  Garden  City  (N.  Y.)  Newsday; 
Everett  Norlander,  Chicago  DaUy 
News ;  Ed  Ray,  San  Antonio  Express 
News ;  Alden  C.  Waite,  Burbank 
Daily  Review;  J.  F.  Weadock,  Tucson 
Star. 

STATE  CIRCUITS— Vint  Jennings. 
Charleston  (W.  Va.)  Mail,  Chairman; 
Fred  Burgner,  Trenton  Times ;  Gordon 
Hanna,  Memphis  Commercial  Appeal; 
William  F.  Johnston,  Lewiston  (Idaho) 
Morning  Tribune;  Ted  F.  McDaniel, 
Emporia  (Kan.)  Gazette;  Talbot  Pat¬ 
rick,  Rock  Hill  (S.  C.)  Evening  Her¬ 
ald  ;  Dave  Schutz,  Redwood  City 
(Calif.)  Tribune;  Tom  K.  Showalter, 
Crawfordsville  (Ind.)  Journal-Review. 

TELETYPESETTER  SERVICE  — 
John  D.  Paulson,  Fargo  Forum,  Chair¬ 
man;  R.  B.  Beard.  Gainesville  (Fla.) 
Sun ;  William  Beckmann.  Wisconsin 
Rapids  Tribune;  James  A.  Best. 
Charleston  (S.  C.)  News  A  Courier; 
Merrill  Chilcote,  St.  Joseph  (Mo.) 
News  -  Press;  A.  Vernon  Croop, 
Rochester  Times-Union ;  Robert  Han¬ 
sen,  Yakima  (Wash.)  Herald  A  Re¬ 
public  ;  Herman  Phelps,  Lexington 
(Ky.)  Herald. 

TECHNICAL  PROGRESS  —  Ted 
Durein,  Monterey  Peninsula  Herald, 
Chairman ;  Quinton  E.  Beauge,  Wil¬ 
liamsport  ( Pa. )  Son  and  Gazette ; 
Jack  Craemer,  San  Rafael  (Calif.)  In¬ 
dependent-Journal;  Tipi>en  Davidson, 
Daytona  Beach  News  and  Journal ; 
John  R.  Herbert;  Quincy  (Mass.) 
Patriot  Ledger. 

WRITING— Charles  Henry  Hamil¬ 
ton,  Richmond  News  Leader.  Chair¬ 
man  ;  Dan  Albrecht,  Joliet  (HI.) 
Herald-News ;  C.  C.  Aldridge.  Beau¬ 
mont  ( Tex. )  J  oumal ;  Charles  A. 
King,  Utica  (N.  Y.)  Observer-Dis¬ 

patch  ;  Felix  McKnight.  Dallas  Morn¬ 
ing  News ;  Ralph  Sanders,  Chatta¬ 
nooga  News-Free  Press ;  Howard  B. 
Taylor.  San  Diego  Union. 


Heads  UP  Bureau 

Boston 

Robert  J.  LeDonne  has  been 
appointed  manager  of  the 
United  Press  bureau  at  Con¬ 
cord,  N.  H.,  succeeding  Mike 
Ciccarelli  who  resigned  to  take 
a  public  relations  job. 


Shop  Talk 

(Continued  from  page  68) 

faith  in  newspapers,  this  bit  of 
philosophy  might  serve  as  a 
teaser  to  induce  them  to  get 
the  book: 

“When  any  medium,  other 
than  the  newspaper,  delivers 
all  of  the  world  and  neighbor¬ 
hood  news  in  detail;  bally- 
hoos  local  charities  and  civic 
endeavors  to  successful  con¬ 
clusions;  boms  the  babes,  grad¬ 
uates  them,  marries  them,  and 
buries  them;  stands  as  watch¬ 
dog  of  home,  safety  and  liber¬ 
ty;  fights  for  the  rights  of  the 
people,  unlicensed  by  fickle 
government,  controlled  only  by 
justice  and  decency — 

“When  one  becomes  the  per¬ 
manent  record  of  current 
events,  the  date  book  of  the 
community,  the  housewife’s 
shopping  guide;  recovers  neigh¬ 
bor’s  dogs,  sells  their  attics 
empty,  finils  them  a  used  re- 
frigrerator;  tells  them  who’s 
sick,  dead,  engaged  or  mar¬ 
ried;  who’s  painted  his  bam 
or  mended  his  fences — 

“When  another  than  the 
newspaper  does  these  few  lit¬ 
tle  chores  daily,  in  a  preserv- 
able  package,  at  a  pittance  a 
copy,  then  I’ll  believe  that 
some  folks  might  not  find  time 
to  read  their  hometown  paper.” 
• 

Knight  Newspapers 
Win  Two  Awards 

Chicago 

Knight  Newspapers  took  two 
top  awards  in  the  annual  con¬ 
test  for  the  best  home  furnish¬ 
ings  coverage,  sponsored  by  the 
Retail  Furniture  Association. 

Patricia  Hancock,  Chicago 
Daily  News  home  furnishings 
writer,  won  first  honors  among 
competing  newspapers  in  cities 
of  500,000  or  more  population. 

Kay  Murphy  Miami  (Fla.) 
Herald,  took  top  honors  for  pa¬ 
pers  in  cities  of  100,000  to  500,- 
000  population. 

Eleanor  Shefferman,  Madison 
(Wis.)  State  Journal,  was  hon¬ 
ored  for  the  best  home  furnish¬ 
ings  coverage  in  papers  of 
cities  under  100,000  population. 
• 

Convention  Coverage 

Washington 

A  news  bureau  specializing 
in  convention  coverage  for 
home-town  newspapers  has  been 
set  up  here  by  Bernard  J.  0. 
Carvolho  with  Robert  T.  Oliver, 
former  Washington  newsman 
and  member  of  the  Chicago 
Bureau  of  INS,  as  head  of  the 
editorial  staff. 
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Former  Okla.  Publisher 
Purchases  Texas  Daily 

Bonham,  Tex. 

Paul  F,  Miller  of  Broken  Ar¬ 
row,  Okla.,  and  Aubrey  L.  Mc- 
Alester,  former  Oklahoma  pub¬ 
lisher,  have  purchased  the  Bon¬ 
ham  Daily  Favorite  from  Clark 
Bass  and  James  Stinson. 

Mr.  McAlester  has  owned 
and  operated  papers  at  Hominy 
and  Grove,  Okla.,  and  worked 
on  the  Stillwater  (Okla.)  Daily 
Press  and  the  Clarksville 
(Ark.)  Graphic.  No  editorial, 
advertising  o  r  mechanical 
changes  will  be  made. 

«  *  * 

Mrs.  George  B.  Peeler,  pub¬ 
lisher  of  the  Taylor  (Tex.) 


Daily  Press,  has  bought  the  I 
weekly  Taylor  Times  from  a 
group  of  local  businessmen. 
Henry  B.  Fox,  a  former  owner 
of  the  Times,  is  editor. 

*  *  * 

The  Broadlands  (Ill.)  News 
has  been  purchased  by  John  A. 
Holmes,  publisher  of  the  Villa 
Grove  (Ill.)  News  from  Joe 
Darnell,  owner  of  the  weekly 
for  the  past  35  years. 

«  « 

The  Red  Cloud  (Neb.)  Com¬ 
mercial  Advertiser  has  been 
sold  to  Dean  Furse  by  VV.  B. 
Smith,  publisher  for  38  years. 
Mr.  Furse  is  one  of  three 
brothers  who  own  and  operate 
the  Harlan  County  Journal  at 
Alma,  Neb. 


:  Classified  Section : 

LINE  RATES  For  EACH  Consecutive  Insertion: 

SITUATIONS  WANTED— (Payable  With  Order) 

4  times  (9  45c  line  each  insertion ;  3  (3  50c :  2  O  55c ;  1  &  65e 
Add  15c  for  Box  Service 

ALL  OTHER  CI.ASSIFICATIONS : 

4  times  (3  90r  line  each  insertion;  3  (3  96c:  2  ^  $1.00;  1  (3  tl.lO. 
3  line  minimum;  15c  additional  for  box  service. 

Deadline  Wednesday  2  P.  M.  (After  last  mail). 

COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders'  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the  right  to  edit  all  copy. 

AnnDBCC*  &  Publisher  Classified.  1700  Times  Tower, 

New  York  36,  New  York,  Phone,  BRyant  9-3052. 


ANNOUNCEMENTS  i 

_ Publications  for  Sale _ 

EYES  WESTl  Unopposed.  well-  | 
equipped  weekly  in  mountain  state 
city  of  10.000;  in  $50,000  gross  class 
and  heavy  increase  in  sight.  Asking 
$50,000  including  real  estate ;  $20,000 
down.  Top  value  for  ad-minded  pub¬ 
lisher.  Write  fully,  please.  The  DIAL 
Agency,  640  W.  Willis,  Detroit,  Mich. 

_ Publications  Wanted _ 

DAILY  PAPER  up  to  15,000  circula¬ 
tion  or  very  large  weekly  wanted  by 
ex|)erienced  capable  newspaper  per¬ 
sonnel.  Financially  responsible.  Can 
close  deal  immediately.  Box  337,  Edi¬ 
tor  &  Publisher, 

WANTED — Daily  Newspaper,  Illinois 
publisher  is  seriously  interested  in 
acquiring  daily  newspaper  of  5,000  to 
10,000  circulation.  Location  in  grow¬ 
ing  community  of  southeastern  U.  S. 

I  preferred.  This  is  bonafide  inquiry, 
j  ALL  responses  will  be  answered  and 
I  held  in  strictest  confidence.  No  broker. 
If  you  have  property  fairly  priced 
immediate  purchase  can  be  arranged. 
Box  323,  Editor  &  Publisher, 


National  Advertising  Space 

SPACE  BUYERsl 
Good  old  SANDERS  says: 
Test  Livingston  Co.  (NY)  ABC  3 


NF.XISPAPER  SERVICES 

_ Press  Engineers _ 

MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  E.  4th  Street,  New  York  8,  N.  Y 
Phone  SPring  7-1740 


ANNOUNCEMENTS 

_ Netespaper  Brokers _ 

For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  &  ODETT.  Brokers 
P.  O.  Box  627,  San  Fernando,  Calif. 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  California 

8ALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service.  P.  O. 
Box  3182.  Greensboro,  N.  C. 

LEN  FEIGHNER  AGENCY 
A  83  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant.  Michigan. 

PROVEN  newspaper  properties  In  rich 
mid-west.  Herman  H.  Koch.  2610 
Nebraska  St.,  Sioux  City,  Iowa. 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10160  Culver  Blvd..  Culver  City,  Cal. 

★  it  WE  are  not  as  much  Interested 
in  sales  as  in  satisfaction.  A.  W. 
Styiies  &  Co.,  625  Market  St.,  San 
Francisco  5,  California. 

MAY  BROTHERS.  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

_ Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  puri>oses. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


ANNOUNCEMENTS 

_ Publications  for  Sale _ 

WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  A 
Associates,  4968  Melrose  Avenue,  Los 
Angeles  29.  California. 

ILLINOIS  Newspaper  and  printing 
department,  with  building,  $40,000. 
Gross  $40,000.  Good  equipment  and 
trained  personnel.  Box  118,  Editor  & 
Publisher. 


E.  P.  WALLMAN  ft  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 


MACHINERY  and  SUPPLIES 

_ Composing  Room _ 

LINOTYPES  AND  INTERTYPES: 

2 — #8  single  mag.,  #42641  and 
#46479 

1 — #8  8  mag.,  #47968 
1— #31  4-mag.,  #55407 
1 — Model  C  Intertype,  gas  pot.  $ 
mag.,  #7018 

1 — Model  G2  Intertype  #16822.  with 
aux. 

8-page  Model  E  Duplex 
NORTHERN  MACHINE  WORKS 
828  No.  4th  Street 
Philadelphia  6,  Pa. 

LINOTYPE  MATS  SOLD.  Large  aa- 
sortment  constantly  in  stock.  Request 
list.  Roth  200%  W.  24,  N.  Y,  C.,  11. 
BECAUSE  of  consolidation  we  have 
following  equipment  for  sale :  Modal 
5  and  14  Linotypes,  some  with  Tele¬ 
type  setter  units;  Elrod.  Ludlow,  with 
ad  faces,  Richard  Router.  Delta  jig 
saw,  fonts  ionic  7  and  5%  pt  Matrieaa 
and  other  equipment.  Contact  Gordon 
Meador,  Clarion  Ledger  Daily  News, 

1  Jackson,  Mississippi. 


Press  Room 


HOE  Z  TYPE  PRESSES 

2  TO  60  UNITS  -  22%'  cutoff  - 
Double  Folders  -  DC  Drive  -  On  suIk 
structure  with  reels,  tensions  and 
pasters. 

Located  Philadelphia.  Available  Now. 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York,  N.  Y. 


COX-O-TYPE  8-  page  press 
DUPLEX  8-page  press 
GOSS  16-page  rotary  press 
GOSS  24-page  rotary  press 

JOHN  GRIFFITHS  CO.  Inc. 

415  Lexington  Ave. 

New  York  17.  N.  Y. 


BEST  JANUARY  OFFER 

TWO  choice  S.  California  weeklies 
'■  grossing  at  rate  of  $200.000 ;  net  about 
1  $30.000 :  one  area  residential,  other  in- 
.  dustrial ;  exclusive  fields ;  Price  $146,- 
000  with  $80,000  down ;  building  also 
available ;  exceptional  growth  being 
I  made. 

J.  R.  GABBERT 

I  3937  Orange,  Riverside.  California 

EXCELLENT  Southern  Weekly.  Down 
,  Payment  $25,000.  Profitable  job  shop, 
$16,000  down.  Publishers  Service,  P.O. 
Box  3132,  Greensboro,  North  Carolina. 

INDIANA  select  county  seat  weekly, 
$50,000.  Partial  bank  loan  to  right 
man.  Include  references.  Box  280, 
Editor  &  Publisher.  _ 

THRIVING  Weekly  paper  and  Print 
Shop  established  16  years.  Paid  cir¬ 
culation  over  1,000  with  excellent 
I  growth  potential.  Located  in  indus¬ 
trial  New  Hampshire  town.  Fully 
I  equipped  including  2  Linotypes.  Sell 
I  at  $15,000.  Agent,  Box  241,  Editor 
I  &  Publisher. 

NEBRASKA  EXCLUSIVE  WEEKLY 
in  $18,000  gross  class,  excellent 
plant,  sacrifice  sale  at  $10,000  with 
j  $5,000  down  in  cash.  Bailey-Krehbiel, 
I  Elox  88,  Norton,  Kansas. 


Tel.  3-4164  975  N.  Church  Street  Pop  Sale: 

Rockford  Illinois 

- 2  HOE — 16  Page  Units  and  Double 

DISMANTLED  -  MOVED  -  ERECTED  CHIEF ''240rils''"G.s  furnace 

Service  Maintenance  Repairs  with  draw  off,  with  or  without  ^olda 

TRUCKING  AND  RIGGING  i  stereotype  saw. 

We  Do  Expert  Boxing 

HALL  Form  Tables. 

r.  -  ,  ,  r-  ^  VANDERCOOK  ft  WESEL  Proof 

SAM  S.  PUNTOLILLO  CORP.  Presses. 

SPECIALIZING  in  Duplex 

and  Goss  Flat-Bed  Webs  _ STAMFORD.jCONN. _ 

■  411  Lincoln  Ave.,  Lyndhurst,  N.  J.  "BO  H.P.  Cline-Westinghouse  A.C.  prose 
Phone  (ieneva  8-8744  drive.  Complete  to  push  button  stik 

- - — - -  tions.  Sacrifice.  Ckirn  Belt  Publishers 

SKIDMORE  &  MASON.  INC.  Clair^st  ^Ix,ui»^llinoi^ 

ERECTING  32  page  hoe 

DISMANTLING  2  ROLL,  4  plate  wide,  quadruple, 
661  W.  22nd  St.,  New  York  11,  N.  Y.  rotary  web  newspaper  press.  Com- 
I  PHONE  ORegon  5-7760  P'ete  with  stereotype  equipment  In- 

'  —  - - - eluding  mat  roller  and  Kohler  autiK 

I  /-,nrKi-7  matic  newspaper  press  control  systea. 

LORENZ.  21%”  cut  off. 

Printing  Machine  Co.,  Inc.  FOR  RELEASE  JULY,  1956. 

Printing  Press  Engineers,  Machinists:  _____ 

dismantle,  move  and  erect  anywhere.  64  PAGE  SCOTT 

86-26—31  St.,  Long  Island  City  6,  N.Y.  MULTI-UNIT  press.  Twin  high  spes< 
STillwell  6-0098-0099  folders.  Rolls  fed  in  from  floor  level. 

_ _  22%'  cut  off. 

MACHINERY  and  SUPPLIES  IMMEDIATE  DEUVERY 

Composing  Room  1  24  PAGE  GOSS 

I  Single  width,  has  color  units. 

2  MODEL  C  -  8  Intertypes,  latest  AVAILABLE  IMMEDIATELY 

models  with  quadding  and  centering 

device,  complete  with  motor.  Print-  SAM  S  PUNTOLILLO  CORP. 

craft  Representatives.  277  Broadway,  i  a  »  , 

N  Y  C  N  Y  '811  Lincoln  Ave.,  Lyndhurst,  N.  J, 

—I _ ! _ 1! _ _ 1 _  '  Phone  (^neva  8-8744 

LINO.,  INTERTYPE  and  LUDLOW  , - ^ 

mats  iMught  and  sold.  Over  1,000  fonts  |  100  h.p.  AC  motor  drive  complete  witt 
for  immediate  delivery.  Proofs  on  re-  control  board.  76  h.p.  AC  motor  drive 
quest.  Send  for  latest  list.  Also  maga-  i  complete  with  control  board.  Also  $ft 

sines,  new  and  used  parts  on  hand.  86.  40  h.p.  AC  drives.  George  C.  Ow 

M.  Carbone,  617  Cherry  St.,  Pblla,  Pa.  ^  ford.  Box  903.  Boise,  Idaho. 
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MACHIIVERY  and  SUPPUES 


_ Room 


Ready  for 
Immediate  Sale 

16  PAGE  HOE 
WEB  PRESS 


MACH1^ERY  and  SUPPLIES 


IFanled  to  Buy 


NEWSPAPER  PRESSE9  maN^Y^u^P  to  RETAIL  ADVERTISING 

COMPLETE  PLANTS  international  Publishinit  Chain  Op- 

_  ,  .  erations  in  Overseas  area :  some  knowU  It  doesn’t  happen  often,  but  we’ll 

i  BEN  SHULMAN  ASSOCIATES  edite  other  phases  publishing  helpful;  have  a  spot  open  on  our  staff  this 

a  dhould  be  able  to  meet  deal  with  top  month.  We  want  a  young  man.  pr^ 

I  600  Fifth  Avenue,  New  York  S6,  N.  Y.  nien  in  area:  submit  full  Information  ferably  with  a  college  education.  He 

_  _  _  in  first  letter,  and  possibly  starting  has  had  one  to  five  years*  experience 

WANT  Duplex  or  Goe,  Flatbed,  alio  “'*'?•  •*"?!,*  *"  *  "»"»» 

Ludlow  and  Lino  or  Inter  with  ouad-  oP«ning.  Box  No.  122,  Editor  &  Pub-  up  where  there  8  room  for  ambition. 


HELP  WANTED 


Dinplay  Advfrtiging 


HELP  WANTED 


Duplay  Advortuing 


RETAIL  ADVERTISING 


m  ".Xd'  fol^?**  a'c''"  Motor  tnS  i  and  lIuo  or  Into; ‘;^rgu.S:  “P*"" 

ajLity^EaSl^nt  I  ”2  S.  Clark.  Chicago, 


ability  and  advancement. 


Good  for  any  small  daily. 

INSPECTION  AT 
OUR  PLANT 

Thomas  W.  Hall  Co. 
Stamford,  Conn. 

sale“or“ba^er~ 

Used  Hoe  Press  Octuple  4-color 
Standard  Rolls  Series  W.E.B.  2236 
Two  Folders. 

Box  320,  Editor  &  Publisher. 


Goss  Cox-O-Tyiie  Press 
Available  any  time 
Within  the  next  six  months 
THE  ROBERTS  PRESS 
380  Grove  Avenue 
Patchogue,  N.  Y. 
Patchogue  3-0520 


WANTED  two  SUndard  Duplex  tubu-  King  Street.  Lancaster,  or  phone  6251. 
lar  auxiliary  compensating  brackets 


LANCASTER  (PENNA)  NEWSPA-  Write  and  toll  us  about  yimrself. 

PERS  need  man  or  woman  for  sales  We  11  arrange  an  interview  at  your 

opportunity  with  retail  advertising  convenience. 

department.  Copy  and  layout  ex-  »  v,  a 

Iierience  essential  to  service  retailer’s 

accounts  In  established  territory. 

Salary,  Incentive  plans,  and  employees  ROCKFORD.  ILLINOIS 

benefits.  Write  Mr.  Slabach,  8  W.  _ 


for  use  with  color  fountains.  A.  H. 
Lange.  The  Reporter  Printing  Co.. 
Fond  du  Lac,  Wisconsin. 


loa  VAuZ  1  i,  K1-  I..  NEWSPAPER  PLANTS 

Box  320, _ Mitor  A  publisher _  ^1,3  individual  machinery  &  equip¬ 

ment  -  anywhere  in  U.  S.  A. 

Used  Presses  printcraft  representa-hves 

277  Broadway  New  York  7.  N.  Y. 
*  _  AJg  DAILY  NEWSPAPER“\^^BntrTo~^ 


equipment. 

*  **i,i°i!  preferably  decked  but  will  consider 

food  used  presses  available  or  which  ijk 


EDITOR  &  PUBLISHER 

Exiianding  Midwest  Territory 
hat  an  opening  for  a  young 

ADVERTISING 
SPACE  SALESMAN 


ADVER’nSING  MANAGER  for  the 
Oneonta  (N.Y.)  Star,  one  of  the  four 
Ottaway  newspapers.  This  is  a  choice 
spot  for  a  man  now  doing  an  out¬ 
standing  job  on  a  larger  newspaper, 
where  future  salary  and  advancement 
may  be  limited.  Give  short  resume  in 
your  letter  and  we  will  be  glad  to 
send  full  details.  All  replies  are  con¬ 
fidential.  Eugenq  J.  Brown,  General 
I  Manager. 


preferably  decked  but  will  consider  Require  Man  with  newspaper  Back- 


may  be  available  soon,  for  newspa¬ 
pers  of  all  sixes. 

ft  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

*  CORRESPONDENCE  invited. 

THE  GOSS 

PRINTING  PRESS  CO. 

KOI  W.  81  Street  Chicago,  Illinois 


unit  type.  Used.  Write  Box 
Editor  4t  Publisher. 


HELP  WANTED 
Adminutrative 


ground,  not  afraid  of  hard  work  and 
extensive  travel,  EXPERIENCED  man  for  Jersey  week- 

Car  Necessary.  ly  to  handle  all  phases  of  Editorial 

work.  Outline  experience  fully,  giving 
Salary  and  expenses  plus  commissions  references,  salary  desired  and  date 
with  earning  potential  of  $8.U00  up-  available.  Box  5219,  Editor  St  Pub- 


PYPFRlFvriiTi  Excellent  opportunity  for  advance  in  CHART  AREA  11  Daily  needs  young 

f«*^^n*^w^ier?;  ;^resstoeTid'  handling  Reporter  Photographer-Reporter  desir- 

tiwn  ^f  3200  M^st  hav;  established  accounts,  new  accounts,  and  able  but  not  essenUal.  Lots  of  oppor- 

assisting  Westcm  Manager.  tunit  right  man.  Send  details  and 


Chicago.  lUinois  west  town  of  3200.  Must  have  good  assisting  Westcm  Manager.  f  “'it  right 

- - record  of  past  performance  in  building  tunny  lor  ngni 

PRESS  lineage  and  circulation,  either  as  pub-  Write  fully  giving  background,  refer-  salary 


4  UNIT  HOE  PRESS  lineage  and  circulation,  either  as  pub-  Write  fully  giving  background,  refer-  **1*'*^ 

ind  22%'  double  folder  steel  cylinders  •>*»  «>*"  property  or  for  ences.  minimum  earning  requirements 

roller  bearing,  Kohler  reels.  someone  else.  If  you  know  hov  to  to:  REPORT! 

Press  can  be  seen  in  operation  at  the  build,  this  business  can  be  Hattv  B  Mullinix  years  ex 

Brooklyn  Eagle.  increased  from  approximately  $70, ODD  7  *  '  for  fast 

Priced  right  for  quick  sale.  annual  volume  to  $100,000  in  short  WESTERN  ADVER’l’lSlNG  Chester  ( 

CONTACT  •  time.  Would  sell  interest  to  right  MANAGER  ary  expet 


Box  5224,  Editor  A 


Brooklyn  Eagle. 

Priced  right  for  quick  sale. 

CONTACT : 

Stephen  J.  Lambert,  24  Johnson 
Street.  Brooklyn,  New  York. 

MA  4-6200. 

INLAND  NEWSPAPER  SUPPLY  COT 
Midwest's  largest  dealer 
Nraspaper  presses,  typesetting  ma- 
diines  bought,  sold,  erected. 


party.  Send  full  story  first  letter. 
Johnson  213.  Editor  St  Publisher. 

LY  CO"  ArlixU — Cartoonittt _ 

r  ARTIST  with  skill  in  copy,  layout, 

ng  ma-  promotion  and  production.  Permanent 
opportunity  with  a  prominent  business 


Editor  &  Publisher 


REPORTERS  with  none  to  several 
years  experience  (Dailies  preferred) 
for  fast  growing  group  of  West¬ 
chester  (N.Y.)  weeklies.  Include  sal¬ 
ary  expected.  Box  120,  Editor  ft  Puk* 
lisher. 


860  N.  Michigan  Ave.,  Chicago  1.  III.  ASSISTANT  EDITOR  at  New  York  on 

(Please  don't  phone)  long  established  weekly  News  maga- 

.  ,.  ..  w  ij  •  .  sib®  ib  the  business  field.  Age  25-30. 

Applications  held  in  strictest  Plenty  of  work  and  opportunity  for 

confidence,  right  man.  Good  salary  and  retirement 

.  ,  ,,  .  ..  .  plan.  Describe  education,  military  sta- 

( We  have  succeafully  filled  the  recent  writing  experience  fuUy 


DUPLEX  TUBULARS 

JO  Page  -  Located  Sarnia,  Ontario 
24  Page  -  Located  Massillon,  Ohio 


Kansas  City  5,  Mo.  publication.  Chart  Area  2.  Send  full  (We  have  successfully  filled  the  recent  writing  experience  fully 

opportunity  for  a  Southern  representa-  enough  to  indicate  handling  of  English 
Box  324,  Editor  ft  Publisher.  live,  through  our  Classified  Ad.  of  language.  Box  245.  Editor  ft  Pub- 

•I  loi  II  A  nr  '■  course).  ii-i,„- 


Cireulation 


J4Page:  Licatod  Massillon.  Ohio  ASSISTANT  Cireulation  Manager  on  belTcopy^Ld^alout  '  p  ” 

ALL  with  Stereotype  Equipment  9,000.'' MuU  bf%ualifiS'7orTdv«nc°;i  M^i^^’mek^  aUrecU saTeable  "Sid' 

jinH  An  ni'ivA*  m«nt  namexoewss.  Must  maKQ  attractive*  saleable  lay-  Prefer  roan  with  Midwest  back^rouna. 

and  AC  Drives  ;;^re  Am  MTlU*g?vi„rq^^^^^^  ria^rifimltons^'rc™^^^^^^  Box  236,  Editor  ft  Publisher. 

BEN  SHULMAN  ASSOCIATES  Y;  ?5  thou«Tin  of  Vtsbu^rgl:!  . 


Prefer  man  with  Midwqst  background. 
Box  236,  Editor  ft  Publisher. 


600  Fifth  Ave..  New  York,  N.  Y. 


banks  News-Miner,  Fairbanks,  Almika.  {^rfto  to  mmplei;' detail  in  confid^^^ 
STATE  CIRCULA’nON  MANAGER  t^Bo*_227j_Editoi^  ft  Publishej. _ 


FOR  AN  OHIO  MAN 


*iPOTT  HIGH  epeen  DDCCC  morning  daily  in  50,000  to  100,000 

JUV-III  nittn-ih'ttu  rKbbb  class  in  chart  area  six.  Experienced 


8  Units,  2  Double  Folders.  Drive,  Con-  ^*7d  worker  should  be  capable  of  tak 
trols.  Conveyors,  etc.  ’  complete  charge  of  roadmen, 

Se*  It  n_  »  r<-  .  dealers,  carriers,  and  motor  routes, 

Dsilii  in  Counter.  For  Dicrtot*;  underst^d  the  morning  opera- 

N„l  E.  D,„,  M,.!.,,.  .S'pCrK  Ju.  "A  "SS 

POIIPIPD  Pf^CT  confidence  all  details  including 

„  v^CJCi  l\l  Cfs-rC-fJ  I  work  resume  and  salary  requirements 

temden  1.  New  Jersey  to  Box  224,  Editor  ft  Publisher. 

WOodiawn  3-6000  r'lnr'iiT  at-i/vkt  u  a  vt  AVir-xt  — ‘ _ ■ 


YOUNG  MAN  with  newspaper  ex- 

_  -  -  ...  rAirckjAki  perience  for  press  relations  depart- 

clau  in  ®*'*7t  area  six.  ^penenc^  SALESMAN  ment  of  large  company.  Resident  of 

hard  worker  should  be  capable  of  tak-  TOP  Ohio  preferred.  Knowledge  of  adver- 

ing  complete  charge  of  roadmen,  rv-IK  ICJr  tising,  radio,  television,  photography 

i^d  undeTAanT^h^  m”r?^A^^  NEW  JERSEY  V^EEKLY  helpful  Applicant  should  outline  edu- 

ana  unaern^a  tne  morning  opera-  cational  background  and  experience 

tiuHLi  MUST  be  experienced,  immediate  open-  fully,  give  references,  present  salary, 

J:.ir “Ti  *5^!- 1,  ^^**1  ibg.  Must  have  car.  Mr.  Glaser,  Spokes-  and  draft  statue.  Box  206,  Editor  ft 

full  c^fidence  all  details  including  Publishing  Co.,  New  BAiniwick,  Publisher. 

work  resume  and  salary  requirements  Jersey  -  _ -  - 

to  Box  224,  Editor  &  Publisher.  _ _ [ _ _ OPPORTUNITY  for  reporter  pbotog- 

CIRCULATION  MANAGER  with  rural  FLORIDA  Gulf  coast  daily  seeks  ex-  rapher  afternoon  daily.  Camera,  dark- 
motor  route  experience  for  7,000  cir-  perienced,  aggressive  young  salesman,  room  essential.  Give  full  resume  firet 
culation  afternoon  daily.  The  Robeson-  Southerner.  Good  creative  layout,  letter.  Open  now.  Daily  Press,  Artesia, 

ian,  Lumberton,  North  Carolina.  copy.  Write  fully,  salary  needs,  etc.  New  Mexico.  _ 

- — - - -  .  Box  303,  c/o  Editor  &  Publisher.  nnon  RFPOHTFR  trained  In  ell 


txjwwi  tuMte  vApvriviict?  lor  <,uw 

stereotype  culation  afternoon  daily.  The  Rol 

JONT  AUTOPLATE  easting  machine  i«n.  Lumberton,  North  Carolina. 
hr  21%"  cut-off  press.  George  C.  Ox-  rt-  ,  aj  • 

M.  Box  90S,  Boise,  Idaho.  _ Duplay  AdvertutoK 


ing.  Most  have  car.  Mr.  Glaser,  Spokes-  and  draft  statue.  Box  206,  Editor  ft 
man  Publishing  Co.,  New  Brunswick,  Publisher. 

New  Jersey.  ~  - -  - - 

_ _ _ OPPORTUNITY  for  reporter  photog- 

FI/)RlbA  Gulf  coast  dally  seeks  ex-  rapher  afteraoon  daily.  Camera,  dark- 
perienced,  aggressive  young  salesman,  room  essential.  Give  ^  full  resume  fimt 
Southerner.  Good  creative  layout,  letter.  Open  now.  Daily  Press.  Artesia. 
eoDv.  Write  fullv.  salarv  needs,  etc.  New  Mexico. 


GOOD  REPORTER,  t^i^ed  In  all 


90S,  Boise.  Idaho.  i^isplay  AdverUmng _  OPPORTUNITY  for  live  wire  display  beats*  to  cover  lovely  suburban  town 

mat  roller  “toTTmmidilSi  sale :  i  DISPLAY  ADVER’nSING  Salesman  salesinan  with  one  of  the  most  pit^  within  8  miles  of  big  city.  Car  ea- 
Boe,  medium  duty  with  chain  drive :  »  progressive  Vermont  community.  SJ***"'^  newspapers  in  New  York  sential  to  Job.  Work  in  main  news 


{^  condition.  R.  C.  ft  E.  N.  KLEIN, 
^Ushers,  48  Monmouth  Road,  Oak 


Paper  with  7,000  circulation  needs  State.  Send  resume,  stating  age,  educa-  room  of  100,000  circulation  newspa- 
exiierienced  man.  Write  at  once  giv-  tion.  experience  and  salary  to  Editor  per.  Chart  area  2.  Box  208,  Editor 


hist.  N.’  J.  Phone  Long  Branch  •"*  back^ound  to  Business  Manager,  *  Publisher,  Box  306,  N.  Y.  36,  N.  Y.  ft  Publisfaar. 
M65n.  I  Daily  Reformer,  Brattleboro,  Vermont.  UNUSUAL  OPPORTUNITY  Area 

iWlllectric  metal  with  metol  OPENING  for  experienced  retell  ad-  Detroit,  tong  lived  weeklies  Want 

jwsp.  has  controls.  Priced  right.  1  vertising  salesmen  for  one  of  the  best  *'?*  “«tch  Ability, 


OPENING  for  experienced  retail  ad-  Detroit,  tong  lived  weeklies.  Want  REPO RTTIR— general,  features,  soma 

expenencea  retell  under  38  willins  match  Ahilitv  sports.  Swell  ^ot  for  all-around  ex- 

'  Loyalty  with  Redevelooment  oneration.  Perience.  Chart  Area  11.  Write  fully. 


S»rge  C.  Oxford  P.  O.  Box  los'.  I  exdusiye  dailies  in  75,000  city  to  ’  wite  development  oper^ion.  Pe«®n“.  ^att  Arte  Wri 

Boise,  Idaho.  •  call  on  list  established  accounts.  Must  .  Write  Boi^Z00._  Editor  *_^llsher. 


j  be  trained  to  sell  and  service  all  types  '  17205  Lahser,  Detroit  19,  SPORTS  and  General  reporter,  pra- 

IFanled  to  Buy  stores.  Top  salary,  car  exiienses  Michigan.  _  ferable  J  Grad  or  experienced.  Em- 

^  ^  '  and  siiecial  bonuses.  (General  location  '  WANTED  Experienced  Advertising  phasis  on  sports.  ABC  semi-weekly. 

W^TEiD — Goss  or  Duplex  8-page  flat-  |  of  Chicago.  Write  in  detail  and  when  '  salesman  for  a  bi-weekly.  Contact  Write  Miss  Ruth  Peeling,  EMitor,  Car- 
M  web  press.  Write  to  Box  4936.  ;  available  for  interview  to:  Box  228,  Times-Guthrian  Publishing  Co.,  Guth-  teret  County  News  Times,  Bforehead 
—nor  A  Publisher.  I  Editor  ft  I^ublisher.  rie  Onter,  Iowa.  '  City,  North  Carolina. 
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HELP  WANTED 


Editorial 


SPORTS  EDITOR,  mlnlmnin  five  years 
iMW8pai>er  experience,  two  years  sports 
Apartment  supervision.  Must  know  re- 
portinK,  sports  writlngr,  copy  editinK> 
headline  writinir,  page  layout  and 
make-up.  Salary  $5500  plus  housing 
and  travel,  two  year  contract,  in 
Tokyo,  Japan,  U.  S.  Security  Forces 
privileges. 

AIRMAIL  complete  newspaper  and 
educational  background,  present  salary, 
and  personal  data  to  Pacific  Stars  and 
Stripes,  APO  500,  San  Francisco,  Cali¬ 
fornia.  ^plies  confidential. 


TOP  REWRITE  MAN;  , 

ALSO  SLOT  TRAINEE  j 

Substantial  paper  in  nature-favored 
Western  area  seeks  applications  from 

(1)  gifted  persons  on  smaller  papers 
who  want  bigger  scope  and  pay,  and 

(2)  others  who  demonstrably  have  top 
ability  but  good  reason  for  change. 
This  bars  the  inept ;  the  floaters ;  the 
grousers.  Rewrite  man  should  have 
polnt-with-pride  writing  record  under 
pressure ;  slot  man  the  ability  to  get 
consistent  good  copyreading  and  head¬ 
writing  without  Queeg  complex.  Please 
don't  apply  unless  you  KNOW  you’re 
it.  Age  bracket,  28  to  89.  Send  fullest 
details;  these  jobs  are  worth  the 
trouble.  Box  202,  E>litor  &  Publisher. 

WE  NEED  A  MAN  on  this  all  woman 
staff.  Mostly  sell  ads,  help  circula¬ 
tion.  news,  represent  paper.  No  high 
pressure.  Opportunity  right  man  work 
up  to  Assistant  Manager.  Top  ref¬ 
erences  a  must ;  ambition  will  sub¬ 
stitute  for  experience.  Weekly,  in¬ 
dustrial  city,  34,000.  We  have  fun, 
work  hard.  Excellent  newspaper  ex¬ 
perience  all  departments.  Enterprise, 
Box  188,  Mishawaka,  Indiana. 


REPORTER  —  General  news ;  prefer 
thoroughly  experienced  but  others  con¬ 
sidered.  Sports,  photography  helpful 
although  not  necessary.  Write  fully. 
Tribune.  Fremont,  Nebraska. 


AGRICUI.TURAL  EDITOR— Chicago 
monthly  magazine  needs  Associate  Edi¬ 
tor.  Farm-reared  Agriculture-Journ¬ 
alism  or  Journalism  graduate.  Under 
35.  Write  well-thought  out  copy,  take 
photos,  layout,  etc.  Good  salary  for 
self-starter.  Sell  yourself  in  letter  for 
personal  Interview.  Box  300,  Editor 
&  Publisher. 

ARIZONA’S  leading  weekly  needs  ex¬ 
perienced  competent  sober  news  edi¬ 
tor,  sports  editor,  photographer  who 
can  assist  advertising  Manager.  Good 
opportunity  for  man  seeking  future  in 
country  noted  for  healthfulness  of  its 
climate,  especially  beneficial  to  folks 
suffering  from  Arthritis.  Box  326, 
Editor  &  Publisher. 

CHART  AREA  NUMBER  one— PM 
daily  of  twelve  thousand  wants  desk- 
man.  Give  experience,  references  and 
salary  expected.  Write  Box  325,  Edi¬ 
tor  &  Publisher. 


HELP  WANTED 


Editorial 


EDITORIAL  ASSISTANT  on  National 
Business  Magazine.  Major  qualifica¬ 
tions  are :  Must  travel ;  make  oc¬ 
casional  speeches;  execute  feature  ma¬ 
terial  from  plans  to  publication ;  good 
personality.  Secondary  requirements : 
Photos,  cover  conventions,  make  lay¬ 
outs,  plan  book  and  schedule  of  edi¬ 
torial  material,  proofreading,  typog¬ 
raphy,  either  architectural  or  engi¬ 
neering  smattering.  Realize  no  one 
with  all  requirements  available,  so  tell 
what  you  got,  what  you  can  do  with 
it,  and  where  you’ve  done  it.  Loca¬ 
tion  medium  Texas  town.  Salary  and 
draft  Box  305.  Editor  A  Publisher. 

UNHURRIEDLY  —  thus  carefully  — 
seeking  three  top  newsmen :  1.  Re¬ 
gional  roving  correspondent  who  can 
keep  his  fingers  on  the  pulse  of  10 
mostly  rural,  coastal  ^uthem  coun¬ 
ties  ;  dig  up  news,  features :  write  in¬ 
terestingly  ;  do  own  photography ; 
needle  stringers ;  must  have  good  car. 
2.  Absorbing,  factual  general  assign¬ 
ment  man  for  interesting  Southern 
city.  8.  Fast-working,  writing  iMlice 
beat  man  who  can  do  his  own  photog¬ 
raphy.  Give  full  details  in  first  letter 
with  three  references  as  to  capabili¬ 
ties  and  forte,  and  personal  habits. 
Box  322,  Elditor  &  Publisher. 

WE  ARE  LOOKING  for  a  man  with 
a  solid  news  and  editorial  writing 
background  to  whom  we  can  entrust 
the  editorial  pages  and  general  sui>er- 
vision  of  the  news  policies  of  two 
papers  of  about  100,000  circulation 
along  the  East  Coast.  He  should 
have  the  capacity  and  experience  to 
serve  as  the  right  hand  man  to  a 
publisher  and  should  be  not  much 
younger  than  40  or  older  than  50. 
He  will  best  fit  this  niche  if  he  Is  a 
Republican.  Box  302,  Editor  &  Pub¬ 
lisher. 


CITY  EDITOR  and  assistant  to  man¬ 
aging  Editor  but  this  is  not  altogether 
a  sitting  down  job.  Must  direct  re¬ 
porters,  initiate  stories  cover  some  in 
person.  Must  be  journalism  grad  with 
three  to  five  years  experience.  Prefer 
someone  who  understands  the  10,000 
to  20,000  class  of  newspaper.  Right 
Salary  to  right  person.  Daily  News, 
Box  1660,  Anchorage,  Alaska. 

_ Free  Lance _ 

SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  8,000  houM 
organs  buy!  Payment  from  $10  to  $100 
for  single  photo-and-caption  features. 
Free  information.  Gebbie  Press  Serv¬ 
ices.  19  East  48,  N.  Y,  C..  N.  Y. 

Mechanical 

STEREOTYPE  foreman,  union  shop,  6 
day  and  Saturday  night.  Operation  in 
East,  requires  foreman  who  is  expert 
in  knowledge  of  how  to  send  down 
plates  that  will  give  maximum  results. 
Man  who  can  get  best  work  out  of 
I  crew.  Will  pay  $10,000  plus  bonus. 
Write  Box  209,  Editor  &  Publisher. 


HELP  WANTED 


Saleamen 


SALES 

EXECUTIVE 


A  CHALLENGING  position 
with  top  opportunities  and  re¬ 
wards.  Responsible  for  national 
sales  organization  in  graphic 
arts  machinery  field.  Estab¬ 
lished  company,  the  leader  in 
its  field. 

THE  POSITION  REQUIRES 
a  man  of  outstanding  personal¬ 
ity  with  a  proven  record  in 
sales  and  sales  management. 
Ability  to  deal  successfully  with 
top  executives.  Must  be  aggres¬ 
sive.  resourceful,  one  who 
thrives  on  hard  work  and  able 
to  command  the  respect  of  en¬ 
tire  sales  organization.  Age 
about  40.  EASTERN  HEAD¬ 
QUARTERS. 

Send  complete  resume, 
covering  experience  in 
all  details,  education, 
age,  salary  require¬ 
ments.  Replies  will  be 
held  strictly  confi¬ 
dential. 

Box  835 

Editor  A  Publisher 


Promotion  Public  Relationa 

EDITOR  &  PUBLISHER 
Requires 
a  Competent 
GENERAL 
PROMOTION  MAN 

THOROUGH  Knowledge  of  layout, 
copywriting  and  production  essential. 

EXPERIENCE  in  newspaper  or  fields 
related  to  our  publication,  helpful. 

SUBMIT  background,  minimum  salary 
requirements  along  with  samples  of 
your  work  (which  need  not  be  re¬ 
turned). 

ALL  replies  held  in  strictest  confi¬ 
dence.  Write  only  to: 

MR.  CHARLES  T.  STUART 
Editor  &  Publisher 
1700  Times  Tower 
New  York  36,  N.  Y. 


WRITERS  SERVICES 


Literary  Agency 


WRITERS  1 — Have  yon  a  manuscript 
you  would  like  to  place  with  pub 
IlshereT  If  so,  suggest  you  call  on  Das 
Mead,  ORegon  9-1150.  Sales  in  ons 
week  included  4  book  contracts!  W* 
invite  your  correspondence  and  win 
send  free  literature  by  return  mail  i 
Write  Today  I  MEAD  LITERARY 
AGENCY,  419  4th  Ave.,  N.Y,  16,  N.T. 

_ INSTRUCTION _ 

CloMtified  Advertising 

BIG  CLASSIFIED  REVENUES 
DON’T  “JUST  HAPPEN”  .  .  . 

IN  most  markets  lineage  limits  an 
determined  ONLY  by  skill  and  know¬ 
how  of  classified  staff  people. 

I  THE  20-WEEK  Howard  Parish  Clas¬ 
sified  Training  Program  pays  off  BIO 
I  and  FAST.  Scores  of  distingnishst 
'  newspapers  now  use  the  Parish  eo^ 

I  respondence  course. 

1  TIGHTLY  organized  plan  stays  under 
!  jronr  control  at  all  times.  Staffers  rt- 
!  ceive  full-range  drilling  in  sales,  copy, 

I  classified  competence  that  gets  bu^ 

I  ness.  Written  exams  positively  rw 
j  quired — phonys  flunked. 

I  FULL  20-week  Course  $60.  Registry 
tion  $12,  per  enrollee — balance  $8.66 
per  enrollee  per  week  for  16  weeks 
I  Enroll  selected  staffers  immediately— 

'  or  request  full  data  return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
2900  W.  79tb  St.,  Miami  47,  Florids 

SITUATIONS  WANTED 

_ Adminiatrative _ 

“ABLE  NEWSPAPERMAN,  with  Ad¬ 
vertising,  Promotion,  Circulation,  sn4 
Production  background,  presently  man- 
ager  26,000  circulation  daily,  wooli 
like  change  to  daily  where  intereW 
could  be  purchased  or  compensatios 
determined  by  successful  promotion  sni 
profitable  operation.  Eleven  years  ii 
present  position,  with  no  further  op- 
imrtunity  for  advancement.  Age  44, 
small  family,  Protestant,  healthy,  s(- 
'  gressive.  For  complete  informatioi 
and  interview  if  desired,  write  box  229; 
Editor  and  Publisher.  Will  be  in  Chi¬ 
cago  January  15  to  19.  attendiny 
'■  NAEA." _ 

PUBLISHER.  CO-OWNER  small  daily, 
20  years  experience.  Excellent  recori 
all  phases  with  emphasis  on  writint 
and  business  management.  Early  40’z 
vigorous,  top  references.  Seek  responi^ 
ble  opportunity  with  older  publuha 
and  chance  to  purchase  interest  «f 
I  option.  Box  816,  Editor  &  Publisher. 


EDITOR  &  PVBLISHER*S  CHART  AREA 


EDITOR-REPORTER.  Keen  news 
analyst  with  knowledge  of  industo', 
finance.  Future  excellent  for  live  wire. 
New  York  City  area.  Box  334,  Edi- 
tor  &  Publisher _ 

IS  THERE  a  young  midwestemer  who 
wants — more  than  anything  else — to 
write,  edit  and  photograph  sports? 
No.  3  spot  opening  soon  on  afternoon 
daily  in  great  sports  town  of  70,000. 
Indicate  salary  requirements.  Inter¬ 
view  essential.  Write  Box  304,  Editor 
&  Publisher.  _ 

MEDIUM  SIZED  PM  desk  job  open. 
If  interested,  write  special  delivery 
listing  experience,  age,  marital  and 
draft  status,  salary  expfcted.  Dave  | 
Regan,  Middletown  Journal,  Middle- 
town,  Ohio.  _ 

NATIONAL  WEEKLY  BUSINESS 
Magazine  wants  Assistant  Editor,  25 
to  30  years  of  age,  at  Chicago,  fine 
opportunity  for  the  man  who  is 
willing  to  work.  Good  salary,  retire¬ 
ment  plan.  Describe  education,  mili¬ 
tary  status  and  experience.  Box  801, 
^itor  &  Publisher, 


UNION  nite  machinist  in  16  machine  I 
plant  permanent  position,  sick  and  j 
accident  policy,  87%  hour  week,  6  i>aid  i 
holidays  and  other  benefits.  Write  Box 
243,  Editor  &  Publisher. 

MIDWEST  DAILY  has  opening  on 
night  shift  (Scale  over  $109)  for  hand 
comiKwition  ad  man.  Top  i>ension,  hos¬ 
pitalization.  life  insurance  and  sick 
leave  benefits.  Excellent  working  con¬ 
ditions.  Write  Box  838,  Editor  A  Pub¬ 
lisher^ _ 

OPENINGS  on  Pennsylvania  daily  and 
weekly  papers  for  Linotyi>e  operators, 
compositors  and  doormen,  union  and 
oi>en  shop.  Apply  PNPA,  Telegraph 
Bldg.,  Harrisburg,  Pennsylvania. 

NOTICES 

Naturally  that  new  Job  These  Columns 
Help  yon  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in  chang¬ 
ing  your  subscription  address  as  it 

takes  two  weeks.  _ 

Include  OLD  as  well  as  NEW  address, 
Elditor  A  Publisher  Circulation  Dept. 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 


Administrative 


PUBLISHER 

Bosinew  or  Gcnerml  Manaser 
Advertiaing  Director-Representative 

Sale  of  publUhinK  business  makes 
available  newspaper  man  with  20  years 
experience  in  advertisinK  and  man- 
sgement.  Newspapers  25  to  60  thousand 
circulation.  General  manaser,  publisher 
2  small  dailies.  Owner-publisher  S 
state  macazines  past  6  years.  Success¬ 
ful  record  of  accomplishment.  Not  a 
has  been — but  hard  worker.  Family 
man  44,  minimum,  28,000.  Highest 
references.  Box  216,  Editor  ft  Pub¬ 
lisher. 


YOUNG  PUBLISHER,  single,  31  is 
looking  for  an  owner  who  needs  a 
competent,  aggressive  general  manswer 
or  publisher.  Past  four  years  as  pub¬ 
lisher  small  city  daily,  advertising  di¬ 
rector  chain  of  five  papers.  Have  prov¬ 
en  record  of  consistant  linage  gains. 
Wish  to  locate  chart  area  10,  11  or  12. 
Box  313,  Editor  ft  Publisher. 


Circulation 


EXPERIENCED,  capable  and  willing 
young  man  seeks  position  on  daily  up 
to  25,000.  Now  Circulation  Manager 
of  smaller  daily.  Strong  on  promo¬ 
tion.  but  capable  in  all  phases  of  cir¬ 
culation.  G<^  history,  highest  refer¬ 
ences.  Complete  brochure  on  request. 
to  206,  ^tor  ft  Publisher. _ 

MANAGER,  now  employed  wants  to 
locate  in  Chart  Area  9  or  10.  Knows 
all  phases  and  has  references.  Will 
consider  assistants  job.  Write  Box  234, 
Editor  ft  Publisher. 


CIRCULATION  MANAGER  with  out- 
stan^ng  record  of  Economical  progress 
will  change  jobs  in  1966.  Age  46  with 
more  than  20  years  experience  on 
Morning,  Evening  and  Sunday  papers 
■mall  to  large.  Salary  112,000  or  $10,000 
with  bonus  arrangement.  Box  246. 
Editor  ft  Publisher. 


CIRCULATION  Manager  thoroughly 
experienced  all  phases.  Capable  of  put¬ 
ting  your  department  in  A-1  shaiw. 
Wish  to  relocate  south  or  southwest. 
Married.  Top  references.  Box  321,  Edi¬ 
tor  ft  Publisher. 


CIRCULATION  MANAGER  —  WUhes 
to  make  a  change.  Highly  experienced 
in  all  phases,  including  state  manager 
on  A  B  C  260,000  class.  Box  344, 
Editor  ft  Publisher. 


HAVE  good  record  and  years  of  ex¬ 
perience  as  Circulation  Manager  of  pa¬ 
pers  40,000-60,000  but  now  want  to 
live  in  small  city  and  connect  with 
good  daily.  Prefer  Central-Midwest  lo¬ 
cations  but  will  consider  others.  Mature 
and  able.  Now  employed.  Reasonable 
•alary.  Box  312,  Editor  ft  Publisher. 


Display  Advertising 


ADVERTISING  Director,  presently  em¬ 
ployed  on  quality  daily.  Display,  Na¬ 
tional,  Classified  and  Retail  Store  ex¬ 
perience.  Age  30,  married.  Several 
years  with  present  employer.  Interested 
in  position  srith  good  daily  offering 
good  future.  Best  of  experience  and 
references.  Send  for  complete  resume. 
Box  220,  Editor  ft  Publisher. 

ADVERTISING  MANAGER  available 
■aunediately.  Experienced.  Tops  in  lay¬ 
out,  copy  and  sales.  Prefer  small  daily 
y.  weekly  in  Chart  Area  2.  Box  343, 
Bditor  ft  Publisher. _ 

^VERTISING  MANAGER,  seeks 
obange.  Capable,  aggressive,  16  years 
«Perience  all  phases.  Publisher’s  right 
•and  man  wants  permanent  position 
future.  Location  no  problem  for 
Wt  opportunity.  Box  332,  Editor  A 
niblUher. 

fLORIDA  RESORT  ADVERTISING 
Jorkte  1965  and  early  1966 1  Mature 
•svertising  representative  (not  retired) 
••d  wife,  planning  to  relocate  in  or 
■*w  Miami,  seeks  Northern  newspaper 
™ents  who  publish  resort  news  and 
Jojoor  for  Florida  advertising.  Box 
»14.  Editor  ft  PublUher. 


SITUATIONS  WANTED 


Display  Advertisi 


ADVERTISING  MANAGER  —  Top 
salesman  with  fine  record  in  stiff  com¬ 
petitive  markets  desires  management 
opportunity.  Retail  and  national  ex¬ 
perience.  Age  36,  married.  Finest  bus¬ 
iness  and  personal  references.  Box  308, 
Editor  ft  Publisher. 


HIGHLY  Qualined  newspaperman  pos¬ 
sessing  unusual  record  of  achievement 
with  small  and  medium  sized  dailies 
encompassing  General,  Business  and 
Advertising  Management  experience. 
Interested  in  Advertising  Director’s  job 
leading  to  general  management  of  an 
outstanding  newspaper.  20  years  experi¬ 
ence  including  ownership  and  chain 
pai>er  management.  Age  38,  minimum 
salary  $10,000  plus  opportunity  for 
profit  participation.  Write  Box  340, 
Editor  ft  Publisher. 


MARRIED,  32  years  old,  2  years  clas¬ 
sified  Advertising  Manager,  6  years 
Promotional  Advertising  Manager  20,- 
000  daily.  Chart  Area  3,  desires  to  re¬ 
locate  permanently  Florida.  Now  at 
$8,000-310.000  commissions:  will  accept 
less  for  position  with  future  and  se¬ 
curity.  Box  330,  Editor  ft  Publisher. 


Editorial 


AVAILABLE  after  Jan.  1—41  year 
old  editor  of  western  county  seat 
daily  (population  12,000 ;  circulation 
6000.)  Grounded  in  photography,  dark 
room,  Fairchild,  and  all  aspects  of 
editorial  deimrtment.  Some  mechanical 
knowledge.  Journalism  graduate.  Box 
6213,  Editor  ft  Publisher. 


NEWS  EDITOR— Wire,  city  desks. 
Editorial  writer,  makeup.  Anywhere 
west  or  midwest  Chart  Area  11,  12, 
8,  6.  p.m.  preferred.  Robert  Flowers, 
207  North  Ridge,  Keytesville,  Missouri. 


SPORTSWRITER 

J-GRAD,  24,  single,  vet,  ear.  One 
year  sportswriter-deskman  125,000 
daily ;  6  months  sports  editor ;  16,000 
daily.  Accurate,  fast,  sharp  copy. 
Makeup.  Wants  to  join  sports  STAFF. 
Box  125,  Editor  ft  Publisher. 


REPORTER-PHOTOGRAPHER,  desk  4 
years.  Joum  BS.  Vet,  Dad,  27.  Ambi¬ 
tious,  responsible.  Asks  PM  dally 
Chart  Area  2.  Box  112,  Editor  ft 
Publisher. 


SPOR'TS-WRITER,  EDITOR 
Alert,  seasoned,  with  eight  years 
rounded  sports  experience  on  small, 
medium  dailies.  33,  BS.  Can  use  cam¬ 
era.  Now  employed.  Can  arrange  inter¬ 
view.  Box  116,  Editor  ft  PubliAer. 


WAR  II  VETERAN,  34.  married,  aaeks 
position  for  which  newsi>aper  and  edu¬ 
cational  background  qualifies.  Russian 
Major  graduate,  French,  Spanish, 
Journalism,  History  minor.  14  months 
copy  reading  metropolitan  daily.  $ 
months  general,  small  Ohio  daily. 
Frank  Mills,  6818  N.  Wayne,  Chicago 
26.  Illinois. 


AMBITIOUS  NEWSMAN  seeks  repor- 
torial  or  desk  post  with  medium  to 
large  daily  ANYWHERE.  3  years  ex¬ 
perience  all  fields,  features,  rewrite, 
makeup,  editing.  26,  single,  vet.  J- 
grad.  Box  222,  Editor  ft  Publisher. 


AMBITIOUS  University  graduate,  22, 
single.  English  major  with  college 
newspaper  experience.  Also  done  free 
lance  writing  for  magazines.  Want 
starting  spot  on  newsiMtper  or  maga- 
zlne.  Box  239.  Editor  ft  Publisher. 
CHART  AREA  3  job  wanted  by  re- 
porter-deskman,  27,  BSJ,  6  years  ex¬ 
perience,  vet,  married.  Box  204,  Edi- 

tor  ft  Publisher. _ 

EDITORIAL  WRITER  widely  quoted. 
Author  of  praised  historical  works, 
columns,  and  feature  articles.  Unusual 
knowledge  of  polities,  economic  and 
social  trends,  and  world  events.  Box 

223.  Editor  ft_  Polisher. _ 

DESK  MAN,  28,  6  years  exjwrienee. 
Journalism  degree.  Married.  Box  244, 

Editor  ft  Publisher. _ 

FOR  18  MONTHS  a  reporter  on  South¬ 
ern  morning  daily  of  16,000  circula¬ 
tion,  26-year-old  man  now  seeks  larger 
daily  40,000  and  op.  Will  travel  any¬ 
where,  have  experience  ail  beats  and 
feature  writing  plus  camera  knowledge. 
Opportunity  more  important  than  sal¬ 
ary,  write  box  207,  Editor  ft  Publisher. 


SITUATIONS  WANTED 


CANADIAN  editorial  and  feature- 
writer;  excellent  references  and  sam¬ 
ples  ;  seeks  Ontario  paper.  Box  201, 
Editor  A  Publisher. 


INDUSTRIOUS  27-year  old  reporter 
with  6  years  newspaper  and  radio  news 
exi>erience  available  for  general  as 
signment,  suburban  or  police-court  cov¬ 
erage  with  a  Northeast  daily.  Available 
February  1.  One-year  “Spe^  Graphic" 
experience  and  working  knowledge  of 
layout  and  copy  desk  routine.  Wife,  2 
children  and  automobile  among  my  as¬ 
sets.  Top  references.  Prefer  personal 
interview  arrangements.  Box  226,  Edi¬ 
tor  ft  Publisher. 

MANAGING  Editor ;  small  dally 
sports,  wire  or  city  Editor  medium 
daily.  Write  for  details.  Box  203,  Edi¬ 
tor  ft  Publisher. 

REPORTER.  24,  ABJ,  married.  Daily 
and  weekly  experience.  Straight  news, 
sports.  Sober,  reliable,  versatile.  East¬ 
ern  U.S.,  piWerably  Chart  Area  2. 
Very  good  references.  Box  240,  Editor 
ft  Puhlisher. 


STALLED 

BUT  NOT  STIFLED 

CAREER  NEWSMAN  seeks  enterpris¬ 
ing  yet  responsible  daily  for  that  job 
with  a  future.  Not  interested  in  paper 
that  just  goes  through  the  motions. 
Prefer  spot  that  leads  to  editor’s  as¬ 
sistant  or  junior  news  executive. 

METROPOLITAN  and  small  city  desk 
experience  for  2  years.  College  grad. 
28,  veteran,  married,  will  travel.  Will¬ 
ing  to  work  hard,  able  to  learn.  Sal¬ 
ary  secondary.  Please  write  Box  218, 
Editor  ft  Publisher. 


TOP  REPORTER  REWRITEMAN  — 
Strong  on  features,  general  assign¬ 
ments,  16  years’  experience.  Available 
at  once.  Prefer  East  or  Sooth.  Box 
236,  Editor  ft  Publisher. 


SITUATIONS  WANTED 


Editorial 


IVY  LEAGUE  graduate.  Phi  Beta 
Kappa,  graduate  degrees,  vetcnm,  7 
years’  east  coast  newspaper  experience, 
desk,  reporting,  desires  writing  i>osi- 
tion  with  magazine,  house  organ,  in¬ 
dustrial  journal,  publisher,  newspaper. 
Available  immediately.  Box  309,  Editor 

ft  Publisher. _  _ _ _ 

NEEiD  A  TOP  SPORTSWMTERT  Then 
consider:  2  years  Sports  Editor  27,000 
NYC  daily;  highly  rated  columns  and 
makeup ;  nation-wide  stories  via  AP 
and  Sporting  News ;  award  winning 
Army  sports  publicist.  Recently  re¬ 
leased  from  service  at  26 ;  have  BA. 

Box  331,  Editor  ft  Publisher. _ 

OVERSEAS  position  wanted.  Four 
years  legwork,  features,  rewrite,  make¬ 
up.  free  lance,  27  B.A.  (honors)  mar¬ 
ried  veteran.  Box  317,  Editor  ft  Pub¬ 
lisher _  _ 

REPORTER  —  20  months  daily  plus 
18  with  AP,  Chicago.  Single,  31,  BSJ. 
Prefer  medium  or  large  daily.  Box  311, 
Editor  ft  Publisher. 


SEEK  solid  reporting  job  on  good  daily. 
Four  years  varied  experience,  married 
veteran,  27.  Excellent  references  previ¬ 
ous  employers.  Career  interests.  Box 
318,  Editor  ft  Publisher. 


SOMEWHERE  —  Other  than  women’s 
page,  an  editor  must  need  gal  with 
curiosity,  imagination,  top  feature  abil¬ 
ity.  Wants  change  to  job  with  oppor¬ 
tunity.  Now  on  metropolitan  daily 
(fourth  year).  A.B.,  versatile.  Box  310, 
Editor  ft  Publisher. 

SPORTS  —  1966  or  never  1  Popular, 
non-stereotyped  style.  Desk-experienced 
slave.  Available  now.  Box  307,  Editor 

ft  Publisher. _ 

SPORTS  Writer,  28.  8  years  experi¬ 
ence.  Excellent  background.  Box  333, 

Editor  ft  Publisher. _ 

STEADY  experience  9-years:  Middle 
West.  all  beats,  column ;  Desires 
change ;  Chart  Area  6,  7,  2.  Box  389, 
Editor  ft  Publisher. 


WRITER,  currently  employed  in  pub¬ 
licity,  seeks  long  delayed  switch  to , 
reporting  daily  newspaiier  field,  3 
years  solid  exiierience  commercial,  in¬ 
dustrial  public  relations,  house  organ 
editor.  J-grad.,  27,  car.  Imaginative, 
accurate,  enterprising.  Unafraid  of 
work,  anxious  to  leam.  Salary  second¬ 
ary  to  opportunity.  Prefer  chart  areas 
1,  2.  3,  others  considered.  Box  238, 
Editor  ft  Publisher. 


DRAMA,  amusement,  movie  editor  or 
critic.  Several  years  metroimlitan  daily 
experience.  Available  April  1.  Will 
go  anywhere.  Prefer  metropolitan 
locality.  Can  double  in  brass  in  radio, 
TV,  books,  records,  travel  or  straight 
news.  Hard  worker,  deiwndable.  Box 
249,  Editor  ft  Publisher. 


ALL-AROUND  NEWSMAN.  Sports, 
news,  features,  editorial  production. 
3^  years  dally  experience.  Vet,  J-Gr^. 
28.  single.  C^r.  East  or  Midwest.  Box 
336,  Editor  ft_Publisher. 

EDI’TOR  deskman — Photographer,  have 
car  and  camera.  Currently  on  weekly 
but  have  many  years  daily  background. 
Prefer  East  but  will  go  anywhere  for 
right  permanent  spot.  Write  Box  815, 
Editor  ft  Publisher. 

GRANDSON  of  a  newspaperman ;  son 
of  a  newspaperman  ;  nephew  of  a  news¬ 
paperman,  but  refuse  to  trade  on  name. 
I  need  a  beginner  Reporter  Job  se¬ 
cured  on  my  own  I  College  graduate 
(English  Major-History  Minor)  Sum¬ 
mer  experience.  Salary  of  secondary 
importance.  Military  service  behind  me. 
Go  anywhere.  All  I  want  is  a  start. 
Box  828,  Editor  ft  Publisher. _ 

J-GRAD,  24,  now  in  grad  school,  seeks 
editorial  post.  Vet,  single,  9  months 
news,  sports  editor  weekly,  8  months 
newsrim  Stars  and  Stripes.  Available 
i  April  1.  Box  319,  Editor  ft  Publisher. 


Mechanical 


PRESSROOM  Foreman  AvailaU*. 
Complete  knowledge  all  operations. 
ROP  color  as  well  as  process  4  color 
work.  Intimately  acquainted  with 
stereotype  operations.  Experience  along 
personnel  and  production  lines  on 
small,  medium  and  metropolitan  dai¬ 
lies.  Confidential.  Box  111,  Editor  ft 
Publisher. 


TUBULAR  Pressman-Stereotyper  now 
employed  seeks  change.  Day  job  only. 
Can  furnish  2nd  man  and  stereotyper. 
All  3  experienced  sober  and  steady.  2 
need  housing.  Box  329  Editor  ft  Pub¬ 
lisher. 


Photography 


PHOTOGRAPHER:  reporter,  ear. 

ready  tor  assignment,  big  or  small 
daily.  Box  6209,  Editor  ft  Publishsr. 

Promotion  Public  Relations 

EDITOR-WRITER-PHOTOGRAPHBR. 
17tb  year  national  trade  weekly,  seeks 
house  publication  where  he  would  be 
versatile,  working  executive.  Box  219, 

Editor_ft  Publisher. _ 

HARD~WGRKING  City  Editor  seeks 
House  Organ  or  publicity  job.  B.S.  and 
;  M.S.  in  Public  Relations  plus  9  years 
experience.  40,  Married,  two  children, 
so^r,  draft  exempt.  Box  827,  Editor  ft 
Publisher. _ 

NEWSPAPER 
PROMOTION  MAN 
ASSISTANT  metropolitan  or  manager 
i  smaller  ^ily,  6  years’  experience  ad- 
I  vertising,  circulation,  editorial  and  pulH 
lie  service  promotion,  research,  sales 
!  presentations  with  2  top  metropolitan 
I  dailies.  BSJ,  28,  married,  veteran.  Box 
'  842,  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

For  a  couple  hours  of  re¬ 
freshing  relaxation,  we  recom¬ 
mend  a  new  book — “On  the 
Newspaper  FYont  with  Frank 
Tripp.”  Published  by  the  Gan¬ 
nett  Newspapers  ($2.00)  “as 
a  contribution  to  even  better 
tmderstanding  of  newspapers 
and  newspaper  folk,”  the  book 
contains  a  selection  of  Frank 
E.  Tripp’s  writings  about  news¬ 
papers  over  15  years — from  the 
time  he  wrote  an  occasional 
column  for  the  Elmira  (N.  Y.) 
^tar-Gazette  which  usually  was 
reprinted  widely  “for  free,”  to 
his  present-day  syndication  to 
130  newspapers  through  Gen¬ 
eral  Features  Corporation.  For 
a  long  time  he  had  turned 
down  syndicate  offers,  but  final¬ 
ly  signed  up  with  GFC  on  June 
1,  1947. 

Mr.  Tripp,  now  chairman  of 
the  board  of  Gannett  Newspa¬ 
pers,  is  known  to  most  news¬ 
papermen  as  a  business  execu¬ 
tive  because  of  the  26  years 
he  served  as  general  manager 
of  those  papers  through  1951. 
His  early  newspaper  career, 
however,  was  all  on  the  news 
and  editorial  side,  and  that’s 
where  his  heart  still  is.  His 
columns,  and  the  book,  are 
filled  with  reminiscing  about 
newspapering  and  his  philos¬ 
ophy  about  the  business  and 
the  people  who  make  it  what 
it  is. 

He  prepares  his  copy  with¬ 
out  typewriter  or  dictating  ma¬ 
chine  but  by  writing  in  pencil 
on  a  plain,  ruled  school  tablet. 
L.  R.  Blanchard,  in  his  intro¬ 
duction  to  the  volume,  gives 
you  an  idea  of  the  caliber  of 
writing:  “The  man  himself  is 
revealed  in  the  articles  which 
fill  the  book.  Slyly  humorous, 
unpretentious,  sometimes  blunt 
but  always  revealing  a  zest  for 
life,  an  intense  interest  in 
human  beings;  above  all,  pride 
and  confidence  in  his  life’s  love 
— The  American  Newspaper.” 

*  *  * 

The  book  starts  off  with  Mr. 
Tripp’s  “Dear  Harold”  letter 
of  Nov.  11,  1940,  which  was 
widely  printed  around  the 
counti-y.  It  was  an  open  letter 
to  the  late  Harold  Ickes,  Sec¬ 
retary  of  the  Interior,  who  had 
denounced  the  press  for  news 
suppression,  control  by  adver¬ 
tisers,  lack  of  influence,  and 
many  other  things  as  a  result 
of  Roosevelt’s  third  term  elec¬ 
tion  in  the  face  of  majority 
newspaper  opposition. 


Frank  Tripp  really  let  him 
have  it.  After  a  further  ex¬ 
change,  Mr.  Ickes  wrote:  “My 
hat  is  off  to  you,  Mr.  Tripp. 
You  have  a  high  concept  of 
newspaper  ethics,  you  are  a 
good  sportsman,  and  a  fair  op¬ 
ponent  who  does  not  take  ad 
vantage  of  a  favored  position.” 

One  reminiscence  has  to  do 
with  his  first  unsuccessful  re¬ 
quest  for  a  raise.  He  and  a 
pal  were  getting  $7  a  week  for 
14  hours  a  day  as  cub  reporters. 
His  editor  replied:  “Young 
men,  I  hold  in  my  hand  some 
20  applications  from  college 
graduates  who  seek  to  work 
under  me  for  experience — for 
nothing.  I’m  amazed  that  you, 
with  only  high  school  educa¬ 
tions,  and  one  of  you  even 
busted  from  that  (meaning  me, 
says  Mr.  Tripp)  are  able  to 
earn  so  much  money  in  so  short 
a  time.  I’d  suggest,  young 
men,  that  you  return  to  your 
tasks  and  don’t  let  it  be  known 
too  generally  how  well  you  are 
being  paid  for  your  inexperi¬ 
ence.” 

Other  columns  have  to  do 
with  manufactured  stories 
which  came  back  to  haunt  the 
author,  comments  and  tributes 
to  unforgettable  friends,  a  clas¬ 
sic  letter  to  an  editor  about  the 
Dr.  Flesch  “formula”  which 
consists  of  364  words  of  one- 
syllable,  efforts  to  get  stuff  in 
and  keep  stuff  out  of  the  pa¬ 
per,  press  agents,  TV  and  radio, 
the  obligations  of  newspaper¬ 
men  to  their  readers,  etc. 

*  *  * 

F.E.T.  reveals  the  idea  of 
assembling  these  over-the-years 
writings  into  a  book  was  Paul 
Miller’s  (executive  vicepresident 
of  the  Gannett  Newspaper  and 
publisher  of  the  Rochester  pa¬ 
pers)  abetted  by  Vincent  S. 
Jones.  Jerry  Costello  contrib¬ 
uted  a  few  drawings,  Blanch¬ 
ard  wrote  the  foreword,  but 
Mr.  Tripp  wrote  the  “Post¬ 
script”  to  have  the  last  word. 

“This  volume  could  seem  as- 
sumptuous,  boastful  and  ove"- 
confident  to  one  unfamiliar 
with  newspapers  or  uncon¬ 
cerned  about  them;  yet  to  all 
it  should  reveal  the  author’s 
faith  in  his  craft  and  his  af¬ 
fection  for  newspaper  people,” 
he  concludes. 

As  we  said,  it  will  make  en¬ 
joyable  reading  for  any  news¬ 
paperman.  For  any  one  who 
doesn’t  know  about  Mr.  Tripp’s 
(Continued  on  page  63) 


EDITOR  &  PUBLISHER  CALENDAR 


Jan.  16-18 — Great  Lakes  Newspaper  Mechanical  Conference,  lOth 
annual  meeting,  Sheraton  Cadillac  Hotel,  Detroit,  Mich. 

Jan.  17-19 — Newspaper  Advertising  Executives  Association,  an¬ 
nual  meeting,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  17-28— American  Press  Institute,  Publishers  and  Editors 
seminar,  Columbia  University,  New  York. 

Jan.  18 — New  England  Daily  Newspaper  Association,  winter  meet¬ 
ing,  Sheraton-Plaza  Hotel,  Boston,  Mass. 

Jan.  18-20 — New  England  Association  of  Circulation  Managers, 
Hotel  Kenmore,  Boston. 

Jan.  20-22 — Alabama  Press  Association,  annual  convention,  Russel 
Erskine  Hotel,  Huntsville,  Ala. 

Jan.  20-22 — North  Carolina  Press  Institute.  University  of  North 
Carolina,  Chapel  Hill. 

Jan.  20-22 — Tennessee  Press  Association,  mid-winter  convention. 
Hotel  Hermitage,  Nashville. 

Jan.  21-22 — Wyoming  Press  Association,  56th  annual  Winter 
meeting,  Cheyenne. 

Jan.  21-22 — Virginia  Press  Association,  mid-winter  convention. 
Williamsburg  Lodge,  Williamsburg,  Va. 

Jan,  21-22— New  England  Weekly  Press  Association,  sixth  annual 
convention  Sheraton-Plaza  Hotel,  Boston. 

Jan.  21-22 — Labor  News  Writers,  third  annual  conference,  Statler 
Hall,  Cornell  University,  Ithaca,  N.  Y. 

Jan.  22 — Virginia  Press  Photographers  Association,  annual  meet¬ 
ing,  The  Lodge,  Williamsburg,  Va. 

Jan.  23-25-— Northeastern  Classifed  Advertising  Managers  meet¬ 
ing.  Arlington  Hotel,  Binghamton,  N.  Y. 

Jan.  27-29 — National  Newspaper  Publishers  Association.  Mid- 
Winter  Workshop,  Hampton  (Va.)  Institute. 

Jan.  27-29 — Ohio  Newspaper  Association,  annual  convention, 
Deshler  Hilton  Hotel,  Columbus,  Ohio. 

Jan.  27-29 — Oklahoma  Press  Association,  67th  annual  mid-winter 
convention,  Biltmore  Hotel,  Oklahoma  City,  Okla. 

Jan.  28-29 — New  Mexico  Press  Association,  annual  meeting,  Ros¬ 
well,  N.  M. 

Jan.  29-30 — Advertising  Association  of  the  West,  annual  mid¬ 
winter  conference.  Hollywood,  Calif. 

Jan.  30 — Capital  District  Newspaper  Mechanical  conference.  Ten 
Eyck  Hotel,  Albany,  N.  Y, 

Feb.  3-6— National  Editorial  Association,  annual  mid-winter  con¬ 
vention,  Soreno  Hotel,  St.  Petersburg,  Fla. 

Feb.  4-5— Texas  Daily  Newspaper  Association,  34th  annual  meet¬ 
ing,  The  Menger  Hotel,  San  Antonio.  Texas. 

Feb.  5-6— Mississippi  Valley  Classified  Managers  Association,  an¬ 
nual  meeting.  Hotel  LaSalle,  Chic.ago. 

Feb.  6-8 — New  York  State  Society  of  Newspaper  Editors,  Hotel 
Syracuse,  Syracuse,  N.  Y. 

Feb.  6-11— The  Copley  Press,  26th  annual  confe>rence,  Borrego 
Springs,'  Calif. 

Feb.  1 1 — Chesapeake  Associated  Press  annual  meeting,  Balti¬ 
more,  Md. 

Feb.  11-12 — Maryland  Press  Association,  annual  meeting,  Balti¬ 
more,  Md. 

Feb.  11-12 — Northwest  Daily  Press  Association.  36th  annual 
meeting,  Radisson  Hotel,  Minneapolis,  Minn. 

Feb.  14 — Associated  Dailies,  meeting.  Hotel  Statler,  Buffalo,  N.  Y. 

Feb.  14-15— Inland  Dally  Press  Association,  Winter  meeting,  Drake 
Hotel,  Chicago. 

Feb.  14-18 — Seminar  on  municipal  affairs  for  city  editors,  their 
assistants,  and  political  reporters,  Ohio  State  University  School  of 
Journalism.  Columbus,  Ohio. _ 
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"Here's  Where  We  Switched  to  Corona" 


Two  Corona  Cuttings  to  Save  Your  Newsprint 


12  pica  column — 7ViA44 

Corona’s  shorter  alphabet  length  i 
helps  save  newsprint  by  giving  the 
optical  equivalent  of  a  letter  a  full 
size  larger,  with  the  space  economy  | 
,  of  a  smaller  size.  Wift  Corona  you  i 
!  can  set  more  type  in  less  space  and 
still  give  your  readers  the  benefit 
of  utmost  legibility,  big  open  char¬ 
acters  and  plenty  of  contrast. 

I  If  you  want  to  stretch  your  news¬ 
print  dollar  and  give  your  readers  a 
j  welcome  change  at  the  same  time, 
ask  your  Linotype  Production  En- 
I  gineer  about  a  new  Corona  format 
for  top  readability  with  maximum 
newsprint  economy.  Send  today  for 
i  the  new  Corona  specimen  folder. 


11 '/2  pica  column— 7%  a52 

Corona’s  shorter  alphabet  length  | 
helps  save  newsprint  by  giving  the 
optical  equivalent  of  a  letter  a  full 
size  larger,  with  the  space  economy 
of  a  smaller  size.  With  Corona  you 
can  set  more  type  in  less  space  and 
still  give  your  readers  the  benefit 
of  utmost  legibility,  big  open  char¬ 
acters  and  plenty  of  contrast. 

If  you  want  to  stretch  your  news¬ 
print  dollar  and  give  your  readers  a 
welcome  change  at  the  same  time, 
ask  your  Linotype  Production  En¬ 
gineer  about  a  new  Corona  format 
for  top  readability  with  maximum  i 
newsprint  economy.  Send  today  for  j 
the  new  Corona  specimen  folder.  1 


Linotype's  new  Hydraquadder  saves  time 
and  money  setting  quadded  lines.  Avail¬ 
able  on  new  machines  or  for  installation  on 
Linotypes  in  your  own  plant. 


Agendas:  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas, 
Los  Angeles,  New  York,  Son  FronciKO 
In  Canada:  Canadian  Linotype,  Limited, Toronta,  Ontario 


\ 

A  switch  to  Corona  will  bring 
your  newsprint  costs  down,  tool 

Corona  will  make  it  possible  to  use  less 
newsprint  without  sacrificing  editorial 
content  or  readability. 

It  appears  as  big  as  other  faces  a  full  point 
larger,  yet  it  fits  more  words  per  column 
inch  than  faces  of  the  same  point  size.  This 
means  your  paper  can  have  greater  legi¬ 
bility  on  either  IIM  or  12  pica  columns. 

Compare  the  two  cuttings  of  Corona  with 
your  present  body  face  and  you’ll  see  how 
much  newsprint  Corona  can  save. 

And,  if  you’re  thinking  of  9-point  body 
dress,  Corona  is  your  best  buy  because  of 
its  legibility  and  shorter  alphabet  length. 

Ask  your  Linotype  Production  Engineer 
for  full  details  on  newsprint-saving  Cor¬ 
ona  for  manual  or  tape  operation. 

(♦  LINOTYPE 

Mergenthaler  Linotype  Company 
29  Ryerson  Street,  Brooklyn  5,  N.  Y. 


LEADERSHIP  THROUGH  RESEARCH 

S9t  in  Linotarp*  Corxtna  and  Spartan  famiUaB 

nted  in  U.  S.  A. 


off 

Here’s  where  the  success  ...  or  failure 

ucts  that  finish  in  the  money  in  the 

...  of  any  food  merchandising  and 

Memphis  and  Mid-South  market  are  con- 

advertising  campaign  is  finally  recorded. 

sistent  week  in  and  week  out  advertisers 

This  is  the  payoff. 

in  CAPS. 

And  it  is  more  than  a  coincidence 

There’s  only  one  reason.  CAPS  pays 

that  almost  without  exception  the  prod- 

off  at  the  payoff. 

Two  Dailies  and  The  South’s 

Greatest  Sunday  Newspaper 

THE  ISIoMMEKClALiypPEAL  pt^MEMPHIS  URESS-ISCIMirAlt  1 

SCRIPPSHOWARD  NEWSPAPERS 


NEW  YORK.  WorU>T*/«grain&T'fwSun  COLUMBUS  •  . . Citizen 

aEVELAND . Prtis  aNCINNATI . Poif 

PITTSBURGH . Pr«i<  KENTUCKY . Poll 

SAN  FRANCISCO . Nows  Covington  odilfon,  Cincinnati  Post 

INOIANAPOUS . Timot  KNOXVILLE  ....  Nows-SonfiW 


DENVER .  .  .  RocLy  Mountain  Nows  EVANSVILLE . Press 

BIRMINGHAM  ....  Post  Horatd  HOUSTON . ProH 

MEMPHIS . Pross-Scimitar  PORT  WORTH . Press 

MEMPHIS  .  .  .  Comtssorchl  Appool  ALBUQUERQUE . Tribvne 

WASHINGTON . News  EL  PASO . .  . 


General  Advarfltlng  Department.  330  Perk  Avenue.  New  York  City 


Chicege  Son  PrancUce  DetreM  Cincinnati  PMIerielpMa  DnNai 


